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iad that summer has begun and automobiles are in constant use, 
they enter and leave the garage many times daily. 


When the garage doors are equipped with 


Stanley Garage Door Holders No. 1774 


there is no chance for a gust of wind or for a careless employee to send the heavy doors 
crashing against the machine, causing injury to the car or its occupants. Stanley Garage Door 
Holders are a necessity for safety and are an insurance against damages. 


Send for booklet on “Selling More Stanley Garage 
Hardware.” It’s a bit unusaal and will earn money. 
For additional information see page 73 of this issue 


New York: 100 Lafayette St. 


The Stanley Works, New Britain, Conn., U.S.A. chicago: 73 East ‘Lake sr 


Table of Contents, Page 35 Index to Advertisers, Page 
Situation and Help Wanted and Business Opportunities, Pages 120-121 
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1847— Seventy Year Plate —1917 


1847 ROGERS BROS. 


SILVERWARE 
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To Attract Wedding-Gift Business 
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Display the Heraldic Pattern 

The distinctive beauty of the Heraldic Pattern speaks . 
for itself. An additional appeal is the fact that the design : 
can be had in tea sets, vases, etc., as well as in spoons, th 
knives and forks. Every bride wants a complete silver 4 
service in the sarhe pattern. 

In order to help you, the Heraldic Pattern is being [ia 
widely advertised in the leading magazines. A beautiful [Msi 
four-color window card, based on one of the advertise- Hta 
ments, is now ready for distribution. A request for f[ 
Window Card No. 43 will bring it promptly. a 






INTERNATIONAL SILVER COMPANY 
MERIDEN, CONN. 
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Because [hey Were Not 
Grand Crossing Rivets 


Grand Crossing rivets keep their heads— 
they can be relied on in times of stress. 


How do we build such good quality into 


hem? 


First. 
STEEL PLANT. | 


Naturally, our effort, throughout 
sathe process of making this Rivet Steel 
for ourselves, is to produce a metal 
‘that is tougher than ordinary, coupled 
with a high tensile strength. 


= And, obviously, it is to our advan- 
amtage to see to it that the highest pos- 

sible degree of uniformity is main- 
tained. 


™ Second. By employing expert rivet 
makers of long experience, and 
equipping our plant with the most 
modern rivet heading machines. 


L@ Grand Crossing Rivets are the best 





By making our own Rivet Steel in OUR OWN 


rivets that can be made—regardless 
of price. They have high shearing re- 
sistance, high tensile strength and 
“do not lose their heads in emer- 
gencies.”’ 


Made in various shapes and fin- 
ishes, and in sizes up to 1% inch, for 
different requirements. Black, gal- 
vanized, tinned and copper plated 
rivets, wheel rivets, barrel rivets, 
cooper rivets, hame rivets, trunk 
rivets, belt rivets and many other 
kinds. But wherever used, they are 
a big factor of safety, worth many 
times their cost. 


INTERSTATE IRON & STEEL COMPANY 


(Successor to GRAND CROSSING TACK CO.) 


=IcRAND CROSSING WORKS 





| 


GRAND CROSSING, ILLINOIS 


AS ee ee 
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THE GENUINE WALWORTH STILLSON WRENCH 


THE 


UNDISPUTED WORLD'S CHAMPION 


———— 


THE 
PARMELEE BRASS 
PIPE WRENCH 


PERFECT FOR 
BRASS PIPE AND 
COIL WORK 


THE WALWORTH CRAFTSMAN 


WALCO ADJUSTABLE HEX WRENCH 


FOR 


HANDLING hEXS WITHOUT DAMAGE 





WALWORTH MAKES THEM ALL 


WALWORTH MFG. CO. 


BOSTON 


New York Branch: Chicago Branch: 
19-21 Cliff St. 218-220 No. Desplaines St. 
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Get the Viewpoint 
of the Mechanic 


In the sale of all products which look pretty 
much alike and on which only use can really 
prove the quality feature, it is important that the 
man selling shall know the experiences which are 
met by the user. 
















That is why it is so important that hardware 
dealers who sell wrenches should know from 
talking with mechanics just what hard, rugged 
service a wrench is ordinarily put through in the 
course of a year’s work. 













Then you will be better able to become enthu- 
siastic over the strength of the Coes wrench. 
You will more energetically explain the advan- 
tage of the forged steel head with the grain that 
runs around the corners, making breakage prac- 
tically impossible. You will talk more convinc- 
ingly of the steel handle and the cold swaged 
bar which give maximum strength. These points 
you can only:get by realizing just what the 
mechanic is up against and just why the Coes 
wrench is the only wrench that really meets his 


needs. 



















Send for Catalog 





and see the possibilities 
in this line—the leaders 


10 Solid 
Whole Parts Only 


°o 
for three-quarters of a 
century. 
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Coes Wrench Company 
WORCESTER, MASS. 


AGENTS: 
J. C. McCARTY & CO. J. H. GRAHAM & CO. 


29 Murray Street, New York 113 Chambers Street, New York 
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A Very Practical Outfit 


for the car owner and garage 











Stewart Handy Worker 





It includes: 


A powerful steel-faced vise opening to 44 inches. 
A steel pipe vise up to 14-inch pipe. 

A good sturdy anvil. 

A cutting hardie. 

A corundum grinding wheel. 

A two-speed drill press. 


Weighs, boxed, 90 pounds. List, $14.00, f. o. b. 
Chicago: 





A good seller with a substantial profit to you on every 
sale. From your jobber or direct. Liberal supply of 
show cards with your shipment. 


CHICAGO FLEXIBLE SHAFT CO. 
606 N. La Salle St. - - - CHICAGO 


NEW YORK BRANCH: 16 and 18 Reade Street 
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“BROWN & SHARPE TOOLS from BOTH SIDES of the COUNTER” 








= = S 


‘yw € SHARPE TOO. 


OU NEED FOR PRECISICN WOOK 


Your Future Business Depends 
On His Satisfaction | 


If he is a skilled machinist it is more than likely that he will 
ask for B & S Tools, but if he does not, your knowledge of 


BROWN & SHARPE MACHINISTS’ TOOLS 


and the service they give should lead you to sell him from this world- 
endorsed line, knowing that by so doing you are building for the future on a 
firm and lasting foundation of customer-satisfaction. 





Should you desire complete information concerning this 


‘ 2 : . Next Week—P. 2 
sixty-six-year old line — Send for Catalog 27. ogg x — 


The Way to Reach the 


BROWN & SHARPE MFG. CO., Providence, R.1., U.S.A. ree 


the ‘‘Buying Side"’ 








A stock of our tools is carried at our Chicago Office and Store, 626-630 Washington Boulevard, Chicago, Ill. 
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The Files They 
Know About 


[ IEMEMBER, there is this advan- 
R tage in selling files that have made 
! a reputation in actual service: your 


selling effort and expense is reduced to a 
more profitable basis. Sales are made 


easier and more satisfactory all around. 


NICHOLSON FILES sell on their repu- 
tation. They are known, trusted, tested, 
approved. For over fifty years they have 
stood the demands of service. Their sharp, 
keen-cutting teeth produce a better grade 
of finished work than any other file,—and 
we can prove it. 


Read “File Filosophy,” a fifty years’ edu- 
cation on files in an hour. Your written 
wish brings it. 


NICHOLSON FILE CO. 


PROVIDENCE, R. 1, U.S.A. 








June 14, 1917 


HARDWARE AGE 








Your Country 
Needs Your Money 


American boys are devoting their lives 
American mothers are consecrating their sons 
American business men are hed to 
lend their dollars 


Do your bit by subscribing as liberally 
as possible for 


Liberty 
Bonds 


Any bank, trust company or post office will handle 
your subscription 


“* He acts twice who acts quickly’ 


This space donated to U. S. Government by 
E. C. ATKINS & CO. 
Indianapolis, Indiana 
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WHEN ORDERING 


STILLSON WRENCHES 


Demand TRIMO With the 


Steel Frames and Nut Guards 


Of all Stillson Wrenches 
TRIMO 1s 
the Best 


Send for Catalog No. 133 


MADE BY 


TRIMONT MFG. CO. 


55-71 Amory Street Roxbury (Boston), Mass. 
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WHITLOCK MANILA 


isa profitable rope for Jobbers and 
Dealers to handle—it sells on its 
merits and gives satisfaction. 





Try out a length of this standard rope for 
yourself. Stretch it, twist it, subject it to any 


test, physical or chemical—it will not fail. 


Separate the fibres in a single yarn, spread them 
out on your hand, mark the uniform all-Manila 
color and lustre,—try to break a few fibres, 
note the elasticity, toughness, great tensile, 
strength. 


With WHITLOCK Manila, and our «Atlantic” 
Manila (equal to most so-called “pure Manila” 
rope)—Whitlock Distributors are equipped to 
meet the hardest competition, whether based on 
quality or price. 


Write today for proposition covering our 
complete line of Manila and Sisal Products. 


Department C 


WAITLOCK CORDAGE (Co. 


46 South Street, New York 
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The G. T. D. 
Mark 


MEANS MUCH TO YOU 


It represents the highest quality pos- 
sible to make in screw cutting tools. 


It represents all the prestige and 
good will that have been accumulating 
for years for Little Giant, Green River, 
Lightning and Smart tools. 


It represents the most complete line 
—the line that contains the right tap 
or die or assortment for every specific 
purpose. 


Every tool is backed by the experi- 
ence of 45 years of making dependable 
taps and dies. 


Send for G.T.D. Catalog Ne. 37. 
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The G. T. D. 
Mark 


means more than ever now on account 
of the extensive advertising of the mark 
and products in the national magazines 
in addition to a larger-than-ever trade 
paper campaign. 

Millions of users are regularly seeing 
G.T.D. advertising in such papers as 
Saturday Evening Post, Literary Digest, 
Popular Mechanics and Scientific Amer- 
ican. 


Be ready for the calls for G.T.D. 


tools. 


If you are not familiar with our pub- 
licity methods, send for the booklet 
“G.T.D. Plans.” 


We have some attractive stickers in 
colors, showing the G.T.D. mark prom- 
inently. Can you use a supply? 








Greenfield Tapa ie Gor oration 





| Wells Brothers Co Div 


GEEXRIVER 


"Wiley & Russell Mfg. Co. Div. 


LIGHTING EE 





Oa 


Greenfield, Massachusetts. U.S.A. 


NEW YORK-28 Warren St — CHICAGO-I3 So. Clinton St — LONDON-I49 Queen Victoria St 
Canadian Factory - Wells Brothers Co.of Canada,Ltd — Galt,Ontario. 
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Wickwire Cortland 
Brothers New York 


Inc. 


There's more than one reason for the popularity and selling strength of Wickwire product, but all 
of them can be traced back to the idea of giving the best value and highest quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, etc. 
In short, we control every step in the manufacture, and therefore can regulate the quality from the 
beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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Sell Picture Cord 
That HOLDS 


You remember the old 
song: “Some Day the Sil- 
ver Chord Will Break.” 
Many people have experi- 
enced that when their pic- 
ture crashed. Inferior pic- 
ture cord was responsible. 

Realizing the difference 
in the quality customers 
now ask for 


June 14, 1917 























BRAND? 
Wire Picture Cord 


Excelsior Brand is strong— 
we make it of the best wire— 
wire that is drawn in our own 
mills. 

We braid the wire strands on 
specially designed machines— 
machines which insure perfect 
smoothness. 

We take great pains to see 
that every coil is full length and 
that it contains the full number 
of strands. 

Excelsior Brand Wire Picture 
Cord is everything that a depend- 
able picture cord should be—a 
very strong, silver finished cord 
that holds customers as well as 
pictures. 

Besides the regular 25 yard 
coils, Excelsior Picture Cord is 
put up on 5 and 25 pound spools. 

Order from your jobber. If 
he cannot supply you—then 
write us direct. 





















5 Pound Spool 














Wright Wire Company 
WORCESTER, MASS. 


Branches at Boston, New York, Philadelphia, 
Chicago, San Francisco 








is 


25 Pound Spool 
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SEE HERE! 
Mr. Hardware Dealer, 


let us send you our complete |00-page 


catalog, printed on heavy book paper, 
which tells you all about 


CLINTON 


POMPEIIAN BRONZE WIRE CLOTH 
GOLDEN BRONZE WIRE CLOTH 
SILVER-FINISH STEEL WIRE CLOTH 
PAINTED STEEL WIRE CLOTH 


The popularity of Clinton products has 
stimulated competition and imitations. 
If you want your customers to have the 


best, be sure you carry CLINTON. 
CLINTON WIRE CLOTH CO. ‘ 
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Stand Behind the Men 
Behind the Guns 


Buy 


A ne LOR BOND 


HELP WIN. THE WAR 


Interest 34% 


Issued by the United States Government 


Denominations—$50, $100, $500, $1,000, $5,000, 
$10,000, $50,000 and $100,000 


First payment as low as One Dollar 


You have until August 30, 1917, 
to pay in full for your bonds. 


Ask any Banker, Postmaster, Express Company or 
Merchant for an Official Application Blank and— 


APPLY FOR YOUR LIBERTY LOAN BOND 


TODAY. A Tribute to the Flag and 
the Safest Investment in the World 








“Wars cannot be conducted without money. It is the first thing to 
be provided. In this war it is the most immediate help—the most effec- 
tive help that we can give. We must not be content with a subscription 
of two billion dollars—we must oversubscribe this loan as an indication 
that America is stirred to the depths and aroused to the summit of her 
greatness in the cause of freedom. Let us not endanger success by com- 
placent optimism. Let us not satisfy ourselves with the reflection that 
some one else will subscribe the required amount. Let every man and 
woman in the land make it his or her business to subscribe to the Liberty 
Loan immediately, and if they cannot subscribe themselves, let them 
induce somebody else to subscribe. Provide the Government with the 
funds indispensably needed for the conduct of the war and give notice 
to the enemies of the United States that we have billions to sacrifice in 
the cause of Liberty. 


“Buy a Liberty Bond today; do not put it off until tomorrow. Every 
dollar provided quickly and expended wisely will shorten the war and 
save human life."’ 


SECRETARY W. G. McADOO, 
May 14, 1917. 


A LIBERTY LOAN BOND IS UNCLE SAM’S PROMISE 
TO PAY AND HE IS -WORTH $225,000,000,000 
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GENUINE CHAMPION 
SCREW DRIVERS 


THE STANDARD FOR THIRTY-FIVE YEARS 








HE CHAMPION is recognized by toolmakers, 
machinists, electricians, carpenters, cabinet 
.makers and other skilled workers as the screw 
driver for good work. 






The blade is forged from toughest steel, tempered with great care and 
is shrunk into solid malleable bolster which rests in heavy ferrule, 
while tang (which forms a part of the bolster) enters and passes nearly 
through the handle. Every blade is tested to split a screw head. 


Make your store the headquarters for expert mechanics by featuring 
these screw drivers. Aid every customer in his selection by recom- 
mending Champion, and note the increase in your sales. 


We can make prompt deliveries. 


UNION HARDWARE CO. 


NEW YORK OFFICE, 99 CHAMBERS STREET 
TORRINGTON CONNECTICUT 
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A Back Breaking Job 


FOR A STRONG MAN 


IS CHILD’S PLAY 
WITH A ROSE TIRE PUMP 


‘It’s The Patent Valve’’ 














ON THE MARKET THREE YEARS AND NOW 
THE BIGGEST SELLER IN ITS LINE. 


For Sale By Most Jobbers 


TO SHOW YOU we will send you a sample Rose Pump 
direct from the factory at the regular dealer's price, 
transportation charges prepaid, providing you will send 
us the name of your jobber. 


J. H. Haney & Co., Hastings, Neb. 


Manufacturers 


Rose Tire Pumps, Rose Grease Guns, Rose Fan Belts, and All 
Automobile Leather Accessories 























The hardware dealer who han- 
dles the Ludlow-Saylor line is as- 
sured of quick sales and generous 


profits. 


During the 60 years Ludlow- 
Saylor Products have been on the 
market they have established a 
big reputation for strength and 
durability. They are backed by a 
liberal guarantee, a fact which 


brings increased sales. 


Are you stocked up with these 
products? Or when a customer 
comes in and asks for Ludlow- 
Saylor hex netting or galvanized 
wire cloth do you have to say: 
“I haven't any in stock?” 


See your jobber today and get 
your share of the profits by sell- 
ing this line. 


Ludlow-Saylor 


Wire Company 
St. Louis Mo. 
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Stock Up On 


Lovell Mfg. Company 


Easy to Sell 
Easy to Operate 


The ball-bearing construction makes for 
easy operation. Easy operation makes wring- 
ing a pleasure for the woman who operates an 
“Anchor Brand” wringer. Please one woman 
and she will tell another. Now you know why 


ours is the world’s largest wringer factory. 








“Anchor Brand” Wringers 
and Make Selling a Pleasure 
Erie, Pa. 
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|: anaes they are more durable 

—the simplest and easiest stoves 
to operate—because they are far more 
efficient and therefore the most eco- 
nomical— 


American 
Gasoline Gas Stoves 


are the most profitable stoves for you to handle. 


No other stove is like the American. The prin- 
ciple of operation is the greatest improvement 
ever made in gasoline or oil stoves. 


A postal brings further particulars which will 
interest you—and your customers. 


American Gas Machine Co. 
695 Clark Street Albert Lea, Minn. 
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TUMBLERS 


White & White 
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THE VOLLRATH CO., Sheboygan, Wis. 





TORONTO 
CHICAGO W. E. Bulmer NEW YORK 
167 W. Lake St. 32 Front St., W. 121-3-5 W. 17th St. 




















$ 











$ 
“A DOLLAR WELL SPENT” 


—said a large hardware manufacturing firm in central Ohio regard- 
ing a “Help Want” advertisement they inserted a short time ago in 


THE EMPLOYMENT EXCHANGE 
of HARDWARE AGE 


Their ad called for a man of experience and 
ability. Applications were received from high 
grade men from all parts of the country most 
of whom had positions. This, mind you, from 
an initial expenditure of $1.00 the cost of the ad. 





The Employment Exchange is producing 
results like this because it receives the attention 
of thousands of wide-awake hardware merchants, manufacturers, salesmen, etc. 


who read HARDWARE AGE every week. 


If you have an opportunity to offer or a want to satisfy, make use of this depart- 
ment. Write for further information. 


HARDWARE AGE. 239 West 39th Street, NEW YORK CITY 






























June 14, 1917 HARDWARE AGE 21 









AMERICAN 
ScrREW 
Company 









WOOD SCREWS | 
MACHINE SCREWS | 

TIRE BOLTS 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois 






























SCREWS 


Weare manufacturers— 
that is our business. Quality 
is our aim. We carry in stock 
a full line Iron, Brass and Bronze 
Screws. Try our make. Be convinced 
that Bridgeport Screws are the best. 












Write for price lists and discounts. 








i Screw Company 


RIDGEPORT, CONN. 
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miet ” ANTICIPATE 


N OW It's the sensible thing for you, Mr. Dealer, 
“"==“under present conditions, to take a few 
minutes of your time one of these days in 

the near future and look over your stock 

of seasonable MYERS Lines—Pumps for 

Every Purpose, Hay Unloading Tools, Hay 

Rack Brackets, Stayon and Tubular Door 


Hangers. 








id 
HAY TOOLS & DOOR HANGERS} 
NY 


THEN Get in under the wire with an order for the additional you will require for your 
Oe ee 


summer's trade. Chances are you will be disappointed if you delay. 


Our factory facilities and supply of raw materials are way above the average 

WHILE--- for a time like this and naturally revert to the benefit of Myers Dealers, yet 
freight shipments move slow and are uncertain, and disappointment will be 
the lot of many a procrastinator who waits until the eleventh hour. 


Protect yourself and meet the demands of your customers by 

WHY NO Toewwanticipating? This is the wise thing to do, and especially on sea- 
sonable goods like Myers Pumps, Hay Tools, Door Hangers, Etc., 
for which there is always a general demand. 


CERTAINLY — rn rite Us IMMEDIATELY. 
F. E. MYERS & BRO. - - - - - Ashland, Ohio 


Ashland Pump and Hay Tool Works 




















5 Good CRESCENT Tools That Sell 


1, Crescent Combination Set of Saws No. 3. of cut 4 ins. Frame is slotted so blades can be 
set at right angles. A saw that satisfies. 


Has three saw blades and one adjustable han- 
dle. Blades quickly inserted. All interchange- 
able. Each held rigid by turn of thumb screw. 


The 16” panel saw is for general household use. 


The 10” back saw for a miter box and for cut- 
ting picture frame moulding. The 12” compass 
saw for use where a larger saw cannot be used, 
also as a rip saw. A big seller for odd jobs about 
the home. 


2. Crescent Coping saw Frame No. 11-N. Made 
of highly nickeled wire. Takes either No. 6-R 
Coping Saw Blade or No. 6-P Pin Pattern. Depth 


3. Crescent Hand, Panel and Rip Saw No. 30. A fast, 
free cutting saw for general use. The narrow blade is 
made from the finest saw steel, hand smithed, set and filed. 
A steady seller that gives unfailing satisfaction. 


4. Crescent Six Wheel Turret Head Glass Cutter No. 6. 
This cutter is equipped with six extra quality Crescent 
glass cutter wheels. By a slight turn a worn out cutter 
wheel can be immediately replaced by a new one. A won- 
derful seller. 


5. Crescent Screw Driver No. 91. These drivers 4 
not extend through the handle, but are riveted throu 
the ferrule. Made with polished blade and fluted heodhe 
A driver that gives good satisfaction. 


We can make prompt shipments. 
Send for Catalog and Prices. 


The 
Crescent Company 


Inc. 
MERIDEN, CONN,., U.S.A. 
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SINGLE DRIVE a _ DOUBLE DRIVE 
ROUND Vl et iF ROUND 


eat 
GALVANIZED 


The Leading Conductor Hook 


Better and Cheaper than Malleable. 
As easy to drive as an ordinary nail. 
Weed The only “Direct Drive’ hook on the market. Weed 
Makes a clean, neat job. Holds pipe in place 
with a firm, sure grip. Strong and dependable. 
The kind of a hook you have always wanted 


Double Drive Square Single Drive Square 


BRICK 
= Ask us for AND 
wooD samples and wooD 


prices. 


MILWAUKEE CORRUGATING COMPANY 


Branch at Kansas City, Mo. MILWAUKEE, WISCONSIN 























EAVES TROUGH 
AND CONDUCTOR 
PIPE 
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Eaves Trough: Lap and Slip * ed Conductor Pipe: Plain Round, ¢ 
Joint Single Bead; Lap and Slip = Plain Square, Round Corru- 


Joint Double Bead. Also “Angle- gated and Square Corrugated. 
Edge” —*“cannot sag.” All styles Elbows and Shoes, 
Fittings, Etc. 


LL Corco Eaves Trough, Conductor Pipe and Fittings are furnished in Galvanized 
Steel, Terne Plate, Iron or Copper. They are made from full weight prime stock 
and formed on specially designed and constructed machinery. 
Materials used are the same that have made Corco Sheets and Formed Roofings the 
“stand-by” of trade and consumer for a quarter-century. 
Stocks are carried at all warehouses. Write nearest address for prices and catalog. The 
Corco Line of sheet metal products consists of hundreds of items for fire-safe building 
and household utility. 
Whitaker-Glessner Company 
WHEELING CORRUGATING DEPT. 
Wheeling, W. Va. 


Branch Offices and Stores: 


Philadelphia Kansas City 
Chattanooga Richmond St. Louis 
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Selll Them 
ly the Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in. order and 
near at hand, preventing loss, etc. Try it. 

Forstner Bits are the only bits that are 
not dependent on a center or a level to 
guide them. They cut from the outer rim. 
The entire surface is at work all the time; 
no jagged ends; every part of the work is 
smooth and polished. They bore their way 
through hard, knotty, cross grained wood, 
leaving a smooth hole and clean, polished 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 











Sets of 9, 11, 17 bits are fur- 
nished In compact cases for 
the convenience of the user 





THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U.S. A. 
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Stanley Plumbs 
and Levels 


All numbers are made of thoroughly 
seasoned selected stock. They have 
many special features which will appeal 
to CARPENTERS, MACHINISTS, 
MASONS, PLUMBERS, MILL- 
WRIGHTS, in fact, to every workman 
who has occasion to use a Plumb and 
Level. 

Those dealers who carry Stanley 
Plumbs and Levels have no trouble in 
complying with the requirements ot 
their most exacting customers. 


Manufactured by 


STANLEY Rute & Lever Co. 


New Britain, Conn. U.S.A. 
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INLAND 


Basic ana Hearth 
EET 














are the productsof a plant 
which owns its own iron 
ore mines and blast fur- 
naces and makes its own 
steel, through all the 
processes, in such a way 
as to Rive the highest de- 
gree of uniformly good 


quality. 





The millions of dollars in- 
vested in this complete 
plant represent an asset 
that we consider subordi- 
nate to the preat asset of our 
customers’ good-will—the 
result of 300d merchandise 
and ood service. 























We are doing our utmost, 
not only to justify the pres- 
ent good-will which we 
are enjoying, but to insure 
that good-will for the 
future. 









Although we are not able 
to satisfy present demands 
for tonnage, we are keepin?, 
up the standard of uni- 
formly 300d quality. 





INLAND STEEL CO. 
First National Bank Building, Chicage 
Works: 

Indiana Harbor, Ind., and Chicago Heights, Il. 
Branch Offices: 

St. Louis, St. Paul, Milwaukee, Denver, Dallas 
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Build a Better 


Business 


Get the boys interested in 


your store, 


in what you sell, in 


the quality of the goods you 


sell. 


Explain to them why 


SIMONDS 


should be in every shop, 
home, 
them that the Simonds Saw 
ity comes from 


SAWS 


in every 

Tell 
Qual- 
an experience of 


and on every farm. 


85 years New England workman- 
ship and from Steel made in the 
saw company’s own mills. 


Remember the boys today. 


They 


will be buying Simonds Saws from 
you tomorrow. 


Simonds Manufacturing Co. 


‘The Saw) Makers’’ 


FITCHBURG, MASS. 
5 Factories 


11 Branches 
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ANCHOR ) BRAND 


HINGED 
OPEN EYE-BOLT SNAPS 


PATENTED 





Sizes 
¥%yx 3% Y.xA4 
%e x 4% % x 52 


OSS by breakage has always 

been more or less prevalent 
when old-style, open-eye snaps were 
attached to a chain, or other mater- 
ial, by closing the eye with a 
hammer. 


Chances for loss from that source 
have, however, been entirely obviated 
with the advent of ournew QUICK-KLOZE 
pattern. Above illustrations show at 
a glance the working principle of this 
improved snap. The eye opens suf- 
ficiently to allow of inserting the chain 
or ring, as the case may be, and then 
closes over it. When closed the lug 
shown on the swinging portion passes 
through the slot opposite, and by be- 
ing bent down holds the eye part 
securely. 

Thus the snap cannot become 
disengaged when in use. ° 

NONE BETTER 
Write for copy of “Harness Hardware 
Supremacy,” which illustrates and 
describes many other valuable 
“Anchor Brand” improvements. 
Samples free for the asking 
Wholesale only. 
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The Purpose 
of 


Hardware 
Age 


is to Serve 





The one idea back of all its editorial work 
is to present in an attractive, understand- 
able way, the news, comments, helps and 
suggestions that will assist you to make 
your business more profitable. 


The foundation of our work is service. 


We want to serve you, not only by telling 
what others are doing, but in a real per- 
sonal sense. 


Should it happen that the articles, broad 
in their scope as they are, do not meet 
your particular need, write us. 


If you want information regarding where 
to get certain lines, write us. 


If you want suggestions on merchandising 
your stocks, write us. 


Don’t hesitate because you think the re- 
quest too small to bother us about. We 
want to serve you in both the big and lit- 


tle things. 


And if there is any subject you think 
would be of interest, not alone to you 
personally, but to the trade in general, 
suggest it to us. 

This is your paper, published in your in- 
terests and edited with the idea of giving 
you the things you want to know. 


Hardware Age 


239 West 39th Street 
New York 
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Light With a Match! 


The Coleman ‘‘Quick-Lite’’ is the most wonderful line of lamps and lanterns to 
handle. No torch needed. Light with ordinary matches like any plain kerosene 
lamp without trouble or bother. Make and burn own gas ftom common gasoline or 
kerosene. Give a brilliant, steady light of 300 candle power without glare or flicker 

more light than 20 old style oil lamps. Can't explode No danger if tipped over 
The lamps are very ornamental and come in variety of styles. So simple, economical 
and safe, that customers buy quickly. Every sale means a liberal profit to you 


The Coleman ‘‘Quick-Lite’’ Lantern 


is easy to light, turns low, and extinguishes by simply closing valve. Uses two 
small durable rag mantles which experience shows is a big advantage over a single 


mantle. Mica chimney is 5 inches high and 5 inches in diameter. Greatest lantern 
ever produced. 


Dealers wanted in all parts of the country. 
agency proposition. Address nearest office. 


THE COLEMAN LAMP COMPANY 


Wichita, Kans. St. Paul,Minn. Toledo,Ohio Dallas, Texas Chicago, Ill. 


Write at once for catalog 32 and 





Makes Good Display 


Our Illustrated (atalogue Put up in sets of four in neat boxes, they 


look well in your show cases. 
describes oe 4400 aries All built of steel. 


Smallest “Steel Gem” Caster carries 1000 


WIRE co pounds. 


Roller bearing, they revolve at a touch. 


KITCHEN WIRE HARDWARE Write for catalog and prices. 


of@WIRE SPECIALTIES M. B. SCHENCK. CO. 


Have You A Copy? MERIDEN, CONNECTICUT 
A-->Postal will 


start one rway 


THE WIRE GOODS COMPANY 


WORCESTER. MASSACHUSETTS 
U.S.A. 














—aly \s Either pair 

Each of the three, LIGHTNING, GEM or BLIZZARD, 4 tL Z 7 a safe 
has served the housewives of America for thirty years, ees) \' 
pont like the cream they create, are in demand in all agp choice 
seasons. : 

They are built of the best mate- 

rial and workmanship possible— 

their ingenious construction makes them easy to operate, 

quick freezing and economical to both dealer and user. 

Any Jobber They sell themselves and stay sold! 


Can Supply » my This means easy net profits for you 


NORTH BROS. MFG. COMPANY 
PHILADELPHIA, PA. 
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Electric Sti 
Parl Cerrar 


HAVE YOU SEEN THE 


Fansteel Electric Iron 
Window Poster? 


Get one working for you 
Write 
PFANSTIEHL COMPANY, Inc. 
NORTH CHICAGO, ILLINOIS 


Free to our dealers 
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Parker's 


NATIONAL 
IRON TOP 


BOX MILL 


A Mill that is just right for home use. Very 
handy—sets squarely on table or any flat sur- 
face. Easily adjusted to grind coffee to any 
degree of fineness. Also very popular for 
spice. 

A good Mill at a moderate price. Made 
strong and serviceable. Parker Coffee Mills 
are made in many styles. Send for Catalog 
and Discounts. 


The Chas. Parker Company 


New York Salesrooms Factories 
32 Warren St. Meriden, Conn. 

















Horse-Shoe Brand 
Clothes Wringers 


Superior in Quality 
Superior in Workmanship 
Superior in Every Detail 


All wringers manufactured by us are 
furnished with a warranty tag, which bears 
the time of warranty. We stand back of 
every warranty. 
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Have you received a copy of our latest 
catalogand pricelist? If not drop usa line. 


The American Wringer Co. 


99 Chambers Street, 


N. Y. C. 
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Priest’s 
Clippers 


We have the biggest 
clipper proposition of- 
fered to the trade. It’s 


hy 


a proposition that pays 
and pays big—because it 
satisfies. 

Our proposition is 
that you stock Priest’s 
Clippers! Write. 


American Shearer Mfg. 
Company 

350 Main St., Nashua, N. H. 

Wiebusch & Hilger, N. Y.- 
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‘About the same % but- ‘ 
the prices were different 





sive makers of high grade hardware store fix- 

tures in the United States, and their goods will 

bear the closest inspection. They are an exqui- 
site example of high-grade cabinet work. 


TH J. D. Warren Mfg. Co. are the only exclu- 










Illustrations of different makes of fixtures may look 
similar, and the lure of price may be offered, but 
don’t be deceived. Investigate Warren’s thoroughly, 
measure up capacity (especially depth), consider 
workmanship and efficiency—and Warren’s will be 
your choice every time. 


Write today for catalog and full information, address 






J. D. Warren Mfg. Company 


Masonic Temple Chicago, Illinois 
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Excelsior Three-Wheeled 
Keg Truck 


Type B6NAI10. 


Hardware stores will appreciate this 
truck for handling kegs of nails, bolts, 
washers, etc. Especially designed for 
handling kegs, cases, coils of rope, 
cordage, etc. 


Write for Bulletin B-12 


THE GEORGE P. CLARK CO. 
Windsor Locks, Conn. 












The “Atlas”— 


A Power Pump of 
Many Uses 







Fig. 691 


Capacities from 600 to 2600 gallons per 
hour. May be operated by hand, gaso- 
line engine or electric motor. If electric 
driven, re be automatically started 
and stopped. 


For use in Hydro-pneumatic W>ter 
Systems and for general pumping ser- 
vice, where water is not more than 25 
feet below the pump. The "Atlas" is a 
splendidly built, medium priced pump. 
When desired, air can be pumped with 
the water. 


Write for details about this and also ask 
for a copy of our new 360-page General 

talogue, which tells about. more than 
a thousand styles and sizes of Deming 
Pumps. 


THE DEMING CO., Salem, Ohio 


GENERAL AGENCIES 
Chicago: Henion & Hubbell 
Pittsburgh: Harris Pump & Suoply Co. 
Buffalo: Root, Neal &Co. = Agencies in all Principal Cities 



























There’s More Money 


in sharpening 
safety razor 
blades than 
most dealers 
realize. Much 
depends on 
the machine. 


With a 


Hatfield 


Complete 


Sharpening Machine 


you can sharpen every one of the 300 dif- 
ferent makes of safety razor blades on the 
market. Fast, too—12 Durham Duplex 
blades, or 12 of any other make, at one 
time—at a speed of 12 blades in 5 minutes. 
Jack Razors, Barbers’ Clips, Scissors, 
Shears, Knives, etc. 

Our plan—‘*A Money Making Sharpen- 
ing Depot’’—tells how to make from $8.00 
to $12.00 per day. Write for it. 


HYFIELD MFG. COMPANY 


21 WALKER STREET NEW YORK CITY 
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Three Blades | 


for a Dime 
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The Boston Razor, itself re- 
tailing at ten cents, with three 
blades for a dime, meets the 
demands of a certain class of 
customer whose wants you 
cannot ignore. 














It gives the man who cannot 
afford a higher priced outfit, 
satisfactory shaving service at 
a very small cost. 
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Boston Razor Blades are 
carefully made from a special 
steel; every one tempered and 
hair tested. 


Three blades for a dime is 
the popular price. Be you 
wholesaler or retailer, ask for 
our proposition. 
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Factory Sales Co. 


120 Broadway, New York City 
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The New 
Boston Rubber Chair Tip 


SprinGriP 


eeu des The Tip and Its Parts 


Brass Washer 


oS 


The Rubber Tip with 
the Brass Wash 
and Nall Moulded in 


Li 


Manufacturers of Rubber Specialties 
THE ELASTIC TIP Co. 


370 ATLANTIC AVENUE BOSTON, MASS. 


Brass Naij 





Patented 
Send for Catalogue 














Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 








Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and adapta- 
bility. 
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P ° 
— Get It All 

$6.50 

= Out 






Empties a barrel 
or drum com- 
pletely. No 
Waste. No Drip. 


Rothweiler 






CAW BE USED © 
/N BARREL 
EITHER way ¥ 


Good for 
oil, gaso- 
line, tur- 
y pentine, 

light paint, 
etc. 










Patent Pending 
Works easily, quickly and efficiently--A 
great trouble saver. 


ROTHWEILER & CO. 
Seattle Wash. 
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Nationalizing the 
Sandpaper Demand 


It wasn't an easy task. 

We had to teach people to consider sandpaper 
in a class with any trade marked, widely-adver- 
tised commodity. And this educational work 
has cost us lots of time and money. 

Sandpaper always used to be a buy-as-you- 
need-it-never-mind-what-kind sort of proposi- 
tion. 

But not now. Today every consistent user 
of sandpaper knows that he can get the same 
standard sandpaper quality whenever and 
wherever he buys it. 


He asks for U. S. SANDPAPER. 


United States Sandpaper Co. 


Williamsport, Pa. 
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Over 60 years in making hardware cloth 
has taught us to make only the best. We 
do not skimp in either materials or work- 
manship. 

Ludlow-Saylor Hardware Cloth is half 
sold before it reaches you. Your customer 
knows Ludlow-Saylor Cloth from previous 
experience and it requires no persuasion on 
your part to make a sale. 

Place a trial order with your jobber and 
cash in on the spring trade. 


Ludlow-Saylor Wire Co. 
St. Louis, Mo. 
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Why the McKINNEY No. 1925 is 
the strongest shelf bracket made. 


The principal reason for the remark- 
able strength of this popular shelf 
bracket is to be found in the construc- 
tion of its brace. 

Actual tests have proven the tubular 
brace of the McKINNEY shelf bracket 
to be the strongest known to bracket 
construction. 

Sell this strong, dependable bracket 
—give your customers the best value 
for their money. 


McKINNEY MFG. CO. 
Pittsburgh, Penna. 











American Brand 
QUALITY SERVICE 


Screen Wire Cloth 


Lasts Longer — Looks Better 
also 
American Bronze, 
Galvanoid Enameled, Painted, 
Bright Galvanized 
All Meshes and Widths 


American Wire Fabrics Co. 
Chicago, Ill. 


FACTORIES: 


Clinton, Iowa Mt. Wolf, Pa. Niles, Mich. 
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INSIST and DEMAND— 
Get Strips “ALLEN” Tanned 
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IT GUARANTEES THE QUALITY 
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Defy Competition 


ESTES MILLS 
FALL RIVER 
MASS. 


ON SASH CORD 


Our prices enable you to 
do so and each sale 
makes such a favorable 
impression on the pur- 
chaser that our Sash 
Cords are trade winners 
of the highest order. 
Our “ALBA” and 
“STAR” brands of sash 
cord are not cheaply 
made—they are really 
“better than need be.” 
The exceptionally low 
prices at which they sell 
is the result of years of 
manufacturing experi- 
ence and careful shop 
economy. Get interested 
NOW and write for 
prices. 

















“Katz” Floor Hinges 


are slow acting, with a positive holdback 
feature when opened to ninety degrees; will 


Insure Against Accident- 


—al closing of doors. 


“KATZ” HINGES represent Quality, 
Durability and Design. 


A BETTER HINGE with A BETTER PROFIT 
Our Catalogue No. 19 tells the rest—write for it. 


Lawson = Company 


qRAack b MAmmi< 
Main Office and 
Factory: 


CHICAGO 





Don’t Overlook No. 161 


This ADJUSTABLE GRINDSTONE TRUER is not a big 
seller but a dependable one, and at a mighty good margin of profit. 





At practically no trouble or expense, it keeps grindstones in 
the best condition with the absolutely true, even and gritty surface 
so essential for speedy, effective work. 


Prices and full particulars will be found in Catalog No. 31. 





ATHOL MACHINE CoO., Athol, Mass. 
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REVOLVING 
PUNCHES 


Made of screw steel castings 

with improved, easy work- 

ing joints; the tubes from 

solid stock, each tube being 

tempered by hand and the 
turrets made from solid steel rods with highly tempered steel springs. We give 
our punches a fine finish and guarantee them in every respect. 


THE SMITH & EGGE MFG. CO. Bridgeport, Conn., U.S. A. 

















YOURS 


FOR THE ASKING 


If you do not have a 
copy write for one today. 
A booklet of value to 
every Hardware dealer. 
It illustrates and de- 
scribes the “best sellers” of 


DIETZGEN 


sreceAAny Pom 
THE HARDWARE TRADE 


BUGENE DIETZGEN CO. 
Sd 


Hammer 
Clamps and Oilers 


ee ee et ee ee See ting 
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The Hammer Screw 
Clamp built like an 
I-beam, solid, quick- 
adjusting. The Ham- 
mer Iron Oiler—ex- 


Measuring Tapes 


—tapes which will increase your trade and 
build your sales. 


The special order blank feature makes 
ordering easy and will appeal to you. 


tra strong, big mouth, 
reinforced spring 
bottom. 


We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 
Hanging Lamps, and 





Malleable Iron Cast- 
Ask for Tape Booklet ad ings. Get prices. 
HAMMER & CO. 
Eugene Dietzgen Co. Fa 
Manufacturers Conn., 


Chicago New York SanFrancisco New Orleans U.S. A. 
Pittsburgh Philadelphia 


























Meet the Contractor’s Needs | 


With the Stover Improved Fireplace Damper 


This Spring the building contractors in your vicinity will use 
many dome dampers, ash dumps, cleanout doors, chimney thimbles, 
=. Ro. hardware firms find this a very profitable line to handle, 

should you. 


Let us send you FREE our latest catalog of the most 
up-to-date fireplace fixtures made. It will interest you and 
help you get the business, 


Besides fireplace fixtures, we manufacture hinges, stove 
pipe r ers, sink brackets, vises, latches, pulls, hooks, chest handles, house numbers, etc. Also 
windmills, feed mills and gasoline engines. 
Fill in and send this coupon today. 
ee ee ee Se ea mm em mee 
8 STOVER MFG. & ENGINE CO., 710 East Street, Freeport, Ii. 
Stover 1 Send us Catalog 1590-X. 


Mfg. & Engine Co. | ‘ Nome 
i 


Freeport, Illinois 
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ERE is a most useful measuring 

instrument which machinists need 
in laying out their work. It is an easy 
tool to sell because of the complicated 
layouts which are constantly arising now- 
adays in metal manufacturing. 
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Because of its variety of uses, most toolmakers 
and machinists want the 


Starrett 


Surface Gage 


for scribing lines on the work. This gage may 
be used on all kinds of surfaces. Starrett surface 
gages are made in many different styles and sizes. 
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Ask your tool clerk to study the uses of this sur- 
face gage. It is fully described on pages 236 
to 241 of the Starrett catalog No. 21A. 


= ne 


The L.S. Starrett Co. 


The World’s Greatest Toolmakers 
ATHOL, MASS. 
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NATION AL 


meee fase Set 


Whenever garage doors are 
made to swing on hinges the 
hinges in this set will swing them 
right. 


And the chain bolt and foot 
bolt will bolt them right. Our 
popular No. 29 All Steel Latch, 
which is included in this set, will 
latch the garage doors right. 






































What a satisfaction it is to sell a garage door set that has been 
tested by thousands of garage owners and pronounced right in every 
way. 

Each set is packed in a neat, strong carton. These cartons make 
an attractive shelf display. Included in each set are: 

3 pair 8-inch Reversible ‘“T’’ Hinges 
1 only No. 820 Chain Bolt 

1 only No. 830 Foot Bolt 

1 only No. 5 Door Pull 

1 only No. 29 All Steel Latch 


Screws are included—no extras to buy. Any finish desired. 
Your customers will like the National way of doing things—you 


will like the profits. 
Send for 1917 Catalog. 


National Mfg. Company 


Sterling, Illinois 
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Facts and Figures on Postal Costs 






Congressman from Minnesota Uses Postal Figures in a 
Manner Both Surprising and Disconcerting to Those 


ONGRESSMAN HALVOR STEENERSON of 
Minnesota is the type of public representative 
in Washington who refuses to permit conflict- 
ing statements to “get by.” His analytical mind 
quickly grasped some of Postmaster Burleson’s 
huge blunders in the figures recently. submitted to 
Congress in the debate on the proposed increase in 
second-class postage rates, and the way he tore his 
opponent’s figures to pieces was most convincing 
evidence that certain advocates of the unreason- 
able advances had axes of their own to grind. 

Steenerson’s tilt with the senators who are work- 
ing for the drastic legislation designed to put the 
magazines and newspapers out of business fur- 
nished much amusement in Congress. 

Accepting the early figures upon which they built 
up their case as facts the gentleman from Minne- 
sota figuratively made monkeys of his opponents. 

The Congressional Record tells the story as fol- 
lows: 

Mr. STEENERSON. I said I thought it would in- 
terest the House, because there have been so many 
statements made here that were startling if true, 
made by gentlemen who undoubtedly believed they 
were true, but who were greatly mistaken. 

The chairman of the Committee on Ways and’ 
Means, for instance, made the statement that the 
loss to the United States Government upon second- 
class mail matter was $92,000,000. He was fol- 
lowed by the gentleman from Illinois [Mr. Rainey], 
who in his most unctuous style describes this as the 
most hateful graft, and it amounted to $80,000,000 
a year. 

They get this statement from the calculations 
made on what? They get it from the report of 
the Postmaster General in 1909 and the figures 
submitted by the Hughes Commission. What were 
those figures based upon? They were based on 
actual investigations made on the ground, and a 
count of the pieces, and the stamps, and it was a 
very thorough investigation of what the second- 
class mail matter cost at that time. They took the 
total expense of the Postal Service, divided it 
among the different classes of mail, and arrived at 
the particular pound cost of each class of mail mat- 
ter. They found, for instance, that the cost of 
second class was 9.23 cents. The publishers paid 1 
cent and the Government lost 8.23 cents a pound. 
At that time the volume of the second-class mail 
was 700,000,000 pounds. ~ It is now 1,200,000,000 
pounds, according to the last report. The way they 
figured it out it cost 9 and a fraction cents, or a 
loss of 8 cents, and over, a pound. Twelve hundred 
million pounds, at 9 cents, makes $108,000,000— 
less $12,000,000, 1 cent per pound paid—leaves 
$96,000,000 loss. That, of course, would be correct 
if the cost given is correct. It is based, as I said, 
upon facts and data collected in 1907—10 years 
ago. If the cost of transporting and handling the 


mail has decreased per pound in the last 10 years, 
manifestly the conclusions are correspondingly 
wrong. The volume of mail has increased more 
than 300 per cent in those years, and the cost per 
pound has been reduced by about one-half. 


Who Would Tax Magazines and Newspapers Unfairly 
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What do these gentlemen contend? Has the cost 
of performing the mail service been stationary in 
10 years? The gentleman from Illinois | Mr. 
Rainey], who is so absorbed with his love of books 
that he deprecates every periodical publication, and 
who read some sentimental extracts from publica- 
tions in Maine, has neglected to keep up with the 
times. If he kept up with the times he would know 
that there has been great economies in handling 
and transporting mail since 1907, when these figures 
upon which he based his conclusions were made. 
What do you suppose they gave as the cost of trans- 
porting and handling fourth-class mail? Why, 12 
cents per pound! Last year we transported over 
1,000,000,000 pieces, weighing 2,000,000,000 pounds. 
At 12 cents per pound this would cost $240,000,000, 
while the postage collected was only slightly over 3 
cents per pound, or $60,000,000. According to 
latest figures, we are now carrying 2,114,000,000 
pounds per annum. The last three years we have 
collected in postage, on the average, 34, cents per 
pound on parcel post, and the cost, according to the 
department, has been less than 3 cents per pound. 
Now, will some one tell me how they can carry 
parcel post less than 3 cents per pound if it costs 
over 9 cents for second-class matter. The cost of 
transportation is precisely the same for both classes 
and the difference in cost of handling can not pos- 
sibly be more than a cent or two per pound. 

The Hughes Commission, upon the evidence sub- 
mitted, found that the cost of handling and trans- 
porting second-class mail in 1908 was 51% cents per 
pound. (See p. 127 of Hughes Commission Report.) 
In other words, they cut down the claim of the de- 
partment from 9.23 cents per pound to 5.5 cents. 
Still the department has kept on repeating that it 
costs over 9 cents per pound. But let us remember 
that the Hughes Commission based its finding on 
the figures for 1907 and 1908, since which time the 
reduction in the cost of handling and transporting 
the mails have been gradually reduced as the volume 
has increased. 

This can easily be demonstrated. If, for instance, 
we calculate the cost for last year by applying the 
rates per pound given as the cost in the Postmaster 
General’s report for 1908, we find that it amounts 
to more than twice what we actually paid last year. 
The old figures were: For first-class mail, 50 cents; 
second class, 9 cents; third class, 14 cents; fourth 
class, 12 cents; franked matter, 11 cents; penalty- 
envelope mail, 12 cents; foreign mail, 11 cents per 
pound. 

The first-class mail then was 157,000,000 pounds. 
It is now estimated 315,000,000 pounds. They say 
that it costs 50 cents a pound for first-class mail. 
You will understand that by knowing there are 45 
pieces to the pound and it costs so much for distri- 
bution. The transportation of letters is a bagatelle 
and the main cost is in the handling. The revenue 
is given as 84 cents per pound and the number of 
pieces to the pound 45; but the expense is within 
a very small fraction of 50 cents a pound. Apply- 
ing these figures we find that it cost last year $157,- 
500,000 for first-class mail. But let us take second- 
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class mail matter. They say there were 1,200,000,- 
000 pounds last year at 9 cents a pound. This would 
give us $108,000,000. Third-class mail matter would 
cost $50,400,000, and fourth-class mail, which last 
year amounted, including parcels, to 2,114,000,000 
pounds, which they said, cost 12 cents a pound, 
would cost $253,000,000. Franked matter, $1,000,- 
000; penalty envelopes, which do not pay anything, 
which cost at the rate per pound, they said, of 12 
cents, $10,000,000; and foreign mail would have 
cost $108,000,000. Therefore we have $687,000,000 
as the expense of the Postal Service if we paid the 
rates that were in vogue 10 years ago. The cost of 
the Postal Service was only $306,000,000 last vear, 
therefore we have done it for a great deal less than 
half of what it cost according to these rates. I 
here insert the table from which these figures are 
taken: 

Table showing weight of mails in 1907 and at present time 
of the different classes and the cost of the service based 
on the figures, per pound, given in the table of 1907, 
which was used in the computations of the Postal Com- 
mission and Hughes Commission. 

Estimated 








Cost Cost at Pres- 

Weight in Weight at in1907_ ent, if Old 
1907 Present (Rate per Rate of 1907 
Class (Pounds) (Pounds) Pound) Was Applied 
Pirat .ccvves 157,502,610 315,000,000 $0.50 $157,500,000 
Second ..... 792,580,967 1,200,000,000 .09 108,000,000 
ee ies ses 179,694,654 360,000,000 14 50,000,000 
Fourth ..... 58,889,400 2,114,000,000 12 253,000,000 
Franked .... 4,531,080 9,000,000 aa 1,000,000 
Penalty 43,092,474 86,000,000 12 10,000,000 
Foreign 54,067,099 100,000,000 ll 11,000,000 
Total 4.26 1,290,358,284 4,184,000,000 $590,500,000 


Entire cost of the Postal Service in 1916 was $306,000,000. 


Entire revenue in 1916, $312,000,000. If we 
apply the cost rate used by department, there would 
be a deficit last year of $284,500,000 instead of a 
surplus of $6,000,000. 

The Postmaster General reports that the parcel 
post, which weighs more than 2,000,000,000 pounds, 
is carried at a profit of $15,000,000. It costs 6 cents 
and a fraction per parcel, and there are 6 mills per 
pound profit. Therefore it is less than 3 cents. It 
is 6 cents per piece, and the average is 2 pounds to 
the piece, or, to be exact, 1 pound and 15 ounces. 
I have his letter here, which is rather old, more than 
a year old, but he figured it out then according ta 
statistics gathered in 1915. The cost has been re- 
duced since. 


JANUARY 12, 1916. 
Hon. WILLIAM W. GRIEST, 
House of Representatives. 


My Dear Mr. Griest: Receipt is acknowledged of 
your communication of December 29, 1915, relative to 
the Parcel Post Service, and in reply I wish to state 
that in order to enable the department to ascertain the 
growth of the service, as well as the revenues and cost, 
periodical counts have been made and statistics in the 
minutest detail compiled from the data obtained in these 
counts at the 50 largest post offices, which handle ap- 
proximately three-fourths of the entire parcel-post busi- 
ness of the country. The last such count covered the 
period from October 1 to 15, 1915, inclusive, which is 
believed to be a period of the year when an average 
amount of mail is handled. This count showed that in 
the entire Postal Service during that period 40,889,595 
parcels were handled, or an aggregate of 981,350,280 
for one year. As the average weight of these parcels 
is 1 pound and 11 ounces, the total weight for the year 
was 1,640,943,240 pounds, and the postage, at an aver- 
age rate of 6.6 cents per parcel, was $64,769,118.48. 

During the hearings before the subcommittee on par- 
cel post of the Senate Committee on Post Offices and 
Post Roads in 1911 it was estimated by officers of the 
department that the average cost of handling parcels, 
exclusive of transportation, would be approximately 
2.35 cents. It has been found, however, upon experience 
that this was greater than the actual cost, due no doubt 
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to the increased number of parcels handled, the adoption 
of better methods, and higher efficiency of the Postal 
Service generally. Based upon statistics which are be- 
lieved to be absolutely reliable, it would appear that the 
average cost of handling parcels at this time, exclusive 
of transportation, does not exceed 2 cents, or 1.185 cents 
per pound. The average distance which a pound of par- 
cel-post matter is transported is 416 miles, and the aver- 
age rate of transportation per pound for the United 
States is 2.08 cents, making a total cost of 3.265 cents 
per pound. The average postage per parcel is 6.6 cents, 
or 3.911 cents per pound, leaving a net profit of 6.46 
mills per pound. As 1,640,943,240 pounds are handled 
in a year, the profit at this rate would be $10,600,493.33. 
Officers of the department have made a most careful 
study of the entire parcel-post subject, and the statistics 
which have been compiled are based on records made at 
the time parcels were actually mailed and are believed 
to be absolutely reliable. It will therefore be seen that 
instead of a deficit in this service the revenue derived 
therefrom is sufficient not only to meet the cost thereof 
but results in considerable profit to the department. 
Sincerely yours, A. S. BURLESON, 
Postmaster General. 


The cost of handling the parcel post has been re- 
duced, so that to-day it costs for transportation and 
handling about 2‘ or 3 cents per pound. 

Mr. Cooper of Wisconsin. That is the parcel 
post? 

Mr. STEENERSON. The parcel post. Some say 
that the parcel post is only transported a short dis- 
tance. He says in his letter that it is between four 
and five hundred miles, the average distance. The 
average distance of newspapers is only 255 miles, a 
great deal shorter transportation than upon parcel 
post. Everybody knows that catalogs travel from 
New York, as they say in the Post Office Depart- 
ment, 1500 miles on an average, and some say 1800 
miles. If the catalogs travel that distance, then, 
the parcels and the parcel post sent in response to 
those advertisements travel that far. I think the 
distance the parcel post travels is very much 


greater. However, it cannot be true that the Gov- 
ernment lost $96,000,000 or $80,000,000 or any other 
like sum on second-class mail matter. It is im- 
possible. 

Mr. Goop. Mr. Chairman, will the gentleman 
yield. 


Mr. STEENERSON. Yes. 

Mr. Goop. Did the commission find what it cost 
to carry second-class matter for the average dis- 
tance? 

Mr. STEENERSON. Yes, the Hughes Commission 
found, based on figures taken in 1907, the cost of 
transporting and handling second-class mail] was 
514 cents, but the gentleman should know and should 
remember that the railway-mail pay per pound has 
been reduced enormously since then—nearly one- 
half. The reason for that is that we are still oper- 
ating under the old system of weight. The space 
plan has not gone into effect except experimentally, 
and the rate for carrying the mail on the railways 
under that system is a sliding scale. It costs twenty 
times as much per pound per mile to haul mail on a 
road that carries 200 pounds average daily weight 
as it does when it carries 48,000 pounds. There- 
fore, when you increase the volume you automatic- 
ally reduce the expense per pound, so that the in- 
auguration of the parcel post has had the effect of 
reducing the rate of pay to the railways for trans- 
portation by nearly one-half in the last 10 years, 
and these gentlemen do not seem to know it. 

Mr. Goop. Will the gentleman state how much 
the Hughes Commission found it cost. 


Mr. STEENERSON. They found it cost 5'» eents 
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per pound for railroad transportation and handling. 
I just stated that. 

Mr. Goop. For 250 miles? 

Mr. STEENERSON. Oh, no; the average weight all 
over. Newspapers are carried 250 miles on the 
average, magazines 1000, and the average for sec- 
ond class would be 400, or about that. 

Mr. Goop. The gentleman says this was reduced 
about one-half? 

Mr. STEENERSON. Yes. I will prove it to the 
gentleman. Although there may be a lot of mail 
that does not go on the railways, yet for the sake 
of illustration I will take the 4,000,000,000 pounds 
of total weight of mail. How much is the railway 
mail pay to-day? Sixty million dollars. If it is 
$60,000,000 it is 142 cents a pound on the average 
for railway mail transportation, and we pay them 
the same for hauling a brick as we do a letter. It 
is pound for pound. It may be that it costs more 
than a cent and a half on an average, because prob- 
ably a considerable part of that 4,000,000,000 
pounds does not reach the railroads, and yet there 
are 114,000,000 more than the 4,000,000,000 that I 
have allowed as a matter that does not reach the 
railroads at all. Even if there was only 3,000,000,- 
000 pounds, 2 cents a pound would be $60,000,000. 
It is not only the automatic reduction in the rail- 
way pay, but we have reduced it by other means— 
we have reduced it by the divisor about 7 or 8 or 9 
per cent since 1908. It took four years to put that 
into effect. It went into effect in one division each 
year. In 1907 the weight of the bags, and so forth, 
the equipment, was nearly half as much as the 
weight of the mail. The old burglar-proof leather 
sacks were heavy; we now use light sacks; equip- 
ment now weighs one-half less than then per pound 
of mail. We ship magazine mail by freight under 
the blue-tag system. We made other reductions 
since the statistics that the department submitted 
to the Hughes Commission were gathered. There- 
fore, I say that we are conservative when we say 
that: the statements made here as to a graft of 
$80,000,000 or $90,000,000 are gross exaggerations, 
unworthy of anybody that makes the statement. 
(Applause.) It cannot be true. What, then, does 
the expense of this second-class mail consist in? If 
on the average it costs a cent and a half for railway 
transportation, what is the other? It is the han- 
dling. Now, you notice that the figure of 50 cents 
a pound for first-class mail was fixed because there 
are 45 pieces to the pound. Why is it they only call 
it a half cent to a cent for handling parcel post? 
It is because there are 2 pounds to each piece and 
there are fewer handled. That is the reason. 

Now, then, the gentleman from Illinois [Mr. 
Rainey] has argued that it was a grave injustice 
to take large pieces of mail. That is a mistake, 
because it is cheaper for the Government to handle 
large pieces than it is small ones. The injustice 
he showed was in a little slip of a paper published 
in Vermont or New Hampshire, where 100 pieces of 
them went to the pound. Jf that is true, that is an 
outrage, and it ought to be ruled out; and I think 
the department should rule it out of the second- 
class privilege. The expense of handling is an im- 
portant item of expense and that has been reduced 
in the last ten years by reason of the fact that the 
Postmaster General has required and now requires 
all second-class mail to be put into—made up as 
they call it—bundles and addressed to the post- 
masters and branch post offices where they are to 
be taken, and so forth. There is great economy in 
the distribution over what it was in 1907. Other- 
wise you could easily see that we could not do this 
enormous postal business we now do and still have 
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a surplus, as they claim, of $6,000,000, although | 
doubt they have any, but still it is very near self. 
sustaining and the volume has been increasing. 
Now, therefore, gentlemen, it seems to -me that 
nothing can be gained by error. These gentlemen 
who have for years and years advertised to the 
world that the Government was being robbed of 
$80,000,000 should reflect that that is unfair. It is 
bad enough as it is. I believe the Government does 
lose on second-class mail, but it does not lose any- 
thing like as much as they say. 

Mr. FORDNEY. Does the gentleman know that 
there is in the Treasury Department $20,000,000 to 
$30,000,000 which is not paid out of postal receipts 
that do not show on the Postmaster General’s re- 
port 

Mr. STEENERSON. I criticized that recently. If 
the gentleman will excuse me, I am sorry that the 
committee have continually repeated this story, be- 
cause, as I say, it is based upon figures made in 
1907, which were correct at that time; they were 
correct, and it cost them 12 cents a pound. Does 
the Postmaster General claim that it costs 12 now? 
He certainly will not. It costs 3 cents a pound, 6 
cents per piece for parcel post, and they make money 
at that—6 mills on the pound. The gentleman 
wants to put on his thinking cap and not take the 
authority of somebody else for it. Gentlemen, it 
is as plain as sunshine that when the volume of 
mail is 4,000,000,000 pounds, and we pay the rail- 
roads only $60,000,000, that we only pay them 11, 
cents per pound on the average, and that it does not 
cost as much now as 10 years ago, when we paid 
them $50,000,000 and our whole volume of mail was 
only 1,200,000,000 pounds. We then paid 4 1/6 
cents per pound, while now it is certainly less than 
2 cents. 

Mr. FORDNEY. With all due respect to the gen- 
tleman’s knowledge of affairs of the Postal Depart- 
ment, I have great respect for them and for his 
knowledge—— 

Mr. STEENERSON. I thank the gentleman. 

Mr. FoRDNEY. The gentieman takes the figures 
and then makes up these things, does he not? 

Mr. STEENERSON. I certainly do at this time, and 
I have shown that the price it costs to-day and what 
it cost 10 years ago has been reduced one-half. 

Mr. FoRDNEY. Why not induce the Postmaster 
General to do this thing right and tell him that his 
bookkeeping is all wrong and that his statement is 
all wrong? 

Mr. STEENERSON. I am ready to do that. I will 
tell you one thing. I asked the Assistant Post- 
master General at the hearings what is the total 
volume of mail, and he said he did not know. The 
only way I have arrived at these figures—and they 
are approximately correct—is by figuring the total 
postage and dividing the amount of postage paid 
per pound for each class of these things. I want 
the gentleman from Michigan to understand that 
the figures as to the total rate of parcel post have 
only recently been ascertained. They gave me a 
blue print, computed on weighings and countings, 
in October last, and you multiply that by the num- 
ber of days in the year and you get the result. 
Those are authentic. I reduced them to a table. 
Here it is: 





Parcel-post Statistics, 1917 
Total qarvecle MAME... cscs cicverscessedsscs 
Total weight 
Total postage 


1,091,493,416 
2,114,768,481 
$71,091,241.12 


The above calculations of a year’s business are 
based on the weighing for the two-week period, 
Oct. 2-16, 1916. 
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The average cost for clerk hire per piece for this 
period is one-fourth of a cent. The average post- 
age collected on parcels for the last 3 years is 64 
cents; per pound, 3% cents. The average of parcels 
in 1913 was 1 pound and 12 ounces and in 1916 was 
1 pound and 15 ounces. 

Mr. Cooper of Wisconsin. 
yield for one question. 

Mr. STEENERSON Yes. 

Mr. Cooper of Wisconsin. What does the Post- 
master General’s report show the cost per pound of 
parcel-post mail to be? 
Mr. STEENERSON. It shows a little less than 3 


Will the gentleman 


cents. 

The CHAIRMAN. The time of the gentleman has 
expired. 

Mr. STEENERSON. I would like to have a little 
more time. 


Mr. FORDNEY. We are trying to get through and 
finish to-night, but I will yield 10 minutes more to 
the gentleman. 

Mr. CooPER of Wisconsin. Which costs the most, 
to carry parcel post or the average second-class 
mail? 

Mr. STEENERSON. There is no difference in cost 
of transportation. The transportation of one pound 
costs the same as any other pound. 

Mr. CooPER of Wisconsin. Then it is easily dem- 
onstrated from the report of the Postmaster Gen- 
eral himself that this statement made here repeat- 
edly within the last few days that it costs 8 or 9 
cents to handle and carry second-class mail is not 
true? 

Mr. STEENERSON. It is not true; but no doubt 
they believed it was true in 1907. They made a 
correct statement—or at least what they believed 
to be correct—in 1907, and have repeated it ever 
since, regardless of change in cost of doing postal 
business. It is a wonderful] showing the Postmaster 
General has made. 

Mr. Cox. No Postmaster General has ever said 
it cost 9 cents to transport. 

Mr. STEENERSON. To transport and handle. 

Mr. Cox. To transport and deliver is quite a dif- 
ferent proposition. 

Mr. STEENERSON. The gentleman understands it 
costs more to handle the second class than parcels, 
because parcels go 2 pounds to the piece, whereas 
second class probably goes two or three pieces to 
the pound. In 1907 the table furnished by the de- 
partment showed four pieces to the pound and a 
fraction over. 

Now, here is another matter I want to call atten- 
tion to: The gentleman from Illinois [Mr. Rainey] 
spoke about the Bible being shipped as books and 
that it cost 8 cents a pound to ship it to California. 
Do you know that up to the present administration 
catalog houses shipped their catalogs as books? 
They shipped them as books and paid a flat rate of 
8 cents a pound. The Sears-Roebuck catalog and 
many others weigh 5 pounds apiece. Therefore, 
they paid 40 cents. 

Mr. JOHNSON of Washington. 
that rate? 

Mr. STEENERSON. They shipped them as books 
formerly. Wait a minute now. They used to pay 
40 cents for each catalog to get it to the farmer’s 
house. On Dec. 6, 1914, Mr. Burleson issued an 
order, which I will print in the Record, taking effect 
March 16, 1914, taking books out of the third-class 
rate under the general authority there is in the 
parcel-post law and placing them as parcel post. 
Now, what difference does that make? Talk about 


How do they get 
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graft! The gentleman from Illinois [Mr. Rainey] 
said there was not any except in the publishing 
business mostly over in Maine. 


ORDER OF THE POSTMASTER GENERAL 
OFFICE OF THE POSTMASTER GENERAL, 


Washington, December 6, 1913. 
(Order No. 7705.) 


On and after March 16, 1914, the classification of ar- 
ticles mailable under section 8 of the act of August 24, 
1912, authorizing the establishment of the Parce! Post 
Service, shall be extended so as to include books. The 
rate of postage on books weighing 8 ounces or less shall 
be 1 cent for each 2 ounces or fraction thereof, and on 
those weighing in excess of 8 ounces the regular zone 
rate shall apply. 

All regulations or parts of regulations in conflict 
therewith are hereby rescinded. 

A. S. BURLESON, 
Postmaster General. 


Sears, Roebuck & Co., according to the Post- 
Office Department’s information, given to me, sent 
out from 5,000,000 to 6,000,000 catalogs, on which 
they paid 40 cents apiece, or $2,400,000 a year. 
That was only one concern. The postage on cata- 
logs, big and little, that were shipped as third-class 
matter, amounted to $10,000,000 at least. What 
was the result of the order that Mr. Burleson gave? 
Sears-Roebuck took the catalogs out of the mail 
and shipped them by freight to the principal cities. 
Baltimore gets them here in this zone, and they ship 
them 150 miles, 5 cents for the first pound and 1 
cent for the next. We ship freight from Minne- 
apolis to New York at 25 cents a hundred, a quar- 
ter of a cent a pound. They ship these catalogs 
for less than a cent a pound. Therefore, upon every 
catalog that Sears-Roebuck and these other big 
mail-order houses ship, they save 25 cents. There 
is a pretty good graft. Why do they not do that 
with the Bible, which the gentleman from Illinois 
{Mr. Rainey] mentioned? Because the demand for 
Bibles on the Pacific Coast does not justify them 
shipping in carload lots. [Laughter.] If they 
should ship them in carload lots, they could easily 
ship for about 1 or 2 cents a pound to the Pacific 
Coast, and then you could distribute them by parcel 
post at this low rate. The demand for Bibles over 
there is not great enough, however. 

Mr. JOHNSON of Washington. How does the 
gentleman know we do not receive them by freight? 

Mr. STEENERSON. Well, I do not think you do. 
I am speaking practically. This is no joke. The 
fact is that the order issued by the department 
admitting catalogs, which are books, into the parcel- 
post rates has deprived the Government of millions 
of dollars. Now, the principal man in Sears, Roe- 
buck & Co. lives in Chicago. His name is Julius 
Rosenwald, and I did not know what he would do 
when I said two years ago, in discussing the cata- 
log business, that if he did not pay a big sum to 
the Democratic campaign fund he was an ingrate. 
[Laughter.] He does not appear as a contributor 
but he has served on one of the finance committees 
of the Democratic campaign, and he is a member 
of the National Defense League, or whatever it is. 
A gentleman who sat at a banquet table with him 
recently told me that he was so patriotic that in 
order to set a good example for the liberty loan Mr. 
Rosenwald said he was willing to take $1,000,000 
of this liberty loan without interest for a year. 
[Laughter.] I should think he would after he has 
made over $1,500,000 a year for the last three years 
out of the Postal Service. Would not you? Would 
not you be patriotic, too? {Laughter.] 
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A Live Hardware Store and ItsWindows 


Store of the Nicholas Hardware Company, Oak Park, Ill. 


How the Nicholas Hardware Company Draws Trade Through 
the Use of Good Window Displays and Keeps Oak Park 
Money from Straying into Chicago Cash Drawers 

By L. S, SouLe 


of welcome. It appeals for trade without 

arousing resentment, coaxing the customer 
into the store in a way that makes him imagine that 
the desire to enter originates solely with himself. 
Whenever you go after a man openly, with the in- 
tention of selling him something, you immediately 
erect an intangible barrier between yourself and 
that man. You turn his thoughts toward money, 
and the fact that some of it may slip away from 
him. It takes a pleasant smile, a cordial tone of 
voice, a sincerity of manner and a lot of effort to 
remove that barrier. That’s just where a good 
show window has you bested in the matter of sales- 
manship. It takes the other angle, working up a 
desire for the merchandise to a white heat before 
the question of money enters into the transaction. 
When a salesman meets a customer who has been 
drawn into the store through the medium of a good 
window display, the most difficult part of a sale is 
completed. With a start like that, the man who 
can’t put over a sale is out of his element. He be- 
longs between the shafts of a brick-loaded wheel- 
barrow. 


A WELL-TRIMMED store window is like a smile 


Where the Store Windows Smile 


The Nicholas Hardware Company, Oak Park, IIL, 
has always been a firm believer in the efficacy of a 


Sa «~ 


«eee a“ oe tad 





good window trim. Its windows always hold a 
trade-winning smile for the Oak Park public. Mr. 
Nicholas believes in putting his employees strictly 
on their own initiative, and whenever one of them 
develops an idea that has merit he is given a chance 
to put it over. In nine cases out of ten he makes 
good. The man who trims the windows for the 
Nicholas Hardware to-day is an outgrowth of that 
policy. Jens Sorensen is a young show-card writer 
and window trimmer of whom more will be heard 
in the future. He has natural ability backed by a 
healthy appetite for work. His connection with 
the firm dates back only to last September, and up 
to that time he had never trimmed a hardware 
window or written a show-card. He has never taken 
a lesson in window trimming. His only aid in this 
line has been one of the books on hardware window 
advertising published by HARDWARE AGE, and the 
articles that have appeared in this magazine. His 
start in show-card writing is also due to a course 
that appeared in these pages, although he has sup- 
plemented it by a short course in a Chicago card- 
writing school. His cards and windows to-day are 
those of an expert. 

It is a fixed policy of the Nicholas Hardware 
Company to install what is termed a mixed window, 
every other week. We reproduce one that goes 
under that title, although the goods displayed are 


A household goods window, the object of which is to impress upon the public the variety of stock carried 





June 14, 1917 


A white goods window that created a sensation among the women customers 


all of a house-furnishing nature. The idea of this 
window is primarily to impress the public with the 
variety of stock carried by the firm. Nothing elab- 
orate in the way of window accessories is employed. 
The background consists of removable panels of 
compo board, framed with ordinary 1 x 6 lumber, 
and calcimined. The frames were blue and the 
panels white. The picture makes this window ap- 
pear more crowded than it really was. Such a 
window flanked on either side by straight trims, has 
demonstrated its ability as a trade winner. 

The next display that I wish to call your attention 
to is one of gas ranges and electric washing ma- 
chines, installed during the firm’s recent Anniver- 
sary Week Sale. The feature of this window is the 
mirror above the electric washer, which is so ar- 
ranged as to reflect the interior of the machine. 
The washer was connected, and kept running 
throughout the week. There was always a curious 
crowd in front of this window, gazing into the mir- 
ror to see the machinery in operation. This win- 
dow was the opening wedge for the sale of so many 
electric washers that the Nicholas Hardware Com- 
pany was led to make one of the largest purchases 
in this line ever made by a retail hardware dealer of 
the Chicago district. After all, the true test of a 
window display is the sales it leads to. 

The display showing the model kitchen, which 
we reproduce, is an exceptionally artistic one. The 
panel background, mentioned before, was re-cal- 
cimined to represent a kitchen wall. Compo board 
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was cut in twelve-inch squares, which were painted 
ivory and slate colors and laid on the floor to give 
a tiled effect. At the left was an open door, through 
which could be seen a life-size cut-out of a house- 
wife operating a Hoover vacuum sweeper. About 
four feet from the other end of the window the 
wall was covered with crepe paper of a brick design, 
the kind used in the Holiday season for Santa Claus 
chimneys. A regular small pane window was in- 
stalled, and on the outer ledge a window box con- 
taining flowers was arranged. The ground was 
given a natural look through the use of moss, and 
artificial vines and flowers arranged as though 
climbing over the brick work. Packages of seeds 
were scattered over the moss, a lawn mower and 
garden tools were placed against the wall, a garden 
hose and sprinkler were shown, and the general 
effect was heightened by a strip of Cyclone fencing 
in the rear. The window was installed at very little 
expense, all the accessories, with the exception of 
the artificial flowers, being the work of Mr. Soren- 
sen and the other boys of the store. From the 
time this window was installed until it was taken 
out there was hardly a moment when there was not 
an admiring crowd looking it over. It resulted in 
many sales of kitchen furniture, utensils, vacuum 
sweepers and garden tools.* There has not been a 
display of white-enameled kitchen ware on State 
Street this season that was any more artistic and 
attractive than this. 

The paint-display window, which we illustrate, 


A window of gas ranges and electric washing machines shown durirg anniversary week 
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was installed in one of the smaller windows, and 
is of a type that can be used to advantage by many 
hardware stores. Above all, it is a striking ex- 
ample of what can be done in the matter of display, 
through the intelligent use of advertising matter 
furnished by the manufacturers. The only back- 
ground consists of a strip of compo board 4 x 8 ft. 
on which paint brushes are sampled, and advertis- 
ing cards are tacked. The large thermometer shown 
on the door casing at the left of the window is 
used by the Nicholas Hardware Company as an 
advertising medium. Over 50 of them are to be 
found in Oak Park, hung at street corners and in 
public places. This window and two of the others 


Hardware Age 


Hardware Service Corpo rae 
tion Holds First Meeting 


THE Hardware Service Corporation of New York 
City, a recently organized offspring of the Man- 
hattan and Bronx Hardware Supply Dealers Asso- 
ciation, met for the first time on June 7, at 29) 
Broadway. H. G. P. Nerge, originator of the hard- 
ware pick-up station idea, which is the nucleus of 
the new corporation, opened the meeting. J. M. 
Kohlmeier acted as temporary chairman and Charles 
F. Eberhart as temporary secretary. 
After the roll call the secretary reported that the 


certificate of incorporation was duly filed in the 
office of the Secretary of State on May 6, and a 
duplicate in the office of the Clerk of the County of 
New York on May 23. 

The by-laws, prepared by Weil & Purvin, attor- 
neys for the corporation, were then read. Each 
clause was thoroughly discussed and passed upon 
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A paint window, showing the intelligent use of manu- 
facturers’ advertising matter 


taken during Anniversary Week. This picture will 
give you a good idea of the home of the Nicholas 
Hardware Company and the general arrangement of 
the show windows. 

It is true that the majority of hardware stores 
are not equipped with as large and convenient win- 
dows as those shown in connection with this article. 
It is also true that many are lacking in men with 
the ability and initiative of Jens Sorensen. How- 
ever, isn’t it equally true that most hardware stores 
are not getting anywhere near the maximum results 
from the men and windows at their command? Step 
out in front of your store and look it over. Do 
your windows smile, scowl, or merely reflect that 
vacant, passive attitude that irritates because of 
what it lacks? There are goods in your store that 
are naturally bright and attractive. There is some 
boy in your employ that is ambitious and willing 
to help put a smile in those windows, if you only 
give him a chance and encourage his efforts. The 
smile and the increased business are yours for the 
asking. 


Address a Masterpiece 


RICHFIELD SPRINGS, N. Y. 


HARDWARE AGE: 

The writer was very much interested in Mr. Roy 
Soule’s address delivered in Chicago a couple weeks 
ago. We thought possibly you might have this 
address in pamphlet form, and, if so, we would like 
a few copies of it. You certainly owe it to the 
public to print this address, as it is a masterpiece. 

Very truly, 
BUCHANAN HARDWARE COMPANY, 
John A. Losee, President. 


by the members. 

H. G. P. Nerge reported for the directors named 
in the certificate of incorporation that the $500 
necessary to begin business was in his possession 
ready to be turned over to the treasurer upon issu- 
ance of stock certficates. 

A motion was then passed that all officers be 
empowered to issue certificates. 

The members voted that the principal office of 
the corporation be at 291 Broadway, New York 
City, care of Weil & Purvin. 

The general meeting adjourned, after which the 
directors went into session and elected the follow- 
ing officers for the ensuing year: 

John M. Kohlmeier, president; Charles A. Bruhns, 
vice-president; Charles F. Eberhart, secretary; Al- 
bert M. Maretzek, treasurer. The directors are 
Frank P. Van Riper, Reuben E. Abbott and J. 
Silverman. 

The new concern has decided to maintain an 
extensive trade library, and requests catalogs of 
all items of interest to the hardware trade, includ- 
ing automobile accessories, housefurnishings, toys 
and sporting goods. 


Plant! 


G row the onion and potato; yes, by all means, grow 
the spud; grow the juicy, red tomato; get the fod- 
der from the mud. Grow the kale and cauliflower, grow 
the radish and the beet by the minute and the hour, for 
you’ll need it all to eat. Fill with fruitful seed each 
corner, fill with fodder plants each space—if you do 
not you’re a goner; food is needed for your face. 
Be a raiser or a buyer, but remember while the war goes 
along the tariff’s higher on the eats than e’er before. 
If, by jinks, you fail to do it, you’ll regret it by and by; 
you will cuss yourself and rue it when you have to dig 
and buy. Plant the stuff around your hovel, work in 
sunshine and in shade; be a fighter with the shovel, be 
a scrapper with the spade. With a dozen nations war- 
ring, food will surely reach the sky if it keeps on up- 
ward soaring as it did in wars gone by. Be a clever, 
wise gazabo, stick the seedlet in the mud; grow the 
bulbs and plants, too—yea, bo! get a toe hold on the 
spud.—Ray I. HoprMAN, in the Evening Telegram. 


A Ruthless Program 


“oJ OHNNY says he didn’t start the fight.” 
“He didn’t,” replied Jimmy. “I had to start it 
myself. He wanted to keep on heaving rocks at me and 
pretending he wasn’t fighting.”—Washington Star. 


THE SANITARY DETACHABLE Mop Company, Indian- 
apolis, Ind., has been incorporated, with $50,000 capital 
stock, to manufacture novelties. Thomas Zinkan, 
Lewis A. McKay and Albert M. Bristor are the 
directors. 














The Truth About This War 


Secretary Lane’s Stirring Reply to the Question “Why Do 
We Fight Germany?” 


0-MORROW is registration day. It is the duty 

of all, their legal as well as their patriotic duty, 

to register if within the class called. There 

are some who have not clearly seen the reason for 
that call. To these I would speak a word. 

Why are we fighting Germany? The brief answer 
is that ours is a war of self-defense. We did not 
wish to fight Germany. She made the attack upon 
us; not on our shores, but on our ships, our lives, 
our rights, our future. For two years and more we 
held to a neutrality that made us apologists for 
things which outraged man’s common sense of fair 
play and humanity. At each new offense, the in- 
vasion of Belgium, the killing of civilian Belgians, 
the attacks on Scarborough and other defenseless 
towns, the laying of mines in neutral waters, the 
fencing off of the seas, and on and on through the 
months we said: “This is war—archaic, uncivilized 
war, but war! All rules have been thrown away, 
all nobility; man has come down to the primitive 
brute. And while we cannot justify we will not in- 
tervene. It is not our war.” 

Then why are we in? Because we could not keep 
out. The invasion of Belgium, which opened the 
war, led to the invasion of the United States by slow, 
steady, logical steps. Our sympathies evolved into 
a conviction of self-interest. Our love of fair play 
ripened into alarm at our own peril. 


Why We Talked 


We talked in the language and in the spirit of 
good faith and sincerity, as honest men should talk, 
until we discovered that our talk was construed as 
cowardice. And Mexico was called upon to cow us. 
We talked as men would talk who cared alone for 
peace and the advancement of their own material 
interests, until we discovered that we were thought 
to be a nation of mere money makers, devoid of all 
character, until indeed we were told that we could 
not walk the highways of the world without permis- 
sion of a Prussian soldier, that our ships might 
not saii without wearing a striped uniform of hu- 
miliation upon a narrow path of national subser- 
vience. We talked as men talk who hope for honest 
agreement, not for war, until we found that the 
treaty torn to pieces at Liége was but the symbol of 
a policy that made agreements worthless against a 
purpose that knew no word but success. 

And so we came into this war for ourselves. It 
is a war to save America, to preserve self-respect, to 
justify our right to live as we have lived, not as 
some one else wishes us to live. In the name of 
freedom we challenge with ships and men, money 
and an undaunted spirit, that word “Verboten,” 
which Germany has written upon the sea and upon 
the land. For America is not the name of so much 
territory. It is a living spirit, born in travail, 
grown in the rough school of bitter experiences, a 
living spirit which has purpose and pride and con- 
science, knows why it wishes to live and to what end, 
knows how it comes to be respected of the world, and 
hopes to retain that respect by living on with the 
light of Lincoln’s love of man as its old and new 





*From an address made June 4, before the Home 
Club of the Interior Department. 
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testament. It is more precious that this America 
should live than that we Americans should live. 
And this America as we now see has been chal- 
lenged from the first of this war by the strong arm 
of a Power that has no sympathy with our purpose, 
and will not hesitate to destroy us if the law that 
we respect, the rights that are to us sacred, or the 
spirit that we have, stand across her set will to 
make this world bow before her policies, backed by 
her organized and scientific military system. The 
world of Christ—a neglected but not a rejected 
Christ—has come again face to face with the world 
of Mahomet, who willed to win by force. 
Why We Fight 

With this background of history and in this sense, 
then, we fight Germany: 

Because of Belgium, invaded, outraged, enslaved, 
impoverished Belgium. We cannot forget Liége, 
Louvain and Cardinal Mercier. Translated into 
terms of American history these names stand for 
Bunker Hill, Lexington and Patrick Henry. 

Because of France, invaded, desecrated France, a 
million of whose heroic sons have died to save the 
land of Lafayette. Glorious golden France, the pre- 
server of the arts, the land of noble spirit. The first 
land to follow our lead into republican liberty. 

Because of England, from whom came the laws, 
traditions, standards of life and inherent love of lib- 
erty which we call Anglo-Saxon civilization. We 
defeated her once upon the land and once upon the 
sea. But Australia, New Zealand, Africa and Can- 
ada are free because of what we did. And they are 
with us in the fight for the freedom of the seas. 

Because of Russia—New Russia. She must not 
be overwhelmed now. Not now, surely, when she is 
just born into freedom. Her peasants must have 
their chance; they must go to school to Washington, 
to Jefferson and to Lincoln, until they know their 
way about in this new, strange world of government 
by the popular will. 

Because of other peoples, with their rising hope 
that the world may be freed from government by 
the soldier. 

We are fighting Germany because she sought to 
terrorize us and then to fool us. We could not be- 
lieve that Germany would do what she said she 
would do upon the seas. 

We still hear the piteous cries of children coming 
up out of the sea where the Lusitania went down. 
And Germany has never asked forgiveness of the 
world. 

We saw the Sussex sunk, crowded with the sons 
and daughters of neutral nations. 

We saw ship after ship sent to the bottom—ships 
of mercy bound out of America for the Belgian 
starving, ships carrying the Red Cross and laden 
with the wounded of all nations, ships carrying 
food and clothing to friendly, harmless, terrorized 
peoples, ships flying the Stars and Stripes—sent to 
the bottom hundreds of miles from shore, manned 
by American seamen, murdered against all law, 
without warning. 

We believed Germany’s promise that she would re- 
spect the neutral flag and the rights of neutrals, 
and we held our anger and outrage in check. But 
now we see that she was holding us off with fair 
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promises until she could build her huge fleet of sub- 
marines. For when spring came she blew her prom- 
ise into the air, just as at the beginning she had 
torn up that “scrap of paper.” Then we saw clear- 
ly that there was but one law for Germany, her will 
to rule. 

We are fighting Germany because she violated 
our confidence. Paid German spies filled our cities. 
Officials of her government, received as the guests 
of this nation, lived with us to bribe and terrorize, 
defying our law and the law of nations. 

We are fighting Germany because, while we were 
yet her friends, the only great Power that still held 
hands off, she sent the Zimmermann note, calling to 
her aid Mexico, our southern neighbor, and hoping 
to allure Japan, our western neighbor, into war 
against this nation of peace. 

The nation that would do these things proclaims 
the gospel that government has no conscience. And 
this doctrine cannot live, or else Democracy must 
die. For the nations of the world must keep faith. 
There can be no living for us in a world where the 
State has no conscience, no reverence for the things 
of the spirit, no respect for international law, no 
mercy for those who fall before its force. What 
an unordered world! Anarchy! The anarchy of 
the rival wolf packs. 

We are fighting Germany because in this war 
feudalism is making its last stand against oncoming 
democracy. We see it now. This is a war against 
an old spirit, an ancient, outworn spirit. It is a 
war against feudalism, the right of the castle on 
the hill to rule the village below. It is a war for de- 
mocracy, the right of all to be their own masters. 
Let Germany be feudal if she will. But she must 
not spread her system over a world that has out- 
grown it. Feudalism, plus science, thirteenth cen- 
tury plus twentieth, this is the religion of the mis- 
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taken Germany that has linked itself with the Turk, 
that has, too, adopted the method of Mahomet, 
“The State has no conscience.” “The State can do no 
wrong.” With the spirit of the fanatic she believes 
this gospel and that it is her duty to spread it by 
force. With poison gas that makes living a hell, 
with submarines that sneak through the seas to sly- 
ly murder non-combatants, with dirigibles that 
bombard men and women while they sleep, with a 
perfected system of terrorization that the modern 
world first heard of when German troops entered 
China, German feudalism is making war upon man- 
kind. 

Let this old spirit of evil have its way and no man 
will live in America without paying toll to it, in man- 
hood and in money. This spirit might demand 
Canada from a defeated, navyless England, and then 
our dream of peace on the north would be at an end. 
We would live, as France has lived for forty years, 
in haunting terror. 

America speaks for the world in fighting Ger- 
many. Mark on a map those countries which are 
Germany’s allies and you will mark but four, run- 
ning from the Baltic through Austria and Bulgaria 
to Turkey. All the other nations, the whole globe 
around, are in arms against her or are unable to 
move. There is deep meaning tothis. We fight with 
the world for an honest world, in which nations keep 
their word, for a world in which nations do not live 
by swagger or by threat, for a world in which men 
think of the way in which they can conquer the 
common cruelties of nature instead of inventing 
more horrible cruelties to inflict upon the spirit and 
body of man, for a world in which the ambition of 
the philosophy of a few shall not make miserable 
all mankind, for a world in which the man is held 
more precious than the machine, the system or the 
State. 





Pike display made by the Shipley Hardware Company, La Fayette, Ind. 





How Can Factory Supplies Best Be 
Advertised? 


Experiences of Hammacher, Schlemmer & Co. of New York 
By C. E. WRIGHT 


NLY a comparatively small percentage of the 

total number of hardware merchants are in 

a position to cultivate a large business in 
factory supplies, but those who are doing so will 
surely profit from a perusal of this story of the 
methods which have made Hammacher, Schlemmer 
& Co., of New York City, one of the most success- 
ful among hardware concerns in this’ particular 
field. 

Hammacher, Schlemmer & Co. have a large re- 
tail hardware store at Fourth Avenue and Thir- 
teenth Street, and the factory supply branch of 
the business, which was started in a small way 
many years ago, has become the tail which wags 
the dog. Factory business constitutes 90 per cent 
of the gross sales, the remaining 10 per cent going 
out over the retail counters. 

Dean Park, secretary of the concern, has been 
directly in charge of the advertising work of the 
firm for the past twenty years. In recent years 
the company has spent considerable sums for pub- 
licity. In fact, there are few concerns in the 
country engaged in a similar line of business 
which have advertised as consistently. 

This might lead one to believe that they have 
discovered the royal road to advertising success 
so far as their own particular business is con- 
cerned, but after twenty years’ actual experience 
and study of all forms of publicity Mr. Park is 
to-day willing to confess that the successful ad- 
vertising of factory supplies presents one of the 
most difficult problems of the business. 

“If I were a manufacturer of perfumes or talcum 
powder or a food product I believe I would know 
instinctively just how to go about to advertise it 
with an almost certainty of getting results,” said 
Mr. Park. “There are plenty of mediums through 
which a manufacturer of such an article can 
reach the possible buyers of his product, and all 
that he needs is good copy and a common-sense 
plan of distribution. But what of reaching thou- 
sands of manufacturers, all in different lines, only 
a scattering few of whom can be reached satis- 
factorily by the national magazines or better-class 
trade journals. 

For the past ten years the company has put a 
large part of its advertising expenditures into 
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cards displayed in the Hudson tubes and the New 
York subway and elevated lines. While,believing 
that this method of publicity has brought more 
results than any other which has been used, Mr. 
Park is by no means willing to say that even this 
plan offers an ideal solution of the factory supply 
dealer’s advertising problem. Results are, of 
course, difficult to trace. A good deal must be 
taken on faith, or the general effect of the cam- 
paign must be judged by surface indications and 
a few scattering instances wherein new custom- 
ers admit having first become acquainted with 
the company through one of these car cards. 

A few years ago a salesman for one of the 
largest advertising agencies in the country re- 
peatedly approached Mr. Park and urged him to 
place the company’s entire advertising campaign 
in the agency’s hands. The salesman pointed out 
what had been done for other concerns somewhat 
similarly situated. At length Mr. Park assented, 
providing the agency could present a suitable plan 
within the figure mentioned by Mr. Park as the 
maximum which the company would spend. 
(HARDWARE AGE is not at liberty to quote this 
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figure, but it is considerably larger than the ma- 
jority of concerns in the same field are spending 
for publicity.) 

After an exhaustive inquiry into the company’s 
problem the agency, a concern, by the way, which 
has handled some of the biggest advertising cam- 
paigns, confessed itself completely stumped, and 
said that unless a much larger advertising fund 
were created it would be impossible to suggest a 
plan by which the business of the concern would 
profit. 

The significance of this lies in this fact: When 
a great advertising agency admits the difficulty 
of advertising factory supplies for a hardware 
concern it behooves merchants who are trying to 
cultivate this sort of business to give it the most 
careful consideration. The hardware merchant 
who has little difficulty in advertising goods to his 
retail customers often finds that the manufac- 
turers are not so responsive. 

When Mr. Park first considered a plan to adver- 
tise the business twenty-one years ago he selected 
tools as the most universally used articles sold in 
a hardware store, especially a hardware store in 
a large city. Tools were made up in sets and 
offered at attractive prices of $5, $10 and upward, 
according to the number and quality of the tools. 
Mr. Park believes that his company was the first 
to offer tool sets to the public. The plan suc- 
ceeded well, and the company has, as a result of 
this campaign, probably sold as many tool sets as 
any retail hardware store in the country. But 
an advertising campaign to sell tool sets, while 
building up the retail branch of the business, was 
not contributing except in an indirect way to the 
upbuilding of the factory supply branch. Mean- 
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Another colored car card 


while the latter had become larger than the retail 
business. 

It was but natural that the result of this tool 
advertising was to create an impression abroad 
that Hammacher, Schlemmer & Co. were exclu- 
sively retail hardware merchants. It has been 
the policy of the concern, therefore, in some of its 
recent advertising to try to dispel this illusion. 
One of the car cards which is largely used reads: 


YES, TOOL OUTFITS AND A LARGE RETAIL 
STORE, BUT PRINCIPALLY JOBBERS IN 
TOOLS, HARDWARE AND SUPPLIES 
FOR MANUFACTURERS 


There are thousands of out-of-town manufac- 
turers who make frequent trips to New York; 
they come from all parts of the United States at 
least once or twice a year. These men almost in- 
variably use the Hudson tubes to reach Manhat- 
tan. Inquiries which the concern has received 
from points as far distant as the Pacific Coast 
have led to the conviction that the Hudson tubes 
and the New York subway and elevated lines are 
“national mediums” in advertising value. But the 
cars are used principally to get the name Ham- 
macher, Schlemmer & Co. before the manufac- 
turers in the metropolitan territory, which is the 
natural and logical field for any New York house. 

As Mr. Park says, it is difficult to trace results 
directly to these cards, but in his opinion adver- 
tising is a good deal like a parade—“it pays to 
keep in the procession.” 

More definite results are attained through ad- 
vertising in the leading trade journals which go 
to manufacturers in various lines, and from direct 
mail work. Mr. Park believes that letters, short 
and to the point, and sent out not too often, are 
one of the most effective means of stimulating 
business in factory supplies. The company has 
classified its mailing lists, which are being util- 
ized all the time. The advertising department 
has been provided with equipment for multigraph- 
ing letters. In response to such circular letters 
the firm receives frequent requests for its cata- 
log of 40,000 items. Some of the letters which 
have “pulled” the largest number of replies are 
the following: 

New York, N. Y. 
Gentlemen: 

Wonder if we may assist you in placing some of your 
requirements? 

Undoubtedly your purchasing force is unusually busy 
just now in taking care of your heavy requirements, 
but how about small tools, hardware and mill supplies? 

Our Purchasing Department and the accumulated ex- 
perience of sixty-eight years in serving buyers of your 
caliber are at your service, and you could save by 
concentrating your purchases. 

We feel confident that if you would give us a cor- 
rect understanding of your needs, we could save you 
considerable on an average of six months’ business. 

We offer the kind of service and prices which very 





June 14, 1917 


few houses are in position to render. May we hope to 
hear favorably from you? 
Respectfully yours, 
HAMMACHER, SCHLEMMER & Co. 


Gentlemen: New York, N. Y. 


To be unduly persistent in writing letters on a sub- 
ject of no interest is undoubtedly annoying—but we 
fee] that the subject of covering your requirements, 
quality and service considered, is a subject in which 
you should be genuinely interested. 

Several times during the past three years we have ad- 
vised you to cover ahead, and what has occurred in the 
meantime and present conditions prove that we were 
quite correct. We don’t pretend to pose as prophets, 
but if the lighthouse of experience is any guide, NOW 
is the time to look ahead, and wherever possible cover 
all along the line. 

During the last three years’ “rush” many large con- 
cerns have found our most varied stock a convenient 
source of supply. We again urge you to look ahead now 
—anticipate your requirements, and send us a list of 
what you need. 

Respectfully yours, 
HAMMACHER, SCHLEMMER & Co. 
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New York, N. Y. 
Gentlemen: 


With the steel and brass mills (the basic industries 
of hardware, tools and supplies) booked far ahead, 
prices will certainly advance, and we would suggest 
that you look over your stock and send us a list of the 
items on which you would like to cover. 

You can order from us a greater assortment of all 
the staple items of tools—wood screws, hinges and 
butts, casters, locks, knobs, pulls, sand and garnet paper, 
glue, etc., etc.—than from any other house. 

To care for just such mixed needs is our special busi- 
ness, and we also know that we are in position to bill 
these goods to you at the right kind of prices. If you 
will let us hear from you early, it is more than likely 
that we can save you something. 

If these facts appeal to you, look through our gen- 
eral catalog No. 500, which we sent to you recently, and 
let us know what you need. 

Respectfully yours, 


HAMMACHER, SCHLEMMER & Co. 


P. S.—If you will turn to the page preceding the index 
in catalog No. 500 you will locate some facts that “may 
come in handy” later on. 


Complaints 


Fewer in Number than Compliments But With Longer Lives 


By Ear D. Eppy 


NE complaint is remembered long after ten 

compliments are forgotten. The tenacity 

with which a dealer will sometimes hang on 
to a customer’s kick as a basis for not buying only 
too frequently resolves itself into pure stubborn- 
ness. Meritorious merchandise and reliable sales- 
men have both suffered unjustly: because there are 
such a number of merchants who let the recollec- 
tion of one grumbler overshadow the satisfied 
silence of perhaps a score of pleased customers. 

An Iowa salesman had an experience not long 
since which well illustrates an actual case of this 
sort. As soon as he set foot in the store of one 
of his customers, trouble began coming his way. 
Both partners took turn about, and then had their 
clerks join in the chorus. They certainly were 
after the salesman’s goat, but fortunately he had 
left the animal at home on that trip. Consequently 
he was able to let everybody get it out of their 
system before attempting anything in the nature 
of a defense. One of the best bits of tactics in a 
case of this sort is to let the enemy shoot some of 
each variety of ammunition, dodging the shells as 
they hurtle by and yet at the same time getting the 
range. 

When they commenced to stop for breath he com- 
menced to ask questions. The best he could do 
was to find exactly two complaints which were not 
readily susceptible of a perfectly reasonable ex- 
planation which in no way brought either the house 
or the merchandise into question. There were some 
eighty ultimate consumers involved, so that the 
percentage was remarkably small, and left a very 
good probability in sight that even the two com- 
plaints would, on investigation, be eliminated from 
the field of warfare. Acting on the theory that. 
bitter pills may have good effect he determined to 
bring the case home to these two merchants in a 
way which would be quite effective. 


Thirty-nine vs. One 


“Now,” said he, “suppose you had forty cus- 
tomers on one street and thirty-nine of them said, 


‘Smith & Jones are certainly great people to trade 
with; their goods are fine and they are certainly 
reliable, etc.,” and the one other customer said, 
‘Smith & Jones are robbers; their goods are poor, 
and I never can trust them.’ What would you say 
about this fortieth customer?” 

Jones said: “Why, I’d say he was a d——4d liar.” 

“Well,” said the salesman, now smiling broadly, 
“IT don’t want you to jump at any conclusions, but 
I have two hundred customers in eastern Iowa who 
think my brand of goods is supreme, and you are 
the first man who has ever complained of the qual- 
ity. We seem to think about the same, Mr. Jones, 
about a person of that sort.” 

Jones was a good scout, and when his partner 
commenced to laugh heartily,"he joined in the merri- 
ment, and then, of course, the trouble was over. 
The salesman who pulled this stunt is a close stu- 
dent of human nature, and he knew just about how 
far he could go before he started. He told me that 
for a moment he was afraid Jones Was going to 
take it seriously, but his partner’s laugh came just 
at the right time, and turned the transaction into 
a very pleasant interview instead of a continued 
bitter argument. 

It must have been something of this sort which 
caused Shakespeare to write: 


“The evil that men do lives after them: 
The good is often interred with their bones.” 


Certainly the faultfinder seems to be able to make 
a stronger impression upon the human mind than 
can the individual who may speak favorably. No 
one who has had experience with dealers who buy 
to sell again will deny that the average retail dis- 
tributor surely shows a disposition to listen with 
open ears to the fortieth customer who kicks, and 
seems to forget about the thirty-nine who didn’t. 
When the salesman comes around you'd think that 
it was the thirty-nine who were doing the kicking, 
particularly if there’s a chance of getting a better 
price by making the case black enough. This in- 
dictment is a bit broad. If there are those who 
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feel that they are not guilty they need not put on 
the shoe. 


The Kicker Dangerous in Small Community 


One good kicker can do a lot of harm. This is 
especially true of small communities. Last year a 
woman in a small Indiana town opened a can of 
cherries. There was a nice fat juicy worm right 
on top when she took off the lid. Obviously the 
presence of the visitor was neither by invitation 
nor intent. The cherries were packed in one of the 
most carefully managed and most sanitary plants 
in America. They were sold under a label which is 
recognized as a household word of dependability. 
But that worm just about ruined the business for 
that brand in the community concerned. The lady 
was prominent socially, and she told everybody she 
knew. She had used the goods for several years. 
Personal inquiry disclosed the fact that never be- 
fore had she found any fault with the goods, but 
all the years of satisfaction seemed to go for naught 
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when she happened to discover what was clearly an 
accident. 

This tendency to magnify the faults and mini- 
mize the merits of merchandise is most unfor- 
tunate and does not square with that justice which 
all men are supposed to exercise if they are to be 
treated as they would like others to treat them. 
There should be a little more stretch to the judg- 
ment of the buyer. If experience has indicated 
that the seller is an honorable man, and that his 
house is an honorable house, they should both be 
given the benefit of the doubt. In any event, the 
percentage should be considered. The kicks ag 
against the compliments, not forgetting the great 
silent vote which, by its very silence, indicates that 
there are no complaints to be made. Let the dealer 
consider this and not make the poor salesman’s life 
miserable by swelling up one or two complaints 
into the magnitude of a score. 

Remember what Jones said about the fortieth 
customer! 





Thanks, Bill 


HUNTINGDON, PA. 
To the Editor: 

I have had in mind to write you conveying my 
appreciation of your speech before the Chicago 
Hardware Club. I have read completely and with 
an analyzing frame of mind your address. It is 
not always easy to say something; it is entirely 
easy to talk, but to convey in a manner that will 
stimulate action on the part of auditors is the 
measure of the value of an address. 

I consider your address most effectively to the 
point, and I wish, indeed, that the men who are 
commissioned to appear before public bodies for 
the purpose of stimulating public interest in sup- 
port of the Government could be selected on the 
basis of their ability to arouse not only enthusiasm 
but a deep sense of personal responsibility, for such 
in fact is the situation to-day as far as the citizen 
is concerned in his relation to the Republic. 

I have no doubt that you made an impression, for 
the spoken word is far more impressive and stimu- 
lating than the average written account of it. 
Occasionally there is a man who has the ability 
to put into his written description the burning fire 
of his intense feeling; but such men are rare, ex- 
ceedingly rare, and even when they can accomplish 
this, the man at the other end frequently reads 
with dumb and hazy intelligence. But under the 
spoken word his dumbness may be swept away and 
a forceful impression made. 

I think you did good work in Chicago, and if you 
are asked again to do anything of that kind any- 
where else, don’t refuse, but present the proposi- 
tion with increasing fire, for we need it now and 
we will continue to need it for some time to come. 

With personal regards, I am, 

Yours truly, 
W. P. LEwIs, 


The Pennsylvania and Atlantic Seaboard Hardware 
Association. 


New Plant of Chicago Flexible 
Shaft Company 


THE Chicago Flexible Shaft Company, La Salle 

and Ontario streets, Chicago, is preparing to 
move from its present location to the new plant re- 
cently erected at Fifty-sixth Avenue and Twelfth 


Street. The new factory is ready for occupancy, 
and the furnace department has already been trans- 
ferred. Contracts have been made for considerable 
new machinery, which will be installed in addition 
to the former equipment. 

The new factory is about 300 x 490 feet, of one- 
story saw-tooth construction, with brick walls and 
concrete floors, and will enable the company to in- 
crease output about 50 per cent. It is equipped 
with a private power plant, but it is planned to use 
public service current, as most of the machines are 
motor driven. 

The new factory is thoroughly modern, and con- 
tains provisions for light and ventilation as well 
as other comforts for the company’s 300 employees. 

An unusual feature consists of five garages within 
the walls of the plant proper. One of these is for 
motor trucks, and has an entrance to the floor of 
the shipping department which allows for loading 
during stormy weather. Another garage is for au- 
tomobiles owned by officials of the company, and 
still another is for the cars of other employees. 

The company manufactures oil and blast fur- 
naces, rotary pressure blowers, pyrometers, gas en- 
gines, tools, horse clipping and sheep shearing ma 
chines, electric irons, automobile and carriage 
heaters, etc. 


Employees Patriotically Aban- 


don Annual Picnic 


ON May 24, the employees of the Pennsylvania 

Rubber Company overwhelmingly voted to 
abandon the annual picnic, which the company has 
provided for a number of years, in order to devote 
the sum set aside to Red Cross work. 

Immediately after the employees’ wishes were 
expressed, the company’s check for $1,200 was for- 
warded to Mrs. L. R. Schmertz, president of the 
Jeannette Red Cross unit. This contribution to 
the Red Cross is really not from the Pennsylvania 
Rubber Company, but from its employees, whose 
generous and patriotic sentiment made possible this 


offering. 


Well Described 


PUTTING on one’s overcoat is sometimes so much of 
an effort that one is disposed to agree with the old 
negro who said: 

“Fust yo’ puts in one ahm, den you puts in de uddah 
ahm, an’ den yo’ gibs a gen’ral conwulsion.”—Exchange. 
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Randall Rider Downed —Parcel Post Packages Taxed 


By W. L. CROUNSE 


WASHINGTON, June 11, 1917. 


HE Senate Finance Committee has unhorsed 

the Randall rider. It has declined to incorpo- 

rate in the war revenue bill a provision im- 
posing prohibitory taxes on newspapers, trade jour- 
nals and other periodicals that would provincialize 
the entire press of the country, put a premium on 
ignorance and a penalty on intelligence. 


Burleson’s Project Fails 


Mr. Randall’s scheme for increasing the postage 
rates on second-class mail matter in accordance with 
the parcel post zone system has been championed 
by the Post-office Department and by several mem- 
bers of the Senate, but it has made few friends. 
Postmaster General Burleson, who in an open letter 
to the chairman of the Post-office Committee of 
the House of Representatives acknowledged that 
the publishers were carrying all the burdens they 
could bear, in the form of high cost of paper and 
all other essentials, and therefore suggested that 
no increase in postage be made at this time, took 
the back track a few days ago and permitted two 
of his principal advisers to appear before the Sen- 
ate Committee to advocate an amendment offered 
by Senator Hardwick of Georgia that would have 
put most of the trade journals out of business. 

The Hardwick proposition was fearfully and won- 
derfully conceived, and would have landed a good 
many of Mr. Burleson’s bright young men in the 
bughouse if it had ever been enacted into law. It 
provided that every issue of each newspaper or 
magazine should be carefully “measured up” by 
Post-office Department experts to determine the 
relative proportion of advertising and reading mat- 
ter, and that the portion of the paper devoted to 
advertising should pay parcel-post rates while the 
reading matter would be carried at regular second- 
class postage rates. 

You have only to pick up a newspaper or maga- 
zine and scan its pages hurriedly to gain a fair 
idea of what it would mean to execute the Hard- 
wick proposal. Even the eloquence of its author 
and of Assistant Postmasters General Koons and 
Stewart failed to make any impression on the Fi- 
nance Committee, although they talked themselves 
black in the face in its support. 


Parcel Post Packages Taxed 


, 


The mail-order houses “got theirs” in the revenue 
bill as agreed to by the Finance Committee. The 
parcel post package is down for a tax of 1 cent on 
each 25 cents or fraction thereof of postage charged, 
and both parcel post and express packages are on 
the same basis. The mail-order houses fought hard 
to beat this provision, and they are not through 
fighting. 

Don’t forget that the bill must run the gauntlet 
of the Senate for concurrence in the Senate amend- 
ments. It is reported that Chairman Kitchin of 
the Ways and Means Committee, who declined to 
put a parcel post tax into the original bill, and who 
also resisted the proposition to put mail-order cata- 
logs back at the old rate of 8 cents per pound, where 
they belong, is preparing to fight the tax on parcel 
post packages “in the interest of the farmer.” 

The horny-handed son of toil and the multimil- 
lionaire mail-order houses make a queer combina- 
tion, but when it comes to a job of lobbying in 
Congress they must be reckoned with. It will be 
no walkover to beat them. 


Senate Committee Cuts the Revenue Bill 


The war revenue bill, as finally framed by the 
Senate Finance Committee, is a big improvement 
over the House measure. In the first place, it is 
based upon the reasonable proposition that the 
House measure, which was estimated to produce 
$1,800,000,000 per annum, imposes too much taxa- 
tion on the people of the United States in the year 
of our Lord 1917. 

The war in which we are enlisted will be of as 
great benefit to posterity as to ourselves, and Chair- 
man Simmons and his colleagues, therefore, take 
the view that what funds cannot comfortably be 
raised by taxation should be secured through bond 
issues payable thirty or forty or even fifty years 
hence, when the country will have a population of 
250,000,000. On this theory the Senate Committee 
has cut the revenue-producing capacity of the pend- 
ing measure to $1,500,000,000 and has removed un- 
necessary and overtaxing burdens wherever they 
have been found in the House measure. 

The wisest thing the committee has done has been 
to reject in toto the House provision imposing a 
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war tariff in the form of an additional tax of 10 
per cent ad valorem on all imported products, 
whether on the free or dutiable lists of the exist- 
ing tariff law. The committee deserves the thanks 
of the entire country for the wisdom displayed in 
this action, for the House provision menaced the 
welfare of every indystry in the land. 


A Heedless Performance 


The war tariff tax was pitchforked into the reve- 
nue bill by the Ways and Means Committee with- 
out the consideration given by the average man to 
the problem as to whether he shall have his shoes 
shined or not. The bill was completed, but was 
$200,000,000 below the estimate fixed by the Treas- 
ury Department for the amount to be raised by 
taxation during the first year of the participation 
of the United States in the war. 

How to raise $200,000,000 was the problem. The 
Committee desired to report the bill within a few 
hours, so careful investigation and mature delib- 
eration were out of the question. 

Somebody suggested a 10 per cent war tariff 
tax, applicable to everything imported into the 
country. On two previous occasions the commit- 
tee had rejected a formal motion proposing such 
a tax, but Chairman Kitchin and his colleagues 
were in a hurry to get rid of the bill, so, with 
sundry winks and smiles, they voted it in. 

The tariff tax would probably have been re- 
jected by the House but for the fact that all the 
members of the Ways and Means Committee were 
bound by a “gentleman’s agreement” to stand by 
every provision of the bill, no matter how absurd 
investigation and consideration might demonstrate 
it to be. As a result the bill went through prac- 
tically as written by the committee, carrying the 
war tariff along with it. 


Reckless Tariff Tinkering 


What would have happened to the business of 
the country if the Senate Committee had retained 
the tariff provisions can only be surmised, but 
there can be no doubt the effect would have been 
most disastrous. Tariff readjustment is an ex- 
ceedingly difficult and a most delicate task. Each 
rate must be studied carefully and compensatory 
duties on finished products fitted to rates on raw 
materials with the utmost nicety. 

The House proposition, however, was for a flat 
charge of 10 per cent on everything, raw mate- 
rials and all. Nothing more preposterous could 
have been conceived. 

As an illustration, take the case of pig tin. 
There’s a big shortage in tin plate in this country 
to-day, due chiefly to the difficulty in securing pig 
tin, the supply of which is practically controlled 
by Great Britain, who doles out to us only what 
can be spared. : 

The food canners and the thousand and one 
manufacturers who use tin containers for their 
products are at their wits’ ends because of the 
present situation. The Government has appointed 
a commission to take over the tin-plate supply and 
apportion it among the manufacturers who need 
it most. 


Boosting the Cost of Tin Plate 


At this juncture along comes the Ways and 
Means Committee with its proposition to put a 
10 per cent duty on pig tin, thereby raising the 
price 5 or 6 cents a pound and making it still more 
difficult to supply tin plate to the food canners 
and others who need it worse than anybody ever 
fWeeded a revolver in Texas. 
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Bright idea, wasn’t it? Fortunately, however, 
while the Ways and Means Committee proposes, 
the Finance Committee disposes. 

There will still be a big shortage in tin plate, 
but it won’t be because of the folly of the Ways 
and Means Committee. 

The rejection of the House tariff provisions 
left a big hole in the revenue bill, bigger than 
the Finance Committee desired, for other reduc. 
tions were planned. To partially fill the gap it 
was decided to adopt a schedule of consumption 
taxes on four articles of almost universal use, 
namely, sugar, the rate of which was fixed at 4 
cent per pound; coffee, on which a 2-cent impost 
was levied; cocoa, taxed 3 cents, and tea, taxed 
5 cents. 


Breakfast Table No Longer “Free” 


These taxes are contrary to the principle of a 
“free breakfast table,” which has always been the 
war cry of tariff reformers in Congress. As a 
matter of fact, however, there is no sound objec- 
tion to such levies for two reasons: first, because 
they are distributed over all the people and do 
not rest heavily upon any class, and second, be- 
cause in every case the foreigner pays the bulk of 
the tax. 

When Congress puts a duty on tea the pro- 
ducers of the article in India, Japan and other 
countries where it is grown cut the price to the 
American importer because of the tax he must 
pay. The same thing is true of sugar and it is a 
curious fact that this universally consumed prod- 
uct has sometimes been cheapest when the cus- 
toms duty upon it was the highest. 

It makes little difference whether customs 
duties or consumption taxes are levied on these 
articles. The bulk of them are imported and 
whatever burdens Congress chooses to impose 
upon them must be shared by the fellow who pro- 
duces them abroad. 


Taxing the Buzz Wagons 


It’s going to cost you more to run your “tin 
Lizzie” this year than last. Just how much will 
depend upon what you paid for your car and how 
long you’ve had it. 

The House bill imposed on manufacturers of 
automobiles a tax of 5 per cent of their gross re- 
ceipts. Inasmuch as few manufacturers make a 
clean profit of more than 10 per cent on their 
sales and many of them make much less, this tax 
would have mounted to the confiscation of more 
than half of the net income of the automobile in- 
dustry. 

The car manufacturers came to Washington in 
a solid little army and stormed the Capitol with 
the enthusiasm of General Neville boring his way 
through the Hindenburg line. They were armed 
with facts and figures, instead of rifles and ma- 
chine guns, but, like the French army, they car- 
ried everything before them. 

Chairman Simmons and his colleagues capitu- 
lated and agreed to put the tax on the fellow who 
owns the car. The schedule may be changed be- 
fore the Senate gets through with it, but at present 
it fixes an impost of $7.50 on the owner of a car 
costing $500 or less and increases the rate up to 
$25, which is to be paid on all cars having a retail 
price of $3,000 or more. 

An alternative proposition, which may yet be 
adopted, fixes the tax at 1 per cent of the retail 
price of the car. This would reduce the rate to 
less than $4 on the cheapest cars and raise it to 
more than $60 on some of the luxurious |imou- 
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sines in which the mail-order magnates ride to 
business every morning. 


No Direct Tax on Gasoline 


Both committees of Congress have wisely re- 
frained from putting a direct tax on gasoline. 
That very necessary commodity is high enough, in 
all conscience, and, as a tax would boost it still 
higher, both Kitchin and Simmons have decided 
to resist all efforts at its imposition. 

The gasoline producers don’t get off scot free, 
however. The bill carries a tax of 5 per cent of 
the charges of pipe-line companies for the trans- 
portation of petroleum and further provides that 
this tax shall be collected even where the pipe- 
line is owned by the oil producer, thus making it 
necessary for him to pay a tax for handling his 
own oil. 

It is a sound business proposition that this tax 
will be added in some form to the price of every 
gallon of petroleum distillates, including gaso- 
line, that is produced; nevertheless, the burden 
will be materially less than the tax of 2 cents per 
gallon on gasoline, which has frequently been advo- 
cated since the revenue problem was first taken 
up. 

The House provision taxing the manufacturers 
of musical instruments 5 per cent of their gross 
business has been rejected by the Senate Com- 
mittee. As a substitute, however, stamp taxes on 
mechanically played instruments with their ad- 
juncts have been agreed upon. 

This means that the old-fashioned piano pays 
no tax while the new fangled player-piano will 
have to stand an impost. If you carry a line of 
talking machines and records you will have to 
pay a tax on each sale. 


Consumer Should Pay on Luxuries 


Don’t forget to take it out of the consumer. The 
theory of the tax is that luxuries should carry a 
burden to help pay for the war. It’s no luxury 
to sell a talking machine. If it’s a luxury to own 
and operate one, then the owner and operator is 
the chap who should come across. 

The Senate Committee has done another good 
thing in rejecting the House provision imposing a 
tax of 5 per cent on all bills for electric current, 
whether consumed as light or power. Taxing light 
and power would be about as illogical and as un- 
economic as putting an impost on sunshine and pure 
water. 

Your monthly telephone bill will not be taxed 
either, but if you send messages costing more than 
15 cents each there will be a special charge there- 
for when your bill comes in. This will not be bur- 
densome, however, as the average citizen only uses 
the long distance telephone in an emergency and can 
then afford to pay the tax. The impost will be an 
inducement to short talks. 


New Basis for Excess Profits 


Another big improvement in the House bill, 
which Chairman Simmons and his colleagues have 
made, is the substitution of a new basis for the 
levying of the excess profits tax which is imposed 
by existing law and which the Ways and Means 
Committee boosted to 16 per cent of all profits in 
excess of 8 per cent plus $5,000. A new plan for 
levying this tax has been decided upon after very 
careful consideration and will be generally approved 
by the business interests of the country, although 
it will not be loudly applauded by the big fellows 
who have made large profits out of war business. 

The Senate Committee abandoned the present ba- 
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sis of estimating war profits in favor of the English 
system. In England these profits are calculated by 
comparing current net gains with the average of 
any two of the three years immediately preceding 
the war. In this way concerns making only the 
profits which they made before the war, no matter 
whether large or small, will pay nothing, while 
those whose gains have been increased by war con- 
ditions will pay a comparatively large part of ac- 
tual war profits into the Federal Treasury. 

The new plan will hit the big steel companies, the 
powder makers and the munitions manufacturers 
generally much harder than the House measure, 
and, of course, there will be some hard kicking. The 
fight isn’t over yet and nobody can positively pre- 
dict the outcome. 

At this writing the rate of the excess profits tax 
is in doubt but it is certain to be materially greater 
than the 16 per cent fixed by the House. It is 
doubtful, however, that this feature of the pro- 
posed law will raise as much revenue as the cor- 
responding provision of the House bill, as it will 
only apply to the real “war babies.” 


Fair Play for the Munitions Makers 


The Senate Committee proposes in this connec- 
tion to repeal the present tax of 12% per cent on 
munitions manufacturers. This is mere justice, 
because the makers of war material will come in 
for a whacking big tax on their war profits. Even 
Congress has a heart, now and then. 

The income tax schedule of the House bill has 
been rewritten by the Senate and, in addition to re- 
arranging rates, the Finance Committee has adopted 
certain administrative provisions of considerable 
importance. Among them are the following: 

Both married men with incomes of $2,000 or less 
and single men who receive $1,000 or less are ex- 
empt from tax. All persons whose incomes amount 
to $800 per annum must make a yearly return. This 
is to help the internal revenue officials keep tab on 
the taxpayers. 

Instead of requiring the tax on certain kinds of 
income to be “collected at the source,” as under the’ 
present law, the Finance Committee has adopted a 
new provision requiring corporations and others, 
under heavy penalties, to report to the Treasury De- 
partment the names of persons and amounts of in- 
comes subject to taxation. This plan, it is believed, 
will prevent evasion and increase income tax rev- 
enues considerably. 


Penalize Use of Toothbrush and .Bath 


There is one provision in the bill to which both 
House and Senate Committees have agreed that 
ought to make Messrs. Kitchin and Simmons blush 
with shame. Under the guise of taxing “perfum- 
ery and cosmetics” they have provided heavy im- 
posts on dentifrices and ordinary toilet soaps. There 
may be remote regions in North Carolina where 
clean teeth and a chance to take a bath are rated as 
luxuries, but, thank Heaven, it’s not the case in the 
United States at large! 

Small business for Congress, gentlemen, small 
business for Congress! 


What He Had Learned 


JPATHER (when Willie had returned from his first 
day at school)—What did you learn at school to- 
day? 
Willie—I learned to say “Yes, sir” 
and “Yes, ma’am,” and “No, ma’am.” 
Father—You did? 


and “No, sir,” 


Willie—Yep.—Erchange. 
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Editorial 











Our Transportation 
Problem 


HE most serious obstacle to continued 

good business for the retailer to-day is 
the inability to get rapid and regular ship- 
ments of merchandise. The “perverted econ- 
omy” wave that has swept over the country, 
threatening to paralyze business, has lost 
much of its momentum, and there is a con- 
stantly increasing inclination to take a 
broader and more wholesome view of the 
situation. Trade is increasing and collec- 
tions are getting better as a direct re- 
sult. The people are buying readily the 
necessities and comforts of life. Even 
certain types of luxuries are again moving 
at a normal rate. The big problem is to 
supply the wants of those who are willing 
to buy. The situation is perhaps not thor- 
oughly understood by the retail trade. 

It is an acknowledged fact that it is now 
taking almost twice as long on the average, 
to get merchandise to its destination after it 
has been shipped, as it did during the same 
period a year or two ago. Many of what ap- 
pear to be shortages are in reality due mere- 
ly to lack of transportation facilities. A 
prominent jobbing house in the Middle West 
reports that shipments formerly requiring 
but three or four days, are now taking eight 
and ten days. The Western manager of an 
important builders’ hardware manufacturing 
concern recently made a comparison of ship- 
ments with those of a year ago. His investi- 
gations covered April, May and June of 1916, 
as compared with those of the past few 
weeks. 

It was found that the average time on the 
road for shipments from the factory, during 
the three months mentioned, was seven days. 
Some shipments took as high as nine days, 
while others reached the branch office in six 
days from the time they were sent out. Dur- 
ing the past six weeks there has not been a 
single shipment received under eleven days. 
The average time taken has been fifteen days 
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and the later shipments are all well around 
twenty days en route. 

This condition in itself is serious. The fu- 
ture, however, presents a much more serious 
outlook. During the next few months the 
United States Government will be called upon 
to move thousands of men to various concen- 
tration camps, presumably in the East and 
South. These men will require tons of food 
and trainloads of equipment, which absolute- 
ly must and will be taken to them. When the 
movement is seriously under way, shipments 
of merchandise for domestic uses will be ma- 
terially curtailed. What cars can be spared 
from the war needs will in all probability be 
detailed to carry perishable food stuffs, farm 
and garden machinery, coal, etc. The ordi- 
nary items of hardware carried on the shelves 
of the retail hardware dealer will hardly be 
classed as among the actual necessities, and 
shipments of those items are almost sure to 
be heavily curtailed. It would seem but a 
matter of good business judgment to place 
orders for needed merchandise while there is 
still a probability of receiving the goods. 

It is not the intention of this editorial to 
urge dealers to over-buy, or even to over- 
estimate their wants. It is intended merely 
as statement of actual conditions, to be acted 
upon as the individual dealer sees fit. To 
many it is, in all probability, only a confirma- 
tion of their judgments. 

Practically every retail dealer in hard- 
ware lines is in position to very accurate- 
ly estimate his actual needs for the sum- 
mer and early fall. If his stock becomes de- 
pleted, he is unable to make a certain per- 
centage of his sales, and his net profit de- 
creases. With expenses constantly going 
higher, he cannot afford to let such a condi- 
tion arise. There is little, if any, chance 
that transportation difficulties will lessen for 
several months to come. There is every indi- 
cation that they will become greater. If the 
dealer’s stock is a reasonable one and covers 
his estimated needs for the summer he can 
afford to sit tight and forget to worry. If 
not, the transportation problem should fur- 
nish him food for much thought. 


Comment 
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U. S. APPEAL TO SAVE FOOD IN THE HOME 


Keep Good Food Out of Your Garbage Pail and Kitchen Sink 
Don't Feed High-Priced Human Foed to Hogs or Chickens 


WASTE NO FOOD! 


HOUSEHOLD WASTE ABOUT 700 MILLION DOLLARS 

















“For partial immediate relief, every individual and com- 
munity should consider earnestly the matter of food conserve- 
tion and the lidiitation of waste. Asa nation we seem to have 
a disdain'of economizing. In many homes there is a strong 
feeling that it is ‘only decent’ to provide more food than will 
be eaten and that it is demeaning to reckon closely. The 
experts of the Department of Agriculture report to me that 
the dietary studies made by them point to an annual- food 
waste of about $700,000,000. Of course, the waste in families 
of very limited means is slight, but in the families of moderate 








and ample means the waste is considerable Even if the esti 
mate were reduced by balf. the waste would étili be enormous 

“The food waste in the household, the experts assert. 
tesults in large measure from bad preparation and bed gaok 
ing. from improper care and handling. and, im well-to-do families, 
from serving an undue number of courses and an over-abundant 
supply and failing to save and utilize the food net consumed 
As an i of improper handling, it is di d that in 
the preparstion of potatoes 20 per cent of the edible portion ia 
many cases is discarded.” —Secrdary of Agricutture. Merch 3. 1917 




















FOOD IS WASTED 


When anything edible is allowed to go to the garbage pail or allowed to 
spoil for lack of proper handling 


FOOD IS WASTED 


When too much is served at a‘tneal. Uneaten portions 
are left.on the plate and later thrown into the garbage 
pail. Learn to know the needs of your..family afd 
serve each no more than you think he will want. 


When too much is prepared for a meal. Unserved por- 
tions are likely to be thrown into the garbage pail or 
allowed to spoil. Many housekeepers do not know how 
to use left-over foods to make appetizing-dishes. 








FOOD IS WASTED 


When burned or spoiled in cooking. Improperly pfe- 
pared or poorly seasoned food will be left on the table 
and probably wasted. Buy food wisely and then pre- 
pare it carefully. 


When_ handled carelessly. Buy clean food, keep it 
clean until used, and be neat in-all details of cooking 
and serving. This lessens waste and is a valuable 
health measure as well. 








FOOD IS WASTED 


When we eat more than our- bodies need for growth and repair and to supply energy for our work 


Overeating tends to poor health and fat instead of brawn, makes us 
; pod ameh ~ ; 


and indolent instead of energetic and 


Eat enough and no more. Eat for physical and mental efficiency. 





MAKE SAVING, RATHER THAN SPENDING, YOUR SOCIAL STANDARD 


DEMONSTRATE THRIFT IN YOUR HOME | ¢ 





Begin to save to-day. Wer geneiten ebvine on Bew te Bnd yee Say Gotatiy etn ante Goan dnteid 
te 


you buy or raise 


to-day to your State Agricultural College, to your county agent, or to the 


i} 


U. Ss. DEPARTMENT OF AGRICULTURE 


WASHINGTON, D. C. 


Handbill distributed throughout thé country by the Department of Agriculture tells of household waste 
amounting to $700,000,000,' ¢hiefly In families of ‘mbddetate and ample means, and urges that econ- 
omy ‘begin at orice. Directions are-given as to where to write for practical advice on how to feed 
a family efficiently. 























Dealers present at the organization meeting of the Louisiana Retail Hardware and Implement Association. Left to right: 
Frank Willis, W. A. Tharp, Charles T. Gayle, R. D. Nibert, J. S. Harrison, W. G. White, W. M. Mantiply, John 
Blanchild, M. L. Kerlin, J. P. Wakeman, Charles Weydert, 


Louisiana Retail Hardware and Imple 


Organization Opens with 55 Charter 
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ing hardware dealers was followed recently 

by a meeting in Alexandria, Ala., at the Hotel 
Bentley, of 25 dealers from all sections of the State, 
for the purpose of organizing a retail hardware and 
implement dealers’ association. 

In the formation of this association the dealers 
were fortunate in having present M. L. Corey, sec- 
retary of the National Retail Hardware Associa- 
tion. Mr. Corey assisted in the formation of the 
organization in many ways, and his experience and 
ability along this line were of great value to the 
Louisiana dealers. 

J. A. R. Peart, who had taken a leading part in 
bringing about the movement of organization, called 
the meeting to order, and at his suggestion Mr. 
Corey was made temporary chairman. 


4 GENERAL call issued by several of the lead- 


Miss Reuter a Charter Member 


After talks by Mr. Corey, Mr. Peart, and other 
dealers, relative to the objects and benefits of an 
association, and the importance of organizing, the 
proposition was put before the dealers and the 
sentiment was unanimously favorable to forming 
the association. In addition to the twenty-five pres- 
ent, letters were received from thirty dealers ap- 
proving the movement and expressing a desire to 
be enrolled as charter members, bringing the num- 
ber of charter members up to fifty-five. One of the 
most interesting and favorable comments was re- 
ceived from Miss Lizzie Reuter, Franklin, La. Miss 
Reuter, it appears, manages the business left by her 
father, and from the character of her letter she 
is carrying on the work successfully. Miss Reuter 
will most likely enjoy the distinction of being the 
first woman hardware dealer to become a member 
of this hardware association. 

A committee on constitution and by-laws was 
appointed, consisting of J. A. R. Peart, chairman, 
C. R. Anderson, E. R. Jackson, Frank Willis and 
George H. Rock. 


While the committee was absent there was a gen- 
eral discussion of questions connected with the hard- 
ware trade. M. P. Dukes of Little Rock, Ark., 
called the attention of the meeting to the assist- 
ance that could be derived by arranging for the 
hardware traveling salesmen to become associate 
members, and his suggestion that these salesmen 
and their sales managers be permitted to become 
associate members of the association was adopted, 


Officers Elected 


At the afternoon session following the adoption 
of the constitution and by-laws, a nominating com- 
mittee consisting of W. M. Mantiply, C. R. Ander- 
son, Sam Kaufman, Charles Weydert and C. P. 
Carroll was appointed to nominate permanent offi- 
cers and directors. The report was as follows: 
President, J. A. R. Peart; vice-president, L. H. 
Mayer; directors, George H. Rock, W. F. Willis 
and E. R. Jackson. Those members were duly 
voted upon and were declared elected. 

R. D. Nibert of Bunkie, La., was appointed by 
the executive committee to act as secretary-treas- 
urer for the first year. 

A general discussion of matters pertaining to the 
hardware trade and of interest to the hardware 
dealers was entered into, chief among which was an 
explanation of the working, saving and benefit of 
the Mutual Hardware Insurance by National 
Secretary Corey. 

An application was made to Secretary Corey for 
an affiliation of the Louisiana Hardware and Im- 
plement Dealers’ Association with the National 
Hardware Retail Association. Secretary Corey 
was unanimously elected as an honorar member of 
the association. 

While the work of formerly organizing the asso- 
ciation was practically completed at the first day’s 
meeting, the interest displayed by the dealers pres- 
ent at the general discussion that had taken place 
was so great that a canvass of the meeting showed 
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1M. Chiassen, George H. Rock, W. C. McNabb, L. H. sages L. H. Johnson, H. F. Kroenke, S. Kaufman, C. R. Anderson, 
{. Gordon, Jr., J. H. Brewer, M. P. Duke, J. A. R. Peart, L. 
W. E. McFarland, C. F. Carroll and M. L. Corey 


ment Dealers’ Association Formed 


a desire to continue in session for another day. 

The convention accordingly met at 9 a. m., Tues- 
day, May 9, and was called to order by President 
Peart. A general discussion of such subjects as 
figuring costs, inventory, coaching and instructing 
salesmen, was entered into, and this session of the 
meeting proved to be very interesting and beneficial 
to all of the members present. 

The time and place for the next meeting of the 
association was left to the executive committee, 
after which the meeting adjourned. 


List of Dealers in Attendance from Louisiana 


John T. Jordon, Jr., Kinder; W. C. McNabb, Kinder; 
Acadia Hardware & Grocery Company, J. A. 
Barousse, Crowley; Welsh Carriage & Implement 
Company, G. E. Bolling, Welsh; Mansfield Hard- 
ware Company, W. T. Shelton, Mansfield; M. L. 
Kerlin, Homer; Bunkie Carriage & Implement 
Company, R. D. Nibert, Bunkie; Denbo & Nichol- 
son Company, J. M. Chaisson, La Fayette; People’s 
Hardware Company, A. F. Ortmeyer, Natchitoches; W. 
D. Haas & Co., W. M. Mantiply, Bunkie; J. T. Johnson 
& Co., L. H. Johnson, Bunkie; Ruston Hardware & 
Furniture Company, W. F. Willis, Ruston; S. Blans- 
child, Ruston; C. P. Carroll, Columbia; George H. 
Rock, Lake Charles; Jeanerette Hardware Company, 
E. R. Jackson, Jeanerette; Eunice Hardware & Imple- 
ment Company, Louis Mayer, Eunice; Samuel Kauf- 
man, Lake Charles; Hammond Hardware & Supply 
Company, C. R. Anderson, Hammond; Central Hard- 
ware Company, Lennie Savoy, Eunice; Charles Weydert, 
Bayou Sara; Central Hardware Company, J. R. Peart, 
Alexandria; J. C. Glover Hardware Company, Rayville; 
Miller Hardware Company, J. P. Wakeman, Alexandria; 
J. Frank Hardware Company, Charles T. Gayle, Lake 
Charles. 


List of Dealers from Louisiana Not Present, but 
Enrolled by Request 


Farmers’ Mercantile Company, Iota; Fomby Hard- 
ware Company, Homer; Bernice Furniture & Supply 


Savoy, E. R. Jackson, J. C. Glover, A. F. Ortmayer, S. 





Members—One of Them a Woman 


Company, Bernice; Rayville Hardware & Supply Com- 
pany, Rayville; L. B. Gremillion, Cottonport; Lacoste 
Hardware Company, La Fayette; O. Renoudet, New 
Iberia; Planters’ Hardware Company, Jeanerette; M. 
R. Earnest, Lecompte; W. E. Heard, People’s Hardware 
Company, Winnfield; Julius Aaron, Natchitoches; S. & 
H. Kaffie, Natchitoches; J. C. Storm, Winnsboro; A. 
Baldwin & Co., New Orleans; Merryville Hardware 
& Furniture Company, A. Simmon, Merryville; Miss 
Lizzie Reuter, Franklin; Lake Charles Carriage & Im- 
plement Company, Lake Charles; Buckelew Hardware 
Company, Shreveport; Lake Providence Hardware Com- 
pany, W. E. Patterson, Lake Providence; L. J. Coco, 
Marksville; A. B. Finks & Co., C. W. Douglas, Oakdale; 
J. A. Summers, Abbeville; Dykes Hardware & Furniture 
Company, J. S. Dykes, Delhi; C. P. Morton & Sons, 
Bernice; Farmers’ Hardware & Implement Company, 
Rayne; Mervine Khan Company,’Rayne; A. M. Lafleur, 
Ville Platte; Estate of J. B. Sandoz, Opelousas; St. 
Mary Hardware Company, Franklin; Brooks Hardware 
Company, Hammond. 


List of Associate Members 


H. F. Kronke, John Deere Plow Company, Shreve- 
port, La.; W. G. White, Excelsior Stove Company, 
Alexandria, La.; F. Vezoux, New Orleans, La.; A. L. 
Brisolrara, Gray & Duddley Hardware Company, New 
Orleans, La.; F. S. Gaschen, A. Baldwin & Co., New 
Orleans, La.; S. E. Thomas, G. H. Schoellkopf Saddle 
Company, Shreveport, La.; J. S. Harrison, Dallas, Tex.; 
W. A. Tharp, Utley Paint Company, New Orleans, La.; 
M. P. Duke, Little Rock, Ark.; Henry B. Chapman, New 
Orleans, La.; W. B. Legette, Shreveport, La.; W. B. 
Mills, Simmons Hardware Company, St. Louis, Me ; 
C. Y. Braudau, Simmons Hardware Company, St. Louis, 
Mo.; J. E. Daniels, Buck Stove & Ranges, Texarkana, 
Tex.; A. M. Wooster, Shapleigh Hardware Company, 
St. Louis, Mo. 


D. P. HARRIs of the D. P. Harris Hardware Com- 
pany, 24 Murray Street, New York City, has given 
an ambulance for service in France and agreed to 
cover its maintenance for a year. His son has 
already gone with the Harvard unit. 
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Russell & Erwin Mfg. Com- 
pany to Move Offices 


THE Russell & Erwin Manufacturing Company, 

Chicago, is preparing to move its offices from 
the present location at 173 East Lake St. to the 
new quarters recently secured on the fourth floor 
of the Federal Life Building, 168 North Michigan 
Avenue. 

The new offices will be among the finest in the 
city, both in the matter of location and equipment, 
according to Manager Usher. The main office will 
face Michigan Avenue and will be approximately 26 
ft. x 40 ft. This will be directly connected with a 
reception room, which measures 8 ft. x 20 ft. Back 
of the reception room is the main sample room, 
about 23 ft. x 40 ft., which will be equipped with 
wall cases for the display of the firm’s sample lines. 
There is also a private office for Mr. Usher, and a 
main stock room containing about 480 sq. ft. of 
floor space. 

One of the features of the new offices will be a 
separate room, not directly connected with the main 
office, for use in figuring orders, contracts, etc. Con- 
nected with this room is also a stock room for full 
cases of goods. The rooms are all light and airy, 
and will be furnished in a thoroughly up-to-date 
manner. 

The display cases for the sample lines have al- 
ready been installed, but the actual change of ad- 
dress will not take place until about July first. The 
old offices, which were in the same building with 
those of the Stanley Works, will be taken over by 
that company and used as an addition to their pres- 
ent quarters. 

The Russell & Erwin Company extends a cordial 
invitation to its customers and friends to call at 
the new place of business. 


New Englanders Go to 
St. Louis 


A DELEGATION consisting of the following: 
President Strockbine, F. Alexander Chandler, 
Hiram W. Colton, Mrs. Hiram W. Colton, Miss Col- 
ton, Secretary Hitchcock and sister, and Secretary 
Fiel and Mrs. Fiel, representing the New England 
Hardware Dealers’ Association and the Connecticut 
Retail Hardware Dealers’ Association left Boston 
on June 8 for St. Louis, Mo. 


Boston Company Entertains 
New York Customers 


HE Boston Woven Hose & Rubber Company re- 

cently entertained 81 of its New York custom- 
ers at dinner at the Machinery Club, New York 
City. 

After the tables were cleared, a motion-picture 
film entitled the “Story of Rubber, What It Is and 
What It Does,” was shown, in which the industry 
was illustrated from the gathering of the crude 
rubber in the Brazilian forests and East Indian 
plantations through the various manufacturing 
processes taken at the company’s works at East 
Cambridge and finally depicting the use of the 
various products. 

The film was accompanied by a lecture delivered 
by Mr. Conder, advertising manager of the com- 
pany, who described in detail the various scenes 
illustrated. 


Hardware Age 


George E. Hall, vice-president and genera! man- 
ager, presided and introduced R. J. Owens, mana- 


‘ger of the New York office, and J. W. Fellows, fac. 


tory manager, both of whom made brief addresses, 

The evening was a most enjoyable one, and es- 
pecially instructive and entertaining to those cus- 
tomers who had never been able to visit in person 
the manufacturing plant of the company. 


Let Us All Sing—America 


my COUNTRY ‘ris 
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THE AUTO PARTS COMPANY OF PROVIDENCE, R. I., 
was taken over recently by the Apco Mfg. Company, 
with a capitalization of $200,000. The new company 
will be headed by Thomas F: Wilson as president 
and treasurer, who started the Auto Parts Com- 
pany eight years ago. The new company is making 
additions to the factory that will increase the floor 
space and manufacturing facilities over 50 per cent, 
and plans are being laid to conduct a big publicity 
campaign. The Apco line of specialties will be con- 
tinued with many new additions, and the products 
will be marketed as in the past, through jobbers. 
The guarantee of satisfaction or your money back, 
a policy of the old company, will be continued. 


Betrayed 


(THE other night 

I went to the theater 
With a low-brow friend, 
And the orchestra played 
“The Little Brown Jug.” 
And he thought 
It was the national anthem 
And stood up, 
And I did, too 
Darn him. 

—Arkansas Gazette. 





Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


Office of HARDWARE AGE, 
New York, June 11, 1917. 


MANY manufacturers throughout the country are 
v2 unwilling to take contracts for the future, and 
quite generally are only accepting specifications sub- 
ject to prices ruling at date of shipment. Commonly, 
they are receiving orders for prompt delivery, or at 
convenience of the factory; also subject to their ability 
to get merchandise through the numerous intricate fac- 
tory processes which are made more burdensome by 
constantly developing difficulties. There is a pro- 
nounced disinclination to take fall orders for deferred 
shipments as sales managers cannot forecast later pro- 
ducing costs. 

The tendency of prices seems to be upward, which is 
regrettable but seemingly certain. The manufacturer 
of finished products must follow the higher market on 
steel, other metals and materials generally, while not 
overlooking mercurial labor conditions. Unwarranted 
advances are unwise in the long run, as they mean more 
radical declines some time in the future. 

Getting and keeping skilled labor is always a prob- 
lem along with sending goods to destination after they 
are made. For instance, a leading house representing 
several large manufacturers, one within 100 miles, 
with unexcelled railway facilities, is constantly balked 
by intermittent embargoes on consignments after they 
are aboard cars. One representative establishment re- 
cently received 10 car loads of materials originally 
shipped at different periods, all of which arrived on 
the same day. This meant demurrage charges through 
no fault of the receiver, but nevertheless became a 
penalty on cost of production. These troubles may be 
incidental and commonplace, but all are retarding 
factors. 

Shovel makers recently advanced lists on shovels, 
etc., $2 per doz., so as to be able to give any discount at 
all. No new prices have yet been made on lawn mowers 
for next year, and makers will not accept orders until 
the prices are fixed. 

Orders are coming in quite well now considering the 
lateness of the season for manufacturers, and although 
at this time ordinarily large trade should be over, there 
is an excellent business coming along, and likely to con- 
tinue for some time yet; all of which is for immediate 
shipment. 

We also find farsighted jobbers who are ordering now 
for prompt shipment in lines of merchandise not required 
till next spring. On their part they want to assure 
themselves of goods when needed while manufacturers 
won’t take orders except for prompt despatch. Of 
course the normal practice is to order in summer and 
fall for shipments to be made in late winter and early 
spring for spring and summer consumption. 


WIRE NAiLS.—Business in this line would be excellent 
if jobbers could get sufficient stock. Many people are 
very much in need of nails, but it is impossible to get 
requisitions filled. Some of the leading manufacturers 
practically constitute themselves a clearing house to 
see that large speculative orders are not booked or 
executed beyond known normal requirements. Some 
firms will accept nothing new until 50 per cent of what 
they have already booked for the customer has been 
shipped. In this way they are seeking to spread what 
nails are available so all may benefit instead of piling 
up big stocks in certain quarters while others get little 
or none. Orders are still accumulating and the out- 
turn does not total enough to reduce the back orders to 
any considerable extent. 

Wire nails, in this territory, range from $4.20 to $4.25 
base per keg. 

Cut NAILts.—The mills, we are told, are making only 
about 50 per cent of capacity. The difficulty is to get 
sufficient material, to manufacture it with the available 
help, as many of the workmen do not want to work 
more than half time, and then to get it transported 


59 


after the nails are made. Even if merchants could get 
a fair proportion of what they have ordered it would 
take until about Oct. 1 to clear the books, unless Gov- 
ernment buying falls sharply. 


to $4.30 


LINSEED O1IL.—This trade is in an exceptionally bad 
condition and it is difficult to determine at just what 
price linseed oil is obtainable. This is because of the 
demoralization in flaxseed. About May 20 the Duluth 
Board of Trade adopted a ruling forbidding trading 
on the board except on short options, except where a 
trader previously had obligated himself in that way; 
that is, allowing a buyer to purchase sufficiently to 
cover short sales made before the ruling. A trader is 
required to prove that he is short of the market and 
previous to that date; otherwise the board refuses its 
sanction to the transaction which it controls on ac- 
count of the necessity for the merchant or broker hav- 
ing its inspection certificate. One of the results of 
this action has been that the shorts have stayed out 
since that time and consequently, owing to lack of 
buying, the price of flaxseed has dropped considerably. 
Naturally when the market falls the shorts can cover 
themselves safely. The inexperienced outsider reasons 
that with lower seed oil ought to be lower, and it 
could be if legitimate crushers could get sufficient seed 
at the lower prices, which unfortunately they cannot. 


Cut nails range from $4.25 base per keg 


Linseed oil, raw, city brands, ranges frorn $1.25 to $1.30 
per gal, but big buyers in carload lots, including State and 
western oil could probably get oil at say $1.20 per gal 

NAVAL STORES.—In this vicinity there is only slight 
change in naval stores, and trade is still disappointing, 
especially in the output of spirits of turpentine, which 
is more susceptible to backward spring weather. The 
consumption of rosin is rather better, yet manufactur- 
ers are not disposed to contract ahead so long as pri- 
mary market conditions point in their favor. The 
absence of ocean-going vessels at Savannah and Jack- 
sonville serves to steady the market in this territory, 
as crop receipts in the South are considerable and the 
larger interests seem to be giving less support. 

Rosin, common to good strained, on the basis of 
280 ib. per bbl., is $6.25, and D grade $6.30 per bbl. 

SHOT.—The United Lead Company, Tatham & Bros. 
Works, 111 Broadway, New York, has advanced shot 
as follows: Namely, drop shot, sizes smaller than B, 
all in 25-Ib. bags, $3.05; drop shot, B and larger sizes, 
$3.30; chilled shot, $3.55, and dust shot, $3.55 per bag, 
In 5-lb. bags the respective prices are as follows, 
namely, 65c., 70c., and 75c. per bag. 

On the bag shot there is the usual allowance of 10c. 
per bag on the 25-lb. bags, and 2c. per bag on the 5-Ib. 
bags if taken in quantities of a ton and upward. New 
prices on boy scout air rifle shot, 100 tubes to the box, 
are, to the jobbing trade, per case, $4.30, and to the 
retail trade, per case, $4.80 f.o.b. New York or Perth 
Amboy, N. J., freight equalized with Baltimore. Terms 
net cash 30 days or 2 per cent discount for remittances 
within 10 days of date of invoice. 

WHITE LEAD AND OxIDES.—The National] Lead Com- 
pany, Atlantic Branch, 111 Broadway, New York City, 
under date of June 7, has adopted the following 
schedule: White lead, dry and in oil, kegs of 12% Ib., 
13%c.; 25 and 50-lb., 13%c.; 100 Ib., 13c.; 250 and 
500-Ib. kegs, 13c., and in cans 1 to 5 Ib., 15c. per Ib. 
Dutch Boy red lead in oil is, in kegs of 12% Ib., 14c.; 
25 and 50-lb., 13%c.; 100 Ib., 13%c., and 1 to 5-Ih 
cans, 15%c. per lb. Red lead, dry, in kegs of 12% Ib., 
13%c.; 25 to 50 Ib., 13%4c.; 100 Ib., 13%c. Litharge, 
kegs of 12% Ib., 13%c.; 25 to 50 Ib., 13%c., and 100- 
Ib. keg, 13%c.; prices f.o.b. New York. On lots of 
500 Ib. or more prices are a half cent per pound less 
than above and are subject to 2 per cent discount for 
cash in 15 days from date of invoice or 60 days net. 

Rore.—Manufacturers of rope have advanced the 
price 3c. base per Ib. on first, second and third grades; 
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no advance on sisal products at this writing, but an 
increase is expected soon. Some of the best-known 
makers of rope are accepting no orders from other than 
their own well-known customers and taking no con- 
tracts at a price. They are keeping in mind the needs 
of the National Government and straining every nerve 
to meet the demands, contingent on their ability to get 
an adequate supply of Manila fiber from the Philip- 
pines. The raw material is coming along a little better 
in volume, thanks to special efforts to cut out delays 
at terminals and along the railway lines. Then the 
question of help is a serious one as to numbers and 
experience in a short labor market at best. In Manila 
fiber, at present, the quality that should go into high- 
grade, dependable Manila rope is now within a slight 
fraction of what the rope is bringing ready for use on 
the basis of new prices. 


Manila rope, first grade, is 3lc., second grade, 30c. and 
third grade 26c. base, per Ib 
Sisal rope, first grade, is 20c. and second grade, 19c. base, 


per Ib. 


WINDow GLAss.—There is little if any change in 
the window glass trade. Buyers are specifying only 
for what is needed for current demands, and on a 
cautious, conservative basis at that. There is but little 
building in the way of residences, office buildings, etc., 
such construction work being postponed whenever pos- 
sible. In spite of these conditions there is no notice- 
able tendency to cut prices, although, as always, some 
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Office of HARDWARE AGE, 
Chicago, June 9, 1917. 


THE unsettled weather of the past week had a 
restricting effect on retail merchandising. This has 

been reflected to a greater extent in the cities than in 
the smaller towns. However, orders are coming in to 
the jobbing houses as freely as ever, the volume exceed- 
ing the facilities for shipping. The local jobbers are 
greatly handicapped by inability to get transportation. 

The demand for hose, sprinkling devices, wire cloth 
and similar warm-weather items is lighter than usual 
for this time of the year. There is also a small 
demand for refrigerators, ice cream freezers, etc. 
Paints are also selling rather slowly, due to the fact 
that the rainy weather has held up painting operations. 
Lawn mowers are selling well, as are also garden tools. 

The past week has. been marked by the usual price 
advances. Saws, wringers, braces, box strapping, 
builders’ hardware, rules and tapes, and solder are 
all selling at higher levels. 

Manufacturers report that the government is finally 
giving out some definite information as to its needs in 
the steel lines. Large orders have been placed for steel 
sheets, and at prices considerably less than those being 
charged to domestic consumers. 

Pig iron is said to have sold in New York at $50 
per ton during the week, and predictions have been 
made that the quotations would reach $75. The sale 
referred to in all probability embodied some special 
features, although the formal market figures are as 
high as $46.75. Old steel rails are quoted at $35 per 
ton, which is $7 per ton more than new rails were 
costing in normal times. 

Building operations in the Chicago territory con- 
tinue to show a slight decline as compared to those 
of 1916, but are heavier than was to be expected in 
view of the increased costs of labor and material. 
Speculative building is practically at a standstill, but 
there is considerable building in the way of homes and 
as permanent investments. 


LINSEED O1L.—The approach of harvest and the re- 
ports on the new flax crop are having an effect on 
the linseed oi] market, the price dropping 5c. per gal. 
since our last report. Weather conditions, restricting 
the use of paints, have also had some bearing on the 
decline. 


e quote strictly pure, old process, linseed oil, in carload 
f.0o.b. Chicago, to retailers as follows: Raw, $1.20 per 


w 
lots, 
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of the small dealers with moderate financial resources 
occasionally shade prices. The reason for the stability 
of the market is that stocks of glass to carry the 
country until middle fall are exceptionally light for 
anything like a normal business. Window glass prices 
are as follows: 

Single thick, first three brackets, A quality, 84 and % per 
cent; single thick, first three brackets, B quality, 86 and 5 
per cent; single thick, larger than the first three brackets, 
A and B quality, 83 and 3 per cent; double thick, all sizes, 
A quality, 84 and 3 per cent, and double thick, all sizes, B 
quality, 86 and 3 per cent discount. 

Charles Morrill, Inc-—Charles Morrill, Inc., 100 La- 
fayette Street, New York City, has revised prices as 
follows: Sawsets, bench stops, punches, seal presses, 
nail pullers and box openers, discount, 33 1/3 per cent. 
Spike pullers, 20 per cent, and soapurns 25 per cent 
discount from list. 

North Wayne Tool Company.—The North Wayne 
Tool Company, 1409 Ford Building, Detroit, Mich., 
now quotes the following: Corn hooks, Brooks, $3.50; 
Earles, $4 per doz.; grass hooks, Little Giant, $4.50; 
Little Giant adjustable, $4.50; Lawn King, $6; Nolin’s 
Concave, $6; Komet, $4.25; Junior, $3; Quick Clerk 
assortment, $4.50. Bread knives, Brooks, $2.50, and 
hay knives, Brooks, $12. Scythes are as follows: 
Little Giant grass scythes, $11.50; Little Giant bush 
and weed scythes, $11.75. Black Diamond grass 
scythes, $10.25, and Black Diamond bush and weed 
scythes, $10.50 per doz. 


A, 


gal.; boiled, $1.21 per gal.; in single barrel lots, raw, $1.25 
per gal.; boiled, $1.26 per gal. 

WHEELBARROWS.—There have been no changes during 
the past week in regard to wheelbarrows, although a 
higher price had been expected on the tubular models. 
The demand is said to be about normal and jobbing 
stocks are in very fair condition. Higher prices are 
considered very probable. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 2 common bolted wood barrows, $22.50 per doz.; No. 4 
tubular barrows, $60 per doz.; angle steel leg, garden bar- 
rows, $45 per doz. 

ENAMEL WARE.—Manufacturers of enamel ware were 
recently called into consultation by Government au- 
thorities and told to prepare for large orders. Much 
of the material of this nature, that the Government 
wishes to secure, will be for the hospital service and 
for use in concentration camps. The manufacturers 
expressed a desire to co-operate with the Government 
in every possible way. The factories are said to be 
sold up for weeks ahead, and in many cases are not 
quoting prices in advance. This condition is due to the 
shortage of sheets, labor, etc. It is claimed that the 
advent of hot weather will aggravate the situation, as 
during that period the men find it difficult to stand the 
work. There has been no uniform advance, but prices 
are constantly going up. 


Saws.—Saws of all kinds were recently advanced. 
A local jobbing house advises that a certain type of 
saw that formerly sold at $16.55 per doz., is now quoted 
at $20.80 per doz. Other sizes and makes show similar 
advances. 


WRINGERS.—Jobbers advise that wringers are sched- 
uled to take a sharp advance in the near future, and 
are advising retailers to place their orders immediately. 


BINDER TWINE.—There is no change in the binder 
twine situation and prices are same as quoted in our 
last report. The situation in regard to fiber is as 
unsatisfactory as ever, and while no immediate advance 
in twine is looked for, jobbers expect higher prices 
before the season is over. We quote as follows: 

To dealers, f.0.b. Chicago, sisal twine, 19%(c. per Ib. ; stand- 
ard sisal, 19\%c. per Ib.; 550 ft. Manila twine, 19%c. per !b.; 
600 ft. Manila twine, 20%c. per Ib.; 650 ft. special Manila 
twine, 21c. per Ib.; 650 ft. pure Manila twine, 21%c. per !b. 


These prices are subject to a discount of ec. per Ib. in 
10,000 lb. lots, and 4c. per lb. on carload lots. 


BUILDING PAPER.—Building paper sales show some 
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decline during the past week, due to the fact that 
building operations are not as heavy. Jobbing houses 
have only fair stocks, and have considerable difficulty 
in getting shipments from the mills. Prices are un- 
changed, and no immediate changes are expected. 

We iote from jobbers’ stocks, f.o.b. Chicago, red rosin 
sheathing paper, $78 per ton in ton lots. Half-ton lots, 50c. 
per to: higher. 

Wait PAPER CLEANER.—Sales of wall paper cleaner 
are still holding up well, and are reported to be in 


excess of those for the same period of last year. Prices 
are unchanged. 
We quote from jobbers’ stocks, f.o.b. Chicago, Climax wall 


paper cleaner, $11.25 per gross. 


Wire CoAT AND Hat Hooks.—Sales of wire coat and 
hat hooks are not as heavy as a year ago at this time, 
but are still well around normal. Jobbers have only 
fair stocks and shipments from the factories are com- 
ing in very slowly. Prices are same as at last report. 


We quote from jobbers’ stocks, f.o.b. Chicago, common wire 
coat and hat hooks, 75c. per gross. 


Tin PLaTe.—It is rumored that the makers of light 
steel sheets will devote their energies from now on to 
turning out tin plate, in conformity with the Govern- 
ment’s request. It is also stated that no tin will be 
furnished for paint cans, talcum powder cans and 
similar lines, the surplus going to the manufacturers 
of containers for fruits and vegetables. 

We quote to retailers, f.o.b. Chicago, as follows: 20 x 28 
IC tin plate, cheaper grade 200-lb. boxes, $20.30; better 
grade, 240-lb. boxes, $28.85 ; IX tin plate, 300-lb. boxes, $31.65. 

GARDEN TOoLs.—Garden tools continue to sell freely, 
and the stocks of both jobbers and retailers are low. 
There has been no change in prices. 

We quote from jobbers’ stocks, f.o.b. Chicago as follows: 
Manure forks, best grade long handled, four tines, with plain 
ferule $7.65 per doz.; with strap ferule, $8.55 per doz.; five- 
tine forks, plain ferule, $9.90 per doz.; strap ferule, $10.75 
per doz. ; long handle, six-tine forks, with plain ferrule, $11.55 
per doz.; strap ferule, $12.25 per doz.; No. 2 Greenleaf spad- 
ing shovels, $9.75 per doz.; Midlothian seconds, $9 per doz. ; 
best grade, four-tine spading forks, $9.70 per doz.; cheaper 
grade, $6.75 per doz.; malleable rakes, 14-in., $3 per doz.; 
steel bow rakes, 14-in., $5.40 per doz.; wire lawn rakes, 24 
teeth, $3.90; wood lawn rakes, 20 teetn, $3.60 per doz.; 
standard garden hoes, best grade, $7.25 per doz.; cheap hoes 
= riveted handles, $2.35 per doz.; ladies’ hoes, $4.25 per 
OZ. 

SteEL SHEETS.—The situation in regard to steel 
sheets is unchanged. The advances of the past few 
weeks have been taken by the jobbers and are being 
strictly adhered to. The producers say they have very 
little to sell, and shipments are far from prompt. 
Further advances are expected. 

We quote from jobbers’ stocks, f.o.b. Chicago, 28-gage 


alvanized sheets, $10 per 100 Ib.; 28-gage black sheets, 
8 per 100 Ib.; No. 10 blue annealed sheets, $8 per 100 Ib. 


PLATES.—Very few of the mills have any plates to 
sell at this time, and makers are requesting their regu- 
lar customers to hold off with new business until the 
needs of the government can be definitely ascertained. 
Much of the demand is said to depend upon the federal 
ship building program, as it is expected that the plates 
and shapes may be made up in the Chicago district and 
forwarded to the coast points for assembly. Jobbers’ 
prices are now uniform. 


We quote from jobbers’ stocks, f.0.b. Chicago, plates at $7 
per 100 lb. 


Rivets.—Agricultural implement manufacturers and 
makers of automobiles invaded the rivet and bolt 
market during the past week, evidently hoping to 
increase their stocks and be prepared for eventualities. 
Many large orders were placed, and it is reported 
that several were rejected, while others were cut down 
as to quantity. The mills are greatly hampered at this 
time by shortage of labor. It is said that farmers 
are offering much higher wages than usual, and that 
men who are accustomed to out-door work are going 
back to it in spite of offers of higher pay. Enlist- 
ments are also cutting down the working forces. Prices 
are unchanged. 


We quote, f.o.b. Chicago, from jobbers’ 


stocks, structural 
rivets, $5 per 100 Ib.; boi 


er rivets, $5.10 per 100 Ib. 


Nuts aND Bo.its.—The same conditions prevail in 
nuts and bolts as in rivets. 


The already busy market 
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has been flooded by orders from manufacturers of 
implements and automobiles. The demand from retail 
sources is getting heavier as the season advances. 

We quote to retailers, f.o.b. Chicago, as follows: Machine 
bolts up to % x 4 in., 40-10 per cent discount; larger sizes, 
35-5 per cent discount; carriage bolts, up to % x 6 in., 40-2% 
per cent discount; larger sizes, 30-5 per cent discount; hot 
pressed nuts, square, $3, and hexagon, $3 off per 100 Ib. Lag 
screws, 50 per cent discount. 

STEEL Bars.—The mills report the demand for steel 
bars of the mild type, to be somewhat lighter during the 
past week, but prices are as firm as ever. Of all 
finished steel products, the ordinary steel bars are prob- 
ably the easiest to obtain. The tendency of high carbon 
bars is toward higher levels. Jobbers’ prices are un- 


changed. 
We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Soft steel bars, $4.50 per 100 lb.; bar iron, $4 per 100 Ib 


Wire.—The wire situation is as serious as ever. Both 
jobbers and retailers are facing the season with com- 
paratively low stocks, and the mills seem unable to 
meet the demands. Shipments are very slow. 

We quote from jobbers’ stocks, f.o.b. Chicago, smooth an- 
nealed wire, 6 to 9 gage, $3.90 per 100 Ib.; galvanized, $4.60 
per 100 Ib. 

Rope.—Manila rope, all sizes, has advanced 3c. per 
lb. The heavy demand from British sources is seri- 
ously curtailing the already scanty shipments of 
Manila fiber to this country. The sisal situation is un- 
changed. 

We quote to retailers, f.o.b. Chicago, 
Manila rope, 31%c. per Ib. base; No. 2 Manila rope, 30%c 
per Ib. base; No. 3 Manila rope, 26%c. per Ib. base. Sisal 


rope, subject to stock on hand; No. 1, 2044c. per Ib.; No. 2, 
19%c. per Ib. 


as follows: No. 1 


Woop Screws.—Prices on wood screws are the same 
as in the last issue. Jobbers report fair stocks, with 
the demand about normal for this season of the year. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows 


Flat head, bright screws, 72 %4-10-10 ; round head, blued 
6744-10-10; flat head, brass, 4214-10-5; round head, brass, 
40-10-5. 


WRAPPING PApER.—The wrapping paper situation is 
unchanged and prices are the same as at last report. 
Manufacturers are not making prompt shipments, but 
jobbing stocks are reported to be in very good condition. 
There is no indication of any change in the near future. 
12c. per Ib.; 


We quote krafts, wrapping paper, express 
b. 


wrapping paper, 9'4c. per | 


BarB WIRE.—The barb wire situation is becoming 
more serious every day. Jobbing stocks are low, and 
in some instances jobbers are entirely sold out. Very 
few retail stores have anything like adequate stocks, 
and the demand from actual consumers is apparently 
only commencing. The mills are buried with orders, 
and are facing a situation which compels them to ateend 
to war orders first. Jobbers are receiving practically 
no shipments of barb wire at this time, and there is 
little indication that the situation will better itself. 
Prices are unchanged, but price means very little since 
deliveries are so uncertain. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Painted barb wire, in less than carload lots, $4.10 per 100 Ib. ; 
galvanized, $4.80 per 100 Ib. 

Wuite Leap.—The demand for white lead is about 
normal, although it is reported to be lighter than dur- 
ing a similar period of last year. The recent price ad- 
vances have been taken by all jobbers and are being 
firmly held. Jobbers have very fair stocks, but ship- 
ments are slow. 

We quote to retailers, f.o.b. Chicago, Carter's white lead, 
$12 per 100 Ib. 

Eaves TROUGH AND GUTTER PiPe.—There is still a 
good demand for eaves trough and gutter pipe, despite 
the fact that there is less building than during the same 
period of last year. Prices are the same as at last re- 
port, although the higher prices of sheets will in all 
probability be reflected in an advance of these lines. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 
26-gage eaves trough, 5-in., $9 per 100 ft.; 29-gage, $7.20 per 
100 ft.; 3-in. conductor pipe, 26-gage, $10.40 per 100 ft.; 29- 
gage, $7.85 per 100 ft. 

SasH WeicHTts.—The demand for sash weights is 
lighter, due to the curtailment of building operations, 
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but the supply is still inadequate. The foundries are 
said to be over sold, and shipments are greatly delayed. 
Jobbing stocks are comparatively low. 

We quote from jobbers’ stocks, f.o.b. Chicago, in ton lots, 
sash weights, $36 per ton; in half ton lots, $37 per ton. 

GARDEN Hose.—The rain of the past week has to 

some extent cut down sales of garden hose. However, 
the advent of warmer days will rapidly put sales above 
normal. The heavy increase in small gardens, particu- 
larly in the cities, will call for many additional] sales 
of hose. Higher prices have been expected for some 
time, owing to the higher costs of fiber, labor, etc., but 
as yet they have failed to make their appearance. 
We quote from jobbers’ stocks, f.o.b. Chicago, % in., 3-ply 
hose not guaranteed at 6%c. per ft.; 5-ply %-in. guaran- 
teed hose at 8c. per ft.: 7-ply %-in. guaranteed hose, 11\c. 
per ft.; %-in. cotton covered hose at 7c. per ft. 

WirE NaiLs.—The nail situation is becoming acute. 
The refusal of the mills to make direct shipments is 
rapidly cutting down the jobbing stocks, and jobbers are 
facing a shortage that will in turn be passed on to the 
retailer. The demand from retail sources is lighter 
than a year ago, but it is still above normal in this 
territory. Prices are unchanged, but the announce- 
ment of an advance would create very little surprise. 


We quote from jobbers’ stocks, f.0.b. Chicago, common wire 
nails, $3.95 per keg, base; coated nails, $3.95 per keg base; 
steel cut nails, $4. 


20 per keg, base; iron cut nails, $4.50 per 
keg, base. 

POULTRY NETTING.—The situation in regard to poul- 
try netting is practically the same as at the time of 
our last report. The mills are behind in their orders, 
and jobbing stocks are light. A higher price would 
prove no surprise. 


We quote poultry netting galvanized before weaving, 
20-10; poultry netting galvanized after weaving, 7-10-24. 


70- 
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Wire CLoTtH.—There is very little wire cloth on the 
market and the shortage is becoming more apparent 


daily. Prices are unchanged, but it is much more a 
question of getting the goods than one of price. 

Black Galvanized 
er NN ha oo dacs ac ns ou xe oe $1.90 $2.45 per 100 
BE OMS cas ps uk p ble hou ness 2.50 2:80 per 100 ft 
26 WM ccs sore tere cvtacs 2.95 3.35 per 100 sq. ft. 
ES MOE cc hcncigvaecaeic’eee 3.75 4.25 per 100 sq, ft. 


GLass.—Many of the glass furnaces are reported to 
be now out of blast, and the balance will soon follow, 
The demand is somewhat less than that of last year, but 
is well around normal. There are few surplus stocks 
of glass, and prices will in all likelihood be higher be- 
fore the summer is over. 

We quote from jobbers’ stocks as follows: Single strength 
A, first 3 brackets up to 40-in., 86 per cent off; all sizes over 
40 in., 85 per cent off; all sizes of double strength AA, &6 per 
cent off. 

PaInT.—The paint situation is unchanged and prices 
are the same as at last quotation. 

We quote from jobbers’ stocks, ‘f.0.b. Chicago, as follows: 
No. 1 house paint, $2.50 per gal. ; second grade, $1.90 per gal.; 
third grade, $1.45 per gal. 

Box STRAPPING.—Box strapping has taken an ad- 
vance of approximately 10 per cent. 


BRACES.—Braces have gone up during the past week. 
The John S. Fray line has advanced approximately 10 
per cent. 


O1ms.—Wholesale prices for single barrel lots of oil, 
f.o.b. Chicago, are as follows: 
Perfection kerosene in bbl., 84%4c. per gal.; headlight, 175 


test, llc. per gal.; gasoline, 20c. per gal.; naphtha, 19\4c. per 
gal.; turpentine, 5lc. per gal.; denatured alcohol, 9Ic. per 
gal.; wood alcohol, $1.25 per gal. 


PITTSBURGH 


Office of HARDWARE AGE, 
Pittsburgh, June 12, 1917. 
FOR the first time in the history of the Bessemer 
pig iron trade, prices reached $50 per ton at Valley 
furnace last week, while prices on basic reached $45 
at Valley furnace early in the week on fairly heavy 
sales. Later, there were reported sales of Bessemer pig 
iron at $52, and of basic at $48 at Valley furnace. 
These heavy advances in prices of pig iron clearly 
reflect the great activity in all branches of the steel 
trade, and are simply regarded as forerunners of still 
further sensational advances that are to come, not only 
in pig iron, but in semi-finished steel and finished as 
well. There have also been sensational advances in 
prices in all kinds of scrap used in making steel, these 
having come about largely as a result of very heavy 
purchases of heavy steel melting scrap, probably 40,000 
tons, and also about 30,000 tons of cast iron borings, 
made by the Carnegie Steel Company of this city about 
a week ago. The Carnegie Steel Company is operating 
all its steel plants to high pressure capacity, and while 
the company makes large quantities of scrap in its 
own steel mills, it does not make enough to meet its 
own demands for steel scrap for its open hearth fur- 
naces, and very frequently comes in the market and 
buys very heavy tonnages to help out. Every time 
the Carnegie Steel Company makes heavy purchases 
of steel scrap, it has the effect of putting up prices 
anywhere from $3 to $5-per ton. There has been an 
enormous demand lately for low phosphorus melting 
scrap, used by many of the steel mills in making shell 
steel and other war materials. About a month ago, 
low phosphorus melting scrap was selling in the Pitts- 
burgh market at about $30 per ton, but last week there 
were sales in this market of low phosphorus melting 
scrap at as high as $52 per gross ton, delivered, and 
it is freely predicted that within a short time, the 
price will go to $60 per ton, or higher. Other advances 
in prices during the week include at least $5 per ton 
on sheet bars, $5 per ton on refined iron bars and rail- 
road spikes, and $3 per ton on cast iron pipe. 
Very heavy Government orders are being placed for 
plates, structural steel and sheets, and on all these 
orders the mills are giving the Government preference 





in deliveries, and are shipping out the steel to the 
Government as fast as they can make it. The Carnegie 
Steel Company alone is furnishing enough plates on 
Government orders for the building of three 3000-ton 
vessels per week, and when the new 120-in. plate mill 
that the Carnegie Steel Company is building has been 
finished, this concern will be able to furnish enough 
plates to equip one 3000-ton boat per day. 

The abnormal conditions existing in the steel trade 
are fully shown when we state that the output of pig 
iron of all kinds in May was 3,417,340 tons per day, 
or at the rate of over 40,000,000 tons per year. At 
the same time this country is making about 43,000,000 
gross tons of steel ingots per year, and when the new 
steel capacity now being built is finished and in opera- 
tion, this country will be able to turn out at least 
45,000,000 gross tons of steel ingots per year. This 
country could use at the present time 5,000,000 gross 
tons of ingots per month, if the steel could be had, 
but this is impossible, as every steel plant in the coun- 
try is running to maximum capacity and turning out 
every pound of steel possible. 

The above conditions in the heavy steel trade are 
more or less reflected in the hardware trade. It is 
getting harder and harder right along for hardware 
dealers and jobbers to get goods, and this condition 
will be worse as time goes on. An illustration of this 
is shown in the fact that one of the largest retail 
hardware stores in this city, that formerly made a 
practice of securing any article wanted by a customer, 
has dropped this policy, and is absolutely refusing 
to take on any new lines of goods. The owner of the 
store stated that it is hard enough now to get regular 
staple goods for his customers, without spending time 
and money trying to get goods that are called for only 
once in a while. Advances in prices on the hardware 
lines are being made nearly every day, and jobbers and 
retailers are absolutely unable to keep enough goods 
in stock to meet the demands of customers promptly. 
On many lines of standard hardware goods, makers 
have issued announcements that they will only accept 
orders to be filled at prices in effect at the time the 
goods are shipped, and if this is not satisfactory to the 
customer, the order is not accepted. 
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Wire Natts.—The abnormal demand for wire nails 
that has existed for several years still continues, and 
manufacturers are utterly unable to turn out wire nails 
fast enough to meet the demand. They are all back 
in deliveries ten to twelve weeks, and several of the 
local makers have notified branch sales managers not to 
accept any new orders, without first submitting them 
to the home office for approval. The official price of 
wire nails is supposed to be $3.50 base per keg, but 
sales are frequently made at $3.75 base or higher. 
Very little attention is paid to foreign inquiries, but 
the Government is expected to place large orders for 
wire nails for the Allies, which the mills will promptly 
accept, and ship to destination as fast as they can. 
The American Steel & Wire Company has not made 
any change in its prices on wire nails and wire, still 
taking care of its trade on the basis of $3.20 for wire 
nails and $3.25 for bright basic wire. Independent 
mills quote: 

Wire nails, $3.50 base per keg; galvanized, 1 in. and 
longer, including large-head barb roofing nails, taking an 
advance over this price of $2, and shorter than 1 in., $2.50, 
bright basic wire is $3.55 per 100 lb.; annealed fence wire, 
Nos. 6 to 9, $3.45; galvanized wire, $4.15; galvanized barb 
wire and fence staples, $4.35; painted barb wire, $3.65; pol- 
ished fence staples, $3.65; cement-coated nails, $3.40 base, 
these prices being subject to the usual advances for the 
smaller trade, all f.o.b. Pittsburgh, freight added to point of 
delivery, terms 60 days net, less 2 per cent off for cash in 
10 days. Discounts on woven-wire fencing are 48 per cent off 
list for carload lots, 47 per cent off for 1000-rod lots, and 46 
per cent off for small lots, f.o.b. Pittsburgh. 

Wire.—All the domestic wire mills are now filling 
heavy orders from the Government for wire of all 
kinds, these taking preference over any other orders 
on their books and are being shipped promptly. The 
Government is said to have placed large contracts 
for wire for the Allies, which the mills are now turn- 
ing out, and will ship it to seaboard as fast as they 
ean. This condition will result in deliveries on wire 
orders for domestic customers, being delayed more than 
ever, and the scarcity in the supply of wire for do- 
mestic use is likely to get worse. Prices in effect by 
the independent mills on the different grades of wire 
in carloads and larger lots to the large jobbing trade, 
and for forward delivery, are as follows: 


Bright basic wire is $3.55 per 100 Ib.; annealed fence 
wire, Nos. 6 to 9, $3.45: galvanized wire, $4.15; galvanized 
barb wire and fence staples, $4.35; painted barb wire, $3.65; 
polished fence staples, $3.05 ; cement-coated nails, $3.40 base; 
these prices being subject to the usual advances for the 
smaller trade, all f.o.b. Pittsburgh, freight added to point of 
delivery, terms 60 days net, less 2 per cent off for cash in 
10 days. Discounts on woven-wire fencing were also lowered 
three points, effective April 19, and are now 48 per cent off 
list for carload lots, 47 per cent off for 1000-rod lots, and 46 
per cent off for small lots, f.o.b. Pittsburgh. 


SHEETS.—The Government continues to place with 
the sheet mills very heavy orders for sheets of all 
grades for various war munitions, and these are taking 
preference over domestic orders for domestic customers. 
There is*also an acute shortage in supply of all grades 
of sheets, which will get worse as Government orders 
are likely to get larger, and must be shipped as 
promptly as the mills can turn them out. Prices on 
sheets are steadily going up, and will very likely be 


higher. 

We now quote blue annealed sheets Nos. 3 to 8 gage, 
7.50c. to 8c.; one-pass Bessemer, cold rolled, No. 28 gage, 
Se. to 8.50c.; No. 28 galvanized 9.50c. to 10c.; No. 28 black 


plate, tin mill, sizes 7.50c. to 8c.; all f.o.b. mill, Pittsburgh, 
and in carloads and larger lots to jobbers only. Small lots 
to the retail trade bring $5 to $10 advances over these prices. 
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Nuts AND BoLts.—Makers continue to report a very 
heavy demand for nuts and bolts, which is much beyond 
their capacity to supply promptly. Makers of nuts and 
bolts have been having trouble for months in getting 
steel from the mills promptly, and this is cutting down 
very much their output of nuts and bolts, with the 
result that all makers are back in deliveries ten to 
twelve weeks or longer. Discounts are very firmly held, 
ond in carload lots to the large trade are as follows: 


Common carriage bolts, %-in. x 6-in. s & s., rolled, 40 
per cent; cut, 35-2-% per cent; l. or 1, 25 per cent. 

Sleigh shoe bolts, C. B. list, %-in. x 6-in. s. & s., 
cent; L & L, 20 per cent. 

Machine bolts—h. p. nuts, %-in. x 4 in. s. & s., 
per cent; cut, 40 per cent; lL & L, 30 per cent 

Machine bolts with c. p. c. & t. nuts, %-in 
30 per cent; 1. & 1, 20 per cent. 

Bolts, without nuts, 6-in. and shorter, extra 10 per cent; 
longer lengths, extra 5 per cent; blank bolts, 30 per cent 

Bolt ends with h. p. nuts, 30 per cent; bolt ends with c 
& t. nuts, 20 per cent. 

Rough stud bolts, list price. 

Plow bolts, 35 per cent; coach and lag screws, 45 per cent; 
hanger bolts, 45 per cent. 

Forged set screws, forged cap screws, forged tap bolts, list 

Nuts h. p. square, blank, $2.10 off list, tapped, $1.90 off list; 
hexagon, blank, $1.90 off list, tapped, $1.70 off list 

Cc. p. c. & t. square, blank, $1.70 off list; tapped, $1.50 off 
list hexagon, blank, $1.60 off list; tapped, $1.40 off list 

Cc. p. plain nuts, square, blank, $1.60 off list; tapped, $1.40 
off list; hexagon, blank, $1.40 off list; tapped, $1.20 off list; 
c. p. semi-finished hexagon nuts, 50-10 per cent; finished and 
case hardened nuts, 50-10 per cent; rivets, small, 40 per cent. 

F.o.b. Pittsburgh, with actual freight allowed up to 20c. on 
shipments of 300 Ib. or more. 

Terms: 30 days net or 1 per cent for cash in 10 days 


30 per 


rolled, 40-10 


x 4-in. s. & s., 


p. ¢ 


IRON AND STEEL Bars.—There is still an enormous 
demand for both iron and steel bars, and this is likely 
to continue for a long time to come. Mills are very 
much behind in deliveries, and hardware jobbers and 
retailers find it impossible to keep a full supply of 
either iron or steel bars on hand, as deliveries by the 
mills are very slow. Prices are very strong, and 
likely to be higher. 

We now quote steel bars at 4.25 to 4.50c., and on iron bars 
4.25c., these being prices in carload lots to large buyers only 
Small lots of iron and steel bars from warehouse bring 5c 
and higher, depending on quantity. 

Cut Naits.—The price of cut nails in carload lots 
to jobbers is $4 base or higher, f.o.b. Pittsburgh, and 
in small lots from store $4.50 to $4.75, depending on 
quantity. 

Tin PLATE.—None of the tin plate mills is offering 
tin plate on contracts for this year delivery, as their 
output is sold up, but they are able to furnish small 
lots from stock, for which they are getting $11 to $12 
per base box. 





Prices on terne plate are as follows: Long-terne plate, 
No. 28 gage base, at $7 to $7.25; short-terne plate $11.50 
to $12, makers’ mill, prices depending on quantities and 
deliveries wanted The full schedule of prices adopted by 
the American Sheet & Tin Plate Company on terne plates 
is as follows: 8-lb., 200 sheets, $14 per package; 8-lb.. 214 
sheets, $14.30 per package; 12-18. I. C.. $15.25 per pack- 
age, 15-lb., I. C., $15.75 per package; 20-Ib.. IL. C., $16.50; 
25-Ib., I. C., $17.25; 30-Ib., I. C., $18; 35-Ib., I. C., $18.75; 
40-Ib., I. C., $19.50 


Wire CLOTH.—The warmer weather of the past week 
has created an enormous demand for wire cloth, and 
stocks held by jobbers and retailers are very low, and 
they are not able to fill orders for more than half the 
wire cloth that is wanted. Makers of screen doors 
and window screens are suffering from inability to get 
wire cloth, and prices are certain to be very much 
higher. 


TWIN CITIES 


Minneapolis and St. Paul, June 9, 1917 

EPORTS from all lines of business show the effect 

of the continued cold weather and rain. We have 
had a solid week and more of rain and cold, disagree- 
able conditions to work against. No one cared to push 
things and those who attempted to proceed with con- 
struction work did not succeed very well. Friday 
gave us our first day of sunshine and a change was 
noticeable at once. 

Without doubt the high prices also have a depress- 
ing effect on buyers. The almost instinctive tendency 
toward practising economies at this uncertain time will 
act in the same manner until it is seen distinctly just 





how far our available supplies of metals are to be 
requisitioned by the Government for its use. Ship 
plate is all taken and the thinner plate is going rapidly. 
Some believe that tin in sheets will soon be exhausted 
and thin sheets of any kind will be off the market for 
as long as it takes to fill Government orders. This 
means that the other kindred lines, such as wire and 
nails, will not be rushed; the reverse will be the case 
and those caught with no stock will find a bad condi- 
tion to overcome. 

On the average, however, business is up to and 
ahead of last year, and brighter weather will find the 
buying public out in full force. 
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There is a growing scarcity of labor noticeable, a 
condition liable to become more serious as the draft 
becomes operative. Although the Twin Cities are not 
usually considered a manufacturing center along the 
steel and iron lines, the aggregate amount of finished 
product is a handsome one. Manufacturers are meet- 
ing the universal difficulty of scarcity of material and 
they are forced to raise their prices in proportion. One 
manufacturer said that prices on some articles were so 
high as to retard the sales seriously. 

The possibility of one of the great cantonments for 
the new army being located at Fort Snelling is very 
bright. If that transpires, this locality should profit 
greatly from it. The local forces are already buying 
all possible from merchants and wholesale houses here. 
In some cases stocks are taken in their entirety, as 
local houses are not familiar yet with the kind of goods 
and the quantity required for the use of even the troops 
quartered here now. There seems to be a general 
movement of interest in the situation and a desire on 
the part of both the army purchasing agents and the 
dealers to further local trading. 

Registration day passed very quietly in both cities. 
Some demonstration had been expected, but was hap- 
pily missed. Now all eligible are anticipating the first 
draft. Some are even proceeding to enlist, preferring to 
go voluntarily. This already is having some effect on 
business organizations, and managements are looking 
forward and planning how to keep business running 
smoothly with the new conditions. 


The second “wave” of garden tool purchases seems 


to be approaching as the busy weeds make their ap- 
pearance. Some are finding stocks rather ragged and 
meeting difficulties in replenishing. Wheeled cultiva- 
tors of all types are very scarce and there is small 
prospect of new supplies of sufficient quantity to satisfy 
the demand. Manufacturers cannot obtain the mate- 
rial or secure the necessary labor to produce the goods. 
Some time ago a suggestion was made that the Gov- 
ernment take in hand the producing of goods of this 
description in order to insure a maximum crop, but 
evidently it was not seriously considered. 

It is interesting to note that hose and lawn mowers 
are moving rapidly. The dry spell preceding the week 
of rain caused many people to buy hose to save the 
gardens and lawns. The rainy weather and sunshine 
following forced such a rapid growth of grass that 
everyone is interested in keeping it properly cut, with 
the result that dealers are selling an unusual number of 
mowers for this time of the year. Sporting goods are 
going very well, and paints in small quantities are 
selling to a satisfactory degree. 

Prices have remained fairly stationary the past week, 
the only remarkable change being on Manila rope, 
which advanced 3c. per pound base. 
manufacturers are quoting prices subject to immediate 
acceptance and filling orders at the price prevailing 
at the time of shipment. This naturally puts the job- 
ber and retailer who base their prices on current quota- 
tions “up in the air,” for a basis on which to compute. 


BOS 


Office of HARDWARE AGE, 
Boston, June 9, 1917. 
[J NUSUAL weather conditions are upsetting the 
routine of spring business. A newspaper humor- 
ist announces that the prize cup has been awarded for 
this recent definition of New England weather: “Some 
days it doesn’t rain.” The wet and cold weather has 
appeared to be even helpful to the lawns and the sale 
of lawn mowers is good—so good that stocks are very 
low. Refrigerators, on the other hand, are moving 
slowly. In spite of the continued rain fall, garden hose 
is moving freely as a part of the campaign for back- 
yard potato patches. Speaking-of potatoes, although 
their heads are only just above the ground, there is 
the expectation of an unusual crop of potato bugs as 
well as an unusual crop of potatoes. This has resulted 


¢ 


in a very large sale of Pyrox, Bug Death, Paris green, 
etc. 


The advance sale of potato diggers is almost 


‘ 
More and more 


T 
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WirE NAILS AND Braps.—No change of any sort 
is noted here, price and supply running on an even 
course. The supply of coated nails is not improving 
and promises for shipment range from six weeks to 
three or four months. 

We quote from local jobbers’ stock: Standard wire nails at 
$4.10 per keg base, coated wire nails at $4.10 per keg base 
and brads 70 per cent discount from standard list. 

Tacks.—The price is steady with some prospect of 
advance. 

We quote from local jobbers’ stocks: Upholsterers’ tacks, 
list, plus 10 per cent. 

WIRE CLOTH.—Call is increasing and price is sta- 
tionary. Stocks are fair. 

We quote from local jobbers’ stocks: 12 mesh black painted 
wire cloth, $2 per 100 sq. ft.; 12 mesh galvanized wire cloth, 
$2.50 per 100 sq. ft.; 14 mesh bronze wire cloth $10 per 100 
sq. ft. 

PouLTRY NETTING.—The same comment would apply 
to this item. A considerable quantity of the regular 
netting is sold in a retail way for trellis work for 
flowers. 

We quote from local jobbers’ stocks: Galvanized before 
weaving poultry netting 70-20-10 per cent from standard list. 

BoLts.—No change in price has occurred and the de- 
mand shows a healthy business. 

We quote from local jobbers’ stocks: Small machine bolts 
50 per cent; large machine bolts 30-10 per cent; small car- 


riage bolts 45-5 per cent; large carriage bolts 35 per cent; 
lag screws 40-10 per cent; stove bolts 60-10 per cent. 


RoPe.—Manila rope took a 3c. advance, with prices 
on sisal and cotton remaining at the old quotation. 
Viewing conditions of supply of fiber and the increased 
call for rope both here and elsewhere, the advance is 
not unwarranted. 

We quote from local jobbers’ stocks: Best grade Manila 
rope 3114c. per lb., base; sisal rope at 20%4c. per Ib., base; 
cotton rope at 25c. per Ib., base. 

SASH CoRD.—Price is strong in the local market, 
and while the demand is somewhat light owing to cur- 
tailed building, sales are fairly satisfactory. 

We quote from local jobbers’ stocks: Common sash cord 
at about 40c. per Ib. base. 

SHEETS AND TIN PLATE.—Prices set last week are 
steady and have been accepted by the trade. Sales are 
strong as could be expected at the price. 

We quote from local jobbers’ stocks: Black sheets at 
$8.25 per cwt., base; galvanized sheets at $10.25 per cwt., 
base; 20 x 28 roofing tin, I 8-lb. coating at $18 per box, 
and 20 x 28 8-lb, coating bright charcoal tin at $24 per box. 

WHITE LEAD.—The expected advance has been an- 
nounced, another half cent being added to the price. 
Sales are not alarmingly heavy. 

We quote from local jobbers’ stocks: White lead in 100 Ib. 
kegs at $13.15 per ecwt., with the usual differentials for 
quantity. 

OIL AND TURPENTINE.—Linseed oil has held at the 
lower price noted last week, with a weakening price 
on turpentine. Sales are light. 

We quote from local jobbers’ stocks: Boiled linseed oil.,, 


barrel lots, at $1.21 per gal.; raw linseed oil, barrel lots, 
$1.20 per gal. ; turpentine, barrel lots at 48c. per gal. 


startling in its volume and all garden tools are being 
sold about as fast as they can be secured. 

An interesting comment—a forewarning of things to 
come—was made by one large distributor, who ex- 
pressed an opinion that before long the jobbers would 
be compelled to take the same attitude now being taken 
by the manufacturers and refuse to book back orders 
except for delivery at the price at the time of ship- 
ment. If this becomes common practice, and, in spite 
of their unwillingness, the jobbers may be forced into 
it, the retailer will have to be even more alert in mark- 
ing prices and more circumspect in accepting orders 
on which immediate delivery cannot be made. 


Pyrox.—Pyrox has been advanced to the following 
quotations: 1-lb. jars, $5.06 for a crate of 24 jars; 
5-lb. crocks, $10.12 per crate of 12 crocks; 10-lb. crocks, 
$9.35 per crate of 6; 25-lb. containers, $15.12 per crate 
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of 4; 50-lb. kegs, $6.76 each; 100-lb. kegs, $12.65 each. 

‘The Ames Shovel & Tool Company has issued its 
new price and discount sheet, which shows an average 
advance of 10 per cent. In view of the scarcity of raw 
material for this class of manufacture, it is very doubt- 
ful if this price can long be maintained. 


PAINT AND Putty.—The paint market is constantly 
advancing in pace with the advance on raw materials. 
During the week mixed paint has moved up 25c. a gal. 
The new prices on putty show advances as follows: 

White putty in 120-lb. tubs, 20c. per 100 lb.; black putty 
in 120-Ib. tubs, 20c. per 100 Ib.; white lead putty in 120-Ib. 
tubs, 25c. per 100 Ib. 

Rope.—The long-expected advance in rope has just 
gone into effect. The new prices quoted are: Manila 
rope, first grade, 35c. per Ib. base; sisal rope, 23c. per 
Ib. base; lathyarn, 22c. per Ib. base. 


TRACK AND HANGERS.—Lane Brothers goods have 
been advanced as follows: O. N. T. track, %c. per 
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foot; barn door hangers, about 20 per cent; carriage 
jacks, 20 per cent. 


Cut NAILs.—The Tremont Nail Company has an- 
nounced a price advance of 50c. a keg on cut nails, and 
this advance has been immediately taken by the jobbers. 
The price on wire nails is unchanged and conditions of 
supply are no better. 

Among the miscellaneous price advances of the week 
are: Bright wire goods, 20 per cent; Cyclone wire 
fence, 10 per cent; shot, 10c. per bag; Peck, Stow & 
Wilcox braces, 5 to 10 per cent; Dover egg-beaters, 10 
to 20 per cent; Millers Falls goods, 5 to 15 per cent; 
mop wringers and mop sticks, 10 per cent; Utica pliers, 
about 10 per cent; Clayton & Lambert plumbers’ 
torches, 10 per cent; hand bells, gong house bells and 
trip gong bells, 10 per cent; whisk brooms, 10 per cent. 

Prices quoted for the last issue on steel and iron 
bars, angles, etc., still hold firm and prices on bolts 
and nuts have not been advanced, but an advance is 
expected any day. 


CINCINNATI 


Office of HARDWARE AGB, 

Cincinnati, June 11, 1917. 
(THERE has never been a time in the history of the 

hardware business when both the jobber and retail- 

er should pay such close attention to both buying costs 
and selling prices. A notable instance, which is fre- 
quently duplicated in a way probably by many mer- 
chants, concerns an order for one roll of wire cloth, 
which was accepted by a local merchant at his regular 
selling price, that was made up about six weeks ago. 
This merchant found that the wire cloth quoted was not 
in stock and he telephoned a jobber to send out a roll 
immediately. He was very much surprised when he 
received the bill to note that he had sold the article in 
question below the actual cost to him. 

While this is only one small instance where the loss 
did not amount to much, when it is taken into con- 
sideration that these small amounts are multiplied the 
seriousness of the situation is very apparent. 

This question has been touched on so often that it 
would seem to be threadbare at the present time, but 
continued advances that frequently take place over 
night still make it one of the most important subjects 
to discuss wherever two or more hardware merchants 
get together. 

Local and suburban merchants who run auxiliary tin 
and roofing shops have been very much disturbed over 
the high costs prevailing at the present time, but at a 
recent meeting of the Cincinnati Association of Sheet 
Metal Contractors, about 60 per cent of which are hard- 
ware merchants, it was developed that the public is fast 
becoming educated as to the necessity for increasing 
all estimates on contract work and strange to relate 
there seems to be fewer complaints than when material 
was at the low-water mark. 

The country merchants in Kentucky report the sale of 
a very large quantity of farming implements and 
garden tools, although prices have advanced all the way 
from 20 to 75 per cent. This particular branch of the 
business is now slowing down some, but there will be 
very few, if any, farming implements carried over into 
next season. 

Both city and country merchants state that builders’ 
hardware is in excellent demand and they look for a 
good business all during the summer season. There has 
been only a small improvement in the call for automo- 
bile accessories and supplies, but this is due to weather 
conditions that have not been very favorable lately for 
pleasure tours. 


Wire Goops.—The jobbers’ quotation on wire nails of 
$4 per keg base is unchanged, and barb wire is around 
$4.95 per 100 lb. Business is about as usual for this 
season of the year, with the exception that dealers are 
now buying mostly in less than carload quantities, pre- 
ferring not to carry on hand any large stocks at present 
prices. Wire screen cloth is quoted by jobbers to-day 
around $2 per 100 sq. ft. The demand for this is 
very good both from the city and country trade. 


Screws.—The wholesale discount on cap screws is 40 
per cent and that on set screws is 45 per cent. Business 
is very good, and shipments from the mills are moving 
at a more satisfactory pace. A great many shipments 
are now being made by express that heretofore were 
sent forward by freight, but this is due to the railroad 
delays that are still in existence in a more aggravated 
form than 30 days ago. One interesting feature is the 
willingness of manufacturers to protect second quarter 
prices on third quarter shipments. 


Hack Saws.—The machine shops are using more 
hack saws than at any previous time, and orders to local 
jobbers are larger than usual]. The discount from list is 
unchanged at 10 per cent. 


Stove BoLtts.—The demand is very good and the pres- 
ent jobbers’ discount of 60 and 10 per cent is con- 
sidered very reasonable just at the present time. 


RIveETs.—Sheet metal shops are not buying as many 
rivets as usual, and as a consequence business is only 
fairly good. Tight cooperage manufacturers are also 
cutting down on their purchases. We quote soft steel 
rivets from wholesale stocks at 35 per cent discount. 


FiLeEs.—The discount is unchanged at 50 and 10 per 
cent off. The machine shops are buying large quantities 
of files, but the demand from other sources is slow. 


Twist DRILLS.—Deliveries can be made promptly on 
nearly any size drill wanted, though in some cases it is 
necessary to have shipments come forward by express. 
Jobbers quote 45 per cent off on regular twist drills 
and 30 per cent discount on wire gage drills. 


Bo.ts.—Very little change is to be noted, with the 
exception of a better demand for the larger size bolts. 
Prices are unchanged and %-in. x 4-in. and larger, take 
a 30 per cent discount; smaller sizes 45 per cent dis- 
count. Carriage bolts, % in. x 6 in., are quoted at 40 
per cent discount; larger and longer, 25 per cent dis- 
count. 


WasTE.—Prices have not been advanced lately, but is 
is rumored that quotations are apt to change at any 
time. To-day’s prices on white waste are as follows: 
No. 1, 17%c.; No. 2, 15%c. No. 1 colored waste is 
quoted at 13c. and No. 2 at 12%c. 


RoorinG.—Dealers report the composition roofing 
business as being better than at any time heretofore. 
The high price of tin and other sheet metal roofing has 
caused the substitution of composition roofing wherever 
this can be used. The manufacturers’ price to jobbers 
to-day is as follows: 


two-ply, $1.15, 3-ply, 


Sanded one side roofing, one-ply, 90c., 
three-ply, 


$1.40; rubber roofing, one-ply, 95c., two-ply $1.20, 


$1.45; med'um-grade rubber roofing, one-ply, $1.20; two- 
ply, $1.45; three-ply, $1.70; high-grade rubber roofing, $1.40 
two-ply, $1.70; three-ply, $1.95; tarred felts, $2.90 pe 100 
ib.: Slaters felt, 90c. per roll, and building paper 65 per 


ton of 2000 Ib. 
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Executive committee of the Hardware, Metal & Allied Trades for recruiting National Guardsmen. Left to right: 
Two members N. Y. S. N. G., E. U. Wyckoff, W. H. Taylor, A. C. Penn, George F. Taylor, John Sargent, R. J. 
Atkinson, R. B. Budd (back of National Guardsman), H. S. Demarest, William F. Forepaugh, D. T. Mallett, 
William C. Morrill, George E. Chatillon, Thomas E. Oliver, G. H. Richards (at back), Bernard Ris, E. T. Kiggins 


(at back), E. H. Darville and two members N. Y.S.N. G. 


Hardware and Metal Trades 
Recruits 


"THURSDAY, June 7, was a live day in the hard. 

ware district of New York City. For some time 
past a recruiting station has been maintained at 22 
Warren Street by the Hardware, Metals & Allied 
Trades Division of the New York Citizens Prepared- 
ness Association. Under the direction of Chairman 
A. C. Penn of the recruiting committee, things have 
been humming. The offices are beautifully dec- 
orated with flags, patriotic posters and inspirational 
signs. The merchandising instinct has asserted it- 
self in an impelling human interest window display 
which is proving a winner. 

The display consists of a gun crew and a Lewis 
machine gun. As this detail from the Fourteenth 
N. Y. National Guard goes through the process of 
setting up the gun and the various commands to 
operate it, show cards tell the crowd on the sidewalk 
what the actions mean. 

The noonday program_on June 7 began with a 
band concert by the Twenty-third Regiment Band, 
N. Y. National Guard of Brooklyn. Then followed 
a banner raising and as the huge patriotic emblem 
was stretched across the street and raised to posi- 
tion the crowd broke into wild cheers. 

After a photograph had been taken of the Hard- 
ware and Metal Trades executive committee, a pa- 
rade was formed, and, headed by the military band, 
marched through the hardware district around the 
City Hall and back to headquarters where Colonel 
Sherrill, chairman of the New York Citizens Pre- 
paredness Committee, and Roy F. Soule, editor of 
HARDWARE AGE, addressed the crowd. An open-air 
audience of several thousand people cheered their 
remarks and a more substantial evidence of the 


’ 


value of the meeting was reflected in the line of 
young men who stepped up to the recruiting offi- 
cers and offered their services to Uncle Sam. 

The hardware and metal merchants and manu- 
facturers of New York City are so energetically 
assuming their responsibility in recruiting work, 
and are so admirably succeeding in their undertak- 
ing that they are already seriously considering as- 
suming greater responsibilities to meet emergencies 
of the future. Their work is being watched with 
interest and pride by the entire hardware trade. 


Rubber Com pany Insures 
Employees 


IFE insurance policies calling for graduated 

amounts have been issued to the men and women 
employees by the Pennsylvania Rubber Company. 
The company bears the entire cost of premiums on 
this insurance, the policies being awarded as fol- 
lows: 

To employees who have been with the company 
one full year and less than two years, $300; two full 
years or over, $500; for each full year over two, an 
increase of $100 annually until the maximum of 
$1,000 is reached. 

Cash payments of policies in accordance with 
length of service will be made to beneficiaries at 
the time of the decease of any policyholder. 


E. J. BECKER, secretary of the Hardware Club of 
Cincinnati, Ohio, has issued notices for the annual 
dinner of the club that will be held at Heidelburg, 
Ky., at 7 p. m., June 20. After the dinner a bow!- 
ing match will be indulged in by the members and 
their guests. 





Metal Branch Discusses Tin Roof 
Advertising 


N Friday and Saturday, June 1 and 2, mem- 

bers of the Metal Branch of the National 

Hardware Association met in the William Penn 
Hotel, Pittsburgh. This organization is composed 
of jobbers in sheets, tin plate and general metal 
products. About 70 or more of the leading jobbers 
were present, coming from as far as Seattle and 
San Francisco. 

It was the concensus of opinion of the jobbers 
that the war is going to create an abnormal demand 
for sheet and tin mill products. Mention was made 
of the heavy orders for sheets for various Army 
accessories already placed and of the demand for 
tin plate for packing other foods for the Army. 
It was the general opinion that the demand for tin 
plate has not been curtailed by the high prices rul- 
ing, but on the contrary the pack of fruits, vege- 
tables and meats this year will be the heaviest ever 
known, largely due to the war conditions. A marked 
falling off in the demand for terne plate for roofing 
purposes was noted. Jobbers present reported that 
the demand for roofing tin in nearly all sections was 
practically dead, this being due partly to the high 
prices. 

C. J. Riter, Riter Brothers & Co., Philadelphia, 
Pa., spoke on the cost of doing business. A chart 
was displayed in the meeting room showing that one 
leading jobber reported a cost of only 8.35 per cent 
for doing business in a given period, while another 
jobber reported a cost of more than double this 
amount. It also developed in the discussion that 


a certain southern jobber was recently selling gal- 
vanized sheets from store at 6.50c. per 106 lb. 


Advertising Campaign on Terne Plate 


A national advertising campaign on terne plate 
was advocated by many of the jobbers, to be inau- 
gurated as early as possible, and to involve $250,000 
to $300,000 to be spent annually by the manufactur- 
ers and jobbers in exploiting the merits of tin 
roofing over other forms of roofing now in the mar- 
ket. It was pointed out that manufacturers of pre- 
pared roofings are keenly alive to the situation and 
are advertising heavily and getting good results. 
It was suggested that the Metal Branch should co- 
operate closely with the National Association of 
Sheet and Tin Plate Manufacturers, who also have 
under consideration a national advertising cam- 
paign for sheets and tin plate and metal products, 
particularly for terne plate roofing. It seems likely 
that a committee from the Metal Branch will be ap- 
pointed in the near future, to co-operate with a 
similar committee from the National Association 
of Sheet and Tin Plate Manufacturers regarding its 
proposed national advertising campaign. 

There was some difference in opinion as to how 
the cost of this advertising campaign should be met, 
whether it should be paid for entirely by the manu- 


facturers, or whether the jobbers should contribute 
a part. The matter was disposed of in a resolution 
to the effect that the Metal Branch of the National 
Hardware Association is in hearty sympathy with 
the manufacturers of sheet metal products for a 
national advertising campaign, and that the job- 
bers are willing to co-operate to the fullest extent, 
both financially and in any other way possible. 

The Metal Club in Philadelphia was taken as an 
example of the benefits to be derived by advertising. 
The metal jobbers in Philadelphia organized the 
Metal Club some months ago, and an advertising 
campaign gave splendid results. It was suggested 
that similar clubs be organized in other large cities 
that have a sufficient number of jobbers in sheet 
metal goods to warrant doing so. 


Sales Conditions Among Jobbers 


F. A. Schoedinger, Columbus, Ohio, discussed the 
changes in buying and selling resulting from pres- 
ent conditions. Many jobbers, he said, now find 
they sold ahead too far at prices ruling some time 
ago, and are getting slow deliveries from the mills; 
while, on the other hand, many jobbers did not buy 
heavily enough and are unable to supply their trade 
promptly. He suggested that great care should be 
taken in making sales in the future, owing to the 
very high prices ruling on sheet metal products, 
notably galvanized sheets. He stated that on some 
contracts taken some time ago by roofers, on which 
they. were not covered on the raw materials, they 
would probably complete these jobs at a loss, and 
that it was the duty of every jobber to restrict, to 
some extent, purchases of customers. He said that 
as a rule many customers of jobbers are not posted 
on market values, and are taking contracts below 
cost of materials and labor. Labor has to be paid 
regularly, but when it comes to settling with the 
jobbers there may be trouble in collecting accounts 
of this kind. Mr. Schoedinger considered it the duty 
of the jobbers to sell any metal wanted by the Gov- 
ernment at a small profit. + 

On Friday evening a subscription dinner was 
given in the William Penn Hotel. Louis Follet, 
Standard Tin Plate Company, Canonsburg, Pa., was 
toastmaster, and the principal address, entitled 
“Our Problems,”’ was made by Col. H. P+ Bope, vice- 
president and general sales manager of the Carnegie 
Steel Company, Pittsburgh. 

Chairman W. H. Donlevy mentioned that the an- 
nual meeting of the National Hardware Association 
will be held at Atlantic City, N. J., in October, and 
that an entire afternoon would be devoted to a ses- 
sion of the Metal Branch. 

At the Saturday morning session, the Morton 
Metal Mfg. Association, Wichita, Kan., the David 
Lupton’s Sons Company, Philadelphia, and the 
Charles H. Connor Company, Louisville, Ky., were 
admitted as members. 




















Obituary 


JAMES P. MCKINNEY, aged 69, president and 
treasurer of the McKinney Manufacturing Company, 
N. S., Pittsburgh, died Tuesday morning, June 5, 




















































































James P. McKinney 


at the family home, 1047 Shady Avenue, Pittsburgh, 
Pa. He had been in ill health for the past year. 
He was born in Troy, N. Y. In 1861 he moved with 
his parents to Cincinnati, Ohio, where at the age 
of 16 he enlisted and served in the Civil War. In 
1865, with his brother, W. S. McKinney, he founded 
the McKinney Manufacturing Company of Cincin- 
nati. Later the plant was moved to Hamilton, Ohio, 
and associated with it in the business for a short 
time was a younger brother, the late Col. R. C. 
McKinney of: New York. In 1878 Mr. McKinney 
and his brother, the late W. S. McKinney, went to 
the Northside, where they continued the business 
as the McKinney Manufacturing Company of Pitts- 
burgh. For 12 years he was president of the Co- 
lumbia Plate Glass Company, resigning in Febru- 
ary, 1916. At the time of his death he was a direc- 
tor of the Diamond National Bank and also a 
member of the board of directors of the Niles-Be- 
ment-Pond Company of New York, and the Hum- 
boldt Life Insurance Company of Pittsburgh. He 
was also a trustee and director of the Uniondale 
Cemetery. For years he served on the school board 
of the old Fifth Ward, Northside. He was a life- 
long member of the United Presbyterian Church. 
In 1876 he was elected a ruling elder in the church 
in Cincinnati, a position which he occupied almost 
continuously to the time of his death. He was a 
member of the Duquesne Club of Pittsburgh. He 
leaves a widow, two daughters and two sons. 


An Appreciation 


To the Editor: I have had the honor and the 
rare privilege of knowing intimately James P. Mc- 
Kinney for more than 25 years. He was a man in 
every sense of the term, and could not have done 
a wrong thing if he tried, and selfishness, deceit or 
unfair dealings with his competitors, his friends 
or his family were impossible with him. He was 
a firm believer in the Brotherhood of Man, a de- 
voted husband and father, and his employees were 
his stanchest friends. His was a successful busi- 








Hardware Age 


ness life, and his home life was perfect. He had a 
kindly heart, his thoughts were always as to how 
he could benefit those about him, and his kindly 
spirit was also manifest. He was successful in 
making money and he used it in the right way. His 
charities were almost unlimited and without osten- 
tation. The death of James P. McKinney is a loss 
that cannot be repaired. He has entered into the 
reward that comes to those who live as he lived. 
Very truly yours, 
ROBERT A. WALKER. 


E. A. Mize, founder of the Blish, Mize & Silliman 
Hardware Company, died recently at his home, 303 
South Street, Atchison, Kan. Mr. Mize was in his 
seventy-seventh year, and until within the past few 
months had enjoyed splendid health. He was born 
in Middleton, Conn. He was educated at Cuyahoga 
Falls, Ohio, until he was 18 years old, when he 
went to Chicago, IIl., and engaged in the insurance 
business, where he remained until 1871. He then 
removed to Atchison and started in the hardware 
business with his brother-in-law, J. B. Silliman, pur- 
chasing the store of John Wagner at Fourth and 
Commercial Streets. Shortly after acquiring his 
business, which was a retail one, a wholesale depart- 
ment was added. In time the wholesale end de- 
manded the entire attention of the firm and the 
retail business was sold. For many years Mr. Mize 
was secretary and treasurer of the firm, and held 
the position until the time of his death. Mr. Mize 







































































E. A. Mize 


was one of three pioneers in the wholesale hardware 
business in the Southwest. He is survived by four 
sons and one daughter. One son, Arthur E. Mize, 
is vice-president of the company. 


Coming Conventions 


NATIONAL RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Louis, Mo., June 12, 13, 14, 1917. M. 
L. Corey, secretary, Argos, Ind. 

CAROLINAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Wrightsville Beach, N. C., June 19, 20, 21, 
1917. T. W. Dixon, secretary, Charlotte, N. C. 

MISSISSIPPI RETAIL HARDWARE ASSOCIATION CON- 
VENTION, New Orleans, La., July 17, 18, 1917. Wal- 
ter Harlan, secretary, 44 Boulevard Circle, Atlanta, 
Ga. 











Publicity for 


the Retailer 


Mail Folder Features Sporting Goods—Good Ads on Fish- 
ing Tackle and Garden Equipment—Effective Store 
Paper from California Merchant 


By Burt J. PAris 


This Store Paper is Making Progress 


No. 1 (6 in. x 9 in.). This store paper, the 
R. & G. Store News, is published by Ritchey & 
Grotthouse, Eagle Rock, Cal., and is edited by 
L. B. McKelvey. We recently reproduced a page 
from the first issue of this paper and made a sug- 
gestion as to the paper’s title which we note has 
been adopted with this issue. R. & G. Store News 
is a real title, and far more effective than the mere 
use of the firm name. Mr. McKelvey has secured 
a distinctive set-up for his publication. We espe- 


cially emphasize the wide margins, the heavy dis- 
play heads, and the uniformity of type used for 


both heads and text matter. These things add 
wonderfully to the appearance of the sheet. This 
editorial page is especially timely. Beginning with 


WARNER HARDWARE COMPANY, MINNEAPOLIS 





WARNER HARDWARE COMPANY, MINNEAPOLIS 


a short talk on gardening, the appeal runs to hose 
and thence to mowers. Read the talk on garden 
hose, especially the reason advanced for purchasing 
14c. hose rather than 10c. hose. More of this kind 
of copy would boost the sales on higher-priced arti- 
cles. In the long run, the best is the cheapest, but 
the public wants to be shown, and it is up to you 
to show them. Other pages of Store News were 
devoted to porch rugs, gas ranges, paint, aluminum 
finish, household goods, and screens. Store News 
is making a mighty fine start, and we predict that 
it will soon be the star business getter for Ritchey 
& Grotthouse. 


Twelve Pages of Baseball Goods 
No. 2 (614 in. x 9'4 in.). We recently reproduced 
a portion of a folder issued by the Warner Hard- 


WARNER HARDWARE COMPANY, MINNEAPOLIS 
————— 








Basemen’s Mitts 


B 150. Amateur Model, bieck 


Catchers’ Masks 


No. 15. Heavy welded, bleck 
finished steel wire. Well padded 
with leather. Leather chin « 

$1.00 


No. 2—This folder sold baseball goods 
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Edited by C. J. Hale, for the benefit | 
of the ¢ustomers of the McCue Mer- 
cuntile Co. of Lamar, Colorado. 
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| special display. Decorate early while 
the patterns are in stock for 


MARCH, 1917 











Sitstraight Style (with standard ro- 
tary head). A lifetime guarantee with|in the season it will be hard to dup- 
every “Standard.” Automatic life. A/licate orders. Our prices are the 
remarkable value built of selected | most reasonable in the section and 
quarter-sawed oak. Always a popu- stock the largest. Take a room 
lar style and recommends itsclf to a|12x12x8 with four openings. We can 
| prospective buyer. Ball bearing stand | sell you the paper complete with | 
| and construction. border for 95c the room. 100 pat-) 
| Prices $27.00, $38.00 and $40.00 (terns. Prices ese 





























Your Flag and My Flag 























(By Wilbur D. Nesbit) 
Your flag and my flag, 























—— New Exclusive “STANDARD” | SPRING STYLES WALL PAPER _ 
| 


later | 


STORE-O-GRAPHS 
_—_S 


New stock Chinaware. 


| Spring stock of steel goods 
Galvanized Ware just in. 


and 


Three carloads of Implements al. 
jready unloaded for the early spring 
| orders. 





The interior of the Carnegie library 
has recently been redecorated by our 
decorative department. 


Jno. McArthur of Estalene, one of 
the leading stockmen and farmers of 
| that section, bought two 12 foot Samp- 
son windmills for his ranch while 
here. 











The A. B. S. Co. recently placed an 
jorder for one of the No. 22 De Laval 
| Cream Separators with power at- 





P arker Electric Licht Pass 


HUNDREDS OF FARMERS USING THEM, 
THEY GIVE ENTIRE SATISFACTION, 
ARE SIMPLE AND INEXPENSIVE TO OP- 
ERATE. WILL RUN YOUR WASHING 
MACHINE, PUMP, FLATIRON, ETC, CAN 
BE RUN BY THE ENGINE YOU HAVE. 
NO EXPERIMENT BUT A PROVEN SUC- 
CESS. 





And how it flies today 
In your land and my land |, 

And haif a world away! 
Rose red and blood red 

The Stripes forever gleam; 
Snow-white and soul-white— 

The good forefathers’ dream; } 
Sky-blue and true-blue, with stars 

to gleam aright— 

The gloried guidon of the day; 

A shelter through the night. 























































Your flag and my flag! 
And, oh, how much it holds—~ 
Your land and my land— 
Secure within its folds! 
Your heart and my heart 
Beat quicker at the sight, 
Sun kissed and wind tossed— 
Red and blue and white | 
The one flag—the great flag—the flag | 
for me and you— 
Glorified ali else beside—the 
and white and blue. 
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Read the Mercantile Bulletin 





| 
| 
| 


We sell Federal G teed Ti WILL GIVE YOU ALL THE LIGHT YOU WANT IN THE HOUSE, BARN 
and Tubes. chr areas AND OTHER OUTBUILDINGS, DAY OR NIGHT, AND WILL LAST FOR 
YEARS. WRITE FOR FREE CATALOGUR 





Do~you use McMurtry’s Dry Cli- 
mate Paint? 











ARE YOU GOING TO DO ANY FENCING THIS SPRING? 








If you are in a hurry telephone La- 
mar 46 and we deliver the goods. 










































































































































Step Ladder Stool 95c 
One of the most con- 
venient and practical 














“Little Willie had a mirror, 
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it hment. This is one of the latest 
| models to be seen in cream pive crescents sada ration 


| We give names ive uaaie of matieli satisfied custo- 
mers of the Martin Farm and Ranch 
|Diteher which we had dis splayed 
our February number: S. 
field, W. P. James, A. N. Parrish 
Hugh Jenkins, The A. B. S. Co., J 
D. Mitchell, Joe Kennedy, all of this 
} valley. 


in 
Porter- 


Jack Macentyre came in from his 
ranch southwest of the city and 
j bought a fine pair of young colts, then 
came straight to the McCue Meic. Co 
to have them fitted with one of our 
best Mohawk harnesses and. hitched 
|to a fine new Weber wagon which we 
| handle. Bob Zeigler of this city very 
| ably assisted Jack in hitching the 
colts. 





Buys Milking Machine 

Mr. H. R. Stewart of near 

has placed an order with this firm 

for a 30-cow Empire machin:, after 

very careful consideration and dem- 
onstration of other makes. 


Wiley 





New Members 
The list of new Hoosier Cabinet 


=|Club members who have joined the 
| past month: 
Domestic Science Department of La- 


mar High School. 
If you are we want you to come in and let us talk it over with you be- Mra. William Berhshice. 
If you are not already a member of , i te. Sip ot eaten ba'éli : Mrs. Fred Deverman. 
our Hoosier Club, better join today. ere you atiet in. e on perhaps be able to give you a few pointers that Mrs. Fred Lee. 
will result in your saving several hard earned dollars, besides gctting a Mra. George Custer. 
Clean house with the proper uten- fence much better suited to your needs.; We want to help you to get the | Mrs. Thomas Stickler. 
sils, get them where “It’s a Little Fur- best value possible fgr your,money. | Mrs. Arthur L. Enlow. 
ther—But It Pays to Walk.” | Mrs. W. F. Miller. 
__—_—_— os —| Mrs. Chas. M. Seple. 
Don’t go through the world looking Mrs. Wallace W. Davis. 
as if you had seen the play before. STEP-LADDER Mrs. Thomas Gerbrick. 
? siti STOOL 
Laugh and enjoy it. Mrs. Roy Toothacker. 
Mrs. E, A. Herwig. 
Al) handshakes are not sincere— 95c Mrs. F. A. Dickinson. 
but hand them back sincerely. The Mrs, M. T. Kemper. 
other fellow is the one that is fooled. Mrs. Nels Martinson. 


Mrs. C. C. Springer. 





W. C. Gould had the sutomobile 








devices made for the 
And he licked the back all off, | home. Place it at your 
Vainly thinking, in his teror, kitchen cabinct and 








It would cure the whooping cough. 
At the fun’ral said his mother 

To her neighbors, Mrs. Brown, 
'Twas a chilly day for Willie 
When the mercury went down.” 





sink and you will light- 
en your work daily. 
Use it in house clean- 
ing season. 
high. 

















25 inches 












No. 5—A page from a result-producing store paper 






ware Company, Minneapolis, Minn., in which gar- 
den equipment was featured. Here is another of 
these twelve-page folders, and this time the sub- 
ject is baseball goods. The Warner Company makes 
extensive use of these folders, and to our way of 
thinking they are most effective pieces of publicity. 
For their size is most convenient, fitting an ordi- 





in. x 6% 

















pages. 











;paint department give his Overland 


one of their special finishing jobs and 
when running the car out Mr. Gould 


| stated that it is as fine a finish as he 


| could get in any city and cost him 
|one-third less than they would do 
such work for. 








nary business envelope, and on twelve pages (34 

in.) a wealth of material may be illus- 
trated and described. Note these three pages repro- 
duced, for instance, and figure that the total capac- 
ity of the folder is just four times these three 
Apart from the attractive general cuts, it 
will be noted that five mits are shown and three 
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GARVANZA 477 How About Your Hose? 

a lish Do you~ need more hose? 


LELAND B. McKELVEY, Editor 


118 Evst Colorado Boulevard 
Telephone Garvanza 477 vi 


To Reduce the H.C.of L. 


Plant a garden. 

We have a complete line of 
seeds. 

Package seed 3 for 10c. 

Make the garden a pleasure 
as well as profitable. 

How about one of the special 
weeder hoes? They make hoe- 
ing a pleasure and do the work 
better than the old style, Any 
style you prefer we have. Have 
you seen the new wheel cultiva- 
tors? We have two sizes, $3.25 
and $6.00. 


Gromore is a success here in 


Eagle Rock. 


We can refer you to severa) 
tawns here in the city that will 
show what GROMORE can do. 





Have you a piece for your back 
yard as well as the front? 
Eagle Rock has a much heavier 
pressure than is customary and 
nothing but good hose will 
stand. We have sold hundreds 
of feet of hose here in Eagle 
Rock and so we are in a position 
to know what our hose will do. 
Our hose is guaranteed for one 
year. We know it will last much 
longer. 

TUXEDO BRAND—10c a 
foot is very good. 

DELTA BRAND—1l4e a foot 
is our leader. 

Other brands from 8¢ to 20c. 

We are here where it will be 
convenient to tell us about it if 
you are not satisfied. 


Why Pay 14c?? 


Why pay l4c a foot for hose 
when you can get good hose for 
10c? Ten cent hose will last 
possibly two years, if it has 
careful usage. Then your hose 
will have cost you five cents a 
foot a year. Now if you buy 
fourteen cent hose it will last 
you at least three and if you 
take care of it, four or five 
years. This brings your cost 
down to three and two thirds or 














possibly less than three cents a 


foot. 
Is it Dull? 


Is your lawn mower dull? Let 
us sharpen it. We have a ma- 
chine especially for sharpening 
lawn mowers. We know how. 
All work guaranteed. 


Our Telephone. 


Don't forget our telephone. 
We have two stores and are 
able to carry a more complete 
stock than would otherwise be 
possible. 











No. 1—Small in size but effective in results 


masks, and each one is fully presented by the ac- 
companying text. These illustrations and this kind 
of copy make this folder a business getter of first 
rank. Sporting goods is now a timely subject for 
a folder of this kind. Get one out. It should in- 
crease business in this department. 


Gardening a Patriotic Duty 


No. 3 (2 cols. x 7 in.). George S. Merriam, Keo- 
kuk, Iowa, sent us this ad and asks for our com- 
ments. We think the appeal here is well taken. The 
opening talk impresses one with the fact that gar- 
dening is a duty in this emergency, and this is em- 
phasized by the quotation from the President’s 
message. Our only suggestion would be to quote 
prices in this ad and perhaps make the list of tools 
and supplies more complete. However, as the ad 
stands, we think it makes a strong impression upon 
the reader, and will be the means of interesting 
many people in a back-yard garden. The ad is 
well designed, the two rule boxes making the listed 
items stand out prominently. 


Concerning That Fishing Trip 


No. 4 (4 cols. x 20 in.). Clapp & Treat, Inc., 
Hartford, Conn., sent us this ad, and it is well worth 
a careful reading by every hardware dealer inter- 
ested in disposing of fishing tackle. In the first 
place, attention is secured by the use of a cartoon. 
A cartoon which is to the point and cleverly drawn 
as an asset to an ad, and this particular cartoon is 
well handled, both in thought and in point of work- 
manship. The cartoon was especially drawn for 


Clapp & Treat by Clifford Knight, a local artist. As 
soon as the cartoon is disposed of one heads straight 
into descriptive matter relating to the stock of 
tackle carried by the store. 


Rods, reels, lines, hooks, 





71 


everything known to fishing lore, is here featured. 
And the copy imparts many a suggestion while de- 
scribing each particular detail of the stock. Alto- 
gether a well-handled ad on fishing tackle, and the 
sort of an announcement that produces business. 
The same idea may be utilized in smaller space. 
The cartoon may be designed for only three or four 
figures so that it could be reduced to two or three- 
column size. 


A Well-Edited Store Paper 


No. 5 (10 in. x 14 in.). This is a page from Mc- 
Cue’s Mercantile Bulletin, the store paper published 
by The McCue Mercantile Company, Lamar, Colo. 
C. J. Hale is editor, and well he knows his job. Mr. 
Hale has watched our comments on store papers 
and incorporated many of our suggestions and the 
ideas of other dealers in his own sheet. The result 
is that “The Bulletin” is interesting from cover to 
cover. In carrying the business news of his com- 
pany, Mr. Hale doesn’t overlook the fact that an 





— YOURE GOIN’ 










































CLAPP & TREAT 
| Reels--Reels | cis cir soos 
Steel Fishi dR 4 j We carry « larger stock and more com tape & FT at Green Gut 
Rech ene guaranteed for three | plete Tine of the best makes of Reels than 0. M8 oe te, scanty 
years, 4.50 up any other store selling Fishing Tackle in aor ph ——_ a ~— 
eae ht Mt | Connecti | Se meaametes 
on Steal Rede, © to 10 feet This stock comprises: Hendryx, Vom | {\*" "i" he Sosst bovks wade 
Hope, South Bend Anti Back-Lash, hooke with +e . ‘ 
CLAPP & TREAT Shakespeare, Redifor, Expert, Peather- agree ey “> tunes 
SPECIAL STEEL RODS | tight, ident, Tripart, Takapart, Worth, | Sook» ved wre tind e+ bewatfal 
Made expreaaly for ‘'( & | Hardy Bros. and Allcock English Reels, "Tea te woe wot Me damm 
Trays, anak Hie 0 tartte beend Automatic and many others. Prices 25¢. ae \; dom 
ed © Treat’ are made | 1 ‘i 
! red ont $20.00. om_ 
=a n ~ nyt 4 ~ - | . ~ Be \ Gome 
andl i ,, the ft — 
my 04.90 stant tod made Ths.| LEADERS 


Clapp & Treat Gras Green 
Shell Leadera, umperted the we 
~ 














No, 4—Exzcellent, from start to finish 
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Are You Doing 
Your Duty? 


It is every person’s duty to plant a 
garden, and help increase the food supply. 
You will have fresh, crisp vegetables al! 
summer and you will be really helping your 
country. 








TO GARDENERS— 


By creating and cultivating 
gardens you can help 
““greatly to solve the prob- 
lem of feeding the nations.’’ 


From President Wilson’s Speech of April 15, 1917 





Rakes 
Rubber Hose 
Garden Seeds 
Spading Forks 


Hoes 
Lawn Rakes 
Flower Seeds 

Garden Trowels 























MERRIAM’S 


HARDWARE STORE 
1010 Main Street 


PHONE 1547 
And We Wiill 
Deliver It. 




















No, 3—A convincing appeal for home gardens 


editor must present his material in an interesting 
and appealing way. Just glance over this page and 
you will note a nice balance in the items presented. 
Our principal suggestion to Mr. Hale is that he 
watch his cuts very carefully. In our estimation, 
it is better to omit a cut than to use one that is 
worn or that is too fine a halftone to print well. 
One poor printing cut nullifies the good looks of the 
rest of the page. Note the “Store-o-graphs” and 
the featuring of the Hoosier Cabinet Club. 


How Jim Crustible Won 


(From the Emporia Gazette) 


WE have always known Jim Crustible, who ran 

the store at 720 Commercial, was one of the 
shrewd business men of this town. You never 
could tell Jim anything, and when he figured it 
out, it was so, and that was all there was to it. 
We were talking to him yesterday about a theory 
he had two years ago, and Jim says she’s working 
like a charm. 

Jim had a notion that -it was costing him too 
mortal much money to do business; that his over- 
head was too heavy, so he says to himself, “I’ll 
just save $17.50 a month by cutting out my adver- 
tising.” And it did certainly look reasonable. 
There was $17.50 every month in the year, and 
sometimes $25 during the holidays or in the fall 
when trade was brisk, and in the course of the 
year it amounted to two or three hundred dollars. 
And Jim’s head was working like a tack, when he 
concluded that everyone knew his place of busi- 
ness. Of course; why, every Saturday the place 
was crowded with farmers, and a dozen young 
fellows in town dropped in every day to buy a 
little something and chat with Jim. 
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So he quit advertising. And—that’s the funny 


thing about it: His scheme worked. It really 
didn’t cost old Jim so much money to do business. 
The books showed that he saved the two hundred 
a year and more by cutting out advertising; and 
at the end of the year he found where he could 
get along without one of his clerks. The farmers 
didn’t bother him so much as they did, and his 
town trade wasn’t forever hectoring him about 
things people saw in the papers. So he dropped 
a clerk, and saved that five hundred. There was 
seven or eight hundred dollars he saved—and say, 
Jim Crustible was certainly proud of his head 
piece, the way he had calculated it all out. You 
certainly can’t tell Jim anything about business. 
He is the man who put the come in commerce— 
originally. 

He got the saving streak well developed after 
dropping the clerk, and worked out a scheme to 
save on the rent. So he moved off Commercial 
Street on to the avenue last November, and saved 
four hundred a year in rent—slick and clean— 
all good easy money. There was nearly a hundred 
dollars a month he’d saved from his overhead, 
and so he found that the other clerk was just a 
pensioner, aS you may say; he wasn’t doing 
anything much. And you can’t fool Jim Crust- 
ible about a clerk; so Jim ups and lets the other 
clerk go. 

We were in to see Jim the other day. His 
scheme certainly is working, though we should be 
the last to say it, as it is a give-away on the news- 
paper business. But that isn’t the only bright 
scheme Jim has worked out to save. He said yes- 
terday: “Say, lookee here! I bought this suit five 
years ago. And it’s perfectly good for my busi 
ness. Three years ago, when I was running that 
store over on the Street, and had three clerks and 
advertised in your paper, I had to have a suit 
every year. The trade was that finicky. But now 
I’ve got so that the class of people I have here don’t 
bother about clothes. I used to have to change my 
shirt every week whether it was dirty or not; the 
tony folks who read your paper required it. But 
now—I change when I need to. My customers 
can’t boss me. I tell you, when you stop adver- 
tising you cut off a Jot of fool expenses that pile 
up all over the store. For instance, I used to 
spend a lot of money buying screens and fly poi- 
son. My trade demanded it. But now that I’m 
around on this avenue they don’t read your fool 
newspapers and don’t care whether the flies loaf 
here or not. I tell you more money is spent cater- 
ing to fool notions of these high-toned women— 
why, nothing to it! The trade I have now doesn’t 
bother me and doesn’t know anything about prices 
and I can charge ’em what I want to, and I get 
‘em in my books and they can’t leave. I got 
men here that haven’t paid me in a year and don’t 
dast leave me, and what I charge ’em is a 
plenty !” 

That’s the way to make money. If everyone 
would watch his p’s and q’s as Jim Crustible does, 
we wouldn’t have so many millionaires. Jim be- 
lieves that the way to make money is to save it, 
and he shorely is some saver, all right, all right. 
He even quarreled with the sheriff this week about 
his fees in serving the notice of attachment which 

the sheriff served on Jim. It seemg old Jim had 
discovered how to save money by not paying the 
wholesale house till he got good and ready, and 
he didn’t ever seem to be just exactly good and 
ready, so the sheriff took a hand, and Jim tried to 
dicker with the sheriff. He’s certainly got a head 
like a tack for business. And you can’t tell him 
anything; for he knows whatever! 
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‘Everyone Goes lo 
the “Movies | 


LMOST any evening you 
can tell a moving picture 
theatre several blocks away by 
the row of automobiles outside. 


T follows that a well located 
Picture Show is a particu- 
larly good place for you to tell 
garage owners, present and 
prospective, that you carry 
Stanley Garage Hardware. 


HE STANLEY WORKS 

will furnish you, on re- 
quest, with one or both, of the 
slides here illustrated. 


TANLEY Selling Helps 

include window displays, 
signs, mounted samples, print- 
ed matter and newspaper ad- 
vertisements. These Helps 
are furnished free. They are 
fully illustrated and described 
in the booklet “Selling More 


SLIDE F-1 











§ Stanley Garage Hardware.”’ It 
tells how you can increase your 
SLIDE F-2 sales of this profitable line. 





If you have not yet received a copy of ‘‘Selling 
More Stanley Garage Hardware,” cut out and fill 
in the attached coupon now and mail it today. 


e Wort 


New Britain, Conn., U. S. A. 


New York Chicago 
100 Lafayette St. 73 East Lake St. 


See our advertisement on “Box Strapping”’ in this issue 

















NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 






by Hardware Manufacturers 


«¢«Handy” Service Cabinet 


Stevens & Co., 75 Broadway, New 
York City, have recently placed upon 
the market the “Handy” service cabi- 
net. It is designed to hold screws, 
bolts, nuts, repair parts, spark plugs 
and miscellaneous small parts and is 
particularly adapted for the small 
private garage, repair shop and sup- 
ply stores. The cabinet consists of 
twelve drawers, 3x3x12 in., and three 
larger drawers, 6x3x12 in. The front 
and sides are varnished oak; the sides 
and bottom of drawers are made of 
galvanized steel and are said to be 
dust proof and will not stick under 
any conditions. Each drawer is fitted 
with a combination pull and card 
holder and a full set of blank cards 
are furnished for convenience. On 
the side of the drawer is a square 





“Handy” service cabinet 


label for stock records. The “Handy” 
cabinets are interchangeable and can 
be built up into sections of any desired 
size. The price to dealers is $5. 


Royal Self-Heating Sad 
Iron 


The Royal Iron Mfg. Company, Big 
Prairie, Ohio, has recently placed on 
the market a self-heating sad iron, 
which the concern states will do the 
weekly ironing at a cost of only lec. 
for fuel. 

It is stated that the perfect balance 
of the Royal sad iron holds a straight 
edge under the middle of the handle, 
and enables the user to work with 
the least possible strain on the hand 
or arm. 

The sad iron is heated by gasoline 
contained in the reservoir which flows 
through the feed pipe to the generator 
where it is generated into gas to 
supply the burner. The burner ex- 
tends the full length of the iron, giv- 
ing the entire bottom an even tem- 
perature, while the fire-box is placed 
in the bottom of the iron, confining 
the heat to the part where it is needed. 
The gases and odor which are nat- 
urally formed by combustion are said 
to be transformed and avoided by a 
patented ventilating lid, which is made 
jn two sections and separated by as- 





bestos, keeping the handle cool. The 
handle is protected by a shield which, 
it is claimed, never gets hot. The 





Royal self-heating sad iron 


heat is regulated with a wrench, ap- 
plied to the needle valve at the rear 
of the generator, and can thus be 
instantly changed to suit the wishes 
of the operator. The concern guar- 
antees to replace free of charge any 
parts found imperfect in either ma- 


terial or workmanship, when these 
parts are returned, transportation 
prepaid. 


The sad iron is said to be attract- 
ively constructed with a nickel-plated 
finish; it weighs 6% lbs. 


‘Burlington Weather Strip 


The Burlington Blanket Company, 
Burlington, Wis., has recently placed 
on the market the Burlington weather 
strip, which is made of a flexible felt 
composition and is about % in. wide 
and % in. thick. It is put up in neat 





Burlington weather strip 


paper cartons each holding 36 to 38 
running feet. 

The retail price per carton is 30c. 
One hundred cartons are packed in 
a case, 


THE MICHIGAN STOVE COMPANY, 
Detroit, Mich., has recently sent out 
to the trade the following notice: 
“Owing to unprecedented manufac- 
turing conditions with which you are 
undoubtedly fully familiar, we are 
compelled, effective this date, to with- 
draw present prices and to change 
our current discount of 60 per cent 
as follows: ‘Garland’ Gas Catalog No. 
1711, discount 56 per cent, excepting 
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hotel appliances (pages 68 to 95), 
which will be subject to discount of 58 
per cent. Rest assured that these ad- 
vances are just sufficient to cover our 
increased costs, and that we are in 
every way considering your interests, 
both as to prices and service.” 


Rutenber Electric Grill 


The Rutenber Electric Company, 
Marion, Ind., has placed on the mar- 
ket the Rutenber electric grill, No. 
205. 

One advantage which the company 
claims for this model is the square 
cooking surface measuring 7 x 7 in. 
The clean uniform electric heat is dis- 
tributed evenly, and practically all of 
it is used in the actual cooking. It 
can be used to grill bacon, eggs, pork 
chops, steaks, etc.; to toast bread, 





The Rutenber electric grill 


four pieces at one time; to boil coffee, 
etc. The standard equipment is 6 ft. 
of heater cord, with attachment plug 
and connecting plug. The wattage 
is 600, the shipping weight 7 lb. and 
the list price $7. The standard pack- 
age contains eight; the weight of a 
standard package is 74 lb. 


THE BEAR Mrc. CoMPANY, Wilming- 
ton, Del., manufacturer of automo- 
bile starters, has been incorporated 
with a capital of $200,000 to do busi- 
ness in Illinois. It has taken over the 
Sandbo Starter Company of Rock 
Island, Ill., and will locate its plant in 
that city. 


_ THE CANADIAN FLEXIBLE SKATE 
COMPANY, Ltp., Parry Sound, Ont., 
has been incorporated with a capital 
stock of $100,000 by Carl L. Falstrem, 
John A. Bragg, Milton H. Limbert 
and others to manufacture skates, ete. 


THE MOLINE SEAL LocK COMPANY, 
Troy, N. Y., has been organized with 
a capital of $25,000 to manufacture 
locks and metal seals. C. F. Jordan, 
T. P. Huxtable and C. S. Brintnall 
are the incorporators. 


THE JESTER Motor LENS CoMPANY, 
New Cumberland, W. Va., has been 
incorporated with a capital stock of 
$10,000 by R. B. Jester and others to 
manufacture a refracting motor lens. 
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lhe R-W ine 
OF ELEVATOR DOOR HARDWARE 


Swift — Silent — Safe 


A substantial and ef- 
fective utility for office 
buildings, hotels, hos- 
pitals, apartment 
buildings and _ other 
edifices where elevat- 
ors are used. 


R-W No. 743 


Elevator Door Closer 

Prevents accidents 
by instantly closing the 
doors. Operates silent- 
ly. Removes responsi- 
bility from elevator 
conductor. 


R-W Ball Bearing Elevator Door Hangers 


Run easily and noiselessly. Protected from dust and dirt. Adapted to 
single doors, two-speed, three-speed or combination elevator doors, doors in 
pairs.’ 

Discriminating architects recommend them. 


If you are interested in elevator doors, do 
not fail to write for specific information and 
prices on the R-W Ideal line of Elevator Door 
Hardware. 


Richards Wilcox Manufacturing (0 


SAN FRANCISCO Aurora, ILurnois, USA. PaNEPens 


Gua Richards‘Wilcox Canadian Co,Ltd.London, Ont. aoune 
“A hanger for any door that slides™ 
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Hirschy Multi-Motor 
Washer 


The Hirschy Company, Minneapolis, 
Minn., has recently placed on the mar- 
ket the Hirschy multi-motor washer. 
The tub, it is claimed, is made of a 
high-grade southern cypress, is corru- 
gated on the inside and warranted to 
be waterproof. It has a drive clutch 
and shifting handle, tension springs, 
12-in. rollers running on ball bear- 
ings, lever for reversing and tilting 
the wringer, and a handle for swing- 
ing the wringer to any desired posi- 
tion. All moving parts, it is stated, 
are safely enclosed. 

The Hirschy multi-motor, it is 
claimed, has several other improve- 
ments such as an engine starter, a 
pulley which may be used to drive 
other light machinery by belt connec- 
tion, a drain faucet for attaching 
hose and telescoping frame and extra 
benches for tubs or baskets which can 
be folded under the washer when not 
in use. Illustrated pamphlets will be 
mailed to all dealers upon request. 


Sanitary Dish Washer 


The Home Helps Mfg. Corporation, 
29 Broadway, New York City, has re- 
cently placed on the market a new 
sanitary and time-saving device for 
washing dishes, glassware and table- 
ware that eliminates drying. 

A connection which fits any faucet, 
and does not interfere with its use 
for other purposes, is fastened per- 
manently to the faucet by three little 
screws. The concern states that when 
dishes are to be washed the hose nip- 
ple is screwed on the faucet connec- 
tion and the water turned on, causing 
clean soap suds to flow out of a brush 
upon the surface to be cleaned. When 
scrubbed clean the dishes are rinsed 
with clear hot water by pressing a 
button, and dried without wiping, in 
the drying basket which is included 
with each washer. 

The manufacturer furnishes “milled” 




















Sanitary dish washer 


soap molded to fit the soap chamber. 
It is said that one cake of this soap 
will last much longer than the same 
amount of laundry soap. A separate 
brush is sold for washing kitchen pots 
and pans. The retail price of the 
washing device is $5 complete. 


































Hirschy multi-motor 


«‘Buddington” Humidifier 


The Reid-Geisler Mfg. Company, 
326 West Madison Street, Chicago, 
Ill., has recently placed on the market 








“Ke 


“Buddington” humidifier 











the “Buddington” humidifier, which 
is designed for placing on radiators 
and registers to add moisture to the 
dry air in heated rooms. It is claimed 
that if the radiator is hot, the humidi- 
fier will evaporate 1 gal. of water in 
12 hr. 

Perforated wings hold specially 
woven wicks out from each side of 
the water container. One edge of each 
wick is in the water while the other 
is out on the wings through which is 
drawn the warm air, thus forcing 
rapid evaporation. It is said the 
humidifier will keep furniture and in- 
terior woodwork from drying out and 
help plants to thrive. It has an at- 
tractive appearance and is finished in 
gold, bronze and aluminum to match 
radiators. It is made in two sizes: 
14 in. in length, price $2.51), and 18 in. 
in length, $3. 


THE PHILLIPPI SANITARY COOLER 
COMPANY, Pottstown, Pa., manufac- 
turer of water coolers, has been ac- 
quired by E. S. Fretz, Pottstown, and 
associates. The company will be known 
as the Sanitary Cooler Company. 
Plans are being made to increase the 
present output. W. H. Musser, Har- 
risburg, and B. Coleman, Coatesville, 
are interested in the enterprise. 
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washer 


Enterprise Beef Tenderer 


The Enterprise Mfg. Company, 
Philadelphia, Pa., has recently placed 
on the market the Enterprise tenderer, ° 
which it is claimed will take the 
toughest, stringiest kind of beef, and 
in a few moments make it tender and 
delicious without losing any of the 
juices. ' 

It is said that this tenderer in- 
creases the flavor in separating and 
disintegrating the tough fibres. and 
tissues in such a way that the meat 
is permeated with its natural juices. 
It will also enable steak to cook 
quicker and more uniformly. 

The beef tenderer is equipped with 
six revolving toothed knives with 
sharp cutting edges, similar in shape 
to the human teeth. It is designed so 
that it is easily and quickly taken 





Enterprise beef tenderer 


apart for cleansing and just as quickly 
assembled. It is finished with a heavy 
coating of block tin inside and out, 
and will not give the meat a metallic 
taste. The retail price is $3.50. 


THE CARBORUNDUM Company, Ni- 
agara Falls, N. Y., is having plans 
prepared for three factory buildings to 
be added to its plant at Eighteenth 
Street and Buffalo Avenue. L. C. Call 
is manager. 
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git, “That Old Trade Mark 


| § p i Stands for 
| _ “Fionn 


“Satisfaction in Hardware” 


“TEN-IEN’ 


An old familiar 


number that 
resounds with 


*PROFITS 


and 


REPEAT 
ORDERS 





WATERSHED “10-10° ROUND TREAD 


Weather, Weight and Bird Proof— 
Self Cleaning 


SEND YOUR ORDERS NOW for Prompt 


Shipment and Get Those REPEAT ORDERS 
and PROFITS 





A PERFECT LINE OF 


Door sg and Tracks, Garage Door Hardware (for any Garage) 
Fire Door Hardware, Overhead Carriers, Spring Hinges, 
Rolling Ladders, Light Hardware, Hardware Specialties 


ALLITH-PROUTY COMPANY 


Main Office and Factory 


DANVILLE, ILLINOIS, U.S.A. 


Branch Offices and Warehouses 
Chicago New York Boston Philadelphia Los Angeles San Francisco 
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Otis Window Screen 


Hanger 


The Otis ‘Window Screen Hanger, 
147 Maple Avenue, Watsonville, Cal., 
has recently placed on the market a 


wey 


Otis window screen hanger 














window screen hanger, which, it -is 
claimed, is made of the best grade of 
steel, properly sherardized and in- 
sured against rust. 

The hanger, it is said, can be ad- 
justed to either half or whole screens 
and can be hung from the inside or 
outside of the windows, saving time 
and the use of a ladder. 

The hanger consists of four pieces, 
two brackets and two arms. The arms 
are placed at the top of the screen 
flush with the frame at both side and 
top. The brackets are placed snug 
against the window casing. When 
used at the top the brackets are placed 
close to the under side of the top 
casing and when used for half screens 
the brackets are placed at whatever 
height desired. The hanger, it is 
stated, will hang a %-in. screen on 
1%-in. window casing perfectly. The 
retail price is 10c. per set, complete 
with screws and nails. 


«“Just-Right” Drainer 


The R. L. Sherman Company, 315 
East Sixth Street, Des Moines, Iowa, 
has recently brought out the “Just- 
Right” drainer for use in draining the 
water from vegetables in kettles and 
pans. 

The “Just-Right” drainer is de- 
signed to fit any kettle from 5 to 12 qt. 
It clamps on rigidly by drawing the 
slide back over the rim of the pot and 

















“Just-Right” drainer attached to a 
kettle 


The 


releasing it. It is held in place by a 
stout spring. The drainer is made of 
heavy tin-coated 22-gage metal in one 
piece. The spring is made of high- 
grade music wire and is said to be 
rust-proof. 

The retail price is 25c. 


f 


«Seven-in-One” Combi- 
nation Cooker 
The Vinton Company, Central 


Building, Portland, Ore., has recently 
placed on the market a “Seven-in- 
One” combination cooking set. 

It is said that seven complete sets 
can be made from this single outfit, 
serving nearly every purpose for pre- 
paring a meal. The cooker consists 
of four different pieces, including the 
lid, from which the following seven 
different utensils can be made by com- 
bination, a steamer, cereal cooker or 
double boiler, casserole or bake pan, 
strainer or colander, covered roaster, 
covered stock pot and pudding pan. 








Seven-:n-One combination cooker 


% ¥ 
The price to the trade, east of the 
Mississippi River is. 95c. each, deliv- 
ered; west of the Mississippi River 
$1.10, delivered. 


/ 


THE SHELTON TACK COMPANY, Shel- 
ton, Conn., a reorganization of the 
Shelton Company, has_ been . incor- 
porated with a capital stock . of 
$130,000. Harold E. Drew of Ansonia 
and Frank M. Clark and George E. 
Barber of Derby are the incorporators. 


CorNeLius A. CoLe, Hackensack, 
N. J., has incorporated in, Delaware 
the Chimock' Tire & Rubber Company, 
with capital of $250,000 to manufac- 
ture tires. Other incorporators are 
Paul E. Britsch, Brooklyn, and Arthur 
R. Oakley, Pearl River, N. Y. 


THE RICHARDSON SCALE COMPANY, 
Colfax Avenue, Athenia, N. J., manu- 
facturer of weighing machinery, has 
increased its capital from $175,000 to 
$225,000 for expansion. 


THE MASTER COMBINATION LOCK 
CoMPANY, Worcester, Mass., has been 
incorporated with authorized capital 
stock of $25,000. The directors are 
H. H. Mathews, president; James F. 
McHugh, treasurer, and R, A. Jordan. 
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“Security Windolock” 


The Utility Specialties Com 
1900 Euclid Avenue, Cleveland, Ohio, 
has recently brought out the “S¢@ 
curity Windolock,” which is said to 

















The “Security Windolock” 


securely fasten a window opened at 
any point desired. 

The lock can be applied quickly to 
any size of window by simply fasten- 
ing two small screws to the top of the 
lower sash. In the end of the top or 
loose member which is hinged at the 
other end there is a rubber bumper 
that falls by gravity against the up- 
per sash. Once this little device is 
applied the window is automatically 
locked, whether it is open or closed. 

The greater the pressure downward 
on the upper sash the tighter the lock 
holds, and the same is true when pres- 
sure is applied upward on the lower 
sash. 

It is made of heavy sheet steel with 
a rubber bumper that will not mar 
the woodwork and“has an attractive 
oxidized copper finish; Each lock is 
packed with the necessary screws and 
directions for applying. The retail 
price is 25c. each. 


Pot Hook and*Chain for 
Camp Use 


The Parker Wire Goods Company, 
Worcester, Mass., has recently placed 
on the market a hook and chain de; 
signed for hanging pots and kettles 
on a cross bar over a camp fire. 

The hook is made of heavy wire of 
generous size and is placed over the 




















Pot hook and chain for camp use 


cross bar to which is attached, as 
shown in the illustration, another 
hook which securely fastens the 
device on the bar. The chain can be 
made any desired length up to its 
limit by hooking the links as shown 
in the cut. 
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TRallaes 


Adjustable Lamp 


Retail Price, $3.00 
Nearly half a million in use. 


If you use a Wallace Lamp you will naturally 


sell lots of them. 


Ask us how you can obtain a Wallace Lamp free 
for your own use, so you will have Light Where 
You Want It. 


Showtng 
Lamp 
Collapsed 
Ready"for 
Travelling 


Made in Brass, Bronze or Nickel 


Agent for 100 Lafayette 


Waterbury-Wallace iS Street 
New York City 








rede ory 


Srvratah ae a 


Nteterd 


Accessories 


K-S Tire Pump 


The K-S Supply Company, 343 
South Dearborn Street, Chicago, II1., 
has recently brought out the K-S au- 
tomobile tire pump. 

Oiling is obtained by means of a 
fractional splash system. Only the 





The K-S tire pump with a portion of 


the wall cut away to show the interior 


mechanism 


splash which passes along the slot in 
the upper part of the’ piston engages 
the wall of the piston upon which the 
piston ring operates. The amount of 
oil thus delivered, the company states, 
is ample for proper lubrication and is 
never sufficient to cause oil to be car- 
ried above the piston and into the tire. 
The cylinder threads into the base. 
By removing the cylinder all parts 
may be inspected. The pistom may be 
removed and replaced in a very short 
time. 

The base and cylinder are made of 
black enameled cast iron, the piston 
of cast iron with a cast iron ring. The 
height is 6 in. 


Peden Automobile Ac- 


cessories Catalog 


The Peden Iron & Hardware Com- 
pany, Houston and San Antonio, Tex., 
has recently published its catalog 
No. 2 of automobile accessories for 
1917. The catalog, which is gen- 


erously illustrated and carefully ar- 
ranged, measures 6x9 and contains 
328 pages comprising a most complete 
line. The first sixteen pages are con- 
fined to an index, followed by a repre- 
sentative number of standard lines of 
merit and quality, such as_ speed- 
ometers, signal horns, tools and tool 
kits, bumpers, jacks, repair parts, 
flashlights, spark plugs, vacuum bot- 
tles, tire chains, tires, etc. Fifty-nine 
pages are confined to a complete line 
of Ford accessories and repair parts. 


“Automat” 


The Auburn Leather Goods Com- 
pany, Auburn, N. Y., has recently 
placed on the market a new running 
board mat known as the “Automat.” 
This mat is made of leather. Its con- 
struction can be seen in the illustra- 
tion reproduced here. 

The openings permit a thorough 
washing or scraping of the mud, snow, 
etc., from the shoes and they permit 
all this material to go through to the 
channels formed by the arches or 
grooves. The vibration of the car 
breaks up caked myd or snow and 
quickly jolts it out of these channels 
into the road. The “Automat” is at- 
tached by means of two hooks that 
are fitted with a strong expansion 
spring. It can be washed by simply 





The “Automat” Running Board 


running water over it when the car 
is being cleaned. It will not hold 
moisture nor swell or clog with mud, 
snow or ice. 


«‘Hawkeye Tonneau” 


Basket Refrigerator 


The Burlington Basket Company, 
Burlington, Iowa, has recently placed 
on the market the “Hawkeye Ton- 
neau” basket refrigerator, which is 
designed like a high-class refrigera- 
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tor. The outside is imported reed; 
next to this there are several layers 
of the best insulating material. The 
inner lining is highly polished, nickel- 
plated zinc with a removable ice com- 
partment. The cover is made of the 
best quality hardwood, dark forest 
green finish. The bottom is hardwood 





Hawkeye tonneau basket refrigerator 


covered with two coats of high-grade 
paint. A small piece of ice, it is said, 
keeps the contents cold for 24 hr. 
This basket is light and durable and 
shaped so that it can be placed under 
the robe rail in the tonneau of a car, 
where it takes up little room and is 
within easy reach. 

The basket refrigerator is made in 
two sizes—No. T-1, length 21 in., 
width 10 in., depth 12 in., price $10. 
No. T-2, length 22 in., width 10 in., 
depth 14% in., price $14. Dull finish 
rubber cover for the basket, $3 extra. 


“Eco” Automatic Air and 


Water Pay Station 


The Western Mfg. Company, Oska- 
loosa, Iowa, has recently placed on 
the market the “Eco” automatic air 
and water pay station, which is oper- 
ated by dropping a nickel in the slot. 

The device, which has an air pres- 
sure gage and water connection, 18 
stationed on the curb in front of the 
store. It is claimed to be a profitable 
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America Calls for 


“GIANT” 
Bicycle Tires 


The Goodrich “GIANT” 
has swept the field. Boys 
have seen the big, black 
tread. Dealers have seen 
the big sales and bigger 
profits—all are demanding 


“GIANT” Tires. 


Never before was there a Bike Tire 
with two extra plies of heavy Motor- 
cycle Tire Fabric—with “Safety 
road” like the famous Goodrich 
Auto Tire. 


Never did Dealers make bigger 
profits—and easier. 









Never—more satisfied users than the 
army of “Little Men” who are doing 
their bit in this hour of big oppor- 
tunities. 


It’s your opportunity—NOW. Big- 
ger Profits! Bigger Sales! Push the 
“GIANT” Tire at every chance. 


There’s a Goodrich Bicycle Tire for 


every person and every price. 


THE B.F. GOODRICH COMPANY 


Makers of the Cotcbrated Goodrich h Angqmahite Tires— 
Best in the Long Run’ 


Factories: Branches and Dealers 
AKRON, OHIO Everywhere 


JORICH 


@ BICYCLE TIRES 





**Best in the Long Run” 
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and time-saving method of dispensing 
air and attracts the motorist by a 
brilliant electric illuminated sign 
reading, “Air and Water Station.” 

The air hose is on an automatic 
reel which winds up inside the casing 
when released after using. There is 
also a faucet for city water connec- 
tion. The reel is connected with 
strong springs which wind up the 
hose inside the station as soon as it is 
left idle, avoiding the possibility of 
the hose becoming kinked or dam- 
aged and protecting it from wear, 
weather and curious children. When 
the hose is reeled up the air valve 
automatically closes, preventing, it is 
claimed, any leaks that might occur 
from the hose chuck. No. 10 “Eco” 
prepayment air and water station sells 
for $75; No. 20 “Eco” free air and 
water station sells for $70. 


“Weed” Chain-Jack 


The American Chain Company, Inc., 
Bridgeport, Conn., has recently placed 
on the market the “Weed” chain-jack 
for automobiles, which, it is said, is so 
simple in construction that only a few 
pulls on the jack are required to lift 
a car, while the operator stands away 
from the springs, tires and other pro- 
jections. The car is lowered by pull- 
ing the chain in the opposite direction. 

The chain-jack has a strong cap, 
providing a firm support from which 

















“Weed” chain-jack 


the axle will not slip, while a broad 
base prevents the jack from upsetting 
on uneven roads. 

The gears and chain wheel are well 
protected by a stamped steel housing, 
and the chain is heavily plated to pre- 
vent rusting. 

The “Weed” chain-jack is made in 
8, 10 and 12-in. sizes for pleasure cars, 
also in a 12-in. size for trucks. The 
8-in. and 10-in. jacks are made with 
an auxiliary step which adds 2 in. to 
the height. 
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“Eco” automatic air and water pay station 


Truckmobile 


The Commercial Truckmobile Com- 
pany, 1606 South Michigan Boule- 
vard, Chicago, IIll., has _ recently 
placed on the market the Truckmobile, 
a standardized truck unit for convert- 
ing a Ford car into a simple, strong 
and economical 1-ton truck. 

It is claimed ome Truckmobile will 
do the work of three single-horse 
and wagon outfits or two two-horse 
and wagon outfits, and is said to be 
much cheaper than horse and wagon 
delivery. 

The longer wheel base is said to 
mean not only greater loading space 
back of the driver’s seat, but easier 
steering and riding qualities, less wear 
and tear and greatef economy. 

The cost of the Truckmobile is $350 
and a Ford chassis (old or new). II- 
lustrated descriptive matter will be 
sent to dealers upon request. 


Varick Automobile Ac- 
cessories Catalog 


/ 

The John D. Varick Company, 
Manchester, N. H., has recently pub- 
lished a new catalog of automobile 
accessories for 1917. The catalog 
measures 8% x10% and contains 62 
pages showing a most up-to-date line 
of tires, inner tubes, tire chains, signal 
horns, lamps, spark plugs, tacks, 
robes, goggles, tools and tool kits, 
vacuum bottles and Ford accessories. 
These catalogs will be mailed to all 
dealers upon request. 

















The Commercial Truckmobile 


Horsey’s Dollar Vulcanizer 


The Horsey Mfg. Company, Cleve- 
land, Ohio, has recently brought out 
the Horsey “Dollar” vulcanizer, which, 
it ‘is said, is especially designed to , 
vuleanize Horsey heat unit patches, 
using a Horsey heat unit tablet. It is 
made of steel, is compact, and of 
pocket size, weighs but 1 lb. and has 
an insulated heating plate which 
keeps the body of the vulcanizer al- 
ways cool. The company states it 




















Horsey’s dollar vulcanizer 


will vuleanize all punctures and small 
blow-outs in inner tubes. 

The Horsey “Dollar” vulcanizer is 
packed in a cardboard box with six 
heat patches and six heat tablets; also 
a tube of cement, sandpaper and full 
instructions. The xetail price is $1. 

Xx 


Sharon Garage Door 
Hanger 


The Sharon Hardware Mfg. Com- 
pany, Sharon, Pa., has recently placed 
on the market a garage door hanger 
which can be used with any 1%-in. 
ordinary flat barn door track. It is 
claimed the door hanger will make 
hinged doors sagproof, warm, weather- 
proof, and enable the doors to open 
and close almost automatically. It 
permits closing the entrance with two 
or more doors, hinging the doors at 
one edge of the building and support- 
ing the extremity with hanger and 


_ track. The door slides in accordion 


fashion, folding back paralle! with 
the opening, giving the use of the full 
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Mail This Today 
Oa nave fo *. No Cost — No Obligation 

canizers. Smashing , big, y The Marvel Accessories Mfg. Co. 

full-pageadvertisements % 7251 St. Clair Avenue 


in the groeing Evening Post are es eeanan paednana saat idl 
i oki nter my name in your $5,000. rize Contes’ 
gelling them for you—nearly 2 QO Te am ot now selling Marvel 


—y satisfied users are selling A Irs. Send me FREE 
em for you. counter cards.......... window display.......... 


Will you pass them over the counter? %, demonstration outfit.......movie slides 
Will you take the big profits that come on 

every sale of an outfit—on the patches that every <a 
customer that buys a Marvel Jr. will come back 

and buy time after time? % pe Ae ae 


You can do it—you can add a big bonus to your 
shag Si you will let them know they can buy Marvel Jrs. a cosaisisicsniiaaiiadace o 
rom you. 








MARVEL Ja. \ 
VULCAMIZER * 


Erter our $5000.00. prize contest for Get the window display— 

Marvel Dealers. rite your name thedemonstration outfit—the 

on the coupon here and mail it in. big free deal window poster— 

It doesn’t cost you a cent toenter. countercardandothersales helps © 
It doesn’t mean that you have to put we furnish FREE. Use them—the sales 


any extra time or effort into selling they will bring without effort on your part 

Marvel Jrs. and Patches. And you have mayeasily putyou inthe prize winning class. 
just as good a chance to win a cash bonus ___ Let us send you full details—contest opens 
as any dealer in the whole country. June 1, closes August 31. Mail coupon now. 





The Marvel Accessories Mfg. Company, 
7251 St. Clair Avenue Cleveland, Ohio 


Outfit +100 


Complete 
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width of the entrance without extend- 
ing the track beyond the edge of the 
building, and closes, sealing the doors 
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Sharon garage door hanger 


into the casement like the front door 
of a house. 

The support of the smooth sliding 
rollers takes the bind off the hinges 
and the doors need only a slight push 
to open or close. 

The hanger is adjustable vertically 
to fit the doors perfectly into the 
casement and can be used on doors 
of any thickness. The door hanger 
is universal for right or left-hand 
doors, inside or outside of building, 
openings of any width, and adaptable 
to every building. Each set is packed 
in an express container and consists 
of hanger, toe latch, butts and handles. 


Ospeco Windshield 


The Ospeco Mfg. Company, Ford 
Building, Detroit, Mich., has recently 
placed on the market the Ospeco wind- 
shield for Ford cars, which, it is 
claimed, will increase the fresh air 
circulation throughout the car and 








OSPECO 


Semel 
PAT. PEND 











The Ospeco windshield 


overcome the heat near the floor of 
the front compartment due to the 
motor. The Ospeco method enables 
one to utilize his present shield and in 
a few minutes make it into a shield 
as illustrated above. The retail price 
is $5. 


THE ALUMINUM Goops MFrc. Com- 
PANY, Springfield Avenue, Newark, 
N. J., has filed plans for its proposed 
new plant at 520-564 Belmont Avenue, 
six stories, 105 x 270 ft., to cost 
$310,000. 


“Stik-Tite”’ Back Curtain 
Window 


The Cincinnati Auto Specialty Com- 
pany, Cincinnati, Ohio, has recently 
brought out the “Stik-Tite” back cur- 
tain window for automobiles. The 
window enables anyone, it is said, to 
replace his own back curtain window 
in a few minutes, and when once re- 
placed it will hold forever, as there 
are no stitches or fasteners used in 
any part of the window, which is 
stuck on like a postage stamp. 

The window is said to be attractive 
in appearance and when once at- 
tached it practically becomes a part 
of the back curtain. 

Three of the styles featured by the 
concern are: No. 1—plain curtain 
window made of auto rubber for Ford 
cars, complete, ready to attach, price 
$1 each. No. 2—“Stik-Tite” back cur- 
tain window made of auto rubber for 
Ford cars, complete with any plain 
initial desired, ready to attach, $1.25 
each. No. 3—Oval “Stik-Tite” win- 


a STiK-TiTE WiNDow 


me =a) 


A Stik-tite back curtain window 





dow made of standard mohair for 
Overland, Buick, Maxwell, Chevrolet, 
El Car, Crow Elkhart, Metz, Briscoe 
and Regal cars, ready to attach, $1.50 
each. The concern also make a cur- 
tain window for Chalmers, Studebaker 
and Hudson Super-Six cars. The 
weight of the window is three ounces. 
Descriptive matter will be mailed to 
all dealers upon request. 


Ideal « Junior” Seat 


The Ideal Brass Works of Indian- 
apolis, Ind., has recently placed on 
the market the “Junior” auxiliary 
seat, which it is claimed will fit any 
make of automobile. 

The seat is substantially made and 
finished, and when in place becomes 
a part of the automobile; still, if 
desired, it can be lifted out and put 
under the seat or in the tool box. The 
seat measures 12 in. high when in 
place and the seat bottom is 9% in. 
square. 

A bracket is fastened to the floor 
board with three bolts and always 
remains in the car, and is so designed 
that it is inconspicuous and entirely 
out of the way. This bracket has a 
tapered hole for receiving upright seat 
support, the end of which is also 
tapered to fit the bracket. Similar 
arrangement has been made in the 
bracket fastened to the under side of 
the seat, which makes it a simple mat- 
ter to detach the seat from the car 
and in turn detach the upright sup- 
port from the seat bottom, enabling 
it to be stored away in a very small 
space. The seat board is trimmed 
and padded; metal parts are enameled 
black, making the appearance har- 
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monize with the finish of the highest 
price automobile. 
These seats are packed in individual 

















Ideal “Jun‘or” seat 

cartons, suitable for mailing, complete 
with necessary bolts for attaching. 
The price is $2.50 each or $5 for a 
pair f. o. b. Indianapolis, Ind. 


«Hindview”’ Automobile 
Mirror 


The Kales Stamping Company, 443- 
459 Lafayette Boulevard, Detroit, 
Mich., is manufacturing the “Hind- 
view” automobile mirror known as 
Style A. This is made for a straight 
windshield. It is substantially con- 
structed, well finished and has a 5-in. 
plain or lens plate glass mirror. The 
lens mirror increases the field of 
vision about 50 per cent without dis- 
torting the view. 

The regular style is 9% in. over all. 
The mirror can be furnished with a 
long arm 12 in. over all, designed for 
the larger cars. It is furnished in a 
number of combinations of nickel and 





The “Hindview” windshield mirror 


black finishes, ranging in price from 
$2.50 to $4. The long arm is 50c. addi- 
tional. 


THE KeuFrFreL & ESssER COMPANY, 
300 Adams Street, Hoboken, N. J., 
manufacturer of surveying and en- 
gineering instruments, has commenced 
the erection of its proposed five- 
story addition to cost about $25,000. 
It is understood that the plant will be 
devoted to the manufacture of range 
finders and kindred specialties. 
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A Real Shotgun for Your Trade 




























The Remington UMC Pump Gun—(/2 Ga. 6 Shots) 


ee 


More About The Gun 


By a Firearms Expert 
The Remington UMC Pump Gun is noted for 


its clean, graceful lines—evidence of careful 
thoroughness in design. It’s a gun you will be 
proud to use in any company. 


This good design assures a smooth, easy-work- 
ing action. It will not fail you in the field or 
at the traps. 


The receiver is made from a solid piece of steel 
—closed at top and sides—absolutely safe— 
and the action is protected from snow, rain or 
driving sand. 


The take-down is easy and quick, provided 
with a simple adjustment to take up years of 
wear. The magazine and action slide can be 
instantly detached, permitting a differently 
bored barrel to be fitted without the use of 


tools. 





Takes Down Like This— 


10 KH 
Goes into a 3]-inch Case Like This— 


ORDER FROM YOUR JOBBER 


Send to Us for Pump Gun Folders 


How and Where to Sell It 
By a Retail Sales Expert 


The barrel is bored to shoot hard and close— 
the shot spread evenly. Remington guns have 
been famous for generations for their unex- 
celled shooting qualities. 

You can sell the Remington UMC Pump Gun 
as an “all around shotgun.” 

Veteran hunters—thousands of them—who 
still use old style guns are all live Pump Gun 
prospects. ; 

They are well versed in the ways of game and 
will readily see the many advantages of this 
easy pointing, hard shooting, six-shot Reming- 
ton. 

Beginners appreciate this gun because it is 
equally efficient in field hunting, in the duck 
blind or as a single leader at the traps. 


It's an ideal many purpose gun—-so it’s most 
economical. 


Sell it for use on farms, in field and duck hunt- 
ing and for trapshooting. 


The Remington Arms Union Metallic Cartridge Co., Inc. 


Woolworth Building, New York City 
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Current Metal Prices a 


The quotations given below are for small lots, as sold from stores in New York City by merchants carrying stocks. 

As there are many consumers whose requirements are not sufficiently heavy to warrant their placing orders with manufacturers for shipment 
im carload lots from mills, these eed are given for their convenience, 

Ona number of articles the base price only is given, it being impracticable to mame every size. 
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IRON AND STEEL— l No. a sah naa cken pret. 9.5 @8.250 10.95¢ Planighed copper, le per sq. ft. more thas 
is ae Stan en bern "er Ib., 9.50@10.00c — polishe 
Sar ron end Son Se wore | No. 29 ..cccvccecs Per Ib., 9.75@10.25¢ —— Tinning, one side, 4c. per sq. ft 

Refined iron Per Ib | No. 30 ..........Per ib.. 10.00@ 10.50 
1 to 1% in., round and square... .4.75@4.85c | “ Fy bP cect sn A Copper Wire 
1% to 4 in. x % it - Mbsage:.«-< 4.75@4,85¢ | Kussia, Planished, &c. Base price. At mill, small lots nominal, ques. 

1% to4din. x 4% 16 2, ss xu 4.65@4.75c | Genuine Russia, according to seers iy @2s tity lots nominal. 

B iene Ho Bk S. Be lron, rice | er c 
wanes oo foe 4.95¢ Patent planished, W. Dewees Wood, METALS— 

Burden’s best bar iron, base price. .5.10@5.15c Per Ib. A, 11@11%c; B, 10@10%c net Tin— 

Norway bars, base price........--e5+++- 12.00c a Galvanized Per Ib.. 11.60 es PIG ccccccesccvvecese. Per |b., 63@66¢ 

Soft steel: NO. Serer eee ee eee eee eee! er ID., UC | BOE cc ccccccocetewesacaceeeteoeses -70@75¢ 

¥%, to 17% in., round and square. .5.00@5.10c | Nos. 22 and 24........-0es0e0es Per Ib., 12.05¢ 

Ito 6 in. 56.00 8.48. .cscesenss 5.00@ 5.10c NO. 26 .ccecrecesscccescescvees Per lb., 12.20c Copper— 

1 to 6 in. x % and 5/16 in......5.15@5.25c¢ ae Ud chee sa ee as eh x ee Ne = ° ico Lake inane rh bun bee Va bate ees Se \b., 37@38@ 
Rods—% and 11/16 in...........-5.10@5.2 Ch. er Ib., 12,90¢ lectrolytic ..ccccsccccceccors er Ib., 36@37¢ 
Bands—i % to 6 x 3/16 to No. 8...5.30@5. | Ne, he PEA RT tipgh Faby Per Ib., 13.50¢ Casting ..eeeeer cece eeeeeeeees Per |b., 55 @ 36 

eo— o. 28 gauge, 36-in. wide, 10c. higher. Speiter— 

Beams and channels—~3 to 15 in.... Corrugated Roofing—Galvanized— , 

Aagies: BS 2%-inch corrugation, 10c per 100 Ib. over WORD «60 erersevasevasessns Per Ib., 14@16¢ 
* ie. & 3 NG = and 6 in, decane flat sheets. Spelter and Sheet Zinc— 

1% to 2% x \% in... Corrugated Roofing—Painted— Westhre OPORGEsicccstriieescess.- @l6c 

1% to 2% in. x 3/ 16 in. and thicker a | gelaetl genes Dalen wo ee cl ae Sheet zinc, No. 9, base, casks 2ic; ae ‘Rie 

° @).Z29C 

ty 156 im. O/16 deste cdsicam 5.25@5.30c | ers on application. Lead— 

1 tO 144 X Weveeseecccrcceceees 5.20@5.40c American pig ..cessecvsecss Per lb., 13@13%e 

WSO Wie nes oss emeniakeenane 5.40@5.50c Genuine iron Sheets— BGS on .ccccreregescecceneeys Per lb., 14@14%e 

% i VIS: <5 ov co dunedteens ee 6.65 @6.75c Galvanized 

BG 96 We, 200050 onnvnnees iene 5.45@5.55¢ Nos. 22 and 24.....000+2000000, Per Ib., 13.25¢ , Soider— 

* He & 3/82 in. ,..ceecerscaegrecee 7.70@7.80c | /GaapRaS Be Bie ym bat Seabee: Per Ib., 13.50c ¢ x A» , Guaranteed. ...... eee ee, ee, Ib: 434 
ees: | No <table > ; 00c Os Eb cise deck eds PeORCCRS ES SS 04000 er Ib ¢c 
Eee es a eee 5.78@5.85¢ | shh PO De TOONS | Reta ssciticistnasptacsitess +. Per Ib., 38¢ 
1% in. x 1% in. x 3/16 in....... 5.60@5.70c | Tin Plates— Prices of solder indicated by private brand 

VY 2% SE Wc cocccccsescoss 5.30@5.40c | vary according to composition. 

it wae aie. ce 3.30@ 3.40e AAA ch as Charcoal Pleses. 

‘ 5 40c * .") 

3 in. and larger... cccsecesccsses 5.30@5.40c ottey secon $16.65 Antimony— 
Merchant Steei— IX i4 * 30 b hcsitay > pévaoas uketeeemene 18.65 | Cookson’s .. 
‘ Bessemer machinery ..........++.- 5.00@5.10¢ A charcoal: Hallett’s . ms 

RS GL wavcdacevraurchbeiass<cns ae e573 it <2 *. Pe reer rye Pe te DORE wie étalkevesesddee verses Per lb., 32@38e 
BMS ccccccceceresecseseeseseoreseede @ ic P, > || ee ee ee ee é 

Open hearth spring steel........... 6.50@7.00e American Coke Plates—Bessem Bismuth— 

Best cast pe base price in small lots, ~ " ms 4 raid WO Dy wns vidietiesescedivesesesces $4.50@$5.00 

Pe, 86 et OR, BP Bic ce dectidcwedscuccans $14.15 
12.00 @ 14.00c 1X ; 
, f ; oa ie Ee Oe rer ey eee ree eC 15.65 Aluminum— 
Special best cast steel...........++04- 14@18c No. 1 aluminum (guaranteed over 99 per cemt 
Tank Plates—Steel— nici oni ie aisle pero cae ones pure), in ingots for remelting (ton ee 
er tb. > 20 x 28 with an 8-lb. coating........$20.50 | _ f.0.b. mil] ........... Seweabene cones 
ee 2. eer eee 9.00@9.25¢ IX 20 x 28 with an 8-lb. coating......... 22.50 In 100 ib. Gs. ccee de ee Sek 60 b6-6.00006308 
Sad gdappnantheeeaienbihe ie 33° | Brass Tubes, Copper Tubes, Rods and Wires Old Metals— 
Manufacturers have withdrawn all quotations | Dealers’ purchasing prices paid in New York, 
Sheets— because of unsettled prices of raw materials which are still declining, are as follows: 
Blue Annealed Ser It and will only name prices to actual buyers. c . 4 a Cents per Ib, 
er Ib. opper, eav n ee ee 

ie 90 5 cans neces b0bs 0h aen ee 9.00@9.50c Copper Sheets Copper, rowed a ahve. A i ee ee 

i, Se. cb press made net eeeine 5 . -9.05@9.50c Sheet copper, hot rolled, 16 oz. (met from | Copper, light and bottoms...............25.50¢ 

RS ON se ts x neah a chee 3 ¥ His 9.10@9.50c | mill), base price, per Ib., 40c; net from stock, Brass, heavy OS EP eee 18.00¢ 

a? Si. vis paces nos baa tee meee 9.20@9.50c 42c base per Ib. errors ere 14.00¢ 

Box Annealed—Black. Cold rolled, 14 oz. and heavier, lc per Ib. ad- Heavy, machine composition.. .........24.50¢ 
One pass, C. R. Woods | vance over hot rolled. No. 1 yellow rod brass turnings ee beekaeu 18.00¢ 
me in . oe in refined m, Polished, 20 in. wide and under, le per sq. ie. } con brass or composition turnings. .17.50¢ 

Se oe eer er Ib., 9.3 .80c extra. F seat a, MOEA OLE eee PE CLOT TCL 0.00¢ 

Ses. 22 and 24..... Per Ib., 9.35@9.85ce 10.85¢ Polished, over 20 in. wide, 2c per sq. ft. POF eal gai pa ae ahaa 8.75¢ 

OF | aaa Per Ib., 9.40@9.90c 10.90c extra. Zinc > 


















PAINTS, OILS AND COLORS | 












































































































































































































































































Animal, Fish and Vegetable| Dowel, prime, ey loreen, 7 teres steeees = 85 | rows, Spanish ....... 16.00@20.00 
ee maw, Caricad lote..1.20@—| _werks, © ten... -$28.00@ $82.00 |Venetian Red ..... vesee+10 @12 | Carmine, No. 40, bulk.. 4.50@ 6.00 
City five-bbi. lots and over.1.21@—}| Of color f.0.b. Ww ienna, Raw ........... 16 @22 | Green, Chrome, tee. 8 @10 

nat-of-town, five-bbi. lots and ton 22.00@24.00 |Sienna, Burnt .......... 16 22 
rt pi il rsp Sawin: 20@— Chel. soa... oe somisel | ar pew somes con eoed® 33 | Green, Chrome, pure....32 @50 
Boiled, 1¢ @ gal. advance — Raw.| French ....... on bomina mber, uUrnt ..... evens Metallic Paint, fe 
Lard, Prime Winter...... 1.90@1.95|China Clay, Imported - Chrome Yellow ......... 80 38 | Brown ..... ¥ eagle 20.00@24.00 
Extra, No. 1... Mee 55a. 00! Domestic vu ee oe. b OR Ss dba ces 8.00@ 20.00 
pepe 1.53@1.5 nt seen ee ae eng 
Ootton feat” Geb. tok > Whiting Oxide ....8 D +t — White and Red Lead, &c.— Ochre, American, ® to 30 
OO kn o-v09h560002 02 2) 10@— tesrcsessseceres | American, Golden, Big 8 
Yellow Summer, Prime. 16. 40 Commercial ........ oreeese 95@— Cents @.| Foreign, Golden, 6 
White, Summer ....... asa Giteors seeecseeee coos : + am —|Lead. English White in O11.124%@—j, Wrench ...........00-- @ 3% 
Yellow. Winter . . MOTE oe rere ees Lead, A u ‘ -— 
Tallow Acidless ......-- 1.59@1.65 merican White Dry.11 @ Orange, Mineral, English. We 
Menhaden, Brown In Oi] White, 190-™ pack- Beet 16 18 
" Strained... . et axe Putty, Commerclai— ages, or over ........ 124% @—| Geonee Father aee ites 12 @18 
Northern Crude @— e ® 100 m |Litharge, American, powdered. | American ............ 144% @— 
Southern f.o.b. factory .— — @a— 0 50 12 @— Red, Indian 
Light Strained ;.......90 @9z [1h PNAS sip ‘ting: |<: °4.30@8.00 | Standard W 100 m..... 7 @10 
White Bleached Wi inter. 94 @96 Zinc, Ory— boom ER 25 @80 
Cocoanut Ceylon genuine . Venetian @ 100 h.. 2%@ 4 
eee 18 @19 © Spirits, Turpentine— , WM. |More PAB .........005- 30 @45 
Cochin _bepertes, spot....21 @22 ® eal ry BUT C roe 10% @10% 
soba sa genr® 18 @19 oe wishin ts 4“ wed Red Seal (French proc.) .15 15% Sienna, stalies, burnt and 
Cod Domestic, Prime. ...84 @86 saree ag cents hie Green Sl. (French proc.) .15%4 @15% powee sereeeees 10 
Newfoundland pias 0d. nis se aie.46| White Sl. (French proc.).16 16% a, = nese as ‘ H 
ai ng estates. Fe te Gum Shellac— German Red Seal (French | American, Raw ...... 24%4@ 8 
Olive, denatured ........ e 1.55@1. 60 ¥ Bb. Geosn Beal 5 RR RR aK ee: poem ceed Aneiem, Burnt and . aa 
Neatsfoot. Prime ... f Di yn Ree elas a) yar ee ee a |  WOWESTOG .ccccceccecs 
Pel, Lagesr uot jer 1.18 18% | og Ae a gw |. Waite Seal ........ sete nominal |Tale, French .. -B ton $15.0022.09 
Soya Bean, English, spot lA. OC. Garmet...........08 =< French Red Seal Sdbasews 16 @1s | American ....$ ton ee} tgs 
bbis . =~ = ) ee teens 65 Q— ~~ eee .- nominal) [Italian ......... ton 35.00 
Manchurian, spot, bbls...15 @ |Second Orange .........62 @— 
|Kala Button .. a ae | Terra Alba. 
Mineral Olis— Oral ones aut ‘ 60 @— Dry Colors— | French ...... #8 100 > -90 1.10 
Black, 29 gravity, 25@30 mY a et We ice Ve 9s ee — 8 Db — ‘ie 3s ive, ®1-28 83 12 
cold test ...... - n. 0. 
20 gravity, 18 cold test.14 @15 | Colors in Oll— Bick, Carbon Gas... 25 G6 |, American, 100 ® No. 2 .70@ 1% 
ORs uit aired BN wn [Bink Bro + Qi [Omber, “urker, Borat |g, 
: Pty . lack’ TD «eeeeesseeel4 @20 | 8nd Powdered .......... 
Dark filtered .......... 18 @19 (Black, Lamp ........... 24 30 Black, ror . 28 rod Raw and powdered..... 2% @3 
4 Paraffine, high viscosity. ‘» @30 Black, Coach, Japan.....24 82 | Mineral Blacks 30 ae American ....... 2% @38 
4 903 sp. gravity .....-- @22 |Drop Black’ ............ 16 @22 sie. Celestial — : DW MEE bccscceas - 3%@ 5 
sp. gravity ....... ingen Blue Chinese ........... 1.50@1. Oninece 50 BOP sisccvcsces cesees 2%@8 
Red Paraffine .........+- 18 @19 (Blue, Prussian ....... 1.45@1.70 Blue, Italian = 
Blue, Ultramarine bE 50 Blue, Prussian, Domestic. 80 wf | Yellow, Chrome, Pure....24 @30 
Miscellaneous— y Grows Vee ke Sree * ; Blue, Prussian, . orelgn...— - Oxide. AMOE,..« vocccrnnccess 44 @15 
Wrench Ochre ..7....... lue, Soluble ........... . 50 2. 00 | Vermillion, English ...... 5@2.00 
Ste, Foreign W ton.$38.00@ 40.00 |(ireen, Chrome |......... To G— |stec, Ultramarine ......25 @40, | Cuore, res. 206— 
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The Saturday Evening Post 

Collier's Weekly 

Newspapers 

Outdoor Bulletins 

Posters 

Trade Papers 
Wise hardware dealers. sell 
Raybestos—the brake lining that 
is advertised; the lining that 
wears; the lining that is guaran- 
teed. 


THE RAYBESTOS COMPANY BRIDGEPORT, CONN. 
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17 Years of Leadership in Sparic Plug Manufacture 








We Have Thought Out ie 2 
Your Selling Problems == d 
> oa 
? 


For 17 years A. R. Mosler & Co. have been making 
and marketing Spark Plugs. 

In all that time we have been helping our dealers oe A 
constantly with new ideas for getting the advantages 
of Mosler p!ugs more easily across to the consumer. 
Our 1917 campaign on VESUVIUS Plugs is the 


natural result of all these years of merchandising. 
H The Mosler Vesuvius is 
First— 


AA = 
AX ie maga 
firm at one price—$i—we 


have protected that price and main- OSLER : yiuS 
tained it. VWesuY 
ri uGSs 











Second— You are never disap- 

pointed in deliveries. 
We are prepared to deliver any plug 
within 24 hours. We are not “sewed- 
up” with equipment orders. 


4 — We have kept to a high 
Third quality, heavy duty plug 
—capable—faithful—effidient. 


Fourth We give you sales helps 
in display advertising 

matter of all kinds—easy to get and 

to use. 

It is this continuity of policy, of price and of 

quality that we urge as your greatest protection 

in build'ng up a business on the permanent 

rood wll of your customers. 

Seni for “Mosler on Spark Plugs,”’ a booklet 

giving correct plug sizes for all cars. 


A. R. MOSLER & CO. 


NEW YORK, N. Y. 

















Manufactured under 
A. R. Mosler’s Patent 
No. 1,218,298 March 
6 1917. Other Pat- 
ents Pending. 








(907 oR ———————_ 
~ THE INDESTRUCTIBLE PLUG GUARANTEED TO OUTLASY THE MOTOR | 





June 14, 1917 HARDWARE AGE 











Announcing the— 


MASON RIBBED TREAD TIRE 


Mason has added a new and popular tread to its 
sturdy tire family—the snappy, black Ribbed 
Tread. ‘Nowhere will you find a tire of greater 
distinction or superior qualities of endurance. 


Like all Mason Tires, the Ribbed Tread tire is 
sold at a popular price. It includes every Mason 
feature: quality, materials, perfect craftsmanship, 
great resilience and tough wearing qualities. 
And there’ s nothing like it to give elegance t to 
your car’s appearance. 


Equip your car with Ribbed Tread Masons and 
let your speedometer prove that Mason Means 
More Mileage. 


ALERS—Here is a tire that is 
bound to be much in vogue, 
Write for further details and the 
frank Mason dealer plan that has 
won so many friends. A line to 
the factory today will bring worth- 


while information. Et AWS 
Mason Tire & Rubber Co. MOR E MILEAGE 


Kent, Ohio Akron Suburb 
Distributing Branches in Clevzland, New York and Kansas City 
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The Man Who Buys a 


RED TOP 


TRADE MARK REG. U.S. PAT. OFF. 





knows tire values. He is willing to 
pay a little more because he knows 
what the return in mileage will be 
And he enjoys as well the satisfaction 
of having the best looking tire on the 
market. A fine class of trade to have 
—Red Top buyers—it will pay you to 
look into Fisk Dealer proposition. 
Write Dept. H. 


THE FiSK RUBBER COMPANY 


of N. Y. 


Chicopee Falls, Mass. 
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Y, \) 


PiPeveePED Rede e Pana 
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3-Point Spark Plug 


Quality That Builds Prestige 
and Creates Trade 


The Bethlehem Spark Plug was 
produced only after extensive in- 
vestigation and exhaustive experi 
ment. It is built strictly on a per- 
formance rather than a price basis, 
by a substantial organization of un- 
limited resources. 


The extensive advertising cam- 
paign behind it is planned with the 
same care as that given to the pro- 
duction of the plug itself. 


Permanent quality and generous 
publicity are the two essentials of 
the “big selling” article. Asa con- 


sequence, ‘‘Bethlehem”’ dealers are 
sg eae ia getting real results. 


of your 
CAR Write today for particulars of interest to you 


THE SILVEX COMPANY 
BETHLEHEM PRODUCTS 


SOUTH BETHLEHEM, PA. 


E. H. SCHWAB, President 


a 


Z) 


. 
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NOTES OF THE RETAIL HARDWARE TRADE 


FORT SASKATCHEWAN, ALTA.—The Western Hard- 
ware Company has disposed of its business here. 


CORNWALL, ONT.—N. Turner & Son have discontinued 
business and have been succeeded by Hall Bros. The 
Turner business was established in 1839. 


CHANDLER, ARIZ.—J. D. Thorne has purchased the in- 
terest of Hugh Cass in the Reliable Hardware Company. 
No change will take place in the firm name. 


BUSHNELL, ILL.—W. C. Rutledge and Emmon Roberts 
have bought the G. A. Cadwalader hardware store. The 
R. & R. Hardware Store will be the new name. 


LA HARPE, ILL.—The business of the La Harpe Hard- 
ware Company has been sold to Emmett Sellers and John 
L. Kerr, who are now in possession. Automobile accessories 
have been added to the firm's stock. 


SAVANNAH, ILL.—J. F. Withhart & Son are having the 
Withhart building remodeled throughout, which will greatly 
increase their space. New store fixtures will replace those 
now in use, 


SULLIVAN, ILL.—The implement and hardware store of 
Edward Dunkin has been sold to S. T. i 


AINSWORTH, IlOWA.—The hardware stock of K. C. Carr 
has been bought by J. A. Marsh and combined with his own. 
His stock now consists of automobile accessories, belting and 
packing, builders’ hardware, washing machines, refrigera- 
tors, etc. 


BAGLEY, I1OWA.—C. C. Knapp, owner of the Bagley 
Cash Hardware, requests catalogs on the following: Auto- 
mobile accessories, baseball goods, belting and packing, buggy 
whips, builders’ hardware, children’s vehicles, churns, cream 
separators, crockery and glassware, cutlery, dairy supplies, 
dog collars, fishing tackle, galvanized and tin sheets, gaso- 
line engines, hammocks and tents, heating stoves, heavy 
farm implements, heavy hardware, lubricatin oils, me- 
chanics’ tools, poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, sewing machines, shelf 
hardware, silverware, sporting goods, tin shop, wagons, bug- 
gies and washing machines. 


BETTENDORF, IOWA.—The Bettendorf Hardware Com- 
pany has been consolidated with the Bettendorf Lumber & 
Supply Company. 

DIKE, 1OWA.—H. B. Taylor, successor to J. H. Frerichs, 
requests catalogs on bathroom fixtures, belting and packing, 
bicycles, buggy whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separators, cutlery, dairy 
supplies, dog collars, dynamite, electrical household special- 
ties, fishing tackle, furnaces, galvanized and tin sheets, ham- 
mocks and tents. heating stoves, heavy hardware, home bar- 
bers’ supplies. kitchen housefurnishings, linoleum, lubricating 
oils, mechanics’ tools, paints. oil, varnishes and glass, plumb- 
ing department, poultry supplies, pumps, ranges and cook 
stoves, refrigerators, sewiug machines, shelf hardware, silver- 
ware, sporting goods, tin shop and washing machines. 


EXLINE, IOWA.—Hism & Robley have opened a store here 
and request catalogs on automobile accessories. 

GUTTENBERG, IOWA.—F. J. 
the stock of Frederick G. Lengen. 
nutomobile accessories, baseball goods, bathroom fixtures, 
belting and packing, bicycles whips, builders’ hardware, 
building paver, children’s vehicles, churns, cream separators, 
cutlery, dairy supnlies, electrical household specialties, fish- 
ings tackle, galvanized and tin sheets, gasoline engines, heat- 
ings stoves. heavy hardware, home barbers’ supplies, lubri- 
cating oi!s. mechanics’ tools. paints, oils, varnishes and 
glass, plumbing department, poultry supplies, pumps, shelf 
hardware, silverware, sporting goods and washing machines. 


HAWKEYE. IOWA.—Vroman & Jones have bought the 
hardware stock of Frank Paul and request catalogs on shelf 
hardware. 

HAZLETON, 1OWA.—Miguet & Nelson have 
their hardware business to Herman Fettkether. 

LIE MARS. 1IOWA.—FE. E. Eastman has bought an interest 
in the Haas-Shuenk Hardware Company. Other members 
of the firm are H. C. Shuenk, E. C. Haas and H. D. Haas 
The concern also has a branch store at Hinton. 


SEXTON, IOWA.—Nels Johnson has sold his 
stock to B. E. Sanders. 


SOUTH ENGLISH, IOWA.—The’ hardware 
H. Lester has been bought by L. J. Powell & Co. 
stocks will be combined. 

WIOTA, IOWA—wW. R. Johnson has bought the hardware 
stock of Hanson & Lowe, which he will add to his stock of 
furniture and harness. - 

LACYGNE, KAN.—The implement and hardware stock of 
Cc. H. Arbuckle has been sold to Begley & Whitesell. 


OSWEGO, KAN.—The E. M. Stice Hardware & Implement 
Company has been organized with a capital of $10,000 to 
deal in the following, on which catalo are requested: 
Automobile accessories, baseball goods, belting and packing, 
buggy whips, builders’ hardware, churns, cream separators, 
eutlery, dairy supplies, dog collars, fishing tackle, gasoline 
engines, hammocks and tents, harness, heating stoves, heavy 
farm implements, lubricating oils, mechanics’ tools, poultry 
supplies, pumps, ranges and cook stoves, shelf hardware, 
sporting goods, wagons, buggies and washing machines. 

GEORGETOWN, KY.—W. D. Beatty has commenced busi- 
ness here, carrying a complete stock of builders’ hardware, 
cutlery, crockery and glassware, mechanics’ tools, paints, 
oils, varnishes and glass, shelf hardware, sporting goods, etc. 

EMERSON, NEB.—Luth & Ireland are now occupying their 
new quarters. Their stock comprises a line of bathroom 
fixtures, belting and churns, 
cream separators, cutlery, da 


Saeugling is purchaser of 
Catalogs requested on 


disposed of 


hardware 


business of J. 
The two 


hardware, 


pactens, builders’ 
ry supplies, fishing tackle, fur- 
naces, galvanized and tin sheets, heating stoves, heavy hard- 
ware, home barbers’ supplies, lubricating oils, plumbing de- 


partment, poultry supplies, pumps, ranges and cook stoves, 
refrigerators, shelf hardware, silverware, sporting goods, 
tin shop and washing machines. Catalogs requested 


GOTHENBURG, NEB.—W. H. Haywood has sold his in. 
terest in the Gothenburg Hardware Com y to C. O. and 
lL. W. Carlson. Catalogs requested covering baseball goods, 
bathroom fixtures, bicycles, buggy whips, builders’ hardware, 
churns, cutlery, electrical household specialties, fishin 
tackle, furnaces, galvanized and tin sheets, hammocks an 
tents, heating stoves, heavy hardware, kitchen housefurnish. 
ings, lubricating oils, mechanics’ tools, plumbing depart- 
inent, pumps, ranges and cook stoves, refrigerators, shelf 
— silverware, sporting goods, tin shop and washing 
machines. 


LINCOLN, NEB.—The Proudfit Hardware Company has 
opened a store at 143 South Tenth Street. 


NORFOLK, NEB.—John Friday has bought the Balfour 
hardware store. 


WEST POINT, NEB.—The Ritter-Clatanoff-Parsons Hard- 
ware Company has been incorporated to deal in baseball 
goods, bathroom fixtures, builders’ hardware, heavy hard- 
ware, mechanics’ tools, shelf hardware, refrigerators, etc. 


JACKSONVILLE, N. C.—The Jacksonville Hardware Com. 
mny has been a eporaees by J. R. Hutchinson, T. B. 
<oonce and W. F. Fletcher. he capital stock is $20,000, 
Catalogs requested on motor trucks. 


BENTLEY, N. D.—The M. Sippert Hardware Company re. 
quests catalogs on automobile accessories, baseball goods, 
belting and packing, bicycles, buggy whips, builders’ hard.~ 
ware, building paper, children’s vehicles, churns, cream sepa- 
rators, cutlery, dairy supplies, dynamite, electrical household 
specialties, fishing tackle, furnaces, furniture department, 
galvanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm implements, heavy 
hardware, iron beds, kitchen cabinets, kitchen housefurnish- 
ings, linoleum, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, plumbing department, 
pumps, ranges and cook stoves, sewing machines, shelf hard- 
ware, silverware, sporting goods, tin shop, wagons, buggies 
and washing machines. 


COLE HARBOR, N. D.—B. M. Wacholtz has commenced 
business here, dealing in cream separators, heavy hardware, 
pumps, etc. 


DODGE, N. D.—The Dodge Hardware & Implement Com- 
pany has been incorporated with a capital of $15,000. The 
incorporators are John Buchholz, George Buchholz and 
Richard Wulf. Catalogs are requested on furniture. 


PILLSBURY, N. D.—More Brothers are purchasers of the 
implement business of A. G. Dankin. 


BELMORE, OHIO.—The hardware store of Houghton & 
Johnson has been redecorated. 


KONAWA, OKLA.—The Michaels-Porch Hardware Com- 
pany has been incorporated to deal in automobile accessories, 
laseball goods, bathroom fixtures, belting and packing, 
bicycles, buggy whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separators, crockery and 
glassware, cutlery, dairy supplies, dog collars, dynamite, 
electrical household specialties, fishing tackle, furniture de- 
partment, galvanized and tin sheets, gasoline engines, ham- 
mocks and tents, harness, heating stoves, heavy farm im- 
plements, heavy hardware, home barbers’ supplies, iron beds, 
kitchen cabinets, kitchen housefurnishings, linoleum, lubri- 
cating oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
und glass, plumbing department, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, sewing 
machines, shelf hardware, silverware, sporting goods, toys, 
games, wagons. buggies and washing machines. The capital 
ptock is $10,000, and the incorporators are J. M. Michaels, 
J. L. Porch and W. B. Porch. Catalogs requested. 


TROQUOIS. S. D.—The H. W. Crawford hardware store is 
now owned by the Clarke Hardware Company, which re- 
quests catalogs. 

ARCHER CITY, TEX.—J. Eichler & Son have opened a 
store here, carrying a stock of buggy whips, churns, crockery 
und glassware, cutlery, dynamite, electrical household spe- 
cialties, fishing tackle, furnaces, furniture department, har- 
ness, heating stoves, iron beds, kitchen cabinets, linoleum, 
ranges and cook stoves, sewing machines and shelf hardware. 


COMFORT, TEX.—Walter Brinkmann has bought the 
furniture stock of Herbert Brinkmann. 


HENRIETTA, TEX.—Thaxton Bros. are successors to IL 
J. Barber & Co. 

STRAWN, TEX.—Hurst & McCorkle have erected a 
building. 

ALMA CENTER, WIS.—F. M. Garman and S. R. Mil- 
brandt have disposed of their interest in the Corner Hard- 
ware Company. Peterson Bros., the new owners, request 
catalogs on plumbing and electrical supplies and paints. 


DOUSMAN, WIS.—Jenkins & Cole have sold their business 
to Jenkins & Ludwig. 

MANITOWOC, WIS.—Jacob J. Stangel has commenced 
businegs here, doing both a wholesale and retail business. 
He will build a three-story building 50 x 150 ft. at South 
Eighth and Quay Streets. Mr. Stangel recently retired from 
the Worel-Stangel Company. 

MERRILLAN, WIS.—The hardware firm of T. G. Ander- 
son & Co. has been reorganized. Clarence Anderson has 
become a — and the name has been changed to the 
Anderson Hardware Company. Catalogs requested. 


MONTFORT, WIS.—Henry Chandler has bought a half- 
interest in the Montfort Hardware Company. 


NEENAH, WIS.—The William a Company, whose 
business is both wholesale and retail, has increased its 
capital from $25,000 to $100,000. The firm carries a com- 
plete stock of hardware, electrical household specialties, etc., 
and requests catalogs on a line of tools. 
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HARTFORD 
TIRES 


ARE A SALES-INSURANCE 


Everywhere you go, you see them used 
on every make of good car. 


The popular demand for the famous 
Hartford ‘“‘H” Tread solves your tire sales 
problems. 


Write to one of the following distributors 
TO-DAY for information regarding prices, 
etc. 





—— 


STUFFER-ESHLEMAN & CO., New Orleans, La. 


J. D. WEED & CO., Savannah, Ga. 
DECATUR & HOPKINS CoO., Boston, Mass. 
PUTNAM HARDWARE CoO., Houlton, Me. 
ALBANY HARDWARE & IRON 

cox.. Albany, N. Y. 
F. P. MAY HARDWARE CoO., Washington, 

ma <. 
REILLY BROS. & RAUB, Lancaster,, Pa. 
WILSON & PUGH, Cumberland, Md. 
PRUSIA HARDWARE CoO., Fort Dodge, Ia. 
SUELFLOHN & SEEFELD, Milwaukee, Wis. 
HIBBARD-SPENCER-BARTLETT ' 

& CO., Chicago, III. 
BELKNAP HARDWARE & MFG. 

oo Louisville, Ky. 
GEO. WORTHINGTON CoO., Cleveland, O. 
TRACY-WELLS CoO., Columbus, O. 
MORLEY BROS., Saginaw, Mich. 
MARSHALL-WELLS HARD- 

WARE CoO., Duluth, Minn. 
MARSHALL-WELLS HARD- 

WARE CoO., Spokane, Wash. 
MARSHALL-WELLS HARD- 

WARE CoO., Portland, Ore. 
WITTE HARDWARE CoO., St. Louis, Mo. 






E. L. WILSON HARDWARE CO., Beaumont, Texas 
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Business Is Booming 


Sparton Motor Horns have greater profit- 
making possibilities than any other similar 
line on the market. And these possibilities 
are not going to die. We leave no stone 
unturned to turn every motorist into a 
customer. 


Our advertising campaign is nation-wide in scope. 
Sparton red signs, “Safety First Sound Sparton,” mark 
nearly every important highway. Sparton Motor Horns 
are known to every automobile owner. 


If you are not a Sparton Dealer you are missing a 
mighty fine opportunity to make sales. With an order 
for twelve Sparton Motor Horns we will send a display 
board fitted with hot shot batteries for operating the 
horns. 


Write today for our proposition. 


The Sparks-Withington Company 


JACKSON, MICH. 


HATTA ARUBA ATA 


June 


14, 1917 
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Lilmo Tllanifold 


Helps Your Customers 


Fight High Cost of Gasoline 


By actual official tests the Wilmo Manifold 
gets 34c worth of mileage—and more—from 22c 
worth of gasoline—whatever the grade. 


Think what a real service you can be to your 
customers by showing how to get the most out 
of their gasoline the Wilmo Manifold way. 


Think what a big talking point that means 
to you in Wilmo Manifold sales—together with 
Wilmo simplicity. The Wilmo is attached in a 
few minutes with a monkey-wrench—then on 


for good—without need of further watching. 


The diagram below shows how the Wilmo 
Manifold completely vaporizes gasoline and vir- 
tually eliminates carbon. So scientifically simple 
that a mere schoolboy can understand it. 


Sales are now in the hundred thousands and 
going strong, helped by advertising in national 
publications. 


The Wilmo Manifold retails at $7.50 to $15, 
according to make of car. It stays sold, and 
continues to advertise you and your service to 
customers. 


Write for interesting test data, testimonials 
from users telling of many more miles to the 
gallon, and for helpful selling facts. For here's 
a year ‘round seller that means business and 
more business—for you. 


THE WHITTIER COMPANY 


First National Bank Building Dept. 506 Chicago, Illinois 


\u\ How the Wilmo Manifold Increases Gasoline Mileage 42% to 547 
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To the Lwe Hardware Dealer: 


The odds are that you already carry 


THE HALLADAY LINE 


But there is a slight chance that in the rush of your regular hardware business you have been { 
overlooking a crackerjack of a good thing in the way of increased profits from this line of 
highest grade Automobile Accessories. 


NATIONALLY ADVERTISED 


The Halladay Bumpers are known from New York to San Francisco as the strongest and 
most efficient as well as the best looking Bumpers on the market. 


ss Pp A FEW OF OUR PROFIT PRODUCERS 


Halladay Bumpers, Front and Rear for all cars. 
Halladay Flexlevers for Heavy Cars. 
C O Halladay Flexlevers for Ford Cars. 


















Halladay Shock Absorbers. 
Halladay Tire Holders. 
Halladay Tilting Steering Whe 


Halladay Jacks and Halladay = Tippers. 
Halladay Luggage Carriers. 











Our catalog in your hands will be of mutual benefit. 





Pin this advertisement to your letter 
head while the spirit moves you, send it to us and we'll see that you get a catalog. 


L. P. HALLADAY CO. Streator, II. 








Distributors: 
Asch & Co., 16-24 W. 6list St., New York City. Sanford Brothers, Chattanooga, Tenn., Southern Distrib- 
E. L. Thompson Co., 817 Boylston St., Boston, Mass. utors. 
Gray-Heath Co., 1440 Michigan Ave., Chicago, Illinois. Haghson & Merton, Inc., San Francisco, Los Angeles, 


Portland and Seattle, Pacific Coast Distributors. 








ORDER YOUR STOCK NOW of 
Acme Running Board Mats 


PACKED ONE TO A CARTON WITH SPRINGS 
























It Is 
MADE ENTIRELY OF GALVANIZED STEEL Holds The Never In 
SAME CONSTRUCTION’ AS ACME DOOR MATS Door Open The Way 


ag oe 


GRIFFIN Gara age Door Holder 


Is as necessary to hold the open as the bolt to hold 
it shut. The mere sight of it enables one to see at a 
glance its great value. 


TWO SIZES 
Tax 9%" 
844 x 1442" 

Held by Springs 
as shown at “A” 












- The Garage door swing- the new and modern im- 
and “B.” Easily ing to and froin the wind provements on his car— 
attached. is annoying and trouble- and he gets them. So it 

some, expensive and dan- is when he builds his gar- 





Write for catalog today gerous. The old way of 


locking or hooking the age. He wants the latest 


os improvements that add 
Acme Steel ie Co., M’f’rs tory oF practical” "materially to his comfort 


6 automobile owner and convenience—and he 











Main Office and Works: b d t ts th 
2834-40 Archer Avenue, at Seer eee alias a re ~- 
rn Branch: ern Branch: 
ts Lafayette Ste RV. Clty, JO Tite Sr Atlanta Ge THE GRIFFIN MANUFACTURING CO. 
M.E.CANFIELDCO. ACME STEEL GOODSOF CANADA, Ltd. 30 Warren St., Erie Penna 17 E. Lake St., 
Los Angeles, Cal. Montreal, Que. New York ’ 4 Chicago 
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Once in, there’s no letting go. Pipe threads, 
couplings or elbows break first when these 
sturdy Pexto Wrenches get a good hold. 

While these jaws of hardened steel are doing 
good work for your customers they are doing 
good work for you Pexto service means more 
sales and greater profit. 

When you have covered all the strong talk- 
ing points on quality in this member of the 
Pexto Tool Family you still have the “fine 
finish that backs up every point.” 

Pexto Stillson Pipe Wrenches are made to 


In the Jaws of a Pexto Stillson 
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fit every size of pipe from % inch to 5 inches 
in diameter, with wood handles 6 to 14 inches 
and steel handles 6 to 47 inches long. 

Write your Jobber for prices. 


The Peck, Stow & Wilcox Co. 


Mfrs. Mechanics’ Hand Tools, Tinsmiths 
and Sheet Metal Workers’ Tools and Ma 
chines, Builders’ and General Hardware 


Southington, Conn. Cleveland, Ohio 


Address correspondence to 210 W. Center Street, 
Southington, Conn 
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Encourage Him 


Some bright boy in your store is show- 
ing a keener desire to know about the 
goods around him than is usually 
found in youngsters. 


This boy is of the stuff that makes 
real merchandisers. Properly tutored, 
he'll develop into a big, broad-gauged 
man able to lift many of the burdens 
you now carry. 


Encourage his continued interest, 
add fuel to his ambition and make 
him more valuable generally by giv- 
ing him a personal subscription to the 
Hardware Age. 


In many cases a Hardware Age sub- 
scription has been an important fac- 
tor in bringing boys from the ranks. 














An Absolute Necessity For Ford Cars 


THE HANDY 


Horn Push Button and Holder 


HE Horn push button on the FORD is located 
in a decidedly awkward place—on the steering 
column. To reach it one must put the arm either 
through or around the wheel. It’s not only unhandy 
—it’s unsafe. The HANDY horn push button and 
holder is placed where it rightfully belongs—on top 
of the steering column in the center of the steering 
wheel. 
Every FORD owner wants this necessity as soon 
as he sees it. When he gets it he'll be proud of it. 
He cannot afford to be without it 


Come complete and can be attached in five minutes. 


50 


Manufactured by 


The Francis-Rand Company 
Cleveland Ohio 
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rT FA EMPRESS anfise "re & u yo all 
sent only a 
¥ ¥ st i part of our 


Marine De Luxe Invisible Spring Comp. line. 


Plain No. 299 Leather Packed Short Pat. Marine Ratchet 
BOWEN MFG. CO. a. ¥ 











Write for full 
information. 


AUBURN, N. Y. 
Spring Lock CATALOGUE ON APPLICATION 





Wire Lock 





Ask for 


Sty Sty § ‘ § 
Ratchet “‘A"O.C. “B"O.C. “D'"0.C. “N"0.0. “L'O.0. “K"O.0. %. “Goo, Wing Top} Catalogue L. 























UNIVERSAL Push Button VIKING 


rytrrs new, 
Entire top 

moves. Pras Niodel 216 
any point and 
contact is made 
instantly. No The strong guarantee back of 
wee ps ee these spark plugs makes it easy 
desks, door bells to sell them. Send for prices. 
and electric 9 

auto horns. 


Shell is finished | *E° 

in beautiful Viking uarantee Tag 

black enamel This genuine Viking Spark Plug is guaranteed by 
with nickel plate. Top a durable black composition. the maker to give entire satisfaction; should it failto 


Very attractive. May be had in Black, White, Oak do 80, return it tothe maker with this tag. A new 


“ ; . plug will be sent you free of charge, or your money 
or Mahogany. Used as standard equipment by largest will he sefendod. 8 


auto manufacturers. Cut is exact size. MA I 
You'll find it a “live wire” at the THE JOBN CGREGOR CO. 


FULTON, N. Y. 
Price, 25 Cents. Sales Dept., Roslindale Station, Boston, 


Garford Mfg. Co., Elyria,O., U.S.A. 




















Adams Auto Top Holder 


ceca WW solsome’)rolik 


Neatest — Quickest — Strongest 


Dealers everywhere will find a IN 
ready sale for this best of all Top 


Holders. An ornament to any car. 
No unsightly projecting arms, nor CONVERSE 
dangling straps. Can be installed 


cars, % in. for large ones. 


in two minutes, and operates 

quicker than any other. 

Two sizes—% in. holes for small FeIPL TREAD 
a ¥ ¥ 
al hd . 


eo 


Price, $2.00 per pair TIRE YY 


Write for discounts to dealers. § 


ROCK ISLAND MFG. CO., Dept. B, Rock'Island, Ill. 














i Wi —_— It is 
mre we: me, %2 | | LhePartof Prudence 


We're making a spring oiler 
that’s easily attached, sto 
the squeaks, works out the 


a to place your name before the trade 
Universal Spring Oiler —and keep it there. 

™ Pn + xe - Would you meet the heads of 
Sines? "1" and 2 We sre America’s wholesaling and retailing 
BF hardware establishments? Let us 
our goods. Write for prices. 


Most cars use from 8 to 16 introduce you through 
ollers each. 


IMPROVED GAUGE MFG. CO. HARDWARE AGE, 
SYRACUSE, N. Y. 239 West 39th Street, New York. 
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BLUE SWIAEARS 


TRADE MARK REG. U. S. PAT. OFF 


HARDWARE AGE 


Goodyear Believes In 
Better Bicycle Tires Cheaper 


Yes, Goodyear believes in its bicycle tire 

olicy—believes in it whole-heartedly; be- 
ieves in it to the extent of backing this 
policy with a tremendous advertising cam- 
paign, greater, more far-reaching and more 
expensive than any other maker ever 
dared to launch. 


tet 
pier eee 
in Orato ee 
eI 


repose tas 
Se 
— 


Better bicycle tires for the American bicy- 
clist—and cheaper! That’s what the Good- 
year policy means to the rider. And the 
rider is turning to Good year Blue Streaks 
with a willingness that proves he wanted 
such a square deal bicycle tire policy for 


a long time. 


The rider appreciates Good- 
year’s determination to give 
him better tires cheaper. 
Goodyear does so, first, by 
making only one tire, thus 
cutting down manufactur- 
ing costs. Second, by sell- 
ing direct to the dealer in 
the rider’s town, and in that 
way cutting out former 
needless profits between the 
factory and the rider. 


The American bicycle rider 
is becoming more shrewd 
in the buying of tires. He 
is glad to learn that he now 
may save money by buying 
Goodyear Blue Streaks. 


And he is glad to get ac- 


Wie 


> 


AKRON 


quainted with the Good year 
dealer who also believes in 
this square deal policy—who 
will sell him the Goodyear 
Blue Streak Tire at the new 
square deal price of $3.25 
each. 


When this rider reads Good- 
year’s advertising today and 
in the months to come, will 
he be able to buy these tires 
from you? ‘Or will your 
competitor get this rapidly 
growing Blue Streak busi- 
ness ? 


Follow our advertising. 
Think it over. 


The Goodyear Tire & Rubber Ca 
Akron, Ohio 











pair 


eee 


ay 


Phe ae 












ca es 


aE ye 


a ee 
prs ear wenn totees tt 




















Ke RAR ARN Ng 


HARDWARE AGE 








srommanenrg ss 0 « 
alin asain erp nes 





LE CN ss eae wi 


SCREW AND DROP FORGED WRENCHES 


ALL KINDS—PROMPT DELIVERIES 





General Offices: AKRON, OHIO 


Y 


THE WHITMAN & BARNES MANUFACTURING CO. 


ESTABLISHED 63 YEARS 


Factories: Akron, O., Chicago, Ill., St. Catharines, Ont. 


New York Store: 64 Reade Street 














Displays 
That 








Sell 























Herrick & 
































Dunbar 
“All Pur- 
pose Steel 
and lron 


Racks 


























Display your 
lines of agri- 
cultural imple- 
ments, axes, 
scythes, base- 








ball bats, 




























































b-ooms, lawn 
mowers, etc., on these attractive racks. You will find 
it’s the most economical way to save floor space and you 
will find its displays help you sell the goods. 


Write for complete catalog to 


The Toledo Rack & Level Co., Toledo, Ohio 








I Use the 
m=l-Pax Ledger 


because it opens with one turn 
of a key (100% expansion) 
and closes (tight) with a 
slight pressure of the hand. 
That saves a lot of time. 


The half round back and 
scientific crimping of the leaves 
gives me a flat, solid writing 
surface. 


The me- 
chanism is 
very sim- 
ple, but 
thorough- 
ly effi- 
cient. 


I can al- 
ways get ledger sheets that really fit, on short 
notice. My dealer stocks them in many standard 
rulings and in the best grade of ledger paper. 


All first class stationers sell mason Books and Forms 
SEND FOR CATALOG G1 


J 
oz} Pom Books and Forms Are Acknowl- 
0 e edged the Best by both Dealers and Users. 


WHY SUBMIT TO SUBSTITUTION ? 


Irving - Pitt Manufacturing Company 


Largest Loose Leaf Manufacturers in the World 
Kansas City, Missouri 1 

















a 


ROSE WIDE HEEL No. 221 


WRITE FOR CATALOGUE H 
to either 


WM. ROSE & BROS. or 
WIEBUSCH & HILGER, Ltd. 
Selling Agents 


Sharon Hill, Pa. 
110 Lafayette Street 
New York City ROSE. 


Who sells your customers 
their ROSE Wide Heels? 


The handy Rose Wide Heel is 


superseding narrower brick trowels. 


As never before, advantage lies 
with the superior make because 
greater width makes any forging but 
the most accurate feel awkward to 
a skilled man. For this reason the 
store of the hour is the store with a 
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Order STANLEY No. 3000 
‘*Twinrold”’ Self-Tightening 


Coiled Double Box Strappin 
ae. 6 Pat. Sept. 26, 1911; Nov. 5, app g obliquely om 
or — Mehtes tc 


STANLEY QO WORKS 


NEW YORK CHICAGO 
See pages 1, 73 








PANAMA PACIFIC 
INTERNATIONAL 
EXPOSITION 


Highest 
Award for Files 
and Rasps 


GOLD MEDAL OF 
HONOR 







SAN FRANCISCO 
CALIFORNIA 




















BLACK DIAMOND FILE WORKS 


Ma Rr. 





<n 


ESTABLISHED 1863 












Twelve Medals of INCORPORATED 1895 
Award at Special Grand Prize 
INTERNATIONAL ,GOLD MEDAL 
Atlanta, 1895 


Expositions 


Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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TUBULAR RIVETS 





BIFURCATED RIVETS 


Established Eighteen Eighty-four 


Main Offiee and Factory 
JUDSON L. THOMSON MFG. CO. f } 
Walth Mm wn’ 
Bifurcated and Tubular Rivets, Metal Specialties and Rivet Setting Machines 


ORNAMENTAL SPOTS Write for Catalog and Prices OUTSIDE PRONG RIVETS 
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WE PIONEERED 


The first “Less than 100 Watt’ Gas Filled 
Lamps back in 1915. 


Today we remain sole manufacturers of 40 and 
60 watt Argon Gas Filled Lamps. 


There Are Several Reasons 
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THE STEEL FRAME 
35 Years of Butterfields 


We have gained at least two things from 
our long experience in manufacturing taps. 
One is the ability to make keen cutting, accu- 
rate taps that retain their qualities thru long 
service. The other is a knowledge of the needs 
of the trade. 





is designed to withstand the usual 








abuse that is so frequently applied 









to pipe wrenches, reinforced at the 
points where the strain is concen- 
trated. The springs are full of life, 






permitting the wrench to release its 
hold quickly. 

Stock Butterfield’s and you will be equipped 
to meet the needs of the most exacting cus- 


tomer, in taps, dies, reamers, screw plates and 
allied tools. 












= F. E. WELLS & SON CO. | 


= Greenfield, Get our catalog today. 


Butterfield & Co., Inc. 
Derby Line Vt. 


Branch Stores: 


62 Reade St., New York City. 
566 Cadillac St., Detroit, Mich. 
11 So. Olinton St., Chicago, Ill. 


HELLER’S 


PIVOT DOOR 


CABINETS 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., im 
the United States. 


























DISPLAY ALWAYS IN SIGHT Send for Catalog No. 24. 


C. HELLER & CO., Montpelier, Ohio 
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“SAND PAPER FLINT PAPER EMERY CLOTH 


iN REAMS AND ROLLS 


GARNET PAPER AND EMERY PAPER 


Fie Bits aint n Me aah 








This Is No Free Offer 


It is but another evidence of J. H 
Williams & Co.'s policy to make your 
display and sale of Williams’ Wrenches 
attractive and = We shall be 
well paid for the Angra d in the increased 
business we acquire thr sont your use of 
it. and in the added sati sfection it affords 
you and your trade. 


You Buy the Wrenches 


a carefully selected assortment that pro- 
vides the widest range of usefulness. 
Their finish and physical qualities are 
unexcelled and they enjoy a larger con- 
sumer demand among mechanics than all 
others combined. 





We expend our advertis: 4 atl 


SILENT tion to introduce tool buyer: 


and we expend our py ae on 


SALESMAN your regular customers. 


“ 
A” We have a larger Board of the same 


Tear type as the “A” Board, containing six  ° 
: “ Wrenches of each size, 22 sizes and _— 


classes, with an over all length of go”. - 


LHWILUAMS & CO. 








Highest Quality 
REASONABLE PRICES 


SATISFIED CUSTOMERS 
PROFITABLE SALES 


__ SAIN Tel iae~_ 


TOOL COM PANY 















Successors to 
Union Caliper Co. 
Bates Mfg. Co. 
Tool Business of Hill Standard Mfg. Ce. 








MANUFAOTURERS OF 


ALIPERS, DIVIDERS TAP WRENCHES, 
vewrenAlt, § STEEL RULES ANTER PUNCHBS, 
‘Commrna tion CARBS, 


om SAW FRAMES KEY SEAT RULE 
_= HREAD GAUGE BS, THICKNESS GAUGES. 


Complete Line of Tool Holders fer 
Tarni Plan’ Boring, Shaping, Slotting, 
Quiting, Treading, Key’ Seating,» Lathe. Doge, Del Molders 
Machine Vises and Screw Machine Products. 
t Du & O©o., Ling & 
Selling Ane agree on é.. Sump or. 









- Oo 



























fail to “‘catch”’ it. 
business for you. 






No Contagion belief that you can turn out 


high grade merchandise. Put that belief into your ad- 
vertisement in Hardware Age, and our readers will not 


239 West 39h St., New York City 






is more sure than your own 






Right there is the beginning of 
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Sherman Bibbs 


Are Better 
Full Size and Weight 


Many Bibbs now offered 
hardware trade are under- 
size and underweight. 


Inlet and Discharge bored smooth. Cap packed with 
cone-shaped washer. This acts as a stuffing box, 
gives long bearing for spindle, and, being thoroughly) 
filled with plumbago, lubricates as well as packs. The 
most efficient and long wearing Cap Packing procur- 
able at any price. 


Each Bibb Tested Under 100 Pounds Water Pressure 
Send for Descriptive Circulars 


H. B. Sherman Mfg. Co., Battle Creek, Mich. 


Columbus Sanitary Fly Trap 


The Safest and Strongly 
Quickest Way Built of 
to get rid of High-Grade 


Flies Materials 


Every trap guaranteed not to pull apart. The best 
appearing and most efficient trap on the market. 
The price is right. 


The Safety Wire Gas Globe Co. 
Columbus, Ohio 








eee [VES PATENT 
WINDOW STOP ADJUSTER 


Prevents Drafts, Dust and Window Rattling 


EAvY BED 


The only stop adjuster made from one piece of metal with 
solid ribs and heavy bed that will not cup or turn in tightening 
the screw. 

Descriptive circular mailed on application 


THE H. B. IVES CO. 


Manufacturers of Builders’ Hardware 
NEW HAVEN - - - CONN., U. S. A. 





Double Dasher Beaters. 
Dover Egg Beaters- 


The latest and most im- 
proved types of egg 
beaters. A full variety of 
styles, sizes and prices, to 
meet every requirement. 


THE TAPLIN MFG. CO. 
New Britain, Conn. 
New York Office: 

143 Chambers Street 














GREEN’S HARDWARE 


SHELF BOXES 


Price list sent on request 


THE A. H. GREEN CO. 


101 WARREN STREET NEW YORK 




















Guaranteed 
Not to Mar 
the Floor 


Acme Removal Felt Tips are made 
of long haired wool, compressed 
under hydraulic pressure. 


Consequently they wear indefinitely. 
Positive insulators against noise and the only tip guar- 
anteed not to mar the finest floor. 


Demonstrate with samples at our expense. 
For furniture of all kinds. 


THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 


Agents: J. C. McCARTY & CO., 29 Murray Street, N. Y. 











CARY’S SUPERIOR 
METAL JOINT FASTENERS 


Warranted satisfactory in every sonpest, They are given the 
—_ ~- for their uniform high grade quality and 
ade in many widths and with F number of 
corrugations desired. 


eas 
sit 
Corrugations 


SAW EDGE PLAIN EDGE 


Packed in cartons of 500 and 1000 and in bulk. Also put up ia 
coils, wound right-hand and left, and with straight t corrugations 
for use in Automatic Driving Machines. 


Largest Stocks Always on Hand—Immediate Shipment 
Manha Plase 
Cary Mfg. Co., ™ “BROOKLYN, N.Y. 








Corrugated 
Joint Fasteners 


The keen saw toothed 
edge means a quick job 
—and solid joint. The 
finish is of the well- 
known “Acme Quality.’ 

Write for samples and 
prices. 


ACME STEEL GOODS COMPANY 


2840 ARCHER AVB., OHIOAGO 
New York City San Francisco Montreal, Quebec 


x 5 Parallel Saw Edge 


Atlanta, Ga. 














June 14, 1917 


HARDWARE AGE 


105 



























BICYCLE 


Step Ladders 








are made in 
many styles 
and to fit 
all kinds of 
shelving. 

Send for catalog giving 
full description and prices. 
THE BICYCLE STEP 
LADDER COMPANY 


62 W. Randolph St., Chicago, II. 





Perfect Clinching Hose Mender 


This is the mender which 
gives satisfaction to the user 
and fair profit to the dealer. 
Nothing else on the market is 


as good. 


Menders are made in all 
common hose diameters 





Dealers are invited to ask for 
Our Catalog, which also shows an excellent 
line of Hose Couplers and Lawn Sprinklers. 


STUBER & KUCK CO., Peoria, IIl. 


New York Office: 154 Chambers St., J. M. Sherwood, Mgr. 
San Francisco Office: Rialto Bidg.. Wm. P. Horn, Mgr. 























You Care Not 


half so much for quantity and quality 
of circulation as you di for the con- 
fidence our readers have in this publi- 
cation. When we carry your message 
it receives respectful attention from 
readers accustomed to act. Interest 
precedes attention. We get you atten- 
tion. 













Genuine NEY Haying Tools 


STANDARD FOR FORTY YEARS 
THE COMPLETE LINE WRITE FOR CATALOGUE 


THE NEY MFG. CO. Canton, Ohio 

























McKinnon 


All-Steel Hose Reels 


Being made throughout of STEEL, elec- 
trically welded, they are lighter yet 
stronger than other reels. Handsome- 
ly finished in japan, 
carefully baked on. 
They sell at a 









Congested traffic conditions make it imperative that 
you order them to-day. 


McKinnon Dash Company 
Buffalo, N. Y. St. Cat es, Ont. 


The Worcester Lawn Mower Co. 


Worcester, Mass. 
Have their NEW CATALOG 
in COLORS ready for mailing. 
Ask for it. 









SELLING AGENTS: 


J.C. McCarty & Company, 21 Murray St., New York 

























BALE TIES 
GRISWOLD PERFECT 


(Standard and half gauge) 
STRONGEST and BEST PACKED tie on the 
market, made from selected wire. 

QUICK SHIPMENTS 


NORTHWESTERN BARB WIRE CO. 
Wire Products Mill Street, Sterling, Il. 























DID YOU EVER SEE 


Wagner’s KANT-SUK Calf 
and Cow Weaner? 


IT’S A WONDER 


A perfect humane and effec- 
tive device that sells the whole 
year round. 

The hinge construction of this 
article allows the calf and cow 
to graze in the same pasture, 
yet effectually prevents sucking. 
It is easily applied. Once used 
always used. KANT-SUK Wean- 
ers have no equal. 

We make a complete line of 
Saddlery Hardware, also Hard- 
ware Specialties. 





MANUFACTURED BY 
Imperial Bit & Snap Company, Racine, Wis. 
All the leading jobbers carry them in stock 
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GENERAL GOODS.—Goods which are made by more than one 
manufacturer are printed in Italics. The prices named represent 
those obtainable by the fair retail Hardware trade. Very small 
orders and broken packages often command higher prices, while 
lower prices are usually given to larger buyers. 


SPECIAL GOODS—Quotations printed in small type (Roman) 
Teiate to goods of particular manufacturers who request the 
publication of the prices named and are responsible for their 
correctness. They usually represent the prices to the average 


SS SS) OS SS 
Current Hardware Prices 





retail trade. On some goods slightly lower prices are obtain- 
able for large lots. 

STANDARD LISTS AND DIRECTORY OF MANUFACTURERS, 
— Contains the list prices of many leading goods. It is pub- 
lished in loose-leaf form and is kept up-to-date by a monthly 
subscription service. 472 pages, 7 x 10 inches. Price, $5.00. 
ADDITIONS AND CORRECTIONS.—The trade are requested 
to suggest any improvements with a view to renderi these 
quotations as correct and as vseful as possible to Retail Hard- 
ware Merchants, 
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Gimiet Bits— Leather Lacing Sides, per Shelf— 
Aosusters—Biin— (See Gimilets and Gwmilet Bits.) ft. Raw Hide, No. 1, f sidee A. BH. Green Co.: 
H. B. Ives Co.: List Feb. 1, 1917. Hollow Augers— 7 ag. ft ONE OWE cccrececee f Interchangeable Locked Corner. 

Upson’s Patent..........'.. 33'3% | Bonney Vat., per doz...85. 50@$6.00| Under 17 ~ he er coseecovcens 47 Nos. each 1, 11¢; 2, 23¢; 3 

Window Sto ° ° 16¢; 4 214; 5, 30¢; 42¢; 
, Machine Bits— ber— "‘00¢: . -" 
Ives’ Patent. List Feb. 1, 1917. | 22, ‘22¢; 23,'24¢; 24, 30¢; 25, 
Russell Jennings & Co......... 0% | Competition re Grade)....... —. eee 
Ives’ Stop Bead Screws and Wonk.” | Ledanca Machine Co. : no alle prantangmnee: 50&10&54 soso saill ded kha eae ‘30% 
List Feb. 1, 1917 38 4 % Combination Point ...........50% | Best Grades ....+0++++2+ MGMUE54 
_ See By EPs 42 06 PPE WOON ME. sous cccaeees one 50% BRACES— 
ADZES— Lebanon awronge, _— | BLOCKS—Tackle— Common Ball ........+-$3.00@$3.50 
se c ° ne 
Carpenters’, per doz....++++++ $20.2. No. 105 High Speed Z Twist | Common Wooden ..... ee cccoons 405 C. E. Jennings &.Co........... 25% 
Ship Carpenters’, per doz..... 22.50 50&10% | Patent .....+.seeseeee seeees ISAS D og g W.: 
Ratlroad, per dot......2..+++ 18.00 Ship Aupgore snd Bits— Driti— Sweep..... in. 8 8 19 12 
L. & I. J. White: evised list | Atbol Machine Co. : Samson Per 
Carpenters, per doz........ $20.25 | Ship Augers ......ececeeeees 30S 56 | UDrlll Blocks 2c ccseccacccsses 25% s ny 8000 Soe 75 $29. 4 $30.00 
Ships — 4 and 4% in. §22's0 irvie Auger * Oo: an Series 7000. ght 2 25.00 
POF GOS, «2 eee eeeeeeeees 22.5 Ship Augers Irwin List....... D% | Series 5000.. 21.50 2.50 24.00 
C. E. Jennings & Co.: SO8S—Piume— Series 5800.. 13.00 13.75 14.75 
ANCHORS— L’Hommedieu's ............- n% | Keuffei & Esser Co...... 33 5 % Series 3900.. 13.00 13.35 1375 
Sasher Gasp’ Oe a Bh oe teeta tteks a4 33 '3% | Series 3400.. 11.00 11.40 11.75 
‘arker Supply 5 anon achine | 
Screw ADChOrs ......--+++0 75% | “No. 118 High P sah A Z Twist. BOLTS—Anchor— 
80&10% | Ankyra Mfg. Company: BRACKETS— 
ANTI-RATTLERS— e “a Ring Cabinet Z........ 40&10% yi otiapsing "Tools soeeee s2 w. is Sten pon 
n mee OOS SS Ve Sees + + ese vn rou COD we eevesesenes 
Fernald Mfg. Co. Burton Anti- Ship Angers eeeseeeeee+-33%4&5% | Parker Supply Co. Atlas po eae s 
$1.00; 0s; 8, 180: F515 <] Solid Center ...........33'%&5% | Anchor Bolts or "Screw Anchors. Bradley '.......... 55&5 to 60&5% 
; a ; 4 
3 : Axaee Star Expansion Bolt Co. Griffin's Folding Brackets... .... 8596 
Fernald Quick- Shifter, # do Single Bit, base weights, unhandled: Screw Anchors. .70&10&10% * 5% 
8 2.25 @$3.00 er dos aw a ‘ae ee sseiiaiige 
® dos. - we 00 Carriage, Machine, &c.— Stanley's tee. a 
* $0. 00@ $2.25 First Quality ....+seeeeeeee 10.00 Common Carriage (cut thread) : Stanley’s Folding No. 794......; 
Second Quality ......eee00. $9.50 R. & E. Wrought Shelf oe 
R—Dish Pro-| Double Bit, base weights: % x 6, and smalier......... 2554 ee eee 8 #2 He o 
g ) peetiaiaiiae i ER 13.00 Common, Carriage (rolled thread); 
Derst Mfx. Co.: - ay wary Secntem tae ‘ cy oe oss rae emer shdbhe sbsiedoss oOe BROILERS— 
- : xtra for handles: Ogg ae é , 

Duma Co., Red Rubber, per ~~, Retee Oaath «.cccccveesess $2.25 fale. Essie, op ba —Perer Se “s Wire Goods Co.: 
ANVILS—American— ET rs Fie dat ce cncwnrs 2.00 Mo . nds, H UES ee ee eee ed Broilers, Common ..........60% 
Fisher & Norris: Be Sie evisaceswxae ose 1.75 | Machine (cut thread): Broiler, Sherwoods .. 40% 

RE ee 11¢}| No. 2 Lon wiacieda oes HOON 1.50 « 4 and smaller....... - 40% 
Huot, Helm, Ferris & Co.. Aer ool, OS BE ae ee ee oe 1.25 arger or longer.......+. ++ 308 BUMPERS—Barn Door— 
B dos., $15, & I. 5 Wh Door and Shutter— 
Peter Wright & Bons, ® 1, 80 to ‘land, 4 tnd’ S im. cut, per *fis.50 | Vzought Tron: ee St, ex M26 Soe Be 
349 Ib. 174; 850 to 600 i. 17%¢| Ships, 6 and 7 in. cut, per dos. cial Toke eect os jumpers, B Ges............. -f 
Anvil, Vise an r — 2 i.) eee ween * . 
Millers Falls Co., e@.....---- $21.38 B - ‘ Pn. i re esevees ooeece 404 BUTTS—Brass— 
ALAN S—Spring— 
Se aaieee 20 meee weadacame 104 : 
APRONS—Blacksmith’s— Sighs Saving Balances... ..+5: 308 Tig il ig Wrought ....000eee0004 List + 20% 
— Cosoer Cos: | im Chatillon’s : Spring hs ey er Tt re 
ther, Livingstom Mists 0) eee Rotences ___._. 15%, | SPTING JOP wccccseccecessveecd ‘ 
Medium and Heavy Split. -net en Light Spring Balances.......- <2 fe pe eer rT —.. BRIGHT 
Medi and Heavy, Mule. Straight Balances ....... -15% | Square Ce. eT eee 45% 
ae is Circular Balances .......--. 30% | $4 Barrel, list +106. °° Reversible ond Nake 45% 
ND BITs— RE PSs o> s p.0v0.6 50:00 20% | Brass: Barrel, list +104. Back Flaps 306104 
AUGERS AND Jacobs Bros, Co., Inc. BONE cic bce Voss ise ectan ses 104 Rena "st ert Cnet se ye 
Revised List Straight Spring Baiances. 40@50% Spring DME a scenedgucevocoe 104 Chest Hi GOS woveeservensecs 308-104 
Ordinary Double Spur......+- yo ee Light Spring Balances. ..40@50% , - ios ~. 1, 1917 e INGES weeseseees é 
J er 45&5% ves’ ortise eee 4 % 
jennie pe Ses leh “50654 BALERS Waste Paper— Ives’ Wrought i 33 14 % ae. BRONZED ‘ 
Boring Mach. Augers....-+- 33,458 ics r ag & ogee: |? Expansion— ight, Narrow, Loose Pin. +20&10¢ 
Car Bits, 12-im, twist......- 3344 & 54 — Pad. ae ged, oS: | aukyre ite. Oomnany: Light, Narrow, Loose Pin, Ball Tip, 
W. A. Ives Mfg. , $85, Schick, No. 3, Open Ankyra Anchor Bolts......... asm] fer dos. pair, ei ate a 

Mephisto ......seceeceseeee 30% Top, $65. Schick, No. 4, | Ankyra Collapsing Tools...... 15% | 1% he 4 4-in. 
a - Auger Bit to. 2 : Open Top, $95. Bester Supply Co. u — red 100 dai 2.40 3.60 4.10 

Auger Bits, Irwin List....... % xpansion jolts. soeaves 000 oo ba road, per ar 

aut Bit Sets, Irwin List....50% | BARS—Crow— | Lag Screw Type ........see0+: 15% 2x2 24x24 3x3 3Y423% 4x4 
C.K. Jennings & Co. : , | Steel Crowbars, 10 to 40 Ib.. | Machine Bolt Type............ 30% | $24. 24.50 24.75 25.00 31.00 

No. 10, ext. lip, standard list. 1350 per b., 54¢ | Richards-Wileox Mfg. Co. 1108184 44x44 5x5 

No. 30, standard list......... 2% | Pinch Bars .....++- pean nwece’ 6%4% | Star Expansion Bolt Co.: 45.00 56.00 
Kiussell Jenuings’, Standard sais, »leases—P a | Sebco & Star Expansion eae 

%e orch— | 0&10% 
Lebanon Machine Co. : S$. Cheney & Son: | Stove— 
No. 108 High Speed Z blag Zimmerman Patent ......-- net list | | Stove MME, otic ai wenaicbipatord 654 Caces—sira— 
No. 308 Cabinet Z Twist. BEAMS—Scale— eae , 
40&10% | Scale Beams ...seeccccesseeers OO) Comal Ties oo ccc bw 454% . ee & Co.: < 

Pexto Solid Center............-- 50% | Chatillon’s No. 1......cccceeees net | a re dc ee ie i iw fale ae 404 apann 6.052 664.00 06 159 
Progressive Mfg. Co.: Chatillon’s No. 2.....-++ee++++5 net | american Screw Ce Brass Canary ee eercesenrs see 35% 

ee eee 2 $e | pears: 10% Bay State ee. Aad 28, ‘99, Parrot Cages, Aviaries, Cage 
Pugh's Siac sek ite as raeoees 15% | Sargent & CO....ccceeeeeeeees 10% | : 0&10 % WOME Sess eciveseestooess 35% 
Smith & Hemenway “,, Inc. © j Eagle Phil., list Oct. 16, 84. 70% 

, vn eescceeeces -20% | BELLS—Cow— ’ 

Snell Mfg. Co. Wrought Cow Bells. .....+++++--$08| Tesste— CALIPERS AND DIVIDERS— 

 Dhheeser issues 70% Hand— | Ank Mfg. Co : Athol Machine Co. : 

OO 6s kccant a ntde 60% | Polished Brass ....-sccsecesess 104 | Tapes 7 Pees yt Fo A stef he 40&10 % Premier; A. M. O.........0+: 25% 

Jennings’ Pattern se ots Sais head rs » epee pa | : Ankyra Collapsing Tools...... 25% 

ennings attern ned Nicke late -arker Sunply Co : 

Star ........ - + + SOQGORION | Cryigs 2... cece cesceceeeeeess | Toggle Bolts, plain.. . 65% | CALKS—Toe— 

Ca Bits— Miecellaneoue— Toggle Bolts, reversit ..40% | Blunt and Medium, 1 prong, per 
Irwin Auger Bit Co., Irwin List Ferm Belle 5 & 546 Star Expansion Bolt Co Mi Me Uy, vhs r kee iteategewesass 00 
SERS [re eet, tee ceeseese ’ Sebco Toggle Bolts.......... 75% | Sharp, 1 prong, per 100 lb...... $6.50 
Russell Jennings & Co........+. 40% |Church and School.....++++++++- v4 
Lebanon Machine Co. : Trip GOMGS ..ccsecccveccenseves BORERS—Bung— Heel— 
Po a a Trek 10% BELT DRESSING— Enterprise Mfg. Co...... eeebene 20% |Blant and Medium, 1 prong, per 
No. 812 Cabinet Z Twist, See Dressing elt. __ Ra ee $6.50 
Dowel Bite— 4°81” | RELTING—Leather— BORING Neg personage nf Sharp, 1 prong, 100 tb 
Irwin Auger Bit C Irwin List .50% ow ‘4 % “ Gok 4 7 ean 35 a Pay ie. 2. es oat. aes 
d Ons ast. 00" | Belting, Ex. Hvy. Bisdcsvesel 14.64; No. vt 15.8 coal 
Russell Jennings Mfg. Co.. B02 14 % Belting, Heavy, 16 of........ 40E& 54 es tee Mfg. Company: 
-2°° | Belting, Medium, 14% oz....45&54 | BOXES—Mitre— - 
Cr goons. gy ae Pat Belting, Light, 13 02........ 50&5¢ C. BE. Jennings & Co 25% enn apactty % 
< e . ¥3 25% -cane Quality, gent Pg Millers Palle, New lamiées, i001, 1 2. ° CCT” 
! { Mf % t econ ually, oulder, . $4.40; Langdon Acme, size 1, 
174 ‘ee 00. $ - f bags *"sntete« Cut Leather Lacing, Strictly $6.40; ag 7 my Imp. “sine =| CARRIERS—Litter— 
Pexto Clark Pattern ......00&10% No. 1, nOW UB. cvcccvvorrvevs BD pedceersevesos beodecesve $5.05| Hunt, Helm & Ferris Co....... 25% 
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Quick-Set Steel 
Drive Posts 


These are some of the 
reasons =“ the de- 
mand for these posts 
is growing: Cost less 

wood or con- 
crete, guaranteed for 
35 years, a few blows 
set them, adapted to 
any kind of wire fenc- 


ing, wire strung easily 
quickly. 
It will pay you to 
handle these posts. 
= y agvest to farm- 
all property 
canes. Send _ for 
our catalog. It is free. 


Buffalo Steel Co., Tonawanda, N. Y. 











Townsend Gave to the World 
The Ball-Bearing Lawn Mower 


All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. J. 











PEN-DAR LEAF RACKS 


EDWARD DARBY & SONS CO., Inc. 
a7 ARCH STREET . PA. 


Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S. A. 











“STAR EXPANSION BOLTS” 


A PLEASURE TO SELL 
STANDARD THE WORLD OVER 


“an “Eee 


STAR LXPANSION BOLT COMPANY 
20 W. Lake St., CHICAGO 147-149 Cedar St.,. NEW YORK 














Made A. A THE UNION HORSE NAIL co. 
1506-1522 W. CHICAGO, ILL. 











Protect Your Own Reputation 


‘'G&B' 


Galvanized oan? Netting 


aiwa iy 
antes 


come 


The Gilbert & Bennett Manufacturing Co. 
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CARTRIDGES—Metallic— 


- A Caps, Con, Ball, 3 
fy Caps, Round Bea,” 


Le ong, Black and L esmok. 
2 Long a REE 


4597 a 





plus . . 33Y4% 
Military ‘and Sporting 9 plus 58908 
Peters ——— Co. 

B. B. C 








All cuekaiane Bonny 





veel, Custer Co. : 
Fauitiess «Pivot Learing), 


Yale (Double Wheel) low list..2 


CATCHERS—Grass— 
Specialty Mfg. Co.: 


Easy ‘zmptying, Nos. 
A We 


Pe nnylvania’ Laws Mower woe _# 
Brawn Grass Catchers. 


CHAIN—Proet Coil 


Ame rion Coil er 7 Link: 


Amevicen German Pattern > ge 


snized Pump Chain, per Ib. 


Niagara Falis Metal Stamping Works: 


CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Works: 
ein 40% | cLOTH—Emery— 


Trace, Wagon, &c.— 
’ on rina: a 


6%—8-2, Straight, 

6%4—10-2, Straight, 

NOTE.—Add 2¢ per tair 

Totes eee ; add per pew 

NO, 

price of Giraight Link. 
Eastern Standard Traces, Wagon 

08, BE. cc tcccccccesoscve ce 


CHECKS—Door— 
Superior Oeste Hinge Co.: 
Superior Screen Door 





CHESTS—Tool— 

Cc. E. Jennings & Co.'s Carpenters’, 
Machinists’, Empty ......... 25% 
Household ‘and MGR cases 20% 

CHISELS— 


Socket Framing and Firmer 
Standard List: 

Socket Framing 

Socket Firmer 
W. A. Ives Mfg. Co.: 

MED cde veccescciseeees 20 % 
C. E. Jennings & Co.: 

Socket Firmer Nos. 10 and 70, 

2 


3344,& 54 
OYA&54 





5 Ye 

Socket Framing No. 15..... 1645 % 
exto Firmer, Cabinet, Pocket, 

ER esive rs bap ¥rnsos ee TOK10% 

ee ia ob o-oo wre One 404&5% 

Tanged— 
PamgeE FITMOTS . oc cvccaveces 15&r5% 
ri 


Lk. Jenvings & Co., Nos. 191, 181 
16% 


CHURNS— 
Sturges & Burn Mfg. Company: 
Sturges Steel Churn, 
No. Serer $3.46 
mes By 5 Mets GREER, . cv ecsve 4.40 
No. 3, 10 gal. each....... 4.85 





CLAMPS— 


Athol Machine Co. 
Machinists’ and Tool Makers’. .25% 


Ilammer & Co.: 
ae ii Mae Eee 15% 
Carriage Makers’ H. P. Screw.35% 
P. Ss. & W. Star: 
Carriage Makers ....... ----80% 
Sargent & Co.: 
Carriage Makers’ Clamps, ® doz. 








No. 12. . $3.0 No. 13. ‘ 50 = 
No. 14.. 4.50 No. 15.. & Q 
No. 16.. 7.00 No. 17 - 

No. 18..11.00 No, 19. .13.5 

No. 20. “15.00 No. 22.. 

J. WU. Williams & Co.: 

Machinists’, Agrippa .....20&10% 
Machinists’ Vulcan ...... 20&10% 


llowe Clamps, see Hose Attachments. 


CLEANER—Automobile— 
Crew, Levick Co. : 


Mistolkleen ........... +++ -80% 
eae 0005 eR 
Lawn— 
Pennsylvania Lawn Mower Works: 
a. Lawn Cleaner Rake... ..73144% 


CLEAVERS—Butchers— 
Foster Bros. & Chatillon Co. .List net 


CLIMBERS—LIinemen’s Poie— 
Smith & Hemenway Co., Inc.: 
SEED tb wb0.09.60 +00 5.60% 30% 


CLIPPERS—Horse and Sheep— 
Chicago Flexible Shaft Co.: 
No. 2 Chicago Horse, each 
$10.75 
Lightning Belt Horse, each 
$15 


Stewart's Enclosed Gear Rall 
Bearing Horse, each.. .$7.50 
Stewart's New Model Sheep to 
Shearing Machine, each ‘oe 
$12.73 | & 
Stewart Enclosed Gear Shear- 
ing Machine, No. 8 each 
$9.75 
Stewart Ball Bearing Enclosed 
Gear Sheep Shearing ae 
chine, No. 9 each $11 





CLIPS—Nali— 
%\t » 


C. Cook Co. : 
Gem, per GoB......... ose $2.00 
Ansonia, per dow.......+++. ow 


See Paper. 


cocKs— 

Brass Hardware list: 

Plain Bibbs, 60&54; Globe, 45&54; 
Kerosene tei! Racking, 45&5¢4 ; 


Liquor, 40&2% ‘Bottling, 40& 24% 
Compression Bibbs oseevevers 0G 5% 
+ [708 PevOlEaM ..ccccoccesvoves 454 


COMPASSES, DIVIDERS, &c.— 


Ordinary Goods ..ccccceseces 
Keuffel & Esser Co.. ‘ 
PORE cccccccssecs 





SONDUCTOR PIPE— 


Corrugated, Round or Square: 
Galvanised Steel ..ccccccccese IS 
Galvanised Charcoal Iron....... 4 
CORTE cabdede ccc cdtcscsesosour 154 
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yp ag Al ail 
XXth Gontuy ‘No. 56, Mahog- 
$11.00 


% 08 





Galvanized Lined, side Landles, 
4 8 


Each $1.50 1.75 2.25 2.7 


2 3 4 6 8 
Ewch” $2. “50 3.00 3.50 4. = 6.00 
— Lined Side Y renee 


3 4 
Ene = $4. “0 4.50 6.00 7. $o 9.00 
COPPERS—Solderingc— 


22, 34¢ ; No. 7 344¢; No. 6, i ee 


Cat ts Laid Russia 
India Hemp, Braided 


Samson Cordage Works: 


Jou 


Silver Lake Mfg. Co. : 


Wire, Picture— 


COTTERS—Spring— 
Spring cotters in fackages..... .85% 


H i 
, $8.00, $8.50, $9.00 and $10.00 


Dixon Cracibe gy 


CRUSH ER—I!Ice— 
Alaska Freezer Co.: 
Toy Town, each..........+.- $3. 


QGUPS—F orce— 


CUTTERS—Glass— 


Fletcher, Terry Co.: 
Smith & Heme nway Co., 


Meat and Foce— 





Ss 
Bluffton Slaw Cutter Co. : 
— Slaw and Vegetable Cutter, 
&. pes doz. with motes i: 


extra 8% disc, in gross lots. 


“Myers Polished Iron, Brass and 
Brass Lined Working a, 


: Rrass Lined and a'l 


—= 


DisPensers—tiquid Soap. 


Morrill’s Soapurn, # doz. 
No. 1 wali, $30.00; No, 1 


slab, $36.00 ; No. 2 w * 
$27.00; No. 2 slab, $33. by & 
No. 5 slab, $30.00; No, 3 f# 
wall, $24.00; No. 4 wal |@ 
$18.00; No. 5 wal) $24.00, 
DRESSING—Beit— 
ss Mfg. Company: 
Blue Ribbon Stick, @ I).... 97 


Paste, 5 & 10 ID. cans, » mh, or 
Liquid in gal. cans, p gal. $2.09 


DRILLS AND DRILL 
sSTOCKS— 
Twist Bit Stoc SG é hic. oo dee * Ne 


Small Wire, No. 53 and iess..... 4 

Larger than No. 53....... II4GH 

Wood Drills for Braces.... 308 
Goodell piece Driiis, L ist, “Mob 
10, 1917 : 





40% 
Ratchet, Parker's .. » 80% 
Smith & Hemenway Co., Ine. : 
Oe” a ae +++ 00% 
Brick and Stone— 
Star Expansion Bolt Co........ 75% 
tthe ead 
Crescent Co.: 
No. Wakes €¥e' 6 05 0% -. -CO% 
eene.. ty... +1. 0% 
Goodell’s Auto, List Mch. 10, 1917, 
410% 
Hyfield Mfg. Company: on 
High voltage Electricians... .25% 
. A. Ives Mfg. Co.: j 
EE Wateedcdhs <o ess 
Millers Falls, | doz 
5.10; 12 a 31 20 
21, $15.10; » $19.5 
Pexto Solbar Tae 





is TROUGH— 


Galvanised Steel .............. 65% 
Galvanised Charcoal lron....... 4 
RN TGW etd oth win 6s 66.5400 0 oaala 


1m 
See also Cunductor Pipe and ki- 
we. 


ELBOWS AND SHOES— 
Galvanized Steel: 
Plais, Round and Corrugated, 


all sises to 6-im........... 704 
Squares, all sizes to 6-in....... 554 
Copper, all sises..... 2.00566. .2% 


Ferdinand Dieckmann Co. : 
Plain Round and Round Corru- 
gated, 
0 ne 
Pn: + 6clieade s.<+e. 
>.) ae ewtete 
Square Corrugated A, B i 





tagon, 

I 6 staid wa 6's 6-05 00 55% 
EE Hed 8 60 0-6 0 owe es.&% 10% 
SE Rapes veecucss 15% 


EMERY—Turkish— 
Out of market at present time. 
UI ca nccncceesesc. .12¢ 


ENGINES—Chemicai— 
O. J. Childs Co. : 
Copper Tank, 40 ea 
£0 200. 00@$: 350.00 


EXTINGUISHERS—Fire— 
O. J. Childs Co. : 


Wthes, OB. GI6.00. .. ccccccess 25% 

Childs, ea. $15.00.......... p 
Nu-Ex Fire aoeeeeee Co.: 

Nu-Ex Fire Killer...........25% 


Nu-Ex Auto > A ‘ 
In lots of 12 or more...... 





F astTENERS—alina— 


B. Ives Co. 
Upson’ 8 “Patent, List Feb. 1, 191 


Cord and Weight—_ 
H. B. Ives Co.: 

Ives, List Feb. 1, 1017... .334n8 % 
Titan, List Feb. 1, 1917...33'4% 
Corrugated— 

Acme Steel Goods Co. : 


a re HOK1ORS % 

PE ED iced ees wee ees G5&10% 
o}Cary Mfg. Co.: 

££ Serer HO&10&5 % 

»  » | eae 65&10% 


Saw Edge, L. S. Howe. .50&10&5% 
Plain Edge, L. S. Howe. . .65&10% 


FAUCETS— 


Cork Lined, Common, 504; Best .404 
Metallic Key, Leather Lined... .50% 






BOO COED veccccciscccsccsces cam 

Pr are 15554 
John Sommer Faucet Co. : 

Diamond Yock ...........+- 25% 

Peerless Tin Key ......... 30% 

BI BOBoecccicccccccs 40% 

Victor Metal Key......... « 50% 

lex Metal Key......... 10% 

a L. Cork Lined. coe 0 OR 

Reliable Cork Lined. .. 40% 

ork Lined. 50% 

Chics o Cork Lined.. 40% 


Washington Red Cider. . 
Leader Butternut Key wae be 410% 
Enterprise Mfg. Co. 

FEntervrise, Self Meonsurine and 








See also Eave Troughs. 


Rrase Cylinders and Pneumatic 
20 


Priming Pump, dosz., $06.00 
Dp 20% 
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Sell Satisfaction 


F. Dieckmann Elbows sell solely on merit. 
Made all angles, all designs, square, round, 
plain, corrugated. 

The Ferdinand 

Dieckmann Co. 

Cincinnati, Ohio 





| Perfect Clinching Hose Mender 


THE POPULAR 10c. SELLER 
SMOOTH, STRONG, TIGHT, EASY TO APPLY, 
AND PROFITABLE 
Furnished with brass or steel one-piece tubes. 
Special clamp construction prevents cutting 

of the hose. 


Send for Catalogue of Hose Accessories. 
L. R. Nelson -i- Peoria, Ill. 


Exclusive Licensee Under Patents. 


| 




















SNOW SHOE IRONS 


The illustration shows our 
No. 2 Iron for slate roofs. 
= We make a similar one for 

=> Standing seam, corrugated 

and V crimp roofing. 

These are the most substan- 

tial irons made. 

Write for prices and samples, 

also our general Catalog. 

ory for the 
Roofer. 


BERGER BROS. CO. 
PHILADELPHIA 
Office: 229-231 Lae ™. ; Store: 287 


Warerooms and Factory: 
100 to 114 Bread St. 











Combination 
Service Wrench 


Does the work of a good monkey or pipe wrench 
Made of a forged steel bar case hardened 
throughout Construction has double strength 
A time saver Does away with carrying two 
wrenches Guaranteed. Sell them and better 
please your customers. Write for prices. 


BEMIS & CALL HDW. & TOOL CO. 
Springfield, Mass., U. S. A. 












































THE HAMMER 
HOLDS 
THE TACK 











Robertson HorseShoe Magnet Hammers 


a high grade line with a good profit to dealers and 
jobbers. Catalogues and discounts on request. 


Silver Medal (Highest Offered) Panama-Pacific Exposition 
ARTHUR R. ROBERTSON, 144 Oliver St., Boston 














THIS STICK SHOULD BE IN 
YOUR STOCK 


It is the only brand upon which you can meet 
any competition and still make a good profit. 


Superior in Quality, Profit, cunt Packages 


ASK YOUR WHOLESALER FOR IT OR 
WRITE US FOR PRICES AND SAMPLES 


THE JOBBER’S MFG. CO. Sh2.60°"* i: 








Every Mechanic 
Knows 


who has used Red-Hot Torches and 
Wire Pots, there is none better, 
and he is getting full value for 
= money. They are 


lo arantee them to 
please you. leading jobbers 
will supply at. ‘eae prices, or 
we will ship direct if cash accom- 
panies the order. 


Mend for free catalog. 


ASHTON MFG. CO. 


Mo. 114 Red-Hot Torch Newark, N.J.,U. S.A. 
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FILES—Domestic— 
Bess prende 6 Re O0& 10% omnoane— Role sieeis ee 
Standard B 7 “aap iS Ms 0 achin r ring, a 
peta a ocececsenced 66%%| Bench Grindese’ +E 25 8.00 rome =.  F ne. 22, | Allith- ) Prouty rie 
Lower GIOE8s «+. .++-++ 0000002 88 .Gmyasta: 0°! Te Bull “pes. $24.00. .22°5: ae - Se Sereen hViveehasbeds 
ER es oo ay a ee 63% MegGl 02 cecesseceoss ‘ 30% Hunt, Helm, & Co.: a: Bo donde ddossies sc. 0 weet 
nee ght tue gent ease eros 55% | Luther Grinder Mfg. Co.: ee Cannon Ball . pmaerd OS SE alle 40 
awh ~~ pedicel tole 5OK10% Dimo-Grit: each fe 20th Century, Round, @ doz. $1 Bpring Butt Hinges. 
See Mee, dove cons oes 05s 60 % No. 14 (Mechanic Special, N eo oz. sit. wi] urface Floor, Ball fy Ned % 
brit i US A 40% x erate 10. ,| McKinney Meg. nee coves % doz. 8.40| Mortise Floor, Ball ix avg. 0% 
aanh..<;. onde ntenawaemnenined 0% o Mechanic Special, 
Hagle so oceseseesteseceenees 65% ee ee Koller Bearings, Nos. 1 and 2. .00% Lavatory Hinges . 1se10% 
Kearney oy adeeb » obs No 16 (Mechanic Special. No. Hinged Hange rs, King “eiacg OO —— = House. Spring titagan ae 
iveright Bros., Gold Medal. ...7 ee Tart neste ee sees $4.85 3 | «6Non-Holdback ‘ser 
Liveright Lros., Blue Ribbon’ Soedal Ne. te) (Mes hanic pariense: yo Meee ee Sa of Holdback Screen Door “Ne 
Liveright Bros., Elec 10% No. 35 Compac ger nevee cea .E. Myers & Bro., Stayon; O. K. ; Non - Holdback **” Seren 4h 3% 
McCaffrey Amen. eeaaaré "50a ae No. 51 (Best Maide).. af: ¥ Grp a Sure Grip; pd) N Hinges, oa 2100. sa Door 
McCaffrey Precision ‘aavien & 10 % No. 63 (Farm Special, No. 3% dem age =< one Grip Tan- S —— N a ‘reen ORAS % 
’att cen : : ; 8: . ~ andem Ad » No. 90( Dor 
Nicholson. Jen iie wilt te aR He. Soa Muttige seeccece 3:90 } al FR nny B Aasentable styers a Gereen Boog a ® 
Simonds Mfg. Co..... eset +t ultigear........$4. } ; ly cass Ks-0's ie Ee Eee ee oe = 
—., ite. weeds “a 70% No. 271 (Hummer)....... gieas onl bd Tandem Tubular. . 4-4 Chicago Spring Butt Co.: °°" "" 1%% 
5a Swiss Pattern. Scheele co ity % No. 309 (Power Bench Grinder). ay Tentem 46). Tubular, Trighee ones Hinges List 
SD Gen vaerreiaentnie vend : riplex Spring Hinges. | 26g 
co seecescess 6. No, 310 (Powe . Giant Tandem Tut 25% | Chic nges. . 20 5 
FIXTURES—Fire “et o Fo * (Power Bench Grinder). Glant Tandem Adj. go et es Satis Floor aoa 
tichards- Wile — Star Spec. Mfg. = - andem hay ica i. 33 
No. “102, a Fy Hyfield Mfg. ” «alsa 0% | Santen ge hes go Relax Floor, (4000) * 
begets No. 201 Perfect Emery Wheel... 206 . “we Mfg. . ® dos + -25% Chicago Premier 2! BE 1081047 
pone 5 MIU, ide, oe ovat eoeel 35% Wonder Electric ...... evar ree) 1 4, $9. oor a >} Chicago Ajax Felson). 185 % 
Wa th nol 40% | Wonder Ft. Power........ . 20% roof, $13.00; No. 77 sm Chicago Fire teoe) on seee 6% % 
Net Prices: Valve Proof, $14.00: No. 88. Ret ste Lavatory Door +e - + List&1og 
Inch 21 oat Mossberg Company: ike t Mfg. Co. : ..$15.00] Chicago Screen , - + 2045 % 
Petinlk- seo‘ Fords, | Hangers, Nos. 147, 247... 40.85% | Chiengo Scre ioarh 
FRAMES—Grindstone— GRIPS—Buftal play ie ngs, Nos, 37, 38, 41, en Door (3000) 
Athol Machine Co.: Smith & Hemenway Co., Inc.: No. 44, size 1, gio iss 2; a2 mee Holdback —Scree 16% &5% 
Iron Grindstone Frames. . List&20% Red Devil ccccccccs -» Ine.: nes Antl-frietion, No. . Riche er a ee reen Door, 
nes ee see! eee aR % 0 an Oe ak hc 5% rds-Wileox Mf vets eenens 10% 
FREEZERS—Ice Cream GUNS—Shot— % ‘tnd Ysa Double Acting Floor Hii 
ateoie — Co. : iver Johnsee : Folding 0 Door B. R. Swivel 7.00 Gee Ryn Matern nges, No. 
North atae ‘ age q ampion Single Barret, Safet Ci Biante gt tae 3 40% by Spring Hinge Co.: °°" 50% 
North Pole, all ‘metal, eee ‘an me 10.00 d nderwriters F. D. No. eneye aul Steel Holdback 
per d 2 . $25.00 Ceeecerercesceces ens SOM oes; Ee 
Posttes Bovenet Gs.: .$14.00 net H Trolley 2. No. 30-0. ah to % Me. re Sheet ‘Steel Hobs 
Peerless, 4-qt., list, $3.30....30% ALTERS AND TIES— ©, 121; No, 150. Mo” MBG. dids-ticsepic’ ck 
rezo, 4-qt., list, $8.00...... 30% ype Te scnecaveersen $4.07 Trolley B. D. No. 24.... ssa Chief Ball a Holdback. ¥ . Roy 
FUSE—Safety— Nihal pe AEE 2 ores bor linge 
Epsi . Niagara Falla Metal Stamping Wor 4 Garment— Ball Bearin ide 
ps ign. a kford Co.: Premax 1 suite Seoted Grampians Werkes 7 Goods Co. : nt pie leet g Spring Butt Hines” 
Single Tape . emax hig ARI EFAS, f mmon, 17_ ustable § 45% 
single baal ‘ Seneeax _ al 4 me Chains. ‘0% gro. ... a s sil No. 0410, r | Superior Spring. ox 5 Hinges. . -10% 
Beaver Brand . Sie. T. Rugg & Co:  # ## — %\| Tourists, fold’g nick’d, per doz.7 Superior Floor Hinge. _ 
Anchor Brand — ‘3 i - Se eeeerere 50% per doz.75¢| Superior Holdback + - 50% 
Raliable Gotta Porcha. . $8.40 Jute Rope Halters and ‘Ties. . “Toe eeheeds on seen eee 50K10% 
G Seaton Halters am and Ties. ‘50% Moore Push-Pin Co. : Strap and T Hook enn 
ATES—Molasses and Oll— Cotton Livery *Racagipele Bom Moore's Fush-less Hangers, pet Light Strap ...... Oe.: 
Stebbins’ Pattern.........5+: 70104 Leather Halters ........000, % ey Ses Srey age Swe - 
GAUGES— Screen and Ont FT .seee 
eliieel, Rvcsion, ate 7 HAMMERS — Handled Ham-| National Mfg. Storm Sash— Heavy OSA ae List + 1 
Athol Machine Co.: S108 i + list Screen anc cei Sash H jae feevy To... - 6s 
Depth, new - as an ne Haws... tthe on 
Devth, Screw BS ces aves 259% Blacksmiths’, Hand .....45&10 No. 80, Jap. Automatic,” Cor. Heavy OT ene plug 8) 
060 6sx neseneul c ayers Sears a ? N 70¢ or, Ex, Hea eS aa 
GIMLETS AN Farriers’, -40&545% | No. 80, Sherardised...... : VY Teeversee 10& 
'BITS— D GIMLET Machinists’ Pa Ruse se ss ia ipacnceiragaalaigactitiss: 85¢ peee kiero crites a 
Gimlet Bits, Dog ie na Ris Giles. <oaces ceca cee HaePs— dE 
Common Dbl. Cut......-- 35.7 Riveting ....-..6..e.0 se. 3082 % | W y Eye... 
eran ah + Agta i 3 pel Sh chambnds aa aus stn 30&2 % rought Hasps and ~pcaete teen HO 
Oe $7.70; ii. My ‘13, $8.75 | price or extreme Western states| Griffin's Security Hasp woe DS—Coai— 
Single Cut Gimiets Ass't ” f. s are approximately 5% high er. McKinney's Safety No. B8& 5% Net 
Nail, Metal, No. 1...$3.00; het gro A a Machinists ........ % 0. B820. My list dl ‘i desen 
Spike, Metal, No. 1, $5. 3 > a4 fakes FF cca eR ES EE S087 1% % HATCHETS— Galv., open . 3 és 7 
til, Wood Handied, No.1, | Heavy Hamm R Jap., open 73 tre 
3 3 38, 2, $3.50 3 to S lb, 400 ers and Sledges— R egular list, first quality....List net Galv., funnel 465 65 3.00 3.25 
aie, Weed Made ESS 06 svn nven eve sen si BSE econd quality SF QMOIEY +» + AH Td | Jap., funnel seas 3.10 sa a8 i 
Jo. 1, $5.50; 2, $6.00 Magnetic—_ 00 pe Ral chal Re la ei on ea 20&'5% Masons Etc— oe 
GLOBES—Gas— A. a Bebe rtgon : sete eee eeeeeeeeeeens 5% Cretan Wire: Spring Co Co. 
Safety Wire Gas Globe Com orseshoe Magnet tack S ee: No. 162 
an § . 162......4.. 
Protect-a-lite age and Up- Billposter 50¢@$2.00 2 HEATERS — Automebiie and — Mortar, alee ae 
right, per doz., B00 i seasd $1.15@$2.50 | * " Carriage— HOES—e 
BTOSS .. «cose ees s— e— 
Protect-a-lite Inner ern ok ses rmrore ye meer Scovil al ted Pat 
‘cone dos., .80¢; per gross, $9.00) 4 re, Pick eee Tool— oe ant © a ie oe $9.00 Grub, list Feb, 23 OO 
i : PU a ileu.s cne abe had r No. aoa + $0. o se eeeceeee 
Cabinet ooo. Cents ver Ib. Hoe, Rake, Spade, Fork, Shovel, $1.50; No. oh Pe es 8 HOLDERS—Door— 
eet Medes oo. cae 5 a vy 4 yt eee 0 io. 7D, $2.25; Big , Rich ° 
Fish, liquid, bottles or cons ©27¢ | Also net prices of axe handles under Assortment, ® ‘case, $13.80: Everready, 30% : "Nos. 118, 119; 
with brush ... on 25@1.00 ae Cross-C T ey Sure » 80% ; Nos. 118, 119, 
a Henid, 50° gal. bbis., ee eee “ _ eet net | Hunt, Helm Pa Co Micholece vis — Foot rig 
iguid, 50 gel. bbis.. | .04| Mechanics’ Tool __ ’ .t le 
Foot Stock. White sone oe OE Auge Mechanics’ Tool— I See Handles ...... vereetipeete 
Foot Stock, Brown. . oa Sine 2@ 7 Brad , ae eter Sg $3.50 @ $4.00 standard 8 " HO a 
Sioyriee’ a bees ce eee. 40@50¢ Chisel Heniice, : Pe age $1.5@ 8145 eee N N. ha. 
aay - 7. gro.: o ee . os. t. 
L. W. Ferdinand & Co.: Tapes. Firmer, Apple. . .$3.00@ Black Je By N 2... each O15... e00s 00 0cccccce cae 
Linoleum, 20th Centu 5 5; Hickory ...... $6.00 @ $6.50 ack No. 1 F'l't Grate See S Bench— 
ry, per gal. Socket Firmer. Apple. . .$2.25@ Black 5 each $$.00 ee Stops, — 
mee 42.00| $2.35; Hickory ........++ "$6.50 Jack No. 2 F'l't Grate 
 w.. Ferdinand & Co.: nage ag Hickory....... $7.20 each $7.50] Light, doz., $7. 3s: “Medium, $8.50 
arine, Jefferys small cans I -  — caes eae ew vate $2.00 ji 
’ : Jammer, Hatchet, &c +) Bes of Heavy, $10.00 
chat, Ge..oc.0e s— e 
Marine, Jeffery’s, bulk, per 3% % Hand Saw, Varnished, dos., jin. pte Blind and Shutter— | Atlas Mfg. Lnseey ae 50% @55&5% 
Waterproof, liquid ¢ to 40¢ |p) oy" Varnishes uhhh daha to $1.20 fe ge nig i ia Seer md Blind :| Shelby Spring Hinge Co... ...-65% 
roof, liquid, per gal...84.05|° Jack dos. 5 * c. Sets with Fastenings, N Coat ‘Mies 
GONGS—Steei— «le Jack, doz., 50¢; Fore, doz.....70¢ sik $1.65 without Screws. ° | Atlas Mf, hese a % 
P. Wall Mfg. Supply Co. "Grover Bile fi parker Wire x py No. 4... .$1.30) Darker Siring Co... viet 
‘oot P e Handles, A joods Co. : 7 ~arker W Goode Co. | os reren 
xt or Hood, Street ‘ Ratiway. _ 1 for 6 in. files oveose » 5 00 siete & Benjamin Antomatic King gh ag FE ak 66% % 
Spring or Locomoti 25 No. 2 for 8-10 in........ Mind «+. seeeesesee List + 25% No. 10, Brass.-.... ....608&10% 
VOreseeeee 60% = 3 for 12-14 in.. Stanley's Steel Gravity Blind : Mec Bix Gee's. s 5o0 5. 10% 
GREASE Arle Bim eee Aiba Ste, MUR anny tage: aio 
AO. t o 2 c » t . * * D n 
Te tee pec doz Nicheten” —— ~ 7 a dhe $2.15. ial eects i ~ Goods Go. : - it eae aaaaiad 
weer : nO n ted own, 0% : ‘ 
vite “3 ‘c~ fan doz....... $10.80 Hantie Bf tees ee Western: Gate— Chieftain 60%. eet, Os 
yn’s Everlasting, 10-1. pails, Cite tien tuseke, : 4 
ea. 96¢: In b . pals, _ ,Pott’s Sad tron— Wi 7 Corn— 
$1.20; 2 . cree ee or Japanned, per doz .96¢ ot She gg aston ....doz., $2.40] North Wayne Tool Co.: P doz. 
Guw tii Automoblie— $2.00] Tinned .....+2se0e0s per doz., $1.20 LOE pc cne reg Mee 7 Fabre ES eee bo arenes $3.00 
sibiec ee ee en ie ci a bs 
ri Crease in tubes 30% a Griffin —ae RB Gra “ 
Harris O11 Co. : —— Note.—Barn D : ent Shank, é 
Harris Trans. Compound erally quoted Ay Mh age My gen- sty > as Lis Surface Hinges North Wayne her dos. a ae $3.75 
bbis.. 12¢,. and % bbls and Parlor Door Hangers ut track} y¢ an canes ood $1.45@$81.75 Little Giant a aes. 
™.. 12%¢: . ., per set with gers per double c a rete. Co. : ne Mr unsenseshesseee: 3.7% 
%¢; 50 ™. tin, $7.50: track, &c. Small Surf: wn King 5 
25 ™. tin, $3.95; 10 ™. tin. Allith-Pronty Co. : aa. urface Embossed ® doz. 0 AG Th iaeheeaane ed 
$1. 80:5 ™. tin. 95¢. Harris House Door .......:.. 40@45% ls a's x dnatpowaee $1.30@81.80| Komet ................. 2.50 
ght Transmission Grease S Accordion Door ......... 45@50% Little Giant, adjustable... 375 
9.,13%¢ .and % bbis.. per | & Garage Door . tere 50% Pivot— Junior Quick Clerk Se * 
: iriffin Sipe rapere 5@50% ros . 4 
I. 14¢: 50 Ib. tin, $8 Ds e = Mfg. Co: - 45@50% | Bommer Bros, Pivot. Ball Bearing Wall ss 
Fs Ib. tin, $4.33; 10 Ib. a Axle, No. 10, $12.00... .50% 8 15&10% lo. T. wi , etc.— 
n, $1.95; 5 Ib. tin, $1.03. / oller Rearing, No. 11, $15.00. Holdback, Canine. “Wall oa Thumb. Boul on 
ON nt nh oe eee) A amb, Moulding. 
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HARDWARE AGE 





RIGHT NOW 


The revival of wooden boat building will stimulate 
the demand for Ship Augers 


ORDER 
C. E. Jennings’ ““L’Hommedieu”’ Brand 


C.E. Jennings &Co., 71-73 Murray St., New York 





SATIS F Y 


your customers 


DIXON’S SOLID BELT DRESSING 


sells itself after the first trial. It 
has to be good to come up to the 
Dixon standard of quality. Repeat 
orders follow naturally. 
How is your stock? 

Made in Jersey City, N. J. by the 


JOSEPH DIXON CRUCIBLE, COMPANY 
2s ESTABLISHED 1827 nS 











-American Barbed Wire 


Both two and four point; Glidden, Baker Perfect, Ellwood 
Waukegan, American Special, Lyman and lowa brands. 


American 
Nails, Tacks, 


Galvanized 


Nail and Wire Catalogue sent free for the asking 


AMERICAN STEEL & WIRE COMPANY 
Chicago New York Cleveland Pittsburgh 
Worcester Denver 
rt Representative: U. S. Steel Products Co., New York 
Pacific Coast Representative: U. 8S. Steel Products Co. 
Franeisco Los Angeles Portland Seattle 





ARMSTRONG TOOLS 


Tools bearing the name of the Armstrong Mfg. 
Co. are superior made tools. Perfect in construc- 
tion, accurate and dependable. 

The name of Armstrong has ever stood for the 
best in service, quality and workmanship. 


Tools With an Enviable Guarantee 


Send for our catalog of Genuine Armstrong 
Stocks and Dies, Water, Gas and Steam Fitters’ 
Tools and Pipe Threading Machines. 

THE ARMSTRONG MFG. CO. 


290 Knowlton Street Bridgeport, Conn, 











If it's DROP FORGED 
WRENCHES jyou’re 
after, remember that 
P-S Quality is 
Guaranteed. 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 








LEBANON 





Company 
LEBANON, N.H. 


Send for Catalog 














When you want 


efficient help or results remember that one 
dollar w Il pay for a fifty word advertise- 
ment in “The Opportunity Exchange Col- 
umns” of HARDWARE AGE. They are 


results producers. 


HARDWARE AGE 
239 West 39th Street New York City 




















='Prompt Shipment on Receipt of 
Your Order 


———- Copper; Bars, ah Bottoms, Copper; Burns, Cop- 


= Pipe, Crimped Sheet, Copper ; —— 
per ; + iy pper; Gaskets, Corrugated Cop: 
_—.. pper; Mitres, Copper; _—, Copper; Rivets, > 
per; Roll Copper; Shoes, Copper; per; Soldering, 
Copper; Spikes, Copper ; Washers, 
P50 r selling needs are listed above, “waite us at once 
Pittsburgh Copper and Brass Rolling Mills 


C. G. HUSSEY CO., *ttybursh: P= 
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HARDWARE AGE 





Malleabie lron 


HOSE ATTACHMENTS— 
Morgan Mfg. Co.: 


Hose Clamps .......... 50@72%% 
Stuber & Kuck: 
Hose —_" » doz., % in. $0.75; 
™% In., 
Hoxe } De oo ® doz., % and % 
in., $2.85. 
William Yerdon: 
Hose Clamps, Garden Hose, Cast 
Brass, per doz.........é 32@35¢ 
All otber sizes, Water, Steam, 
Air, etc., list less...... 55a 5 To 
HOSE—Rubber— 
Garden Hose, Ya-inch: 
4-ply Guaranteed ........ «skeen 
5-ply Guaranteed onsecucd Mae 
7-ply Guaranteed ....... odeeun 
Gerden Hose, %-inch: 3 
Competition .....6040- {t.7@7%¢ 
3-ply Guaranteed ft. 8Y%G@ 4 a 
4-ply Guaranteed ... a 4 @ 10% 
Cotton Garden, ode “in. wee: 
Low Grade ....eseeeee 


@ 8¢ 
Good quality Se wor 


Ice TOOLS— 
Gifford-Wood Co. : 


lee Tools eee ea 
INSECT POWDER— 
totanical Mfg. Co. 
Ked Wing, 10¢ size, per doz. ..75¢ 
t\RONS—Sad— 
From 4 to 10 lb., 4¥ud 
Mrs. Potts’ .No. 50 55 00 65 
Jap’d Caps .... 95 93 100 W 
Tin'd Caps ....1.00 1.02 1.10 1.06 


Note—Some Western manufactur 
ers quote lower prices. 


Bar and Corner— 


Richards-Wileox Mfg. Co., Bar 
Irons, 30% ; Corner Irons, Nos. 
TT and 79 wcsescorccccenves 40 %e 

Jacks—Wwagons— 

Richards - Wilcox ree Co., Tiger 
Siesl, Mo. 190... .sccccvcess 33 's % 

K NIVES— Bread— 

North Wayne Tool Co.: P doz 
trooks Bread Kuives........ $2.00 

Butcher, Kitchen, &c. 

Foster Bros.’ Butcher, &c....List net 

Drawing— 

Stondard Lid sccccovcuecas de 25&54 
Ki. Jennings & Co., Nos. 45 at 46, 

Cc. E. Jennings Folding Handle. 25% 

Jennings & Griffin, revised list, 
Nos. 41, 42....... oo 20% » % 

Pexto Nos. 5 & 15...... B31 @ 40% 

Hay— 

North Wayne Tool Co.: P doz 
Brooks cc v0ed cenguunee $10.00 
Little Giant ..-.esseeeeeee 9.00 

KNOBS— 

Base, 2\%4-inch, Birch or Maple 
ai MOT gro., $1.40 

Cherry and Oak........++000% $4.00 

Lioor, Mineral doz., $1.35 

ebt, POF: FOO Oran ns vstaagens $1.45 

Door, Por. Nickel. ....++.. doz., $4.00 

GLASS— 

Moore Push Pin Co.: 

Push Serew Knobs, 4% in. per 
gro. a ees Or $3.20 

Lappers—store, a&c.— 

Licycle Step Ladder  Gaeee 
Ladders, each $10.00 $13 3.50 
Track, per ft 12%¢ 30¢ 

Myers’ Noiseless Store Ladders. .80% 

Milbradt Mfg. Co.: 


Rolling Step Ladders, each $8.00 to 


$12; Tracks, per ft. 15 to 25¢. 

LADLES—Melting— 

L. & G. Mfg. Co.'s list, Melting 
OR TIMBRE ..cccccecnsvucs 85% 

LAMPS— 

Hammer's M. I. Hand... 02 + 35% 

LANTERNS—Tubular— 

R. E. Dietz Co.: Per doz 
D-Lite Short Globe ........ $9.0 
Wizard Short Globe 8.50 
Little Wizard Short Globe. 7.00 
Large Fount Wizard, No. 2 8.75 
Victor Hot Blast.......... 4.75 
Monarch Hot BPlast......... 4.75 
Junior Reade Jew-e 6.25 
‘Ss 5 SS eepaseenens: 8.00 
Buckeye Dash Lamps. 8.00 
No. 2 Blizzard Dash Lamps. 12.50 
Victor Wagon Lamps..... 10 50 
Junior Wagon Lamps ...... -10.75 
No. 2 Wizard Wagon Lamps. .14.25 
Octo Driving Tamns........ 27.00 
Union Driving Lamps ...... 20.50 
Fureka Deriving Lamps......12.75 
Restov Hand Lamps......... 5.50 
Pioneer Street Lamps..... ea. 3.75 


LATONES—Senr— 
Hottonst Mfg. Co 
Washburn, No » os, per doz 

All Steel, No. 29, per doz. 
Richards-Wilcox Mfg. Co 

Bull Dog, Heavy, No. 
LEADERS—Cattle— 
Small, doz., 75¢; large 
Pexto, malleabie, small 70¢ ; 
LEVELS— 


Frank B. Hall Co.: 
Stevens Line Level, 


2.00 
- «$2.25 


25 


‘T - 80% 


90¢ 
large 80¢ 


per doz.$12.00 

less 6645 % 
Keuffel & Esser Co.: 

Favorite Farm Level 


LIFTERS—Stove Cover— 
Morgan Spring Co.: 
with ring, 


Straight Hdle., 
P gro. $5.00 
Sep Tie. 6.500004 P gro., $7.50 
Transom— 

Be GE, ccd vecucvccncsenesssee 

¢iLINES— 

Wire Clothes, Nos. 18 19 20 
de ee eae $3.65 3.25 3.00 
he Seer ee $3.05 2.55 2.45 

Chalk Lines, Cotton, %-ib. 

ON SE ree conrestee 

Mason Lines, Linen, Y-lb. 
E.G sas onegeanars $1.50 


Samson Cordage Works: 
Solid Braided Chalk, Nos, 0 to 3 


Solid Braided Masons’... .. -sne 
Masons’ Lives, Shade Cord, 
&c., per doz.: White Cotton, hE 
No. 3%, $1.50; No. 4, $2.00; (24 
No. 4%, $2.50 c 
‘Tent and Awning Lines: No. 5, 
White cotton, Nos. 5-7, $0.50. 
Samson Spot Clothes Line: 50 
ft., $7.50; 75 ft., $11.25; 100 
ft., $15.00. 
Silver Lake Clothes Lines: 
5O ft., per gr., $35.00...... 
75 ft., per gr., 52.50...... net 
100 ft., per gr., 70.00....... 
Chalk Lines, No. 0 to 3....... 5% 
White Cotton Mason and Shade 
Cord, 3% to 4%.. cocikeae < 
Awning, White, No. i; ee 


Linen, 3% to 4%.net & 20% on lis t 
Turner & Stanton Co.; 
Solid Braided Chalk, 
Awning Lines ... 
Kraided 
Twisted ... 
Clothes Lines. 


 Masen's and 
err 


White Cotton. 





Shade Cord, Cotton........... 
LOCKS— 
Sash, &c.— 
Ives’ Patent: 
I aS a od hw bin ek 8314 % 
Automatic Gravity Metal —_ 
Pat. Stop Adj. , 814% 
Window Ventilating P "33 14 % 
List Feb. 1, 1917, 


M ACHINES—Boring— 
Com. Upright, 


om, Angular, 
Millers Falls, 
each ° 


without Augers. .$3.50 

without Augers. 4.00 

Nos. 145 and 146, 
sneuenetsnes $7.38 


minis 
& Co.: 
list....33 


Ice 

C. E. Jennings 

Chandler's new Wy&7T 4 % 
Washing— 

Dexter Company : 

Dexter Double 

Model 2P 
Dexter Double 

EE ah ss bn ane Bw s 
Dexter Hand, Model DH. 

Geyser Vacuum 
Dexter Electric, 

Model Mi ° 
Duchess, Powe ?, 3P 
Duchess, Eectric, 3E 

One Minute Mfg. Company: 
No 51 One Minute 


Each 
$32.50 


Tub Power, 


Tub Elec tric, 


Hand 
Washer . 
No. 11% Be neh Power ‘Washer. 
27.50 
Bench Washer, 
$46.50 

Washer, 
1 Vacuum Dasher, 
82.50 
No. 37 Twin Tub Electrie Bench 
Washer, 1 peg dolly, 1 Vacuum 


No. 15% Electric 


No, 27 
1 Peg 


Twin Tub Bench 
zg Dolly, 


Dasher oie ; $56.50 
Voss Bros. Mfg. Company: og 
Sunshine, Hand Power...... 0 
Vacuum, Hand Power....... .. ‘00 
Platform, No. G-1....... 28.00 
Platform, No. E-1, Electric. 51.00 
Swinging Wringer, No. G 41. 24.00 
MALLETS— 
ee eee . List, net 
Lignumvitae ...ssecceseees List, net 
Tinners’ Hickory and Apple- 
WOOd wesessee Cocecescere List, net 
MATS—Door— 
Acme Flexible Steel............ 
Cary'’s Everlasting Flexible Steel 
% 
Wire Goods Co, 
Elastic Steel, “new list....... 25% 
McKinney Mfg. Co.: 
Glen Folding, stock sizes... . -45% 
Glen Folding. special sizes. per 


eq. ft. net 
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MILLS—Coffee, Corn, Etc.— 
E Ph Mfg. Co.: 
SN tiea.0 and o'e ee tre oc0cee 16% % 
Bone, Shell and Corn.........25% 
Charles Parker Company: 






Bali Bearing Store.......... 

Box and Side ..........net a 
MOPS— 
‘ Per ib. 
Common Cotton ....+...+. 19@21¢ 
BUD a vccncccccscecneves cth@ae 
BG FE 6 kidvetcvedesdis 24a 26¢ 
MOWERS—Lawn— 


Pennsylvania Lawn Mower Works: 
Pennsylvania and Continental. .25% 


Pennsylvania Junior B. B....20% 
Great American B. B..... 406 10% 
Shock Absorber: 
15 17 19 21 in. 
$11.00 $12.00 $13.00 $14.00 


Pennsylvania Trimmer, $12.00 40% 
Underceut . $12.00 30% 


Penn. Grand Horse............. 10% 
. %. 2a 20% 
Penn. Putting Greens : 

12 14 16 18 in. 
$24.00 28.00 32.00 36.00 25% 
Penn. Golf — Bearing : 

17 21 in 
$34.00 38. 00 42.00 25% 

Naics— 

Wire Nails and Brads. Miscel- 
| Pee rs ae 70& 104 

Cut and Wire. .See Market Report. 

Hiungarian, F inishing, Uphoister- 


ers’, &c. See Tacks. 
Horse— 
Special Brands, 
ber lb., N@12%¢ 
Union Horse Nail Co.: 


Jobbers’ 


Steer We. GS We cscvcescovecs 13 %e 
Northwestern ° oe - 25% 
Picture— ; 
1% 2 2% 3-in 
Brass Hd., gro.. 85 1.00 1.25 1.40 
Plated Head, gro., all sizes......50% 
Upholsterers’— 

DvbO6: so incle's cab a44 cee List plus 204 

PURDUE: be kveeeee ee List plus 104 

Turner & Stanton Co.: 

Nails, Furniture....+ 10% - Hist 
Nails, Matchleather ......... Yo 
BONGO 00 000.0: ¥.00d:00.0:0:%0 on List. a 

NUTS—Blank or Tapped— 

Cold Punched, Plain Bed list. 
TOSOGON co vcrcccciessvcosecess 50¢ 
DOMME ss oan vas baeseeted Gabe 50¢ 

Hot Pressed: OF list. 
Square ...... cecocceccccocoess 50¢ 
FEOTEGOR caccvoccevssecs .50¢ 

Oicers— 

Steel, Copper Plated....... WAG54 

Chace, Brass and Copper.....2 208754 

Chace, Zinc Plated. .....ceee. 45& 54 

Railroad, coppered 6 éousha br at 40&7 54 

Railroad, brass ......+00+0++-20G54 

Malleable Ilammers’ Improved, Nos 
1 12 — 13, et de Old Pat 
tern, No 4, 40%. 

Pr. Wall Mf. me Co. : 
ee GUE 656.6 deve ie Hee ks 70% 
Railroad Oilers ......... 60&10% 

OI1LS—Motor— 

Crew Levick Co...ceccceress + 0% 


PENERS—Box— 
Doz. $14.50 .20&10% 


Morrills No. 1, 
Can— 

Fletcher, Terry Co.: 

Cee QBIG: cine cesecae 0@ 50° 
Schatz Mfg. Company: 

BOE Ce OES, i oc 6 cectr se $7.50 

Kan Kut, per gross......... 7.00 
Packinc— 

Asbestos, Packing, Wick and 
Rope, any quantity.....++....-60¢ 

Rubber— 
(Fair quality mes 

a oy ee Sree seeen Kee 20¢ 

Sheth, C. Oe Sic csvotcevesenses 25¢ 

Sheet, C. Bo Siscove ore 

Sheet, PUG GUM .vcceccccccecs cee 

Sheet, Red occccsevccsccreccse sty 

PAILS— 

Fibre— 

Cordley & Hayes 

Star, Fibre, per DOR, sob cess 
Less 25% 

Galvanized— 

Net, per dozen. 

Quarts, 8 ) aa oe 
LiGht vccve $3.40 3.65 3.90 4.40 5.00 
Ex. heavy ....+:+ $4.50 4.75 5.25 6.00 
Round ‘Bottom 

Fire Pails, 

Red Painted.. $4.95 5.50 6.60 
Well Pails .... 4.50 5.00 .... 
PAINTS— 

Joseph Dixon Crucible Co.: 
Silica-Graphite, in ™% gal. cans, 
$1.75: 1 gal. cans, $1.65; 5 gal 
kegs, $1.60; 10 gal. kegs, $1.40; 

bbis., $1.35; 50 gal. bbis.. 


25 gal. 

$1.80. 
Moller & Shumann Co. : 

Hilo ee White _. 


ka) 
Hilo te (Flat 
Wall Enamel). $4.00 


Coating 


P gal 


% OLFEE 











—=—=—= 
Montauk Paint Mfg. Co. : 
Di-mel-ine Aluminum, Enq 1 


Gold and ne Paints, 
per gro., 

Di-mel-ine Stove Pipe and 
Enamels, ea. per gro.. 


$10.89 


“ereen 

- $10.80 

PANS—Dripping— 

Standard List .. 06% @ 70g 
 yelevantany <y Coivenineten 


MCN wees 14 16 1B 
Per doz. ....$385 440 550 859 
PAPER—Building, L. C. iL 

Roll, 
Rosin sized Sheathin 500 4 
rolls, 36 in. wide, » at ft 
25 Ibs. See. 95¢ 
a. ere $1.15 
40 ibs. to voll......... +0 
Deadening Felt, 50 sq. yd. rolls 
36 in. wide, per ton......., $95.00 


Roofing. Rubber, see Roorng, 
Berlin Mills Company : 


Bermico, carloads, per ton. - $70.00 
Less than carloads per to 4 
F.0.B. Mill — 
Flint and Emery 
Flint Paper and Cloth. a 
et. ee 744 
Emery WE 6 credo Asc eset 74% 
Garnet Paper and Cloth........ 3 
Tarred Felt— 
I-ply, per tom.....+... $60.00 @ $61 
2-ply, per roll.......... T8¢@ ie 
SOUP, DOO PO ices cceces $1.13@ $1.20 
~—! Felt, ~~ roll; > 
. = ee eee +. $1.00 
WEE  Siecnghheeeees coceces P1390 
PENCILS—Carpenter— 


Joseph Dixon Crucible Company: 

ed and Black Framer’s 

Tortoise Finish, per gross 
Polished Cedar, per gross 


and 
$4.00 
- $2.35 


PICKS AND MATTOCKS— 
| nn 4 
Contractors’ Picks .......50&10&54¢ 


PINS—Escutcheon— 
Brass FA EN A ee eee List, net 
Push— 
Moore Push-Pin Co. : 
Moore Push Pins, per doz. I 
ets, 80¢; per gross 


PIPE—Vitrified Sewer— 
Standard Pipe and Fittings. 
o.b. New York points, carloads 


3 rs 24 in NS PPPOE PE 738 
PE: a wta's obaes ode cices 724 
De ited: niin ere cewrece calor 704 
PLANE IRONS— 
Wood Bench ..... TITY «. 10&54 
PLANES—Wood— 
Boneh, first qual. ..ccccccccsccse 254 
Bench, second qual..... cuweunel 354 
Molding Oe? ee 254 
PLIERS— 


Button, Srl quality, per dos. = 
Inch 4 


$4.45 495 635 8 40 

Gas Burner, by quality, ber doz., 
5 in. $3. 4 “ $3.38 

Gas Pipe.. 9 10 12 in. 

$4 4 451 4.99 5.18 7.12 

Pexto No. 30 per doz.: 

5 7 8 9 
$10.00 11.00 13.30 15.60 23.50 
Smith & Hemenway Co., Inc. : 
‘*Red Devil’? Button Pliers No. 1000, 

per doz.: 

5 in. 6 in. 8 in. 10 in. 
$7.56 $8.80 $11.35 $13.90 

PLUGS—Basin— 

The Durst Mfg. Co. : 

Dumaco Red Rubber, all sizes, 

DOP BTOD oo ccccecccceess f 

Dumaco Suction Basin Stop 

te. A 40 
Dumavo Suction Bath Stopper, 

RNY aie 50 
Dumaco Suction Sink Stop- 

Deets MP ews nce eccee ° 

PLUGS—Spark— 

Champion Spark Plug Co.: Each 
ee 60¢ 
Reguiar & Ruick........ 47¢ 
Overland & Metz........ 47¢ 
Ford X in lots of 10 or over 43¢ 

Emil Grossman Mfg. Corp. : 

Red Head— 

Standard (Ford) _ 40¢ 

Co a eee 4¢ 

Standard. Mica Oe 

Combination, ea. ....... RO 

Rig Roy, ea.... 65¢ 

Platinum Point, ea 80¢ 

Priming, ea. Re 

Cabinet No. 50, with pings, ea ‘ai 

$25.95 

Cabinet No. 100, with pings, ea 

$55.37 

A._R. Mosler & Co. : 

Display Cabinet, 57 Plugs... $25.70 

Spit-fire, Platinum Point, ea...0¢ 

Vesnvins ane 


Motorcycle, Mica or Mica tone 


Superior, Ford Special. 
Vesnvins 


Display Stand 
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Fi PPERS — Round and Oval Punches 
AND == OF SUPERIOR QUALITY 


PUNCHES TTT, CS. Osborne & Co. 


Send for Catalog Ate, 23.0560" Newark, N. J. 











AMERICAN 


Sickle Edge Hay Knife. 
The original sectional edge 
hay knife. Write for 
prices. They are in- 


THE NEY MFG. CO., Canton, Ohio TD. teresting. 


MEASURING TAPES 


[uFKIN maaan 


which, together with other noteworthy improvements, was origi- 
nated by us. ACCURATE, DURABLE, TRIED & PROVEN 


THE [urnan fpuLe Ca SAGINAW, MICH. New York 

















KEYSTONE Galvanized Sheets o> 


Made from KEYSTONE COPPER STEEL —Unequaled for 


CULVERTS, TANKS, ROOFING Sus 


and all forms of e cuperpiches -4 These sheets are highest in quality and resistance 
to rust. Look for 4 ne aided belo wA alle trade-mark. We a ales a onaineen ure Apollo 
Corrugated a ad Yorm Roofing Products, Black Sheets, Specia | Sheets, Te rne Plates, Etc. 


AMERICAN SHEET AND | TIN PLATE COMPANY, Frick Buliding, F 

















OOSSHE Circulation of Hard- 


ware Age is over 17,000 
copies weekly, a circula- 
tion which represents in 
one grouping the largest number of 
intelligent, discriminating, wide- 
awake hardware retailers, whole- 
salers and salesmen enjoyed by any 
publication in the hardware field. 
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Silvex Co.: 
Bethlebem, 5 point..list ea. $1.00 
Regular %, % in. Metric, Ford, 
Sveriand & Buick Special, 


Mica Insulator % & % in. 
OO a re. ea. 65¢ 
Mica-Pore. Insul. % in. Metric, 
ea. 
Display Case, stocking 36 plugs 
ea. $20.60 
Extra Cores cccccsccccess ea. 


PLUMBS AND LEVELS— 
Athol Machine Co.: 
Carpenters’ and Machinists’ ines 


Plumbers’, Pocket ........- --25% 


POINTS—Glaziers— 


Bulk and I-lb, papers....eee0++ K 
Ya-lb. papers ..s..0 epecvccsen 2.00 
4D. POPOTE cecccccccccoccvce See 


POKERS— 


Morgan Spring Co.: 
Nickel Plated, Straight or Bent, 
% x 20 in., @ gro......-- $8.00 


POLISH—Auto and Furniture— 


0-S0-Ezy Products Company: 

O-So- May cedar oil polish....40% 
Metai— 

Black Silk Stove Polish Works: 
6 oz. No. 60, case, 8 doz... .$3.75 
1 pt. No. 70, case, 1 doz.... 2.25 
1 qt. No. 80, case, 1 doz.... 3.75 
\% gal. No. 50, case, % doz.. 3.50 
1 gal. No. 90, case, % doz.. 6.00 


Stove— 


Jos. Dixon Crucible Co.: 
Joseph Dixon .... 








Fireside ........ ° 

GEM ccosccerce 4. 

Japanese .... ess eeeeeccess $3.50 

SOC BIBER . nc cccccccescenes $3.50 

Dixon's Plumbago........ PB I 12¢ 
Black Silk Stove Polish ee 


er Case 


"tan 
5 oz. cans, paste, No. 5....$2.65 


% ™ can, paste, No. 10....$3.75 

1 can, paste, No. 15...... 6.45 

6 os. can liquid No. 6....... 2.65 

% pt. can, liquid, No. 8....$3.75 

1 pt. can, liquid, No. eta 
t. air drying enamel, No. 

as ttioretie cep eomoerendin $4.80 


Liquid Veneer— 
Buffalo Specialty Co. : 
Regular— 


4 0%. 12 oz. gts. 
Per dosz.....$2.00 4.00 8.40 


ay gal. 
Bach 0 ibisss. on eee 2.10), 


For Automobiles— 
L-V Sprayer, per doz...... $10.00 
1 gal. Veneer and Sprayer, ea .$2.10 


POPPERS—Corn— 

1 qt. Square.. a. $1.00; gro., $10.75 
1 qt. Round...doz. 1.05; gro., 11.75 
1a. Square. ‘doz. 1.25; gro. 13.75 
2 qt. Square...doz. 1.75; gro. 16.80 


POTS—Giue— 
Enameled .....+.++.0¢ eoeee LOGSE 
Tinned and Turned.........+ 20&54 
PRESSES— 
Athol Machine Co.: 
Domestic ........0++. sovee cee 
Enterprise Mfg. Co., Fruit, Wine 
and Jelly ..nccccccccscess 20% 
Lard Presses and Sausa Stuff- 
GUD cctcccoecsccte 25@25&7 %% 


Seal Presses— 
Morrill’s No. 1 Jap'd, @ 


"errr srrrra rr 2040 
Morrill'’s Pocket, Jap'd, $16.00 
20&10% 
Morrill's Pocket Nickeled, $20.00 
Per GOB. once ecececovvecs 20410 % 


PRIMERS— 


All Nos. 100 in box, new list. .33'\A4% 
All Nos. 250 in box, new list. .33¥%44 


PULLERS—Naill, Etc.— 
Millers Falle No. 3, per doz...$13.40 
No. 46, per G0B......-c+-00 9.60 


Chas. Morst® Compa 
No. 1, Nail Puller, "% doz. o18. 


Pearson Cyclone Spike Puller, 
ene, GIRO sicsosecse 20% 
Smith & Hemenway Co., Ine. : 
. ft .. iS rary. 30% 


PULLEYS—Single Wheel— 
Awning or Tackle, Jap’d...... 3344 
Awnivg or Tackle, Gal....... 33144 
Hay Fork, Swivel or Solid Eye.33\U4 
Hot House ..... Seeder redeece cas 


see, Crimped: 


Valve Leuthgy: 





Shait 810.00 





Side cocccscccccesvesseesevees 134% 





Sash— 
Common Frame; Square or none 
End, barrel lots per doz. - 27¢ 
Small lots, DOF BOB. veseccceses 296 


5 fais Metal Stamping Worse: | ( 
65% 


Pulley” Bloc ke—See Blocks. 


Barnes Mfg. Company: 


Ciera, Ife8 sccccceveevecesccsten 
SRE Ae eseese — 
Pitcher Spout Irom. .csecocsccess 

Dy ta wes tvensieecehen eee wads 
Wood Pumps, Tubing, &c...... 50% 
PROGNEE BOSE 2 ccc cccccpsss 62% 

No. 4 Fig. 606 set length with 
TS Paes net, $5.00 
Beets Beting ..cscccosceces 25% 


@. Co.: 

Double-Acting Thresher Tank.$7.50 

Diapbragm No, 3, Side Suction, 
$18.36 


Spraying Fig. 1129 and White- 
$3.7 


Lift and Force Pump Standards; 
Force Pump Heads; Packing 
Heads; Cylinders (Iron) ; 

D. A. Force Challenge; D. A. 


Diaphragm and _  Suc- 
Rotaries and Hy- 


F. E. Myers & Bros., low list: 
Doubie Acting Force and Lift ; 


and Well; House ; 


Windmill ; Cog Gear Handle; 


Stands; Hydro-Pneu- 


> Bulldozer Power; Hand 
Power Spray; Ashland 
Force and LAlt....cesccosee 25% 
Tank — Myers Century 
Faultiess Low Down 


Plain and Cog Cor. 


Handie, BOW Mak... occ cccece 25% 


Pump Leathers— 
00 Plunger Leather, Crimped, per doz.: 
Cylinder Diam, 


2 Wy 2% 2% 
96¢ $1.10 $1.46 $1.79 si 93 
4 


$2. i $3.52 


2 2% 2% 2% 
66¢ = 74¢ 4 88¢ 
4 


3 
96¢ $1. 0 $1.76 


2% 2% 2% 
83¢ 88¢ $1.10 “7 18 si 65 


$2. 20 #. 80 

PUNCHES— 
yy al or Drive, good full ponies. 
nas ; reese: 
ere -$1.30 
10¢ less 


, single tube, good qual- 


D. castpse ees ostsvead peueee $2.95 
Revolving (4 tubes)....... doz. $6.85 
Ret volving (6 tubes)....... doz. $9.40 


Call Co.'s Cast Steel 
40 


% 

1, Doz. $12.00. .20&10% 
1 die, each $4.00. 

20&10% 


Sony iy on 

Best & So 

Portable Revolving Whip Display. 
ho 1, with Display Shelf, 


re 5 without Display 


See Track, Barn Door, &c. 


RASPS—Herse— 
. L. Cooper, Star, 18 e. slim, 


25@$5.50 


. Cooper, Star, 14 in., slim, 


$4.75@$5.50 


60% 
CPeseoiven 70 Q70610% 


RAT CORN— 
Botanical Mfg. Co.: 


REELS—Hose— 
Specialty Mfg. Co. : 


REGISTERS— 





eeceseey, Am. Gmntars,. -604&10 % 
Pereira posi &10 ogeon 
2h¢ size, per dOZ......eeeee $2.00 
» BOP GOB. cccvcccces 4.00 
$1.00 size, per doz.......... 8.00 
Perr TTT rT 25% 
PP CTrTT Tore rere. 20% 
ote aaaw on weaeenie®’ 80&5% 

Handy Hose Rack and Carrier, 
50425 % 

Jopgnaed. Electroplated and 

White Porcelain Enameled... .408 
Solid Brass or Bronze Metal... .254¢ 


REVOLVERS— 

Iver Johnson Safety Automatic Ham- 
6.75: Hammerless, $7.50; 

7 eee 1900 Double Action, 





RINGS AND RINGERS— 


ra ‘$1.40 2.40 2.65 dos. 
ym MOR ieee 


Hog Rings and Ringers— 
Hill’s Rings, per gro. boxes, 

$4.50@ $4.75; per doz, boxes... 
Hill's Kingers, Gray Iron, doz., 


Hill's Ringers, etetle bs Tron, _ 
Blair’. Rings. gabe gro., Boog 5 


RINGS AND HOLDERS— 


Cc. T. Williamson Wire Novelty Co. : 
Key —— a emma No, 02. 
12. ° 


Copper and Burrs 
Tinners’ and Miscellaneous 


Assorted in Pasteboard oeeeet” 


Per dozen bones, 50 count. | Millers Falls Co 


80¢ 
Cop’d, Clinch, Asst, 52¢, Solid. “40¢ 


ee 


Co.: 
Barn Door Stays, No. 18, @ ~. ° 
Richards-Wilcox Mfg. 
d > 4 


Lag Screw, Nos. 55 and ot 


Rubber, 108 sq. ft. rolls, 32 in. wide, 


1 ply—35 . rolls. 
SE $2. .20@ 2.30 


1 ply—35 Ib. rolls..... 
2 ply—45 Ib. rolls... 
3 ply—55 Ib. rolls....seee0 $l. 


Eastern Retail Ivrade, 


Sisal, Hay, Hide and Bale Ropes, 


Tarred, Medium Lath Yarn : 
20¢ 


Best 5- 16-in. and larger... 
' Medium, 5-16-in. and larger. 
Common, 5-16-in. and larger.. 


No. 1, Y-in. and vb 
No. ‘ 


Bright [OW sccccecveccocess cl MGop 


eee eee eee eee eee 


Kenffel & Esser Cas 


p ow Aa Cross Cut.... 
Narrow Cross Cut............ 14% 
, Rip and Panel......... 15% 
Miter Box and Compass 
ae end Drag........ 25% 


oF. Jennings & Co.: 


Compass and cenit me 
Wood scoae 


Wood Saw Blades 








Millers Falls Company : 
Butcher Saw Blades: 


14 16 18 
*| Per gro. $13.94 14.53 15.15 
20 22 24 26 in, 
$16.10 §=17.03 17.96 gt 
Simonds Mfg. Co.: . 
MT xcesscke ooo -LOkT MAS 
CHICRIBE seceices S@eece siete: 
TEE 06 6s ov epepsvececce 12%&2% 
Red, St'd Brace Par 
ed, St TACO, POF GOS... 00. 
8 Red, D’ble Brace, per doz... ‘os 
Plain Frame, per doz........ 50¢ less 


Hack Saw Biades and F 
Crescent Co. : ew 





nn eeeecees 25% 
GENRE cecccccce _ 40% 
Cc. E. , ST & Co.: 
Frames, Nos. 175, 180 .: 33 4&7 iy % 
Saws, Nos. 175, 180, complete, | 
‘g&7 


Arrow Head Blades ......... 2 

Arrow Head Frames. . 33 4&7 % 
oe se 40% 
Millers Falls + 


Inch 

Per gro. “$3 79 ss. 04 se 24 oeus 
eee 11 12x 
Per gro, ..$5.06 $5.38 re 


Rogers, ite, $4.47 and $5.25 


SCALES— 
John Savion & Son: 
Ee ++ -20% 


G “30% 
Jacobs Bros. Co, Ine. : 
Portable Platform ...... 
Bry 4-4 





WEE Sed oecrensege coe 


SCiISSORS— 


See Shears, 


SCRIBERS— 
F. Brais & Company: 
Improved Gem, per gro....$26.00 


ee ae 
National Mfg. Co., per 
No. 61, Self fnew, 806; No. 62, 


¢. 
__ | Richards Wilcor MERE Obese ceed 30% 


} ne ay tempos: and Hand— 
Bench, Iron, per doz 
Z, $5.85; A” "90.75: ‘1%, $8.50; 1%, 


in., $14.4 


EN, MOON isc dcedsceasvese 208 
PU vc-cihocessieanod O5&5% 
Coach, Lag and Hand Rail— 
Ei, GORE PE: ken cc cavdccnina 354 
COmER, GORE TOME. 6606 becca 354 
Jack Screws— 
: ‘| Standard BE a bok aea see 6006s 33% 
¢ Machine— 


Cut Thread, Iron, 
Flat Head or Round Head... .504 


— . Da 404 
rass 

Flat Head or Round Head..... 25% 

Filister Head ............-20858 
Reiee pen Iron, F. R. or 

eel Sh a nae? 66%% 

Buitted SI 6 a dé.cewwewes ee 65% 

Brass: 


F. H. or R. a Nos. 8 to 14... .25% 
Pieter TOBE ovicvcccvsves 15854 
Set and Cap— 


-2i¢ i CED Cg Wa b'od640%65.90 Ui 50% 


Set (Steel) net advance over 











FOO 50.556 6 bees ecesenyscseey 254 
Sq. Hd. Cap..ceccccesccseees 410& 5% 
Hex. Hd. Cap. Ka ae 
Filister Hd. Cap....ceceeeeeeres 254 

Wood— 
List July 23, 1903. 
Flat Head, Iron.......... tm 
Round Head, Iron......+-:: 7 2 
Flat Head, Brass... ry 
Round Head, Brass. 8 
Flat Head, Bronze... @ 
Round Head, Bronze : S 
Detwe SEED occcccccvcece zx 
SCYTHES— 
Per dos. 
Plain, Grass, Cutting Edge Pol- 
CREE ORO $9.00 @ $9.50 


Clipper No. 2 Finish.. "$9 5000 $10.00 
Steel, Web and Backs Pol- 


SE. 634 ks bard osts-a $10.00@$10.50 
Bush. Weed and Bramble, 
eee eee $9.50@$10.00 
Grain, Painted, Cutting Edae 
a ope $11. 00@ $11.50 


Clipper Grain, Bronze We 
$11 2s@$12.00 
North Wayne Tool Co.: P dos. 


Little Giant Grass........ $9.50 

Little Giant Bush and Weed.. 9.75 
SEEDERS—Cherry— 

NG care cusses e dues 16% % 
Ralsin— 

Enterprise .... ” — = 25@30% 


SETS—Awl and Tool— 


Millers Falls Company: 
Tool Holders, a doz. : 





1 5 6 
$11.00 $12.76 $15.60 $10.37 
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SAMSON CORDAGE WORKS 


MANUFACTURERS OF’ 


BRAIDED CORDAGE 
AND COTTON TWINES 
BOSTON 


LINES, SMALL LINES 
EPC. S£W0 AOR CAMALOG 
MASS. 


SASH CORD, CLOTHES. 











' TronF = and Gates 


4 Lawn Vases 
Settees 


“(ea General Iron 
at 
Means! 





Parker Wire Goods Company 


Manufacturers of 


General and Special Wire Hardware, 
Wire Goods and Stampings 


WORCESTER MASSACHUSETTS 


Famous Clothes 
Dryers Order Now 
Hill Clothes Dryer Co. 


Worcester Mass. 
Mfr'rsof Hustler Ash Sifters 








BROOKS 


WIRE GOODS 


Bright Iron and Brass. Special 
Wire Goods Made to Order. 


M. S. BROOKS & SONS 


CHESTER, CONN. 


ROPE 


MANILA and SISAL 
LATHYARN, HAY and HIDE 
ROPE and SPECIALTIES 
Manufactured by 


E. T. RUGG & Co., Newark, Ohio 








“ANSONIA” NAIL CLIP—10c. 


Made by the makers of the ‘‘Gem”’ nail clipper. Twelve 
in a box or 12 on a display card. Fast ten-cent sales. 


Big Profit. 
Write 


H. C. COOK CO. 
Ansonia, Conn. 


STEVENS LINE LEVEL 


for mechanics, farm- 
ers, masons, ete. 
Made of aluminum, 
weighs *, oz., accur- 
ate an reliable. 
Write for further de- 
tails. 


Frank B. Hall 


Newton Falls, Ohio 











positively cannot become 
locked in the pocket yet is 
self locking on the cul- 
prit’s wrists. 


PEERLESS HANDCUFF CO., Springfield, Mass. 


MORRILL PRODUCTS 


Saw Sets Liquid Seap Dispensers 
Bench Steps Lead Seal Presses 
Bex Openers Hand Punches 
Nail Pullers Spike Pullers 
The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 
CHAS. MORRILL 


102 LAFAYETTE ST. NEW YORK 








GRAY IRON CASTINGS 


LIGHT AND MEDIUM WEIGHT 


Three Complete Foundries Merit Your 
Consideration 
Which We are Bound You Will Receive 


S. CHENEY & SON, MANLIUS, N. Y. 








Agee COMMERS PEERLESS FAUCETS 
eS BEST BLOCK TIN K 

i MAPLE wooDn BODY HIGHLY LY POLISHED 

= ONLY THE GENUINE ARE STAMPEDSO In THE WOOD with 
ee _ TRADE MARK MALTESE cross (as Pce cur) 
eS eo Sareea 

} MADE OF LEAD, IRON.OR OTHER INFERIOR METALS, TINNED OR WICKELED. 


JOHN SOMMER FAUCET CO. 355 Cewraa: Ave. Newarn 








cHearer 1 HAN PLATINUM 


NEW ERA Indestructible SPARKING POINTS 
For All Coils, Magnetos and Vibrators 
Price only $1.00 & 75c (according to size) and Guaranteed for life 


We rantee to replace without charge or question any New Era 
Sparking Point no matter where purchased or what abuse same 
has been given. Twice the regular discount to dealers. 


NEW ERA SPRING & SPECIALTY CO. 
856 Woodward Avenue Detroit, Michigan 


SHOE SLOYD 
KITCHE 
PRUNIN 


nyt, 


= KNIVES 


ROBERT wy S$ SONS CO. 
Mass. 











G-W ICE TOOLS 


For use by the Wholesaler for unloading Ice 
from boats or cars, 
For use by the Retailer on wagons. 
For use by the Housewife at the Ice chest. 
Write for Catalog and Window Display Cards. 
Let us quote Jobbers’ prices. 
GIFFORD-WOOD Co. 
Works New York Rochester, N. Y. 
Hudson, N. Y. Roston Philadelphia 
Chicago 











Send for new catalogue No. 16 








WILMINGTON, OHIO 











HARDWARE AGE 












































































































































































































































































































































































































































































































































































































































































































































































































Cellar Po  aeaaad SHOVELS, SPADES AND SQUARES— 
neKianey ls. ©. SCOOPS— Nickel Plated Steel and Iron. . 15054 
Fm a oR: so 20.50 Plain Back: d Rosewood Hdl. Try Squares 8 sg 
National Mfg. Co. : First and second grades, net list. Bevels ..cccccccesecesses 
No. 70, Galvanized, @ doz... .$1.65| Third and fourth grades, : Iron Hdl, Try Squares and 7 
Naiil— Net list + $1 DUES cccvetsivizgetvesteenrs 25% 
Keates sec cv scssvonvuvese o8., 85¢| Hollow Back Shovels and Scoops: Atbol Machine Co. : 
Swan's, Knurled, ®@ gro.......- Seen ME CRONE. gs ocrs pences's eee SONOS 0. nc oe 'g bu ede wk 25% 
Rivet— Second grade.... Net Mat} Pexto ..sccccccccccsecees 3ORT to % 
Desutey tes 60% Third and fourth ‘grades, 
an fe ae 60% Net list + $1] SQUEEZERS—Lemon— 
‘ Back Strap Eastern Pattern Scoops:|Wood Porcelain Lined: Per dos, 
Saw— First and second grades...Net ist ROD wiccacctbivetnen coast 
Morrill’s No. 1 O. 8. @ doz.$8.00 re TROE BEER occccicl Net list + $1 GOOd GVOEE oc vesvcccoccveses $i. 
ne SP ig . e ASE 4B: +4 ¢ Fourth grade .Net list + $2| Tinned lron: 
o oe ac ow . , 
rtd “ial, @ dos..... : 3.00 “ Back Strap Shovels and Western 7 pe amagrel teeter ee ee wenn 90¢ 
Nos. 3 and 4 Cross Cut, ZR Pattern Scoops b Me : qd > oe 1s 
doz. . 16.50 First and second grades..Net list| , GOOG «+-ssseense- a... bi75e@2:00 
No. 5, ®@ doz..... oes «84.00 Third and fourth grades, | Iron, Porcelain Lined... .% @ 
y Screen Door— Net list + $2 STALLS—Cattle— 
ee ee Snow’ Shovele— Hunt-Helm-Ferrig Co. : 
H JepAD Hed Per roe et 50a $21.25 | L2N0 Handi¢, steel diac, -$3.50@4.00)" gtar, Steel ...-.+000 0000+. 90% 
a ee $22.50@$25.25| !!'00d and Mall. D Handles, 
$4.50@5.00| st ANCHIONS—Cattie— 
: — lade— 
. Hyteld Mtg Company. [SLEEVES AND SIFTERS— | lHunt, Helm, Ferrls & Oo.: 4, 
: Hatfield Machine ..-........ 20% | Hunter's Imitation, per doz... .$1.00 
Hunter's Genuine, per doz.....$1.25|gsTAPLES— 
SHAVERS—Seof— Fence, Bright, $3.80: 
£ Enterprise Mfg. Co......... 25430% | SINKS—Iron and Steel— Galvanised, $4.50 f.0.b. Pittsburgh 
$ Warnes Mfg. Company Poultry Netting. . .-Per 100 Ib., $6.50 
} SHAV ES—Spoke— Cast a. ver 20 x 36 ) ee 
LenVawekeonis x's ...dos. $1.50 and smaller we . 
; aed rd 2% in., $3.25; 3 i. $5 Cast Iron. painted, STEELS—Butchers’— 
and larger ° ‘ ote Chatillon & Son: 
Millers Falls Co.; 3 lalance & Grosjean: Chatillon’s .. List net 
Nos. 7.85; 2, $12.75 net per dos. | '- agg Cre > ye 25% Foster Bros.’......++-+++- List net 
SHEARS—Cast Iron— TEELYARDS— 
4 : $A rasan cote te Stow & Wilcox Co 10% 
Best ....$3.55 3.95 4.45 dos, | Conron-Mc Neat Company : heidi , Stow & Wilcox Co........ 
oo 6am 3.00 3.25 3.75 dos Extension Rocker a ockey : 
Chee 7 10 1.65 2.00-dos.} Men's and Boys, per pair: | |STOCKS, DIES AND TAPS— 
Pla . . . ae Bate ee 2 eS re Ae ) 
Best 7 bres Se.: Polished and plated ...... 1.16 —, Taps i seville aa ‘ 
est ou ——— din ba polished = and eg | M.S. Taper Taps | 
$4.35 500 50 00 aren Flexible, polished and 50|M. S. Taper Taps, Larger. .33/4&5% 
Best Quality Nickel— plate . 5 
6 7 & 10 in. Girls’ and’ Ladies’ ‘ gee pair: 
$5.58 6.40 7.46 11.55 Polished and plated. : i 30 prers Gene 
Salone GAGGSG: Kee svresiuwe 40& 10% ‘Tempered, _putiake d ‘and mS Morrill’s: 8 
Pruning— =... °* 2.50) per doz. $8.00 $10.00 20% 
Pexto No. R 70, per doz., $10.25; Nemi-Hockey, per pair.... 2.50 
No. 50, $4.25; No, 60, $6.00; No. Roller— STRAPS—BOX— 
hc R 85, $14.75. Boys’, per pair...........-.$1.79] acme Embossed, cases. . 
3; Tinners’ Snips— ee rer 1.85 Cary's Universal, cases. . 
ro | ar .25% Stanley Twinrold, L. 8. 
Steel Laid Blades ... 158 5% SNAPS—Harness— ee CT EER Sees 
Jennings & Griffin Mtg. Co.’ 8 8% orem boeab nese s esbeuses Pat a” 
to 10 in. OMESIE arecccccesesoses Last net, mae ony 
Pexto Original - cosesseceseces 16% % Niagara Falls Metal Stamping Works: STRETCHERS—Wire Fence 
>. S. & W. Samson............ 30 Niagara Harness and RKope....40%] Hunt, Helm, Ferris & Co.: 
Smith & Hemenway Co., Ine Elwood Rod, No. 191, per doz. $7.80 
‘Red Devil” ........6--++-08 30% | SNATHS— Elwood Pattern, No. 190, oe n 
Grass Scythe, per dost......... $9.00 ET RD . $7 20 
SHELLS—Brass, Empty— WS EARS 5 vcs eocars ee $9.50| Little Giant, Sr., per doz... $6.90 
j Remington Arms- Union Metallic Star, No. 482, Prete Bearing. eke 
3H Cartridge Co. : SNIPS—Tinners— a ae No. — Roller Bearing. . 
First Quality, all gauges. ...33'» % ve Sheavre. . J. Townsend: 
’ Club, % end 12 gauge...... 33 '5 % ae Townsend's Wire Fence ahretetes. 
Paper—Empty— SOAP—Automobile— POP GOB. sec ccccccvccvsces $8.40 
Peters Cartridge Co. ; Harris Ol Co, ;: 
% League, 10 and 12 gauge... .33'4 % Harris Motor Soap, bbls. 18¢ STUFFERS—Sausage— 
League, 16 and 20 gauge.. ta M% and % bbls. per ™., 18%¢, . 
Target and High Gun % 25 th. tins, $5.45; 10 M. eS os 4 mg Rael Presses 
Ideal and Premier...... BS hy % tins, $2.40; 5 I. tins, $1.25 * Stuffers an aa 25@2 S&T ¢ h 
Remington —~“~ - Union Metallic each. 
Cartridge Co.: 
bs ‘ ¢ SOLDER— SWEEPERS—Carpet and Vac- 
tide 8 go re 3814¢ uum— 
Nitro Club, 10, 12, 16 Bissell Carpet Sweeper Co. : Pes doz. 
guuge + (eae te hake SPITTOONS— Bua verba, Cyco B.B. Nic. . $41.00 
New Club, 10 and 12 gauge. Indu-Namel per doz. ' rlumph, Cyco B.B. Nic.... 38.00 
New Club, 14, 16 and 20 No. 1 ..$17.40 (ys Saaied Queen, Cyco B.B ie. 35.00 
No. 2 ...138.80 (2 Elite, Cyco FE RP 34.00 
Loaded— NO. B .cccccevccccvecs 12.00 )*} Am. Queen, Cyco, B. Be. yinte: 32.00 
Black Powder Princess, Cyco, B.B. Nic... 30.00 
= kel bes ?, by He ati edi. SPOONS AND FORKS— Grand Rapids, Cyco B. B Nie 20.00 
Smokeless owder, medi- etch od Grand Rapids, Oyeo B.B. Jap. 26.00 
um grade ...;.... Be Ic : Universal, Cyco Bearing Nic. 27.00 
Smokeless Powder, high Good Quality Peete eee e eee eees 15% Universal, Cyco B.B. Jap... 24.00 
Pm MI he talk ck fot a-ak ease a CROGP cemented iva dubat-oe dead 3344 Standard, Nickeled Fittings. 25.00 
Smokeless Pe rwder, 410 Miscellaneous— Standard, Jap'd —- re 
GAUGE wc vecarsseessece Game Gee. nk ck oc cases 33.48% Grand, Cyco B.B. Nic...... 41.00 
oys Scout Shot, case T, al Grand, Cyco B.B. } vd AB Oy 38.00 
RN eee $3.65 . Er ROR = >», Superba Vacuum Sweeper, 
Ted wcccccsccrseceees ber gro., $2.20 Wie ee Co oe en cc 68.00 
Peters Cartridge Co. : POM nb bag nittontesateegl per gro., $4.40] Grand Rapids vac. sweeper 
League, Black Powder. ‘ aa with brash 56.00 
Referee, Semi-Sinokel 2.881% errs -- ++ 56. 
Target” and. igh Gum, | SPRINGS—Door— Household Vacuum Sweeper, | 
less 33 '4 % | Chicago Spring Butt Co. : Withe DUB 2. ccc cccrvvee 45.00 
Ideal and Premier s%| Chicago (Coil) ee A] i - Peers 
Remington Arms- Union Metalli Jap. finest ceccccsc see el «pete Gn oene tit llowance 
Cartridge Co.: . memnere (Oeil) cer eccess 7T%% Subject to quantity allowances. 
New Club Black Powders. ..33'4% | y & Co. : baad 
Nitro Cinb, Smokeless Powders. gg ee Lr ee ee 15% SWINGS—Lawn and Porch 
3314 % Myers Low Down Roller........80% 
Arrow, Smokeless Powders. .33 1s % Carriage, Wagon, Ete.—- Myers Porch Swing............80% 
1% in. and larger: Per 100 Ih. 
SHIELDS— aeons $10.00 
Parker Supply Co.: a nf I Siu acin« om <5 & SO - T ackLe—Fishing— 
wag Screw Shields............ 75% PUQNE coe e cece ee reweencnes $71. on pater Saiahte te 
Tuthill Spring Co. : Jin Pandy’ bait rs nae: $6.00 
SHOCK ABSORBERS— Ground bik k and half br’t... .$7.25 m y » iF . 
Silvex Co., South Bethlehem, Pa. Ground bright .........-...- 7.75 
Bethlehem Pnen. Spgs., for Ford Painted Seat Springs: bes soe r 
oe EE eae $25.00] 71, x 2 x 24in........ per pair $1.00 Carpet, Bill-posters, etc...List + 104 
For Packards, Cadillacs, Plerce- eat k eer per pair 1.15 Finishing Nalis— 
Arrow, otc., Met set... .GSOOOIsy, ¢ 3 x ®......... per pair 1.65) Copper Nails ........0.0. per Ib, 486 
SHOES—Horse, saute, Etc.—| Tuthill Spring Co.: Copper Tacks .....+.0.4 per lb. 50¢ 
F.o.b, Péttshuvah: 1% x 2 x 26 in., per pair... ‘sit Trumk Nails, et€..cccccccccsceee 54 
“oe : : 1% x 8 x 28 in, per pair.. 1.35 also Nails, Wire. 
Iron ce Steel...... ber keg. .$5.00| with flanged washers 3¢ per pair _ Doub! p inted 
eg on. wiciakirt Double Pointed ar egy ia 104 
ae Se Serer ee S250 (SPRINKLERS—Lawe— oft "7 *seer 
Drop, B and larger............ $3.05| Enterprise ............... 28 @20% Thumb— 
CUE a's ts wis 0:4 b 00d pope a eae $3.30 Sater . tan: per doz.. Nos Soldhed } Themb Tack Display As. 
ee eeeetireRiebiseetebwswel ; $5. , $3.90: 8, $2. a” raeniyeeiede - * 























TAPES—Measuring— 


American Asses’ Skin 
Patent Leather 
Steel 





Metallic an 
Asses’ Skin .. {5 @tbalon 
katte pre Co. : 
sees’ Skin 25 1 
ET araddce oes a Seles 
Patent and ment, Leather, . 10% 
Pocket oo... ay Pt 
WEOOE vewreecbecces 20@ 254, 
Wiebusch & Hilger: 
Chesterman's etallic No, 34L 
__ ete. i 
1038L, 
20&7 1% % 
TAPS— 
See Stocks, Dies and Taps. 
TEETH—Harrow— 
Steel, plain or headed, % j 


and larger, per 100 Ib. $3. wetsas 


THERMOMETERS— 
Tin Case, Cabinet, Flange, Dairy, 
&e New list, 304 


TIPS AND BUMPERS— 











oe Tip Co.: Box Compiete, 
ey Peeeee ee lL, 
ar tag” liead Nails, per gro., Non, 
ii, ¢; 2, 40¢; 3, 30¢ 
pumees. per gro., Nos. 1, 356; 
+ 45¢; 2, 50¢; 2%..... 80g 
Woo Tips, per gro., No. 1, 
$1.25; Stetson ‘Tips...... $3.00 
Slotted Se ye a per BrO., Noa, 
231. $2. 32, 3, 
$3.00; %, 
Rocking’ Chair ‘Tips, per doz., 
DS Brea ban Wonenasceced 40 
Cement— 
8. Cheney & Son............0, 50% 
TOOLS—Haying— 
Hunt, Helm, Ferris & Co.: 
Harvester and Peerless Hay 
Carriers .. 25% 
Track, ‘Track Han: 0 rs and Brack 
ets . " 
Harvester and Peerless sings, 
Forks, + y we . 20% 
PF. E. Myers & Bro.: 
ny Fork Unloaders; Myers 
ouble Rall, Myers Single 
Rail, Clover Leaf and Fault 
less, and all wood track fork 
unloaders 5 ewe - - 25% 
Sling Unlonders: Myers’ Snge 
Grip and Cross Draft ... mh % 
= Ea and Steel Track Fis 
See en¥esGes roses 25% 
mon Hay Forks, * Slings, Pub 
ee ED bp sans e606 es vee 20% 
Saw— 
Simonds’ Crescent ...........30% 
TORCHES— 
Hammer's, Engine, #@ doz...... 6.50 
Vv. Wall Mfg. Supply Co.: Dread- 
naught Brazed Steel Torches; 
Gasoline Blow ‘Torches, per doz 
No. > 6.50; No. 21, $29. 
No. 31, $35.00; No. 10, Brager 
MEE: 8 cd> bh be be 0000603 210.00 
TRACK—Barn Door, &c.— 
— Door, Painted Iron, per 
et BES See baSl Pes ceccceceena $5.25 
pet Ss 
Hinged Hanger, P 100 ft., 1 x 
-16 in., $6.50; 114 x 3-16 In, 
Hunt, Helm, Ferris & Co.: 
20th Century, round, per 100 ft., 
$9.00 
a Ok . re $6.50 
McKinney Mfg. Company: 
Hinged Hanger ‘Track, P ft.. 
_ DA oe ae . 45% 
Ie a Oe 40% 
Trolley Track ....... Re Bae 
Myers’-Stayon Track. Myers New 
Way and Giant Tubular Track | 
Faultless self-cleaning 25% 
National Mfg. Co.: nile 
Braced Rail, per 100 ft $5.75 
Storm-Proof Rail, per 100 ft.$18.00 
Richards-Wilecox Mfg. Co.: 
es ee ... + 40% 
Snecial Hinged Hanger Rall. No. 
Cr ee ed . 50 
ey Serew Rail, No. 35% 
Gauge Trolley Track, Nos. 
31, 82, 20%: No. 33 20% 
Nos. 61, $4. 25: 62. : 63, 
$4.75: 64, $5.75: “9a 25; 
69, $86.75. 
Hero, Adj. Track. No. 19 3n% 
Adinstable Track Tandem Trolley 
TUGt, TOO. BOocccsce 30% 
Royal Adjustable Track No. 122. 
TRAPS—Fliy— 
Balloon, Globe or Acme, dot. 
EMOID ide. sss aro., $10.50 
Harper, Champion or Paragon 
doz., $1.75 
Safety Wire Gas Globe Company: ? 
Columbnes Sanitary. ..ner doz ee ye 
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Steel Roller and Press Stamps 


Alphabets and Fig- 
ures, Burning Brands, 
Metal Checks. 


THE SCHWERDTLE STAMP CO. 
BRIDGEPORT, CONN. 


C-S CO. 


12-Inch 
Hardwood 
Leveis 
t TH PHENS 
eee Prices E CHAPIN Srerues (0. 
Ask Your Jobber PINE MEADOW, CONN., U. S.A. 








TACKS ‘exe' NAILS se-= BOLTS 


Cobblers’ Nails, Bed Screws, Glazier Points 
Send for new tUlustrated catalogue, most oo tent and 
comprehensive. 

SHELTON CO., (Estab. 1836) 


SHELTON, CONN. New York, 06 Warren 5t. 





140 Years’ Continuous Business 


LARGEST ASSORTED STOCK IN THE WORLD 
Highest Grade Only 
U.S. A, 


JOB T. PUGH :: :: Phila., 








PORTER’S ‘‘NEW EASY”’ BOLT CLIPPERS 


All sizes. All parte interchangeable. Jaws Special Steel. 
Big Seliers. Good profit. Write for prices. 


H. K. PORTER Everett, Mass. 


VICTOR’? BOLT CLIPPER 
Send for Catalog 


ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 











ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware 
Trade. Can be placed in position by 
any carpenter. 


Send for Catalog No. 24 


ENERGY ELEVATOR CO. 


214-216-218 New St. Philadelphia, Pa. 











> = — — — — +> 
JOHN HASSALL. inc 
Rivets 
SCUTCHEON PINS 
SPECIAL WIRE NAILS 
Cisy ano Oana eer 


ee « 























W-X Shock Absorbers 


For Ford Cars, Four Cush- 
ions of Comfort for each cor- 
ner. Easy to attach. Fast 
Sellers. Money Makers. 


Star Specialty Mfg. Company 
227-233 W. Erie St., Chicago 


KEEP You can get the latest prices from 
POSTED Tue Iron AGE STANDARD 


Harpware Lists. Send for cir- 
cular and specimen pages. 


DAVID WILLIAMS COMPANY 
239 W. 39th St., New York 








This mark is destined to become 

one of the most far-reaching 

= tors in the automobile field. 

The omprehensive sales and 

advertis ing campaign which is 

now under way to assist dealers 

is one of the most unusual that 

Ss . l . has ever come to your atten- 
pecia tles tion. We invite well equipped, 
progressive hardware dealers to 

communicate with us promptly. 


Crew Levick Company, 2227-51 Land Title Building, Philadelphia 


Motor 








Eyelet Tool Co. 


Manufacturers of Pun -! and Sets 
‘Hand Drive and Fo Power) for 
L anther, Cloth and Metal. Punch Tubes, 
Punches and Dies All kinds and sizes 
made to 0 order Write «jobber. Booklets 
free. Established 1858 


40 Lincoln St., BOSTON, MASS. 











YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
Hardware Age. This Department receives the earnest 


consideration of many ambitious men who aspire to more 


responsible positions. 


$1.00 pays for one insertion of a 


fifty-word advertisement. Try this department, now. 


HARDWARE AGE, 


239 West 39th Street NEW YORK 
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Game— 
Niagara Falls Metal Stamping ~— 
Lightning 
Clincher 


Oneida Community 
Victor b 
Without 
Chains 
$ .78 
-90 

1.44 
2.16 
2.88 
3.48 


With 
Chains 


Per doz. 
With Without 
Chains Chains 
$1.06 


Q» 


Oneida Jump 


Size 
No. 
No. 
No. 
No. 


1.61 
2°38 
1. 96 
3.06 
4.08 
4.93 


Per doz. 
With c hi uins 
$2 


gecsns ts 


to Hose BONS: 


wont Sie 


a ee 


ok a 2 


| 66.69 


Company, Inc 
Less than Bbl. 
osee 3.08 


Triumph Trap 


High Grip 
No. 5 
No. 


These prices are with Chains 


and Rat— 
Choker, gro. 


Mouse 
Wood, holes, 
$1.50 

Mouse, Round or Square Wire, 
doz., 50¢ 


Per on. 
$1 


Mouse, 


Lovell Mfg. Co.: 


Sure Catch 

Dead Easy 

Rex Mouse es 

Sure Catch Mouse 

Delusion Monse 

Mascotte Mouse ... 

Tin Choker Mouse ies 

Wood Chokers, doz. hole 
Niagara Falls Metal Stamping 

Works; Enticer Rat.... . 50% 


Oneida Community Ltd. : 


Victor Mouse 
Hold Fast 
Victor Rat . A 
Hold Fast Rat. 
Official Rat . 
Tin Choker Mouse. 
Wood Choker Mouse, 
holes .... .s.0 
End o’ Mice, per 1000.... 
Victor Mouse, per bu 
Victor Rat, per bu.. 


_ a2 &@ F.3 
Hopper, No. 


Mouse 


per doz 
. $.15 


Mouse 


1, with Chain, 


“with Chain, — 
$1 


TROWELS— 
Wm. Rose & Bros.: 
Phil. Pat. Wd. Hdls. 
$10.35 10.75 11.50 
10 10% 11 
Wide Heel, Wd. Hdles. 
$10.65 11.05 11.80 
10 10% 11 
E. C. Atkins & Co.: 
Plastering - 


11.90 
11% in 


12.20 
11% in 


35 % 


&c.— 


each, net 
$18.50; 


TRUCKS—Warehouse, 
McKinney Mfg. Co.: 
No. 1, $21.50; No. 
No. 8, $15.50. 


9 


TUBS—Wash— 
Net, per doz. 
Nos. 0 2 


2 2 
87. 35 8.90 9.95 12.00 


Cypress— 
Eagle Woodenware Mfg. Co. : 
9 2 


Nos. 1 2 ! 
$13.50 12.00 10.50 


Galvanized .. 


5 
J. 


TURNBUCKLES— 


National Mfg. Co. 
No. 195, Japn'd, 


TWINE—Miscellaneous— 
Flax, % and %-lb Balls: 


Screen Door, 
per dozen. .$1.00 


No. 
Cotton Seine, p 
Soft Laid thread—6 38Ya¢; Y, 36¢; 
Boy SEs PEE a tue wenee GoubA 3 34146 
Medium it, thread—6, 46¢; 
43¢; 12, 39%¢; 15 42, 
larger 
Hard Laid thread—6, 52¢; 
12, 41¢; 15 to 42, 37%¢; 


5/¢. 

Staging, 2 to 4 oz. balls, in bar- 
rels, 32Ya¢; in 5-Ib, sacks, 3344¢ 

Trot Line, in balls, +2 to 3 ib., 
in barrels, Nos, 1, 2 and 3 ih. 
ber lb, - 32%¢ 


Pg rapping. white, 5 ‘balis 


9, 
36¢ ; 

9Va¢ 
9, 35¢; 
larger, 


Cotton 
to 


Common 
Good 


Cotton 


American 2-Ply Hemp, 
%4-1b. balis 
American 3-Ply Hemp, 1-/b. Balls, 


India 3-Ply Hemp, 1¥%-lb. Balis 
Goria Twine) ...+. 
India, 3-Ply Dark Hemp.. 
Indie, 3. Ply Light Hemp 
4 and 5-Ply Jute, %4-lb. re "3 
¢ 


> 
“* 3 ’ 
Common India, No. 18 
No. 264 Mattress, % 
Balls, according to quality, 
70¢@ e" of 
Cable | ates No. 18 
Italian, A, No. 18, 45¢; B, $6 
Wool, 3 to oP 1y R@14¢ 


V arNisHes— 


Moller & Schumann Co.: 
Hilo Flat Finish, per gal.. 
Hilo Floor Finish, as" gal.. 
less 25&10 % 
Moutank Paint Mfg. Co.: 
Di-mel-ine Furniture Varnish 
Per gro., $10. 80 
Di-mel-ine Varnish Stain 
Per gro. , $10.80 
VIsEsS— 
solid Box 
Under 100 ib.. 15&54 
Over 100 1B. .ccccsccccccvcsess 154 
Hand— 
Athol Machine Co. : 
Hand Vises 


Parallel— 

Athol Machine Co.: 

Simpson 

Standard 

Starrett, Improved . ° 

Vise Attachments, Taper. 

600 Line Stationary Jaw 

600 Line, Swivel 
Millers Falls ri Slide eo’ 


$1.53 its 2.18 2.75 
Parker's: 
Combination 
Eclipse ‘ 
bs MEE cervcssvonseetuus Net 1 ist 
Trojan 
Victor 


Pipe 


Plus 5% 


Athol Machine 
Combination e 
Parker's C ombination : 
87 Series, 45%; No. 70, 
30% Competitive Combina- 
CUOM cbs es oe sevoreseseeen 5H&S % 
Trojan ... ‘ - 30k10% 
H Williams & Co. : 
Vulcan Chain Pipe 
Wood Workers— 
Athol Machine Co.: 
Simpson eee 
Standard 


VULCANIZERS— 
©. A. Shaler Company: 
5-Minute, $1.50; in doz. 


«- 40810 % 


20&10% 


lots. .80% 

Tube-Kit for Fords...... 

Tuhbe-Kit 

Ford-Kit 

Vul-Kit ° 

Motorist’s "Electric Heate od 
1 $12.50 less 


25% 


Wavs— 


Price Per M 
a ee PTT errr 
B. E., 

OE PPP re 
Fe Bey VOR Biccvccccecvess 33% 


New List 
3314 


W AGONS—Coaster— 
Hont, Helm, Ferris & Co.: 
Overland and Star 


WAITERS—Dumb— 


RE AGE 





WAF.E— 
Enameled— 
La'lance & Grosjean Mfg. Co.: 
Agate Nickel Steel Ware... 
Ei-an-ge . 

All white’ Enameled 
Vollrath Co.: 
New Idea Cast Iron. 

40410 % 
Imperial Hollow Ware, Cast lron. 

10 % 
White 
Special 


Kettles, 


Enameled Ware, Steel, 
and White, 30&10% ; 
Blue, 30&10%. 


WASHERS—Bibb— 


Durst Mfg. Co. : 


Dumaco, all sizes, per 100.....60¢ 


WASH ERS—Cast— 
Over %-inch, barrel lots, 
per ib., 3%¢ 
Iron or ~— 


Size bolt..5/16 % 
Washers. .$7.75 68 sis s. 5 Py 
The above prices are based on 
$4.00 off li. 
In lots less than one keg 
Wwe per lb.; 5-ib. bores add % 
‘ast. 


; add 
@ to 
Leather, Axie— 

covceee ASI 
PROT, 
Lou: & 1 1% 1% inch. 
20¢ «= 23¢S 23¢ = 31¢ per box 


BONE .cccccccesenes 


WASHING MACHINES— 
See Machines—Washing 


WASTE—Cotton— 
White wie - Colored ter ie 
No. 1 No.1 1} 


WEDGES— 
Oil Finish ..... 


WEIGHTS—Sash— 


Eastern Market , 
pf Breer ee ree $35.00 


WHEELS—Weli— 
8 in. to 14 in 


WHIPS— 
Drop Top Whips, per doz 
Str’'t Buggy W ips, per doz.. 


WHITE LEAD AND OXIDES— 


National Lead 


0. 
Ture White Le ca: Dry and in 
oll ka 


In 100, 
In 2 
In 
In 


250 and 500  kegs.11 
cs 1 


5 ™ cans, as- 

sorted "(100 ™ in a case). .13 

On lots of 500 pounds or more, 
discount of %¢ per pound is “ 
lowed. 

Dry, Red Lead and Litharge: 

In 100 ™ kegs 

In 25 and 50 kegs 


a 
! 


d Tend in Of: 


In 25 and 50 ® kegs 

In 12% ™ kegs 

On lots of 500 pounds or more, a 
discount of % cent per pound is al- 
lowed 
ted Lead and Litharge, 
% bbl, 


in bbls. 


and same price as in kegs. 


VIRE—Barb— 
See Market Report, 


Fence— 


Market 100 Ib. Bundies— 
See Market Report. 
Bright and Annealed: 
6 and 9 lL.c.l. 1000 , 
and over to retailer.. 
Smaller sizes take fence 
extras: for smaller 
quantities, viz.; to 999 
lb. and 100 to 499 Ib. 
extras are charged. 
Galvanized, subject to same 
conditions 
Coppered, subject to same 
conditions 
Tinned, subject 
conditions 


Per 100 Ib. 


. base $3.70 


base $4.40 
base $4.20 
. base $4.70 


to 


Less than car loads to retailers. 
Bright gue dpnceied 
20 
Per 10018. 45. % $8. fe Pr So Pf 90 $6.10 
Spooled— 


Annealed and yuaane 
Brass and Copp 











Sedgwick Machine Works, 
Nov. 1, 16 


Retailers’ p 3 2 AE per box. 


» | Coes’ 


16344 
-$4.25| West 


June 14, 1917 


WIRE GOODS— 


Steel Wire Goods.... 
Brass Wire Goods. 
Cup and Shoulder Hi 


Wire Goods Co. : 
B 


WIRE CLOTH AND Nef. 


Galvanized Poultry Ne 
efore Weaving .... "080g 
After Weaving 70&5&, 

Screen Cloth, fA Mesh, Per 100 

ft.; Figinied Black .. tay G 
vanize 14 Mesh 
$10.00. — 


Standard Galv, Hardware Grades: 
100-ft, rolls, 24 to 48 im. widen 
Per 100 i 
No, 2 Mesh . 
No. 2% mesh... 
No. 3 mesh..... 
No. 4 mesh.. 
No. 5 mesh... 
NGe O WER, 0.0 cetcce veces tan 
No. 
No. 8 
American Wire Fabrics Co.: 
Galvanoid Electro, Zincked after 
weavi per 100 sq. ft.: 12 
mesh, 2.50; 14 mesh, $2.90; 
16 mesh, $3.40; 18 mesh. $4.25 
Gilbert & Bennett Mfg. 
Regular — "net, 
oo f .« 
Ex. Hyvy. 
eq. ft. 
New York Wire Cloth Co.: 
Screen Cloth galv., per 100 sq, ft. 
Opal Zinc Coated, 12 mesh 
$o.4 14 mesh, $2.85; dt 


Wire Co.: 
Rustproof galv., per 
sq. ft., 12 mesh, $2.55; ; 
mesh, $2. 5; 16 mesh, $3.40 
ou sed Selvage Black, 12 mesh, 
$1.90; 14 mesh, $2 85; 16 
mesh, $2.75. 


: 


ft. 


mesh ’ 
Reynolds 
Alumi 


og 


WRENCHES— 


Agricultural .. 
a a yf or iaperee. 
1 A Forged 
Sf on pall 
Genuine Stillson 
Athol Machine Co.: 
Rapid Transit 

Bemis & Call's: 

Adjustable 8, 25%; Adjustable 
S Pipe, 25% ; Str't Hd’le Auto, 
25%; Briggs Pattern, 30%; 
Combination Bright, 40% 

Steel Handle Nut... 

Combination Black 

Merrick Pattern 

Motor No. 

Steel Handle Screw 

Wood Handle Screw 

Coes’ Genuine Knife Hdl. . 
Genuine Steel Hdl.. 
Coes’ Genuine Key Model. . 
P. 8S. & W.: 


eee eeee 


12085 % 


2045 % 
1 30% 
‘Agricultural 

Pexto, Stillson Patn. 

Lakeside Forge Co.: 

Drop Forged 
Adjustable 
Frank Mossberg Company : 
Sterling No. Me 
No. 

10, 
No. 
No. 


. “Set $2. 00; 
No. 14, 


Socket, 
pn 34; 


rr "ines Service, me 

BOM wsveces 
No. 4 Garage’ Full 
_ eae 


.59¢ 
Set, Finis b, 
$1.29 


$2, 67; No. a rT 
Niagara Falls Metal Stamping Works: 
Single oad Double End vere 
renchiz 
Richards-Wileox Mfg. Co. : 
Shark ——— Pipe 
Wizard Adjustable Ratchet. 
Whitman & Barnes Mfg. Co.: 
Agricultural . 
Alligator Pattern, Bull Dow. 
Machinist, case lot. 
Less than case lots 
Railroad Special. case lots. .3: 
ss than ang lots 
H. Williams & Co.: 
Agrippa Chain Pipe t 
Vulcan Improved Chain Pine Saag 


WRINGERS—Mop— 


Eagle Woodenware Mfg. 
Eagle Mop Wringer and 
Combined : 
Domestic 10 qt. 
Standard 14 qt. per doz 
Janitors 22 qt. per doz 
White Mop Wringer Co.: 
Household per doz. : 
No. 2 Small Size, Wood 
No. 3 Family Size 
No. 4 Fam. Size, All Iron 
Janitors. per doz. : 
No, Extra Large.... 
No. 1 Hotel Size. 
No. 8 Hotel, All 


Company: 
Bucket 


$11.50 
13.00 
15.75 


per doz 


$21.00 
. 26.00 
34.00 
26.00 
30.00 
40 00 
Less 40% 
Note.—Slightly higher for extreme 


Iron 
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TUBULAR -4ND CLINCH RIVETS 


a 


— 


TUBULAR RIVET ANDSTUDCO., BOSTON MASSACHUSETTS, U.S.A. ¢ 


HOM 








Whitaker-Glessner 
Company 
MANUFACTURERS OF 


The best the market affords in 


Advertising 


“Advertising is the educa- 
tion of the public as to who 
you are, where you are, and 
what you have to offer in 
the way of skill, talent or 
commodity. The only man 
who should not advertise is 
the man who has nothing 
to offer the world in the 
way of commodity or serv- 


ice.” —Elbert Hubbard. 


Billets, Slabs, 
Sheet Bars, 
Blue Annealed 
Sheets, Black 
& Galvanized 
Sheets, and 
Formed Roof- 
ings. 








ee 


Address all communications 
to our Sales Department. 


WHEELING, W.VA. 


HNO 














: 
=> 
= 
= 
= 
= 
= 
= 
=> 
== 
= 








“The Missing Link” {snitch ty 


Drop Forged from High Grade Steel Sizes '74 Inch to ig Inch It is the only Link as Strong as Same Size Chain 


i j 7 lus -e > ty halves to- 
An instant repair for broken Just place the two halves to 
‘ P gether and head over the rivet- 
chain; actually neater looking and pins. 
stronger than the link. Steam rt todd ' , 
. . . ~ 1¢ iter “KIN ug and rein- 
Shovel Engineers, Drainage Con- a e yo J ‘s ad a : 
tractors, Loggers, Mining Oper- strong as any other link. It takes 
ators, Railroads, in fact, anyone but a minute to insert it, saving 
who uses chain ought to know expense, and much valuable time. 
of and use Missing Links. Use this link; take no chances. 


PATENTED Lose No Time in Repairs 


Send for illustrated catalogue showing 1500 articles of Marine Hardware, etc. 


THOS. LAUGHLIN COMPANY Portland, Maine 
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Help Wanted and 


$1.00 minimum rate. 





2c per 


Business Opportunity 


Advertisements 2c per word— 


Situations Wanted 


word—50c minimum. 
Display Rates on Request 
Allow seven words for keyed address 





Ca IED advertisements must be in our office not 
later than Friday noon to secure insertion in the fol- 
lowing week's issue. 


On account of the small amounts involved, we particu- 
larly request that all orders be accompanied by remittance, 








Help Wanted 


Situations Wanted 


Situations Wanted 





ra 





Original letters of reference should 
not be wmeclosed with replies to ad- 
vertisements appearing in these col- 
umns, as they are frequently misiaid 
and lost. A copy of the reference 
wil serve the purpose. 


IF YOU ARE DESIROUS of in- 
creasing your earnings, write for 
terms on Sollers’ Selt-Calculating 
Scales, something that every carpen- 
ter and stair-builder will be glad to 
get and use. Write early and secure 
exclusive right to territory that you 
will be able to handle. Address R. 
C. Smyers, Mt. Union, Pa. 


HERE IS THE PLACE FOR 
YOUR MESSAGE, FOR IT 
WILL BE SEEN AND READ 
BY EXECUTIVES—THE MEN 
TO WHOM YOU MUST SELL 
YOUR SERVICES. 
MANUFACTURER of full line 
household specialties wants local rep- 
resentatives in all important cities to 
handle line on commission. Depart- 
ment stores, hardware dealers, in- 
stalment houses, premium concerns 
are all big users. State experience, 
lines ten Te and territory covered. 
We want none but those who can 
“make good.” For such our propo 
sition is an excellent one. Address 
“S. H.,” care Harpware Ace, New 
York. 
HELP WANTED 

Five real live salesmen owning 
Ford machines to sell quality goods 
to rural merchants throughout the 
Central West. Detail experience, 
give references and your two last 
employers. To convincing salesmen 
with order getting ability we can 
offer a good proposition. Address 
pom, 144, care Harpware Ace, New 
or 


Wanted—Metalware factory super 
intendent, one who thoroughly un- 
derstands the manufacture of sheet 
metal ware, galvanized ware, stamped 
ware, etc. Must understand presses, 
dies and machinery of all kinds nec- 
essary in the business, the making 
and repairing of same. A great op- 
portunity for the right man. Ad- 
dress Box A-145, care Harpware 
Ace, New York. 


A retail store in Massachusetts 
has a good opening for the right 
ind of a man experienced in gen- 
eral hardware. Correspondence con- 
fidential. Address in own hand- 
writing Box A-161, care Harpware 
Ace, New York. 





HARDWARE MANAGER — An 
experienced hardware man to man- 
age department in general store in 
Pennsylvania town of 10,000; per- 
manent position for right man. St&te 


full particulars in “pp ication. Write |_ 
A 


Box A-172, 
New York. 


care mDWARE AGE, 





Corporation located in New Eng- 
land making automobile specialties, 
building new factory, requires the 
services of a sales manager. Great 
possibilities. Must be epared to 
make investment. Address Box 
A-173, care Harpware Ace, New 
York. 





Wanted man to take care of Hard- 
ware Department in city of 5000. 
Must be competent buyer and good 
salesman; married man preferred; 
permanent position. Give reference. 
Address Box A-152, care Harpwarz 
Acer, New York. 





Salesman wanted—to carry side 
line of well known brand mason’s 
tools—New York State and New 
England. Address Billings Union 
Trowel Works, 123 Chambers St., 
New York City. 


ATTENTION TO RETAILERS 


A hustler and wide awake hard 
ware man, age 27, acquainted with 
all sides of the hardware field, wants 
josition aS manager with a retail 
sardware merchant. Am a shrewd 
buyer, a capable executive, an or- 
ganizer and a producer. Will only 
consider an association that offers a 
career as well as a fair compensa- 
tion. Address “P. A.,” care Harp- 
ware Ace, New York. 


IF YOU WANT A _ POSITION 
WHY DON’T YOU SAY SO TO 
THE THOUSANDS OF EXEC. 
UTIVES THROUGHOUT THE 
HARDWARE TRADE WHO 
READ THIS PAGE? 


Middle-aged man well acquainted 
throughout the South and South- 
west wants position as salesman. Can 
sell any line handled by cutlery 
trade, hardware trade or sporting 
goods trade. Twenty years’ experi- 
ence on the road with leading im- 
porters of cutlery. Best of references. 
Address Box A-157, care HarDWARE 
Ace, New York. 

Wanted—To connect with manu- 
facturing, wholesale or _ specialty 
firm as manager or assistant. Ex 
perienced in buying, marketing, cred- 
its, collections and management of 
sales. If in need of a producer and 
live wire let’s get acquainted. Ad- 
dress Box A-146, HARDWARE 
Ace, New York. 


care 


Experienced salesman covering 
Wisconsin, Michigan and Minnesota 
wishes to make connection with rep- 
utable house. Commission _ basis, 
P. O. Box 674, Milwaukee, Wis. 
YOU HAVE OF COURSE THE 
NEWSPAPERS IN YOUR CITY 
THAT YOU CAN USE TO 
OBTAIN A_ POSITION; 
IF YOU WANT TO GO AFTER 
IT IN A NATIONAL WAY 
USE THIS SECTION—IT MAY 
COST YOU A “LOWER” IN A 
“PULLMAN,” BUT IT WILL 
PROBABLY GIVE YOU A 
WORTH-WHILE “BERTH.” 


A gentleman, 40 years old, em- 
ployed now by very large jobber, de- 
sires to make a change. Have had 
15 years’ experience as buyer and 
manager of the following lines: 
Tools, builders, upholstery, kitchen 
and house furnishing hardware, 
farm tools, stoves, paints, plumbing 
goods, electrical supplies and harness. 
The above service under a most re- 
markable merchandise system will en- 
able me to make big money for you. 
Interview can be arranged. Address 
Box A-165, care Harpware Acgz, 
New York. 





Situation wanted as manager or as- 
sistant in hardware business; have 
had twelve years’ experience. For 
further information address Box 
A-164, care Harpware Ace, 
York. 


New 





A thoroughly competent builders’ 
hardware man, understanding it in 
all its phases and having had an ex- 
tensive and successful experience, is 
open for a position or would accept 
representation of manufacturer in 
this line. Address Box A-163, care 
Harpware Ace, New York. 





WANTED—A position as travel- 
ing salesman for a live concern han- 
dling mill supplies, tools, hardware 
or auto accessories. Five years’ re- 
tail hardware experience; now em- 
ployed as manager of a large tool and 
mill supply department; thirty years 
old and married. Address Box A-162, 





care Harpware Ace, New York. 


Employed young man, forty, with 
capacity, ciency and _ integrity, 
wants place as manager, salesman- 
ager, buyer or assistant. Engineer- 
ing graduate, — shop, office 
and mechanical experience. Years 
of experience in various departments 
retail and wholesale hardware and 
supplies. Salesman, buyer and man- 
ager supply electrical, plumbing and 
heating departments. Address Box 
A-128, care Harpware Ace, New 
York. 





Builders’ hardware man wants po- 
sition with manufacturer, or with 
lively retail store. Can read blue 
orints and produces results. Situation 
preferred in vicinity of New York. 


Address Box A-171, care HarpwAre}_ 


Ace, New York. 


Middle age traveling salesman with 
extensive experience in hardware 
would like position by July 1 with 
manufacturer or wholesale hardware 
house. Address Box A-170, care 
Harpware Acg, New York. 





Young man, thirty-one years of 
age, married, thoroughly versed in 
hardware, tool, mill and contractors’ 
supply lines, desires a position as 
manager of a retail store or depart- 
ment. Best of references. Address 
Box A-168, HARDWARE 
New York. 


care Ace, 





Young married man, has had long 
experience in hardware, housefurn- 
ishing, stove and other lines as clerk, 
manager, demonstrator and traveling 
salesman, now employed but wishes 
new connection with high class 
house to travel or not. References 
exchanged. Address Box A-167, care 
Harpware Ace, New York. 





Wanted—Position with a hardware 
firm in the South or Southwest as 
general executive, manager of office 
or store, correspondent or salesman. 
Qualified by years of experience 
backed by the highest credentials. 
Address Box A-178, care HarpWARE 
Ace, New York. 





Young married man, 27, wishes a 

sition with wholesale or retail 
ardware firm, with 12 years’ ex- 
perience in both. Best of reference. 
Address Box A-177, care HarpwarE 
Ace, New York. 





adie Opportunities 


ABOUT APRIL 1ST 
THE UNDERSIGNED WILL 
OPEN A MANUFACTURERS’ 
AGENCY OFFICE 
centrally located for the Missouri 
and Mississippi rivers’ jobbing trade, 
and will take on a few representa- 
tive and first class items or lines 
which will be given thorough and 
competent personal representation on 
a commission basis. Correspondence 
solicited. FRED R. PECK, formerly 
sales manager The P. Hardware 


Mfg. Co., Berlin, Wis. 
FREE log. Every hardware 
merchant who selis 
auto supplies ought to see this book. 
Made for the auto supply dealer who 
wants to make more selli 
waiting. 
letterhead will brin; 
by return mail. Write today. 
CATALOG PRINTING & PUB. CO. 








Get a copy of this 
big accessory Cata- 





160 Lafayette St., N. Y. C. 


PROSPEROUS STORE in up-to 
date Middle West town of 1000, in 
heart of fine farming district; paved 
streets, electric lights, good HB owes 
ete.; $10,000 stock of hardware 
paint, stoves, furniture. Undertak: 
ing business combined. Did $35,000 
business last year. Must be cash 
deal. Address “B. F.,’’ care Hagp- 
ware Ace, New York. 


IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can be of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “R. W. S.,” care 
llarpware Ace, New York. 


FOR SALE. 

First class hardware stock, con- 
sisting of hardware, tinware, paints, 
oils, seeds and farm tools. Inven- 
tory about $15,500. Located in Mid- 
dle Western town 40,000 population, 
Desirable farming trade; $12,500 
cash only. Address P. O. Box X, 
Station A, Waterloo, Iowa. 





THERE SEEMS TO BE 


OPPORTUNITY ARE YOU 
AFTER? WE RECOMMEND 
THIS SECTION FROM “PAST 
PERFORMANCES.” 


FOR SALE —Long established 
hardware business, located in the 
heart of the corn belt of Illinois. 
Stock and fixtures will invoice about 
$13,000; $25,000 yearly business, 
Good clean stock. Will give 10 per 
cent discount to cash buyer. This 
is a real bargain, and will not be on 
the market long. Reason for sell- 
ing, failing health. Address “E. D.,”” 
care Harpware Ace, New York. 





For Sale—Nice clean stock of 
hardware. Will invoice $6,000 and 
doing a good business. In a wide 
awake town of 60,000. Must sell be- 
cause of ill health. No trade consid- 
ered, but will give a good bargain 
for a quick sale. Address Box 
136, care Harpware Ace, ew 

ork. 





For Sale—Stock of general hard- 
ware and farming implements. 
cated in growing town of over 1000 
inhabitants. Fine farming section 
and good sawmill and motor boat 
trade. Good schools and churches. 
Only exclusive hardware store in the 
town. Stock will invoice $4,000, fix- 
tures $400. Will sell or rent build- 
ing. Reason for selling, have other 
business which want to devote all of 
time to. For full detail information 
address C. 
La. 


F. Farrar, Jonesville, 


“WE GOT THE MAN WE 
WANTED.” IT’S THE SAME 
OLD BUT NEVERTHELESS 
GRATIFYING STORY THAT !S 
TOLD TO US WEEK IN AND 
WEEK OUT. YOU’LL FIND 
THAT AN AD IN THIS SEC- 
TION 1S THE EASIEST AND 
CHEAPEST METHOD TO GET 
COMPETENT MEN. 





FOR SALE—Established hardware 
and furniture business. Doing fifty 
thousand dollar business a year 19 
the best town in the State of Okla 
homa. Population 2000 and growing 
fast. Reason for selling, one mem- 
ber of the firm is in the military 
service. Will take $15,000 to handle, 
Address Box A-158, care HarpWwaat 
Acer, New York. 
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Business Opportunities 
ERIENCED, live wire hard- 
ese who wants to come South a es 
To take $25,000 interest and ity 
ma ment on salary of $2,500. Old 
established business, hardware, fur- 
siture, implements, building material. 
r million capital. holesale a 
and retail. Manager wants to retire 
to develop other interests. _Good op- 
portunity for right man. Stock pays 
good dividend. New country de- 
veloping fast. Business can be Oo. 
= in five years. Highest ref- 
erence required. Address Box A-174, 
care Haxpware Ace, New York. 
Soe $AL5—Aa old cad wel oo —- landed a 
FOR SALE—An old and well es- ave an e a 
tablished business General hardware 
and mining supplies. Wane tin alin FILES 
shop in connection. ill invoice r 
about $8,000 and doing a yearly busi- t t re) 
ness * $25,000 to $30,000. Located OS1 10n rou © QUALITY 


in promising mining town in Mon- 
tana. Cash only. ill rent or sell 
buildings. Wish to retire from busi- 
Address Box A-169, care 
Harpware Ace, New York. 


——- — 


Partnership interest for sale in a 
well established hardware store, lo- 
cated in Central New Hampshire, 
doing a good business. Reasons for 
selling, want to go West for health 
of family. Address Box A-166, care 
Haapware Ace, New York. 








WANTED—Hardware and auto- 
mobile accessory lines to sell on com- 
mission in Middle West and South- 
ern States, also Canadian Northwest. 
I sell to highly rated people only. 
Will guarantee results, References 
furnished. Address Box A-176, care 
Harpware Ace, New York. 








MANUFACTURERS’ AGENTS, 
established 15 years New York City, 
calling on wholesale and retail trade 
Metropolitan district, desire few ad- 
ditional lines. State particulars and 
mail catalog. Address Box A-175, 
care Harpware Ace, New York. 





Established hardware business in 
Vermont. A plumbing and heating 
business in connection. Only busi- 
ness of its kind in town. Draws a 
large amount of business from three 
surrounding towns in which there is 
no such business. Small stock 

t at 20 per cent under present 
market. Excellent reasons for sell- 
ing. Address Box A-155, care Harp- 
ware Ace, New York. 





When You 
Need Men 


consult the Opportunity 
Exchange of the Hardware 
Age—men—the right kind 
—are always open for op- 
portunities to advance 
Do you want 
the ambitious kind — the 
kind that can do things? 

50 words at one dollar per 
insertion will put you in 
touch with such men. 


themselves. 


Opportunity 
Exchange Dept. 


THE HARDWARE AGE 





239 W. 39th St., New York 


ad that I placed in 


your paper, and sin- 
cerely hope that I can 
hold same, as it is the 
best position that | 
ever had. All told, I 
received about ten 
answers. | cheerfully 


‘recommend your 


paper to men in my 
line who are looking 
for a position, because 
I have had occasion 
to use it more than 
once, and find that it 
not only gives satis- 
faction, but encour- 
agement as well.” 

















Two Files Sold 
Where One 
Sold Before 


Have you ever 
watched a man 
using a square- 
edged file to cut 
a round notch? 
Or a big coarse 
file where he 
needed a _ fine 
one? 


Sure you have. 
Perhaps you 
have done both 
yourself. Any- 
way, this sug- 
gests a wider sale 
of files. Most 
men like to do 
things up right, 
and there’s a 
Delta File in 
your stock that 
will help them do 
their filing jobs 
right. 


Get acquainted 
with your cus- 
tomers’ needs. It 
will work to your 
mutual advan- 
tage to sell all 
the files you 
should sell. 


THE 


DELTA 
FILEWORKS 


Philadelphia 
U.S.A. 











HARDWARE AGE 


June 14, 1917 





The Classified Directory appears in the first issue of each month 
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SHAPLEIGH HARDWARE Co. 
ST. LOUIS.U.S.A. 


Diamond Edge Cutlery 


Made in the old style full quality way by workmen of many years of experience. 


Every article bearing our DIAMOND EDGE Trade Mark is recognized by 
cutlery experts as the best. 





Our stock is complete, send us a trial order and compare our service and quality. 








